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B &} GOODRICH NEWS SERV 


PUR STN WARES SU EN TH COTO TOLD 


wom 


Get These News Bulletins! 


Good, live pictures of interesting events that happen in the 
motor world are worth money to you. Pasted in your window, 
they stop passers-by. They. draw attention and induce people 
who would never think of purchasing to step inside and buy. 


That’s why The B. F. Goodrich Company originated its News 
Service. Dealers have been crying for it, and now they have 
taken to it by thousands all over the country. 


Cost? Notacent! The B. F. Goodrich Company bears all the 
expense, and— 


The B.- F. Goodrich Company wants you to take advantage 
of this live, up-to-date dealer service. Simply send your name 
to your branch and you will receive a copy of each bulletin as 

it is issued. They’re worth money—they don’t cost you a cent. 
; Get yours and 


Put Them in Your Windows! 


Welcome, September! When cooler nights urge 


Mother Nature to change her garb for warmer colors— 
when God’s outdoors looks like an earthly paradise—when 


long, smooth roads lure motorists away. 


Each of your thirty days should be a touring day. 


Penned up by rain, motorists tug at the leash—now 
let them tour—on Goodrich Tires. 


We're ready, with touring maps and guides and 
tires that “Really) Ride.” We'll help you with Goodrich 
Service and dealers eVerjwhere. Bring on your gor- 
geous weather! Were waiting, September! 


Fhe Goodrich 


‘SilvertownsatEl¢in 


RS 
on ANY 


Bee Bia “OQ 


1. Anderson 
races. 


Before the start of the Elgin Road Races, 
August 20th and 21st, everyone conceded that 
victory would go to the man with the strongest 
car, steadiest hand, coolest head, and most per- 
fect tire equipment. 

Both days were Silvertown days—in each 
race the first two cars to thunder over the finish 
line were Silvertown equipped, and the ab- 
sence of Silvertown tire changes was easily 
one of the features of the two-day sporting 
event. 

Conditions were difficult. It was no easy 
task with which the Cable Cord Construction 
was confronted. The Elgin course is little 
more than a country road that has been 
scraped and oiled. It is still full of pits, soft 
places, sharp turns, culverts, small stones and 
other hazards. Tearing along at such a 
furious pace that the drivers could scarcely 
hold to the road, those tires had to hurdle 
low places, grind their way around turns, 
burn up straightaways and literally be sub- 
jected to tons of tearing, destroying strain. 


-Results—The First Day: 
1. Cooper in a Stutz on Silvertowns. 


“in the air’—all four wheels off the ground. 
2. Anderson and Cooper—the winners of the two days 


i Cooper finishing first on the 2Uth. 
4, The line-up before the start on the 20th. 
5. The start on the second day. 


2. Anderson in a Stutz on Silvertowns. 

Cooper drove a remarkable race—lived up 
to the reputation which he gained on the Pa- 
cific Coast as one of the steadiest, surest road 
race drivers in the country. From the moment 
he thundered away from the tape till he got 
the checkered flag he never wavered. Round 
and round he drove, steadily and _ surely, 
stopped for oil and gasoline half way through 
the race and changed one tire when he picked 
up a horseshoe nail on the back stretch. | 
Otherwise his Silvertowns carried him with- 
out mishap and the statement of Mr. Harry 
Stutz after the race: “The _ Silvertowns 
were perfect” indicates that a large share of 
the credit was given by him to his tire equip- 
ment. 

Anderson didn’t change a tire—his Silver- 
towns carried him into second place with a 
big lead. 


It was a Silvertown Day. 
Results—The Second Day: 


1. Anderson in a Stutz on Silvertowns. 
2.. Cooper in a Stutz on Silvertowns. 


4. De Palma in a Mercedes on Silvertowns. 

6. Henning in a Mercer on Silvertowns. 

The second day’s races were marked by 
still grealer speed than the first day when 
Cooper lowered the track record for the dis- 
tance. Gil Anderson let his Stutz out early 
in the race and fought with Cooper for the 
lead, finally wresting it from him and main- 
taining il to the end. 

So fast was the pace that tires began to 
burn up on every side, but Silvertowns with 
their wonderful cord construction braved 
every turn and straightaway, and finished the 
dav’s events without a mishap. Nol a single 
Silvertown was taken from a wheel during 
the race. If was a perfect performance—a 
day of racing in which tires were a determin- 


And Then at 


Under conditions which were more trying 
than than those found in any other race this 
year, .Silvertowns scored another copper- 
riveted, triple-plated victory, September 4th. 
It was another Silvertown Day, with Earl 
Cooper smashing his wav down the concrete 
track just feet and inches ahead of his team- 
mate, Gil Anderson, also in a Stutz The 
crowd just stood up in the stands and turned a 
figurative flip-flop. It was the most gloriously 
exciting, thrilling finish that has ever been 
staged In an automobile race. Less than a sec- 
ond in time separated Cooper and Anderson. 
Next behind came Eddie O'Donnell in his 
Deusenberg, but he was thirty miles in the 


ing factor and Silvertowns proved themselves 
on dirt roads as they had on brick and wood 
in other contests. 

With four laps to go, Eddie O'Donnell in 
his powerful Deusenberg was chasing Earl 
Cooper hard. Fred Deusenberg had_ figured 
that fabric tires could carry his men 
over the Elgin course—had figured that he 
would not have to pay for Silvertown advan- 


tages. But-ewhen the race was so close he ex- 
claimed: “If Eddie only had Silvertowns 
he could gain ten seconds to the lap and 


take second money.” The next lap a tire blew 
up on the back stretch and O'Donnell lost his 
advantage. Cooper finished far ahead and De 
Palma, who was having motor trouble nearly 
overtook him. 


Minneapolis 


rear. It was simply a Stutz race,—a_ victory 
for American cars, with Resta and DePalma 
unable to stand the pace. 

The track was very severe on drivers, cars, 
and tires. It was concrete with a rough sur- 
face that just chewed treads from the tires 
and full of waves which bumped the cars 
harder than any road race could. Cooper 
changed five tires in the 500 miles, and An- 
derson just three. O'Donnell and Haupt in 
Deusenbergs had no changes whatever—all on 
Silvertowns. One driver replaced eleven tires 
of other make in 196 miles. Then he changed 
to Silvertowns and rode in peace. 


chicks, 
hatch. 


IOWA DEALER TELLS) 
NOVEL STORY 


A man, too economical to 
carry an extra Goodrich Tire, 
sent his little boy to borrow 


drowning the entire 
The baby 
left alone crawled through the 
spilled cream into the parlor 
and ruined a $40.00 carpet. 


mine the proper pressure is 
by a Goodrich Tire Caliper. 


‘HOW TO BACK UP”’ 


A letter came in the other 


who was 


eve te hi ohh MORAL:—See that your dav from a Goodrich tourist 
eee | es = neighbor. In  eystomers curry an extra” asking for certain route books 
Is haste the boy spilled an Goodrich Safety Tread and and in closing he said: 


expensive hive of hees and his 
father who dashed to his as- 
sistance failed to notice a 
barbed wire fence. Result— 
aoe gashes and a ruined 
suit. 


Hearing the racket, his wife 
ran out, upset a churn full of 
cream into a basket of little 


It has been 


ice when 
maintained, 


avoid such catastrophes. 


tuund that Sil- 
vertowns give maximum serv- 
proper 
and 
other circumstances the user 
is not getting the full benefit. 
Also, the only way to deter- 


“Send me a book that will 
show me how to turn left and 
right and how to cross the 
crossroads.” 

Some one feeling in a joking 
mood wrote across the foot of 
the letter the query: 

“Shall we tell him how to 
back up?” 


is 
under 


inflation 
that 


Chase Motor Supply Co., 
Emporia, Kansas. 


0 


W. S. Irwin, 
Wesidale, Mass. 


Weber Auto Supply Co.. 
Colorado Springs, Colo, 


Look at the picture at the 
bottom of: this page—that’s 
the kind of highways they are 
building in Washington, and 
our Touring Bureau states that 
already every bit of the Won- 
derland Tours is entirely feas- 
ible for any type of motor car. 


During the past two weeks 
one of the Goodrich Truck 
crews has finished the erec- 
tion of Guide Posts from Seat- 
tle to Denver, and with the 
opening of Yellowstone Park, 
August ist, hundreds of tour- 
ists began to follow’ the 
Goodrich marked route into 
Geyserland. 

The regulations which the 
Department of Interior has 
laid down for motorists who 


wish to drive through Yel- 
lowstone Park are very fair. 
Every rule is designed for the 
protection of motorists while 
making the trip, and there 
are no unnecessary regula- 
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GOODRICH-MARKED HIGHWAYS 
INTO GEYSERLAND 


tions. The nature of the park, 
however, necessitates certain 
restrictions. 

A charge of $5.00, $7.50, or 
$10.00 is made, depending 
upon the size of the car,- and 
before the start of the trip 
drivers must give proof of the 
efliciency of their brakes. 


Speed is limited to 12 miles 
an hour ascending and 10 
miles an hour’ descending 
steep grades. Cars must not 
pass each other or teams at 
more than 8 miles an hour, 
but otherwise on level 
stretches the driver can “hit 
it up” to 20 miles an hour. 


To provide against excessive 
speed. cars are dispatched at 
scheduled hours and must re- 
port at their destination at a 
given time. Fines for speed- 
ing or delays are provided and 
motorists must report within 
half an hour of a scheduled 
time. 


The Goodrich Touring Bu- 
reau states that the trip to 
Yellowstone will be one of the 
most popular in the country 
next vear. Goodrich Route 
Books are now readv. 

The picture of the truck 
shows two members of our 
crew preparing to enter Mr. 
Frank D. Stoop’s Garage in 
Kalispell, Montana. These are 
the boys that are true path- 
finders. who blaze the trail! for 
thousands of tourists. They 
have seen the country from 
end to end, and when they 
leave a state it is with the full 
knowledge that it is Goodrich- 
Guide-Posted so no one can go 
wrong. 


AUTO TRAILERS 


The Miami Auto Trailer ap- 
pears to be one of the most 
useful and economical devices 
which has been designed for 
use with the automobile. 

True, it does not in any 
fashion supplant a truck. But 
for the groceryman who owns 
a small car and wishes to 
make quick deliveries, it is at 
once a comparatively cheap 
and extremely useful delivery 
wagon. 

The wheels are rubber tired, 
and the Miami Auto Trailer 
wears nothing but Goodrich 
Carriage Tires. For bulky but 
light loads the auto trailer 
serves the purpose fully as 
well as an auto truck and costs 
far less. 


PAN-AMERICAN ROAD 
CONGRESS 


One of the most important 
meetings that has ever been 
held in the interest of good 
roads will take place in Oak- 
land, Cal., September 13-17th. 
The greatest authorities in the 
United States, Canada, and 
South America will convene, 
listen to papers and discuss 
road building problems. 

A determination of the best 
method of building a road 
and standardization of the 
road building now contem- 
Plated in this country is great- 
lv to be desired. Only through 
the collaboration of the road 
_ experts can this be accom- 
pesnea and the Pan-American 

Road Congress is a long stride 
in the right direction. 
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RUBBER OR TOBACCO? 


The Wall Street Journal tells 
us that in British North Bor- 
neo—where the wild men 
(some of them) come from— 
there is keen competition. 
While the balance used to be 
all in favor of tobacco, rubber 
is now supplanting it. There 
are but a few tobacco plan- 
tations, against over twenty 
rubber estates, averaging 26,- 
000 acres each, and represent- 
ing an investment of nearly 
$12,000,000. It is estimated 
that in five years the rout of 
tobacco will be complete. 


WHERE’S THE LIMIT 


The promoters of the 
Sheepshead Bay Speedway are 
advertising that within two or 
three years they expect the 
race drivers to be travelling at 
nearly 150 miles an hour on 
their concrete speedway. 

Two years ago 100 miles 
an hour was a myth—today it 
is a reality. 


A LITTLE STORE WITH 
A BIG BUSINESS 


It isn’t the palace that 
makes the king. It’s the man 
and the stuff that’s behind 
him. Now, that’s just the 
way wilh the man who sells 
tires and makes his living by 
serving the needs of his fel- 
low man. A. G. Baker, up in 
West Newton, Mass., has a lit- 
tle store (you can tell that 
by the picture below), but he 
pushes more tires over its 
counter in a week than most 
dealers do who have a store 
five times as big. 


Tires and gasoline are only 
part of Mr. Baker’s business. 
He also has a taxi line, rents 
cars out, and sees that people 
“get there” when they’re in 
an extra special rush. Of 
course, that means that he 
can’t have tires going down 
on him, so he uses Goodrich. 


ee ee 


SKINNAY! YOO, HOO! 
GOIN’ SWIMMIN’? 


Out in California they have 
found a new sport—surf rid- 


ing on Goodrich Tires. It 
works something like - this. 
You pul on your swimming 
suil al home or in the hotel, 
drive down to the beach and, 
having parked your car, you 
unsirap the influted spare 
Safely Tread from the back 
of the machine, throw it in 
the water, and pile in after it. 

Sport? They say there’s 
nothing like il! Fat men and 


thin si lie: and women, 
too, have been riding the 
waves on Safety Treads. The 


picture above shows how they 
do it. Some of the more agile 
stand on the tires while they 
ride the waves. 


NEW REPAIR TOOL 


One of the latest inventions 
for rapid lire repair is a small 
electric vulcanizing tovol for 
culs, the end of which heats. 
When inserted into a cut, it 
quickly vulcanizes the rubber 
together. The instrument is 
described in the Motor World 


Tonopah Electric & Tire Co., 


Tonopah, Nev. 


a 


Ps 


as much like an awl with a 
stubby, rounded point. To ef- 
fect a repair, the cut in the 
tire is cleaned out well with 
gasoline, a filling of rubber 
put in and kneaded with the 
point of the tool, which is 
connected with a_ battery. 
The heated point vulcanizes 
the rubber quickly and makes 
a clean repair. 


BOOSTING GOODRICH 


It often happens that a 
dealer situated in a town with 
the same population, number 
of machines, and same rela- 
tive location as another dealer 
in another town will sell ten 
times as many tires as the 
other fellow. 

There are many factors that 
bear on this,—the personality 
of the dealer, the cleanliness 
of his shop, his shop’s appear- 
ance, and his side lines, are a 
few. But the one big factor 
that many dealers neglect is 
to cash in on our advertising. 

People see our advertising, 
and they become partial to 
Goodrich Tires. They decide 
to try them the next time they 
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change. “All right, where can 
I get them?” 

lang out 
Sign. 

We will tell them what to 
gel—DO YOUR PART—TELL 
THEM WHERE TO GET IT. 

Look al the two “ten-limes- 
as-many” slores below—then 
look at your own shop. Are 
you cashing in on our adver- 
tising? Can you gel any more 
oul of il than you are now get- 
ting? Let us know. 


your Goodrich 


ACCIDENT EXPERT 
CHOOSES GOODRICH 


Gentlemen, make yourselves 
acquainted with Mr. F. An- 
drews, the Automobile Acci- 
dent Expert of the Travelers 
Insurance Company, and Mr. 
M. Vandervelde, the speed 
maniac of Corona, L. I. As 


Goodrich dealers, you should 
all know them, for they are 
Goodrich friends of the most 
determined kind. 

Yes, that is a Goodrich Tire 
circumvolving them—one that 
has already done 3,000 miles 
and looks good for a great 
many more. Mr. Andrews, 
you see, is an automobile ac- 
cident expert, and with his 
highly specialized knowledge 
he chooses Goodrich Tires. 
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K. & W. Rubber Co., 
Denver, Colo. 
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WIRELESS TIRES HIT 


HIGH SPOTS 
_Just as Goodrich Safety 
Treads are outstripping all 


other tires on the road today, 
so Goodrich Wireless Tires 
are upsetting mileage tradi- 
tion in the solid tire world. 

To date, over 30,000 Lires of 
other makes have been 
changed to Goodrich Wireless. 

Read the letter below from 
the Wagener Brewing Com- 
pany, Salt Lake City, and 
youll understand the situa- 
lion better: 

“We first started using 
Goodrich Wireless Tires a lit- 
tle over three years ago and 
the service and _ satisfaction 
we received. from them 
prompled us to change our 
tire equipment on the other 
trucks as soon as it was prac- 
tical. 

“The road conditions over 
which one of our trucks are 
operated is extremely severe, 
but your Wireless Tires have 
stood up amazingly well on 
this truck. We have always 
found a complete stock of 
tires in your. store, and 
changes have always been 


IN THE MOUNTAINS — 
ALL WAGENER LABELS —— IMPERIAL SEER 
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made in a remarkably short 
time, which you will appre- 
ciate means considerable to a 
truck user.” 


MINSTREL SHOW 
SCORES A HIT 


Pinky - Pank - Pank - Pank. 
There was music in the air. 
Down the street came a float 


on which were seated four 
darkies, arrayed in loudest 
raiment, each one tickling a 


a as fast as his fingers 
could vibrate. “Good Rich 


UsGENAT! fe Sax Feamcsce 
(Quem SAVERTONR CORE TIRES 


Black Silvertown Chords” it 
said on the streamer along the 
side of the float, and the 
throngs which lined the street 
applauded hard and long. 
This all happened in New- 
ark, N. J., when the boys in 
our Goodrich Depot decided 
that automobile week should 
bring them a prize. The pic- 
ture of the cup on this page 
is evidence of their success. 


SI IS NOW WITH US 


We recently were delighted 
to learn that no longer do Se- 
attle people have to wait while 
some novice changes their 
tires. A rather formal card 


puts it this way: 


WHO CALL AT OUR STORE. 


TIRES INFLATED TO PROPER PRESSURE. 
| TUBES AND CASINGS REMOVED AND REPLACED. 


WE RECOMMENO— 
GOODRICH-SILVERTOWN CORD TIRES 
FISHER “RIM GRIP" SUB CASINGS 


We hope Si has the best of 
luck and wish him success. 


Watch the 


Silvertowns! 


IOWA DEALER TAKES 
A PRIZE 


Another Goodrich float won 
a prize July 4th when H. P. 
Hanson, dealer in Exira, I[a., 
decorated a little trailer, as 
shown in the picture below 
and entered in the “Sane 
Fourth” parade. The float 
caused so much _ favorable 
comment that Mr. Hanson is 
going to plan a more elab- 
orate one for next year. 


Our Newark. N. J., Store. 


William Hulvershorn 
of Cincinnati, Starting Tour. 
q 


Mr. H. P. Hanson, 
Exira, lowa. 


TAKING THE TAX OFF THE TAXI 


If there’s one driver any 
better at ruining tires in short 
order than another, it’s the 
taxi driver. Pell mell, down 
the street, over bumps and 
into ruts he goes, veering 
around corners on two wheels 
and showing utter disregard 
for his car and equipment. 


Sometimes we've thought it 
was a wonder that tires would 
last, on taxis at all. 


You can imagine that it is 
a problem for the owner of a 
taxi line to buy tire equip- 
ment. He must buy mileage, 
first of all, for however neces- 
sary tire changes may be, a 
taxi customer is seldom in 
proper frame of mind _ to 
stand for them. 


If he’s held up on his way 
to a dinner engagement or has 
visions of a lady friend 
gowned for the opera sitting 
and pouting while the taxi 
driver fusses with a tire, he is 
apt to say something and the 
taxi line catches the blame. 


The purchaser must also 
buy cheaply, for like other 
companies, taxi lines are in 
the business to make profits. 

Down Boston way the Fen- 
way Garage has a fleet of 45 
cars that tend to the _ taxi 
needs of the “Bean-Eaters.” 
There’s the lineup at the top 
of this page. There are 180 
wheels in that picture, and 
practically every ‘one is 
equipped with a 34x4 Good- 
rich Safety Tread—equipped 
with them because the own- 
ers of the line, Messrs. Butler 
and Saunder, have learned 
since 1907 that on_ the 
average they can skid around 
more corners for less expense 
on Goodrich Tires than on 
any other. 

Those 34x4 Goodrich Safe- 
ties have been averaging 
about 4,000 miles on the Fen- 
way Garage Cars. Now they 
are going to take still more 
of the tire tax from their taxi 
line by equipping with 35x44 
oversize tires. 


It has been the experience 
of the Fenway Garage that, try 
as they will, their cars are 
now and then overloaded. 
With larger tire equipment, 
the chances of overloading 
and premature tire injury are 
greatly lessened and from a 
strictly business point of 
view, they figure that oversize 
tires will be a good invest- 
ment. 

It seems funny, doesn’t it, 
that car owners hesitate to 
pay a little more money some- 
times on their initial invest- 
ment when they can be posi- 
live that such an expenditure 
will be an economy in the 
long run. 

A dealer said to us recently 
that it was his experience that 
new car owners always bought 
cheaply—that you could 
scarcely sell them the best buy 
for their car. After thev had 
driven for a few years how- 
ever, he found them gradually 
buying better quality. It’s just 
like taking the tax off the taxi. 
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PULLED A CAR WITH. 
FISH LINE 


Father calls him William, 
Mother calls him Will, 
Sisler calls him Willie, 
But the fellers call him Bill. 


That isn’t quite: the way 
with William Elliott, Franklin 
dealer in Sacramento, Cal. 
Everybody calls him “Bill.” 

Well, Bill Elliott can let fly 

more rapid fire ammunition 
about Franklins and Silver- 
towns per minute than any 
other three men in Sacra- 
mento. While he was bom- 
barding the “Doubting Thom- 
ases” recently, however, he 
ran up against a snag. He 
Claimed that the Silvertown- 
equipped Franklin was the 
“lightest six” on the market— 
that it never wore out its tires 
—that you could pull it along 
the street with a fishline. 
_ The fight was on. H. Ham- 
ilton (business man) said you 
couldn’t. “Bill” said ou 
could. Hamilton said he’d be 
jiggered—he’d bet $25 you 
couldn’t. “Bill” said, “I’ll just 
cover that and show you.” 

First, he got a fishline—then 
he painted a sign so he could 
get some advertising out of 
the stunt—then he put a man 
in the car to steer it. Down 
the street he started, pulling 
his Franklin after him, and 
once he got started he didn’t 
stop for ten blocks. 

Well, the truth is, it should 
never have been a bet at all. 

Bill” had the money won be- 


fore he started, but H. Hamil- 
ton (business man) paid for 
some valuable tire informa- 
tion that may save him more 
than $25 efore he gets 
through. 


THIS IS NOT A STORY 
OF ELGIN RACES 


Someone has dug up the 
records of the Lancaster, 
Ohio, School Board, back in 
1828. In those records there 
is an account of a proposed 
debate as to whether rail- 
roads were practical or not. 
Permission was asked to hold 
the debate in the School 
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House and the minutes of the 


, School Board meeting read as 


follows: - 

“You are welcome to use the 
schoolhouse to debate all 
proper questions in, but such 
things as railroads and tele- 
graphs are impossibilities and 
rank infidelity. There is 
nothing in the word of God 
about them. If God had de- 
signed that his_ intelligent 
creatures should travel at the 
frightful speed of fifteen miles 
an hour, by steam, he would 
have clearly foretold through 
his holy prophets. It is a de- 
vice of Satan to lead immortal 
souls down to hell.” 

(This quotation was pub- 
lished in the June, 1915, issue 
of Graphite.) 


The B. F. Goodrich Company, the 


F22777COaIsS 


Goodrich Jires 


Akron is the home of the 
rubber industry—The B. F. 
Goodrich Company is _ its 
mother. Forty-six years ago 
The B. F. Goodrich Company 
was housed in a small, one- 
story building. Its prospects 
were uncertain. 

Dr. Goodrich was a man 


HOt water Lorre: 
ond SpecjaJ/7es 


JIVCITOWII 
Cord Fires 


with an ideal—a man who be- 
lieved that a business built 
upon the foundation of honest 
goods and “Customer First” 
— could not but succeed. 
e practiced what . 4 
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Insulated Ware 


him friends, and those friends 
brought more friends in ever- 
widening circles until today 
they are returning in a tidal 
wave of popularity and the 
friends of the Goodrich Com- 
pany are ,legion. 

Today the Goodrich factory 
is the greatest rubber factory 


S7973 CT 


- 
’ 


ft 
bo 
- 


t 
= 


atest Rubber Factory in the World 
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in the world. Goods are man- 
ufactured in almost fabulous 
amounts, and the line is so 
varied that there is nothing of 
commercial importance which 
is not made within its walls. 

Goodrich goods are goods 
with a reputation—a reputa- 


Power PJans 


Truck Fires 


tion which has been earned 
through vears of steadfast ad- 
herence to a business prin- 
ciple which is fundamentally 


sound—that of “Customer 
First.” With 46 years of 
rubber experience behind 


them, a factory which is a 
13 
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model of advanced factory 
methods, business policy 
which must bring an ever- 
increasing number of friends 
and goods that are “right,” 
The B. F. Goodrich Company 
must continue to be the Great- 
est Rubber Factory in the 
World. 
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Poor Richard’s Almanac 
says: “Don't be Penny Wise 
and Pound Foolish.” That 
was the way Benjamin Frank- 
lin had of passing out the ad- 
vice which a modern man 
would probably put in the 
words, “Get off your foot, 
you’re standing on it.” 

Some people seem to think 
that they are in this world for 
the chase of the Almighty 
dollar and that the way they'll 
get it is by chasing it until 
they tucker it out. They never 
do a favor for a man but 
that they send him a bill and 
when they finally lose their 
customers, wonder why. 

It is actually a paying in- 
vestment to do a little favor 
once in a while for the car 
owners who drive up in front 
of your store. 

If you find a man’s tire out 
of alignment, tell him about 
it. Offer to show him how 
to fix it. If you see the 
tread of his tire cut or 
jabbed, get a little piece of 
Plastic and knead it in. That 
man will feel that you are 
really his friend and one al- 
ways likes to spend his money 
with his friends. If you 
really instill into your custo- 
mers’ minds the idea that you 
are trying to give them the 
squarest deal you know how 
to give, they will really be- 
lieve what you tell them when 
vou do offer advice. 


LEAPED at me 


BACK TALK 
By JING. 
(With Apologies to K. C. B.) 


I WAS waiting 


* 


ON THE corner 


. 


THIS morning | . 
TO CROSS the street 

TO MY garage | 

AND JUST AS I got 
OUT IN the middle’ 

A FLIVVER or something 
PRICED at five cents 
FURIOUSLY and 
SCARED me and af 
COULDN'T go back 

OR AHEAD or anywhere 
AND IT didn’t have 
SAFETY TREADS or 
ANYTHING and : 
COULDN'T stop and 
CHARGED me so there 
WAS NOTHING to do 
BUT RUN down the 


PING UP A PLvver. 
50 Het iT Wie LCOokK 3 


UKE AREGULAR CAR. 


Copyright International News Service. 
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MIDDLE of the street. 

AND I WAS gaining and 

HAD SO MUCH wind that 

I COULDN'T hold it 

WHEN I STEPPED right in 

THE BIGGEST puddle 

YOU EVER saw 

UP TO my neck 

AND LOST my hat. 

AND SELF RESPECT and 

EVERYTHING. 

I’M GOING to talk | 

TO CHARLIE Pierce 

HE’S OUR, policeman 

AND SEE if he won't 

ARREST jitney drivers 

THAT DON’T use 

SAFETY TREADS | 

OR SOME protection 

FOR THE common peepul. 
NAIL THIS CASING 


Stolen—one Diamond Squee- 


gee Case, serial number 
51158107 and one Diamond 
Gravy Tube—on August 16, 


1915. from the Noble Vulcan- 
izing Co., of Indianapolis, Ind. 
Help get this fellow. 


oe) Se a“ 
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-to. Washington, D.C. 
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FLORAL FLOATS WIN 
PRIZES 


During Fiesta and Rodeo 
week in Los Angeles the car- 
nival spirit reigns—great 
crowds throng the streets, 
everyone shakes hands with 
everyone else, and the world 
takes the aspect of a big, ex- 


pansive smile. 

The Floral Parade is de- 
cidedly the feature of Carnival 
week. Imagine the floats, in 


all their gorgeous beauty if 
you can. The one at the top 
of this page is the car of J. 
Monroe Flowers, who won 
first prize in his class of en- 
tries. 

Mr. R. C. Hamlin, Franklin 
dealer in Los Angeles, deco- 
rated one of his cars and 
drove in the parade with his 
little daughter. Mr. Hamlin 
has long been one of the most 
enthusiastic Silvertown boost- 
ers In our Los Angeles Branch 
territory. 

Miss Tete] Curling, who is 
shown in the group above, 
also entered in the Floral pa- 
rade. She needs no help from 
mere man” in working on 
her car. for she is very me- 
chanically inclined. 


BOY SCOUTS USE OUR 
ROAD LOGS 


Twenty-eight boy scouts 
Started from Vineland, N. J., 
recently on a bicycle “hike” 
It was 


ee 


a fine outing, and that nothing 
might go wrong the Scout 
Commissioner requested route 
books covering this trip be- 
fore the start. The boys rode 
to Washington via Philadel- 
phia, Gettysburg, and Freder- 
ick, Md., and then returned 
through Baltimore and Phila- 
delphia. 
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GETTIN POSTED 


Ame Barten says as how he 
figgers gettin’ posted on some 
people is a whole lot harder 
than jest drivin’ posts into 
crossroads—it’s more like 
climin’ up *’em when they’re 
greased, especially if they’re 
slippery cusses. 


ee a 


GOODRICH CORDS ARE 
TOUGHER THAN HIDE 


It is absolutely surprising 
to know of the strength which 
we have been able to build 
into the Rubber-Impregnated, 
Rubber-Covered Cable Cords. 
which form the body or car- 
cass of the Silvertown Cord 


Tires. 

With 144 strands of cotton 
thread made from _ long 
fibered Sea Island Cotton, 
each one impregnated with 
rubber which has_ literally 


been driven into it, and then 
cabled together and again im- 
pregnated with rubber. each 
cord which goes into a Silver- 
town is capable of standing 
approximately 250 Ibs. of 
straight tensile pull. 

Get the strongest man in 
your town and give him a 
little piece of this cord and 


dare him to break it. There 
are few men in the country 
who have power enough in 
their hands and arms to per- 
form such a feat. 

The cords in Silvertowns 
have been subjected to the 
most severe strains which have 
ever been imposed upon a lire 
carcass — the unprecedented 
speed in_ the Indianapolis, 
Chicago, Sioux City, Tacoma, 
Des Moines, Elgin and Minne- 
apolis races, and in every case 
these cords have stepped right 
up to bat and knocked out a 
home run. 

These are the cords _ that 
have put Silvertowns on the 
map. You will find them only 
in Silvertowns. 


The recent big-space news- 
paper campaign on Goodrich 
Tires, service, prices, tread 
and uniformity has led thou- 
sands of people to ask for 
Goodrich Tires. 

Are you cashing in? 


Fhe Goodrich_ 
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Air hammers are pounding, donkey engines are puffing, and there is a great deal 
of commolion and work just to the north of the Goodrich factory in Akron. Day by 
day the employes have been watching the superstructure of the new Finished Goods 
Warehouse rise into the air and wondering when The B. F. Goodrich Company will get 
done growing and expanding. This lutest addition lo what was already the largest rub- 
ber factory in the world makes The B. F. Goodrich Company group still more formida- 
ble in appearance. The new warehouse is an enormous building and when completed 
will be used to hold finished products before shipment to the branches or trade. 


FRANKLIN AGENTS 


SELL CARS WITH 
SILVERTOWNS 
The Franklin Motor Car Co., 
of Cincinnati, is using Good- 
rich Silvertown Cord Tires 
to sell their cars to the trade. 
The little picture at the bottom 


aw 


| 


of this page shows how they 
took the four tires which were 
used on. their demonstrator 
and put them in their window. 
Those tires averaged 8,775 
miles, and the Franklin Motor 
Car Company felt that this 
record was of sufficient value 
to justify them in making the 
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Silvertown Cord Tire equip- 
ment one of their principal 
selling points. 


The man who used to look 
down the barrel of a gun to 
see if it was loaded, has a son 
who cranks an _ automobile 
with the clutch in. 


Concordia Garage, Concordia, Kans. Franklin Motor Car Co., Cincinnati, Ohio. 
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“CHANGING ’EM OVER, 
BOSS”’ 


“What are you doing with 
all those tires, Sam?” 


’ 


“T’se changing ’em over, 
Boss.” 

“What for?” 

“Wal, this gentleman jist 


bought this here bran’ new 
Cole, an’ he didn’t like the 
tires, ‘cause they weren't Sil- 
vertowns. He jest naturally 
don’t like any tire unless it’s 
a Silvertown. So I have to 
come out in de broilin’, fryin’ 
sun, an’ change ’em over to 
Silvertowns. But I cain’t 
blame him—the sure am 
some tires, boss.’ 


This tells a story that is 
commonplace with the At- 
lanta Branch. So many cus- 
tomers are equalling the 3500 
mile mark with retreading, 
that those who know demand 
Silvertowns on their pur- 
chases, and the colored boys 
have to change ’em over. 


The easy riding, power 
transmitting, tough and strong 
Silvertowns are coming more 
and more into favor in At- 
lanta, until even these boys 
realize that they “sure am 
some tires.” 


If this is so true, and we all 
know it is, let’s get together 
and have more cars changed 
over. 


Find out who the automo- 
bile prospects are. Tell the 
prospects of the joys of the 
road and the superiority of 
Silvertowns. Help the dealer 
sell his car and he will help 
you sell the Silvertowns. 

Every man who buys a car 


and uses it, is a tire prospect. 
Every machine has four 


TFRe Go Oo drich- 


wheels, and each wheel must 
have a tire. 

Take care of your tire busi- 
ness—offer to look after the 
tires after you have once sold 
them, have a man who will 
pump up tires or change them 
for your customers, capitalize 
a free air line, and you will 
draw cars to the front of your 
garage. 

If you make people form 
the habit of coming to your 
store when they want service, 
they will begin to come for 
other things. Little by little, 
a large business can be devel- 
oped and those other dealers 
in your city who do not fol- 
low the pace you set will find 
that their business is gravitat- 
ing to you. 


THE NEW “PONY 
EXPRESS” 


In the good old days U. S. 
Mail used to travel in relays 
by fast ponies between Omaha 
and Denver. We have all 
seen it done in the circus. It 
was not until recently that 
motorcycles tried this, how- 


ever, and the speed _ with 
which a letter went from 
Washington, D. C., to San 


Francisco, via Baltimore, Phil- 
adelphia, New York, etc., was 
remarkable. 

Mr. I. Dick, on his Flying 
Merkel, equipped with Good- 
rich Black Safety Tread Tires, 
shown below, was one of the 
relay between Philadelphia 
and New York. 


The photograph shows Mr. 
Dick standing in front of the 
Philadelphia Branch window 
where Mr. Muir, Motorcycle 
Tire representative, has ar- 
ranged an excellent display of 
Goodrich Black Safety Tread 
Motorcycle Tires—Best in the 


Long Run. 
Because he used Goodrich 
Motorcycle Tires and_ the 


chances of mishap were de- 
creased, it is needless to men- 
tion that Mr. Dick carried off 
with honors his part in the 
undertaking. 


The Goodvick:: 


an el i _ _ bh 1 ete 


IF IT ISN’T A SILVERTOWN, IT ISN’T A CORD Palma clipped off miles in his 


big Mercedes so fast that spec- 
tators only remember a white 
streak. It was a wonderful 
race, and Silvertown day. 


acim eg You will remember that every 
pebescape car that finished was equipped 
See with the famous RUBBER- 

TH S$ SIDE OF CARD IS FOR AUDRESS )} 


ES Es LM 
YOVERED, CABLE »S. 
‘ ae ie DePalma took home _ the 
Fh bburtrwi GirA y bacon, but not until he had 
Lihihe H earned it. It was a race of 
speed kings for a royal prize 
—and Silvertowns won. 


eee 


As our Ame Barten says— 
“Tires are like people. If 
you treat them kindly, they 
are likely to stick to you un- 
til they drop. If you brow- 
beat them, they will we and 

lay down on you.” et re- 
Power. o, sults for your tires by recom- 
mending the Goodrich Tire 
Caliper—and a firm policy of 
fair treatment. 


Car owners may not know 
that The B. F. Goodrich Com- 
pany makes Silvertowns, but 
they do know about the tires 
themselves. We receive many 
letters and postals like the 
above from enthusiasts who 
want Silvertown advantages 
for their car. 


VALUABLE TROPHIES 
GO TO DEPALMA 


When Ralph DePalma slid 
down in the seat of his thun- 
dering Mercedes the day of 
the Indianapolis races, pulled 
his goggles over his eyes, and 
dropped the clutch into place, 
he started out after one of the 
greatest prizes that has ever 
been offered for speedway 
races, 


First, there was the honor 
of winning the five century 
grind. Then there was nearly 
$25,000 in cash that he could 
jingle if he could shoot the 

nose of his speed boat over 

the tape ahead of Resta and 

the other speed boys. And far 
_ from least, there were the tro- 
_phies which we are showing 

here—nearly $15,000 worth. 

_No wonder they all drove 
_ like mad that day. No wonder 

speed records fell with every 

lap. No wonder practically 
_all of the drivers chose Silver- 
towns for their tire equip- 

ment. It was a race for a 

prize worth having, and De- 
i 
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In an institution the size of 
The B. F. Goodrich Company 
it is necessary to maintain a 
great many auxiliary factories 
and schans ta enre for the de- 
mands of the one large fac- 
tory. On these two pages we 
are showing some of the trades 
other than rubber manufacture 
which are carried on within 
the walls of the Greatest Rub- 
ber Factory in the World. 

In the Pipe Shop the plumb- 
ers are continually busy on 
steam, air and water lines, 
promoting greater efficiency 
throughout the plant. The 
Power House is tremendous in 
size, fully large enough to care 
for the needs of a city of 
50,000. 

In every factory there are 
continually small printing jobs 
which are needed in a hurry— 
labels, printed instructions, 
and a thousand and one other 
jobs. The Goodrich Company 
maintains its own Print Shop. 
In the Paper Box Factory we 


make the boxes in which ou: 
finished goods are placed be- 
fore markeling. This factory 
is enormous in size large 
than most factories which 
make boxes exclusively. 

Carpenters and Tinners ari 
also kept busy in the Good 
rich factory—we have oui 
own Typewriter and Comput 
ing Machine Repair Room 
Where the hundreds of ma- 
chines are cared for and 
minor repairs made. Our Ma- 
chine Shop is second to none 
and the ingenious machines 
and devices used are in many 
cases our own patents and 
available by no other manu. 
facturer. 

It is because modern factory 
practice is conducted on such 
a tremendous scale that The 
B. F. Goodrich Company is 
able to market rubber prod. 
ucts of the highest quality at 
the lowest possible price to 
the consumer. 


: SS a 
> ee or head FS al tn 


Hee sire 
xs 


> * 2 eile ae ees OE 


A Page of Goodrich Garages No. XVI 


R. F. Patterson Garage, Helmuth & Steele, Stonestreet & Miller, 
Chicago, Ill. Yreka, Cal. Daytona Beach, Fla. 


Mr. S. H. Lewis, Binghamton, N. Y., Franklin Agent. 
Two Silvertowns in window have run over. 17,000 miles. | 
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ea = Goodrich Tires 


One of the livest dealers in the state of Kentucky—Mr. 
W. J. Bailey, Madisonville. 


Mr. F. C. Stearns, Prop. Start of tour by Thomas Bros., St. Petersburg, Fla., to 
rege Garage Co., Rockwell New York City on Goodrich Tires. 
City, la 
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THE TROUBLES OF A POOR MAN 
AS TOLD IN THE OHIO STATE JOURNAL 


ANOTHER BLOWOUT! OF 


v 
RP 


ALL THE PUNK TIRES | EVER 
BOUCHT, Ly A 


THE OTHER : 
| BURN “EM! I'LL SHOW ‘EM THEY 
| ~\CAN'T HORMSWOGELE MB} 


DON'T STAND THERE GRINNING 

AT MB LURE & CHESSY-CAT! 

| WANTA SQUARE DEALID'YE 

UNDERSTAND} | GOT [2,000 MILES 
| OUT O° YOUR OTHER TIRES, AND, 


THIS ONG BLEW UP AT 2,500. 
IWANTA SQUARE DEAL'DYE 
HEARS 


j mand N uv, \ 
Bal 


vow 


(HERE YOU! COME HEREL) | 
C4 


LL 
mS THAT 
FIRST 


\ 


said JUNI 


i! 


500 MILES !5 ALL IT'S CONE! 
ive pean SWINDLED! PADBURN ‘Er’, 
SWINPLED! 


The B. F. Goodrich Company 


AKRON, OHIO 


OUR PRODUCTS ARE HANDLED AT 


New York 1780 Broadway 
Chicago 1925 Michigan Ave. 
Boston 851 Boylston St. 
Philadelphia ...519 North Broad St. 
BulTalo 731 Main St. 
Detroit 
Woodward and Hancock Aves. 
St. Louis 
Garrison Ave. and Locust St. 
Kansas City..1011 East Fifteenth St. 
bittsburgh 414 Craig St. 


Indignapolis....-_........ eee 
Capitol Ave. and Michigan St. 
Minneapolis 913 Hennepin Ave. 
Cleveland 2017 Euclid Ave. 
Cincinnati 1110 Race St. 


San Francisco 
Los Angeles......Eleventh & Olive Sts. 
Seattle 113-115 King St. 
Portland, Oregon 

Broadway and Burnside Sts. 


Atlanta ....................246 Peachtree St. 


DEPOTS 


Albany 
Baltimore 


35-37 Central Ave. 
108 W. Mt. Royal Ave. 
424 S. Twentieth St. 
1180 Bedford Ave. 
229 N. Tryon St. 
Columbus 188 E. Gay St. 
Dallas ..- 2209 Commerce St. 
| re 19 E. Second St. 
Denver 1422 Court Place 
Des Moines ...... 208-210 Eleventh St. 
Grand Rapids 54 N. Division St. 
Houston 1114 Prairie Ave. 
Jacksonville 802 Main St. 
Louisville 
Cor. Third and Breckenridge Sts. 
Memphis 286 Monroe Ave. 
Milwaukee 132 Oneida St. 
Nashville 910 Broadway 
Newark 22 New St. 
New Haven 
New Orleans 746 St. Charles St. 
Oakland 


Cor. Twelfth and Harrison Sts. 


Brooklyn 
Charlotte 


1083 Chapel St. 


Oklahoma City .....507 N. Broadway 
Omaha 2034 Farnum St. 
Portland, Maine 
Providence 60 Broadway 
Richmond 707 W. Broad St. 
Rochester 


Salt Lake City ........ ize 3. 

San Antonio 211 C Avenue 
San Diego 299 B St. 
San Francisco ... 


Golden Gate and Van Ness Aves. 
811 E. Pike St. 


Sioux City 
Spokane 1615 Riverside Ave. 
Springfield —.............. 325 Dwight St. 
St. Paul 126 W. Sixth St. 
Svracuse . Taylor St. 
Toledo 818 Madison Ave. 
Washington 
1502 Fourteenth St., N. W. 
216 S. Lawrence St. 
88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd., 


482 Yonge St. 


Montreal....855 St. Catherine St., W. 


Vancouver, B. C., 1269 Granville St. 


ABROAD 


ee Golden Lane, E. C. 
aris 
38 bis Avenue de la Grande Armee 
Tokyo, Japan 1 Yurakuchome, 
It-chome, Kojimachiku 
Nishiku, Osaka, Japan 


San Juan, P. R. .......... 75 Tetuan St. 
Manchester, Eng. ........ 235 Deansgate 
Bristol, Eng. <.......3..:- 8 Victoria St. 
Leeds, Eng. ee oe 50 Albion St. 
Glasgow, Scotland....22 Renfrew St. 
18 Sanchome, Tosabor-dori 
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They’re Selling Like Hot Cakes— 
Our New Automobile Coats Have 
Hit the Nail Right on the Head! 


; iii i inn nnn nn 


Evidently motorists have been wait- The Camden 


ing for just such a coat—dquality fine, 
compact (it folds up like an inner 
tube), and price that any man can 
reach. You ought to see the orders 
rolling in to us—stacks of them. 


It’s up to you to get in on this. 
Dealers say they don’t have to talk. 
Any man can see in a minute how the 
Camden snuggles up around his neck 
and wrists and keeps him dry—and he 
sees his money’s worth. That’s what 
makes the sales. 


Then there’s a helmet that fits tight 
around head and neck. That comes 
separately—you don’t see it in that 
picture, but we’ll send a picture if 
you'll just let us know. The helmet 
is compact as the Camden—dealers 
are selling lots of them. 


If you haven’t seen our new line of 
Rubber Conveniences, you can’t af- 
ford to Jose another minute. 


Clip this coupon and mail it in— 
paste it on your letter-head or 
business card! We’ll shoot 
back prices and descrip- 
tion in:a hurry! Do it 
today, while you think 
of it—you’ll find it 
Goodrich Co., ‘ a good investment. 
L. L.’°W.,, Dept. ‘ow 
18-G, Akron, Ohio. 2 
.4) 
Please Send me de- °. a 
scriptive. booklet on 
“Rubber ponreecie for 4, A Waterproof Coat 
the Car Owner’’ and prices . 4 
—this.to place me under no : Like the Camden at 
obligation. ‘ P ° 
$6.50 is a bargain for 


any Motorist. 


City 
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N OCTOBER the farmer garners the last 

of his crop— Mother Nature shivers, cov- 

ers herself with a blanket of leaves, and curls 
up for a long winter nap. 

@. But the tire dealer— well, it’s different with 
him. He reaps his harvest the year “round if 
he’s pushing Goodrich Tires. And 
year in, year out “‘Mother Good- 

ich” bine Plugeing for him, 
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SHEEPSHEAD BAY RACE 


Average 102.6 M. P. H. On 


Speed! Speed! More speed! 
What are we coming to? 

World’s records which three 
months ago were considered 
good for years to come are 
ancient history now. 


Gil Anderson has driven his 
powerful white Stutz about 
the rim of the Sheepshead 
Bay race track in New York 
for 350 miles at a rate of 
102.6 miles per hour. Like a 
white shadow which he could 
not lose, his team-mate, Tom 
Rooney, followed his trail and 
finished less than a minute 
after him at an average rate 
of 102.16 miles per hour. 


Unquestionably the Sheeps- 
head Bay Race, October 9th, 
was the greatest in a year of 
great races. Think of it! 
Over a hundred miles an hour. 
What a test for men and cars 
and tires. 

And what an honor for the 
tires which could respond to 
such a test. They had to be 
right—built with Herculean 
strength from bead to tread, 
fast as lightning but beyond 
all, strong enough to stand the 
gaff. 

So we’re proud—for Ander- 
son, O’Donnell and Henderson 


| ) 
ODONNELL-DEUSENBERG 95.45 M.P.H.} 


(the men who took first, third 
and fourth) finished the race 
without a single tire change. 
Tom Rooney, who took second 
money, had but one replace- 
ment. It was the greatest 
triumph that Silvertowns have 
ever had—the greatest tri- 
umph for tires in all their 
history. 


The year of 1915 is going to 
be memorable in history for 
its racing. At the beginning, 
speed of 82 miles an hour was 
a world’s record for long dis- 
tance—today it stands twenty 
miles higher. Builders of 
cars have made rapid strides 
—but no more rapid than the 
manufacturers of Silvertowns. 


Every Race 
A Silvertown Victory 


Every important race, start- 
ing with the Indianapolis 
Classic and ending’ with 
Sheepshead Bay (and that in- 
cludes Chicago, Tacoma, Oma- 
ha, Des Moines, Elgin, Minne- 
apolis, and Narragansett Pier), 
has been a Silvertown Victory 
—a marked victory because 
tires in every instance have 
proven themselves superior to 
the insistent demands placed 
upon them. . 


Here’s the important lesson 


for you— Silvertowns have 
won not because they were 
lucky, but because they 


are the original and only tire 
built of Cable Cords. They 
have won because they de- 
served to win—because they 
are built stronger and with 
greater vitalitv. Silvertowns 


Silvertowns 


have proven themselves, not 
only on the race track, but 
upon every road in the coun- 
try, as the strongest, most per- 
fectly built and balanced tires 
that have ever been developed. 


Were its victories confined 
to the race track this would 
be a different story. Silver- 
towns’ greatest victories are 
won in every-day service. 
Those Cable Cords have been 
most popular for transconti- 
nental touring, their resilience 
has saved gasoline and 
smoothed out the roads for 
thousands upon thousands of 
motorists. 


The B. F. Goodrich Com- 
pany comes through the 1915 
racing season with its hands 
clean. In no instance has it 
given tires to the racers in or- 
der that it might annex part 
of the honors of this racing 
ee ee. race driver has 

ought his tires — planked 
down good, hard money for 
every casing, for he knew if 
he wanted to win the race he 
must have them. Several 
races were lost mae Deca’ 
the drivers did not have Sil- 
vertown equipment on their 
cars. Others could not risk 


| SJUTZ. TEAM AT PITS 


their chances of winning the 
race—they bought Silvertowns 
because they had to have 
them. 

It is a fact not to be ques- 
tioned that Silvertowns will 
do for every man who owns a 
motor car exactly what they 
have done for the race drivers 
—increase engine power, give 
more mileage, save gasoline 
cost, and prove themselves su- 
perior to every emergency 
which may arise. 

Silvertowns are the original 
and only Cable Cords—if you 
want Silvertown advantages, 
you must buy Silvertowns. 


Driver Changes to 
Silvertowns During Race 


Take the experience of the 
Minneapolis Race this year. 
One of the few drivers not 
riding on Silvertowns was 
changing tires nearly every 
lap during the race. Eleven 
replacements were necessary 
in 196 miles. 

Then he changed to Silver- 
towns and rode the next 216 


miles without a change. At 
the end of that time he was 
flagged from the course. Had 
he not lost so much time in 
the first part of the race, he 
would have had a good chance 
to win. 

The. strength which that 
driver found in Silvertowns 
has been found by transcon- 
tinental tourists, by owners of 
electrics, by car owners of 
every type. We know hnum- 
bers of cases where Silver- 
towns have been driven from 
Ohio, Pennsylvania, or Illinois 
to the Pacific and return with 
only one or two punctures— 
sometimes without a_ single 
one. 

Proof on the race track un- 
der the most difficult condi- 
tions which can be devised; in 
touring over roads of every 
description; in every-day 
round-about-town service, 
must convince you as it has 
us that Silvertowns with their 
Cable Cord construction are 
better—built right from the 


ground up—a superior tire for 
those who want. superior 
service. 
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Raincoats One of 
Best Accessories 


The dealer who.is pushing 
accessories—and those who 
are making money these days 
consider accessories one of 
their best lines—will appre- 
ciate immediately the oppor- 
tunities which the new Cam- 
den Raincoat offers. 

On the inside front cover of 
this issue we show a picture 
of this coat which is especial- 
ly designed for the driver. 
The Camden is a recent addi- 
tion to the Goodrich Accessory 
line, but its fitness for motor- 
ing purposes and the readi- 
ness with which dealers can 
make sales bids fair to make 
it one of our leading sellers. 

Goodrich Rubber Conven- 
iences for the car owner are 
quick sellers—you ought to 
know about them. Tear out 
that coupon and mail it to us. 
It places you under no obliga- 
tion—it tells you something 
you ought to know. 


She Goodricks 


MEDAL AWARDED TO US 
BY JAPANESE 


During the past year they have had an ex- 
position in the little island of Nippon—the 
Taisho Exposition. All of the large Japanese 
manufacturers and also those concerns which 
do a very considerable business in Japan made 
exhibits of their products and the result was 
a very. interesting and instructive display. 
The B. F. Goodrich Company has a Branc 
in Tokyo and Goodrich Safety Treads, Good- 


rich Wireless Truck Tires, Goodrich Belts and 
Packing and many other articles that are 
widely used by the enterprising little nation 
that lies over there toward the setting sun 
were exhibited. 

We made a rather large display at the ex- 
position, and we were very much pleased re- 
cently to receive a gold medal as a reward 
for the excellence of our showing. The pic- 
ture above shows both sides of this medal 
with the Japanese inscription upon it. 


“BUD” 


I guess they just call him 
“Bud” because he’s so big. 
Walk into the Shipping De- 
partment of our New York 
Branch sometime and if you 
see a great big battleship of 
a man balancing a crate of 
tires on one hand—well, you 
can be pretty sure its “Bud” 
Claffy. 


“Bud” is one of those Her- 
cules that could wrestle four 
men at once, pile them up, 
and then wonder why the 
boys didn’t come along and 


give him exercise. That is, 
he could do that, but in real 
life he’s gentle. There’s just 
one exception—the exception 
that tests the rule. 


Don’t ever put on a pair of 
skates, get out on a sheet of 
ice and start for a hockey 


puck when “Bud’s” around 
unless you feel that life holds 
no more for you. That’s his 
one obsession—if he sees a 
hockey puck scooting over 
the ice he can’t make his feet 
behave. He’s after it, and he 
stays with it till he gets it. 
ro ip that gets between him 
and that puck stands good 
chance of acquiring wings, a 
halo and a harp. 


The Irish-American A. C. of 
New York has the good for- 
tune of counting “Bud” a 
member of its hockey team. 
He plays the position of Rover 
and is one of the cleverest 
players of that position in 
amateur hockey. Before hook- 
ing up with the Irish-Ameri- 
can A. C., Claffy played with 
the New York Wanderers and 
was playing on that team the 
time when they defeated the 
Cleveland A. C. team on their 
home grounds. It was the 
first time that trick had ever 
been turned. 
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see. They don’t wear wings—you 
see, they don’t have to, fur tney 
ride on Silvertowns and get that 
airy, billowy, floating sensation in 
that way. 

Of course, when they get Sil- 
vertowns on all four wheels the 
have to deck out the car to go wit 
them. Our photographer slipped 
up on them when they weren’t 
looking and squeezed the bulb. It 
wasn’t the first picture of fairies 
ever taken, but we’ll vouch that you 
never saw prettier. Just as he made 
the photographic record they were 
gracing the Elk’s parade. 


A MESSAGE FROM 
FAIRYLAND 


Los Angeles must be a sort of 
fairyland—at least we’re continu- 
ally getting pictures of a lot of 
fairies out there. And they ride 
about the streets in the most 
be-ut-i-ful chariots you ever did 


, : MAKING SMILES WHILE 
Don’t Overlook Those Tires Meg 


There’s no such thing as 
stumping the boys in our Bos- 
ton Branch. They’d walk to 
the Fiji Islands to do a favor 
for a Goodrich customer. 


When a New York car 
owner wrote to them recently 
and asked whether we could 
find a good car and chauffeur 
that he could rent for a vaca- 
tion trip the Boston boys 
jumped at the chance and 
within a couple of days sent 
him a long list of choices. 


Believe us, that man will 
buy Goodrich Tires the rest 
of his life. Service like that 
pulls customers, and it is the 
dealers that sell the tires that 
will “Cash In.” Goodrich 
customers all have a _ smile 
that ranges from a grin to one 


The Marmon New York Company has made Silver- 
fowns one of the selling features of their car. Every : 
machine delivered this year has been equipped with the that goes around their face 
famous Cable Cord construction. two times. 
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KNOCKING THE SPOTS OFF THE 
WORLD’S SERIES 


It’s more fun to be center fielder in a back lot game, 
than hold a bottle of pop and a straw and sit in the press 
box at the world’s series. That’s the testimony every man 
in these pictures will give. 

No, no, no—you’re wrong. They don’t play on the 
back lots. They’re Goodrich men, every last one of them 
even the little shaver that we’ve put in the lower left- 
hand corner would bet his bat and jack-knife that Good- 
rich Tires are best. 

These men play ball—take the picture at the top of 
the page, for instance. Every single man in the bunch 
can play, and the married men in the picture—there was 
nothing to’it. They held the bag with eight runs and the 
single men galloped away with ten. Alibis will not be 
printed. 

At the bottom is the San Francisco bunch—corkers, 
every one. Their opponents will tell you that. Those 
are members of the team on the side lines, unlimbering 
their heavy cag ong’ At the bottom is Bill Knapp—he’s 
6 feet 4 inches in his stockings. That’s why they made 
him umpire. 
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CACTUS KATE— 
THE PACIFIC: BEAUTY 


If Cactus Kate flew by at 


forty miles an hour you’d 
Pinch yourself to make sure 
you hadn’t been drinking. 
Never in all your life have 
you seen a belle more gor- 
geously arrayed. 


Her family is blue-blooded 
—her father was a Packard 
and of course, that’s her name 
too, but they attached the han- 
dle of Cactus Kate to call her 
by. Some say her mother 
didn’t know how to dress her 
—visualize this color scheme: 


Top of the hood, back of 
the front seat, top boot and 
tire covers third alarm, glue 
factory fire red; sides and 
back of body striped and 


cubed like a string of hashed 
marine code banners; running 
gear and under-fenders gold- 
fish tint. The bias stripes on 
the lower part of the body are 
alternate black and gold. 


Wherever Prickly Kittie 
goes she flirts with all the 
men—they can’t keep their 
eyes away; and the women 
are all stirred up and envious 
about her. There’s just one 
man for Cactus Kate though 
and that’s Earle Anthony. He 
has made her the official car 
of the Automobile Club of 
Southern California and she’s 
been used by President Fred 
L. Baker on all of his good 
roads campaigns. 

As a result Cactus Kate has 
been gadding about a good 
deal, pathfinding practically 
the entire west coast for the 
motorists of the Sunset State. 
Earle Anthony calls Kittie his 
little “Pet,” and there’s noth- 
ing too good for her. You'll 
notice he has put Silvertowns 
on all four wheels. 
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The charming young ladies 
above were chosen by differ- 
ent newspapers as the most 
beautiful in their respective 
states and sent to the Panama- 
Pacific Exposition. 


NAILING THE 
HONEST MAN 


Diogenes set his lantern 
down gently, pushed his specs 
up on his forehead and ca- 
ressed the long snowy beard 
he had been cultivating for 
centuries. 

“Does anyone here know of 
a candidate for the honest 
man job?” he asked. There 
was little hope in his voice 
—Old Dioj has been dis- 
appointed so many times. 

One man stepped up—“Vic”’ 
Vining of our Boston Branch. 
“Your honor,” he said, “H. H. 
Downing of Littleton, N. H., 
would bear _ investigating. 
The other day he was touring 
in New Hampshire, showed a 
man our Silvertowns, sold 
him on the idea of forgetting 
tire troubles, and now I have 
a letter from him telling us to 
put our dealer in that city on 
the job. If Downing isn't as 
honest as he is a true Good- 
rich Dealer, I’m mistaken.” 

When last seen, Dioj was 
streaking toward Littleton. It 
was his one best bet. 


bin SF RA OS Ss DL S 7 = 


Concrete Bridge on 
Columbia Hig Wa} 


/mprovements on the 
Columbia flighway 
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Of all the routes leading to the 
Pacific Coast, there is none more 
charming than that over the Columbia 
Highway leading to the beautiful city 
of Portland. And of all the good 
roads movements which have been 
fathered during the past few years, 
none have been fathered with more 
care and enthusiasm than the Colum- 
bia Highway which has behind it an 
energetic organization of Portland 
business men. 


On this page some of the beauties 
and improvements on this highway 
are shown. The road along the Co- 
lumbia River is not only unsurpassed 
in natural charm, but it is in excellent 
condition every foot of the way. No 
less than 13 concrete bridges like that 
shown in the picture have been 
erected and miles of stone embank- 
ment insure good travel every month 
of the year. 
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A HEAVYWEIGHT 
SCRAPPER 


“Whoops!” 

“Say, fellows! There’s one 
got hold of this line that’s 
as long as this boat, I tell 
you.” 

“Zing!” And away went 
the line, the reel spinning and 
— like a Tyrolean warb- 


er. 

The fight was on—and it 
was a peach. At one end of 
the line was W. J. Kempf 
(that “W” must stand for 
“Bill’”) and at the other end 
was a 20 pound Maskellonge 
(or Muskellunge, suit your- 
self). When we call it a fight, 
we are conservative. Fact is, 
it was a regular free-for-all 
with Musky doing the foot- 
work and “Bill” using his 
head. 


Do you think he just had 
him coming over the side of 
the boat when he got away— 


the “biggest one you ever 
saw.” No—man alive—that 
wouldn’t be up to the W. J. 
Kempf standard. He had to 
take him home to Staples, 
‘Minn., weigh him and offer 
proof. 

They say that Mr. Kempf 
gets car owners into his ga- 
rage now to tell them the story 
of how it happened and then 
‘Makes them buy Goodrich 
Tires to repay him for his 
trouble. That’s a mistake— 


he’d sell them Goodrich any- 
way. ; 
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A FRAME-UP 


nemeey couldn’t think of a 
etter way to take the picture 
of the little Miss above than 
to frame her ‘in a Goodrich 


Safety—you’d call that a 
frame up, wouldn’t you? So 
they just stopped alongside 
the road, took off the spare, 
got out the usual accessories 
when a stop of that kind is 
made, and with that setting, 
put the mascot in the lime- 
light. 

The tire is a spare on a 
seven passenger Paige—prop- 
erty of Jefferson County, Ky. 
The car has been driven over 
10,000 miles on Goodrich 
Safety Treads and to date not 
a single tire has hesitated or 
wavered near the 3,500 mile 
mark but has just gone speed- 
ing up the percentage column. 


REMARKABLE TEST 
GIVEN INNER TUBE 


Did you ever before in all 
your life see anything like 
that down in the lower right 
hand corner? 

Three guesses — and 
can’t tell what it is! 

A gigantic bologna sausage? 

o! 

A young Zeppelin? 

You might as well give it 
up. It’s a—vou’d never have 
guessed—a 34x4 Diamond In- 
ner Tube, ballooned by Mr. J. 
E. King of Morgantown, W. 
Va., to advertise the quality 
that he’s selling his customers. 

It was only by infinite pa- 
tience that Mr. King was able 
to distort the walls of this 
tube and when he had accom- 
plished the feat, he attracted 
a great deal of attention by 
walking down the _ street 
carrving it hefore him. 
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Inner tube ballooning is 
simply due to the fact that 
any flexible envelope contain- 
ing air under pressure tends 
to take a_ spherical shape. 
The inner tube, on inflation, 
does the nearest thing pos- 
sible and takes a_ spherical 
shape in one section. 

The diameter of the balloon 
increases until the walls 
stretch to that point where 
the “elastic return forces” bal- 
ance the forces tending to 
produce further enlargement. 
Ballooning of a tube is evi- 
dence that it is a high grade 
article because if not a very 
high grade rubber tube it 
would not balloon but simply 
stretch a little at one point 
and burst. 


PUSHING PEDALS INTO 


POPULARITY 
Another Westerner has step- 
ped into a pair of seven 


league boots and is making a 
hop, skip and jump into fame. 
Close on the heels of Earl 
Cooper’s 


Silvertowns come 


Hans Ohrt’s Palmer Bicycle 
Tires and at the rate Hans has 
been hitting ’er up lately he’ll 
be showing Cooper dust be- 


“VULCANIZING 
Time AcCCessornms 


VULCANIZING 
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fore the current 
ended. 

Ohrt has been exercising 
his pedal extremities on the 
Eastern tracks this summer 
and has annexed enough mis- 
cellaneous silverware to make 
the heart of a June bride do 
somersaults. Even the Olym- 
pic wonder, Frank Whitney, 
couldn’t hold the pace that 
Ohrt sets and Hans has gained 
such fame in New York that 
the newspapers refer to him 
as a steam engine on wheels. 

In all road and dirt track 
races, Ohrt rides on Goodrich 
Palmer Tires—the racing con- 
struction that took its place 
in the lead when bicvecle tires 
were first introduced in this 
country. From that time to 
this Goodrich Palmer Tires 
have been favorites among 
bicycle racers since they com- 
bine resilience and strength 


year is 


“as no other racing construc- 


tion has ever been able to do. 


DON’T READ THIS IF 
YOU’RE HUNGRY 


Not a drill turned in the 
Goodrich Machine Shop! 
Every last one of the men 
doffed his overalls and dolled 
up in his Sunday-go-to-meet- 
ing best. It was picnic day— 
the 30th annual picnic of 
Goodrich Machinists. 

About a hundred reported 
on dress parade and then 
promptly lost dignity and re- 
serve. A ball game was on, 
the first floor against the sec- 
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ond floor, with the odds even. 
Heavy work with the mallet 
gave the second floor the big 
end of a 10 to 8 score. 


After races and jumping 
contests had whetted appe- 
tites to a regular machinist ca- 
pacity, the real picnic started. 
Nice, tender little chickens, 
all done to a fare-you-well 
brown, dressed up with all 
the fixin’s, and fish that still 
sizzled and smoked hot off the 
fire brought cheer to hungry 
stomachs. Not a man there 
hesitated to ask for more and 
still more—and when it was 
over, the men looked back 
and said that it was a thing 
“well done.” They’resgoing 
to Turkeyfoot Lake again next 
year! 


[LOCATE THESE LOST 
Jt RES 


Summon. all the Sherlock 
Holmes blood in your veins 
and see if you can locate these 
Goodrich Tires. 


Two Goodrich 32x4 Safety 
Treads, serial Nos. 53195497 
and 52810036. Mr. Ralph N. 
Wheeler, Dept. of Engineers, 
Board of Water Supply, New 
York City, lost them from a 
Franklin, August 26th, prob- 
ably between Cornwall and 
Newburgh, Y., or New- 
burgh and Garrison, N. Y. 

One 33x4 Straight Bead 
Safety Tread No. 51387558, 
stolen from car of Mr. Norman 
True, South Portland, Me., 
September 8th. 


GooDRICH 
DIAMOND 
IRES 


George Schelzel’s Garage, Manchester. N. H. 
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Our Memphis Depot. 


“OH! WHAT A CHARGE 
THEY MADE” 


In the distance there was a 
rattle of small gun fire—it 
sounded like the Germans 
coming. Over the brow of 
the hill swept the rough riders 
—150 strong—and bore down 
savagely on Blue Sulphur 
Springs. 

It was a complete surprise 
—a coup d’etat—that is, it 
was for Blue Sulphur Springs. 
But the rough riders had 
been planning on it for weeks. 
_ Carter and Turner of Hunt- 
ington, W. Va., hatched the 
idea and sprung the surprise, 
and they made it their annual 
motorcycle picnic. They fol- 
lowed the main army with the 
commissary department and 
soup kitchens and what hap- 
pened after that important 
contingent arrived need not be 
mentioned. The commissary 
department never had a 
chance to survive. 

The B. F. Goodrich Com- 
pany was well represented 
and presented every one of 
the 150 volunteers with a san- 
itary drinking cup as a souve- 
nir. 


EVEN JUNK MEN 
WANT GOODRICH 
If you want to know what 


your tires are worth—or 
aren't worth—try them on the 


junk man some time. Think 
you can fool him? Never! 
No, not in a thousand years. 


No loud talk will part him 


from more money than your 
scrap is worth. 

And it’s remarkable that 
junk dealers everywhere will 
pay higher prices for Good- 
rich Tires than any other on 
the market. An _ unsolicited 
letter from J. Leve, junk 
dealer in Portland, Ore., car- 
ries convineing proof: 

“Having been in the scrap 
rubber business for 29 years, 
we know that of all the differ- 
ent grades of scrap rubber 
that we have handled, your 
tires are of the very best on 
the American tire market. 
This is no exaggeration—sim- 
ply a true statement. Since 
our business is so large, we 
are in a better position than 
most to know what is best. 


JOHN BRUNS AND HIS 
COURAGE 


If you want to know just 
how far it is from New York 
to San Francisco, ask John 
Bruns. He'll tell you it’s a 
heck of a ways—and he 
knows, for he’s just gone over 
it on a bike. 

If you ever took a little 
thirty-mile hike across coun- 
try in the balmy days when 
bicycle riding was the king 
of all outdoor sports, you will 
appreciate what Bruns was 
up against when he tackled 
over 3,000 miles. 

Not a word was heard of 
the trans-continental cruiser 
after he left Akron until he 
reached the divorce center of 
the country—Reno, Nevada. 
From there he wrote, “My 


Diamond Squeegee Tires have 
carried me all the way from 
Port Jervis, N. Y., to Reno 
without a puncture—only 80 
miles to California.” 
Somewhere on the last leg 
of his journey he picked up a 
puncture but the treads on his 
tires were still good for more 
miles and he’s converted to 


Diamonds forever. Hats off 
to John and his superabund- 
ant courage in starting and 
finishing a trip across the 
country on a bicycle. 


THE AUTOM: RITE Ss 


Signs put up by The Auto Tire Co., 
184 Queen Street, Ottawa, Can. 
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The Automobile Supply Co., Tacoma, Wash. 
Diamonds and Silvertowns all the time, 
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25,000 GOLDEN CALVES 


On July ist, 1915, there was 
in the United States Treasur 
$1,380,000,000 in actual gold, 
or to put in another way, so 
we can have some sense of 
appreciation of what it all 
means, the amount represents 
2,663 tons of gold, which con- 
verted into golden’ calves 
weighing 200 Ibs. each, would 
be a herd of 25,000. 

Some calves—some money 
value—some prospect for you 
and me and all the rest of us 
that are up on our toes and 
looking out for the main 
chance. 

All this money, and bear in 
mind that the amount men- 
tioned is exclusive of $600,- 
000,000 of gold in circulation, 
is bound to become the basis 
for more credit, more busi- 
ness development, more in- 
dustry. : 

Are you ready? Otherwise, 
are you in a state of prepared- 
ness, bearing in mind that the 
state of preparation borders 
on the state of ready money? 


TWO HEADLIGHTS 


All cars are equipped with 
two headlights and all motor- 
ists while driving at night 
naturally expect that the cars 
they meet will have both 
lights lighted. 

Some few drivers, how- 
ever, frequently light up on 
only one side and so become 


a nuisance and a menace to _.. 


others. 


Who can properly judge the 
space required to pass an ap- 
proaching single headlight? 
Is it a motorcycle—or an 
auto? If an auto, is the light 
on the left or right hand side? 
It is bad enough if the left 
but much worse if the right, 
for then the entire width of 
the car must be guessed. 

You have two headlights to 
show so show them—well 
alight. 

—Radiator. 


WHISPER—TO YOUR 
CONGRESSMAN 


There’s something up—or 
rather, it’s coming up in con- 
gress during the present ses- 
sion. And it’s just important 
enough to you to make it es- 
sential that you speak and 
have your customers speak to 
your congressman about it. 

No need to startle him—just 
sidle around and _ whisper 
softly that you expect him to 
vote right when it is suggested 
that— 

“An annual sum should be 
appropriated by congress to 
be distributed among the sev- 
eral states on the basis of pop- 
ulation, area, and mileage. 
This sum should be supple- 
mented by a like amount from 
the states and the total should 
be expended upon whatever 
main market and post roads 
the highway department of 
the state and the Secretary of 
Agriculture may decide.” 

Since the states are now 
helping the counties to de- 
velop the lateral roads and aid 
the transportation of market 
produce, the nation should 
aid the states in improving 
trunkline highways that are 
important to the nation as a 
whole. 

Get behind this movement— 
it is really worthy. 


STORY OF THE 
MERCHANT PRINCE 


There was an old geezer and 
he had a lot of sense; 
He started up a business on 
a dollar-eighty cents, 
The dollar for stock and the 
eighty for an ad. : 
Brought him three lovel 
dollars in a day, by dad! 


Well, he bought more goods 
and a little more space 
And he played that system 

with a smile on his face. 
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The customers flocked to his 
two-by-four 
And soon he had to hustle 
for a regular store. 


Up on the square, where the 
—— pass, 
He gobbled up a corner that 
was all plate glass. 
He fixed up the window with 
the best that he had 
And he told ’em all*about it 
in a half-page ad. 


He soon had ’em coming and 

he never, never quit, 
And he wouldn’t cut his ads 
one “by dad” bit. 

Well, he’s kept things hum- 
ming in the town ever 
since. 

And everybody calls him 
the Merchant Prince. 


Some say it’s luck, but that’s 
all bunk — ; 
Why, he was doing business 
when the times were 
punk. 
People have to purchase and 
the geezer was wise — 
For he knew the way to get 
’em was to advertise. 
—From the Boot & 
Shoe Recorder. 
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RECEIVING AND 
OPERATING ROOMS 
IN A TIRE HOSPITAL 


She Goodrich. 


ee 
On AMER; 


Soap, 
“The RicK 
Thay 


Pres: 


START CAR WITH 
WIRELESS FLASH 


The motor of an Overland 
Model 83 at the Indiana State 
Fair was started every five 
minutes by a wireless spark 
from the Overland headquar- 
ters in Indianapolis, five miles 
away. A receiving apparatus 
with automatic switches and 


You can’t step into Johnson 
& Stevens repair shop in 
Ottumwa, Ia., without catch- 
ing the idea that Goodrich 
Tires and especially Silver- 
towns are on the map. Every 
corner of the shop breathes 
Goodrich and a rack full of 
tires is evidence that your 
needs can be supplied. 

This is one of the livest ac- 
counts in our Chicago terri- 
tory. 


relays for throwing on and off 
the electric current of the 
starter and magneto was pro- 
vided and the engine ran each 
time for 45 seconds. 


A time switch installed in 
connection with the outfit in 
the city made it possible to 
conduct the experiment with- 
out human aid. 


ENTER—THE REPORTER 


James Cruze, the reporter in 
the Million Dollar Mystery, 
stopped off in Portland, Ore., 
to see the Goodrich boys 
while on his way to San Fran- 
cisco on a_ transcontinental 
tour. He traveled from New 
Rochelle in a Lozier, and rode 
on Silvertowns—of course. 
Both car and tires stood the 
trip as thoroughbreds should. 


FROM CANYON DEPTHS TO MOUNTAIN TOP 


You can’t. ex- 
actly “~~, that F. L. 
Wing, Metz Agent 
in Los Angeles, is a 
high flier — but 
there’s one thing 
sure, he'll try any- 
a once. 

en he got the 
bee in his bonnet that he 
could make a trip to the bot- 
tom of the Grand Canyon in 
his Metz, he couldn’t resist. 

“T’ll tell you, F. L.,” said a 
friend. “If you ever get to the 
bottom of that hole alive, the 
only way you'll get your car 
out is with a derrick.” 

Undaunted, Wing started 
on the trip—left with a set of 
Goodrich Tires that had al- 
ready traveled 8,000 miles. 


Half way across the desert ~ 


sands, which were grinding 
treads from the tires, he re- 
laced the rears with new 
afeties as a precautionary 
measure and then continued 
over rocks and stones which 
threatened to ruin the fabric. 


Straight to the canyon’s 


edge he piloted the car and. 


when he stopped, the car 
wheels were within a foot or 
two of the precipice with a 
sheer drop of 3.000 feet below. 
A blowout would have thrown 
car and men into the depths. 


An Ordeal for Tires 


The descent was enough to 
have ruined a brand new set 
of tires. There is no road— 
sharp rocks and huge bould- 
ers obstruct every foot of the 
way. But the liftle Metz 
braved every hardship and 
Wing dipped his wheels in the 
river before the day was over. 

Going back was even more 
of a feat. The engine had to 
force wheels over obstructions 
and up the precipitous canyon 
trails. It was a remarkable 
test for car and tires—and 
both proved their mettle. 

On the way back over the 
desert, Wing’s companion 
feared that the rears might not 
stand the strain and bought a 
pair of another make. Before 
they finished the sandy trail, 
both were utterly ruined and 


little Metz, 


the old Safeties took up their 
task again. The right front 
tire had gone 8,000 miles be- 
fore the start and finished the 
trip without a mishap. 

With that stunt off his 
chest, Wing looked for other 
worlds to conquer. Of a sud- 
den his mind chanced on Mt. 


Lowe, near Flagstaff. His 
friend said: 
“F. L. Just because the 


gods were good to you on 
your canyon trip, don’t 
monkey with the machinery. 
Let well enough alone. Any- 
way, you couldn’t get a car 
up that mountain unless you 
shot it up. There’s no road 
—~just railroad ties.” 

Wing started just the same. 
When he reached the foot 
of the mountain, he put his 
car on a flatear and had it 
pulled up part of the way on 
an incline railway. From the 
terminus of that road, the Pa- 
cific Electric right-of-way led 
over a winding five-mile route, 
crossing great crevasses and 
gullies hundreds of feet deep. 


Drives Car Over Ties 


Over the ties Wing sped the 
bouncing from 
beam to beam across the 
bridges, but holding straight 
to its path as though it were 
tied to it. Someone said that 
a Metz can run wherever a fly 
can walk, and -it must be true. 
Those railroad ties were from 
12 to 14 inches apart and only 
two feet and a perfect set of 
Goodrich Tires stood between 
the riders and eternity as they 
rode over those spans. The 
earth below looked like it 
might from a balloon—and all 
the time the curving track was 
grinding rubber from the 
tires. 
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They made it— 


Los Angeles Agent Gives Car reached, the sum. 
and Tires One of the Most 


Severe Tests on Record 


and returned. 
And the marvel is 
that those Goodrich 
Tires had run 
6,000 miles before 
the trip was started 
and yet they stood 
the punishment like men. No | 
trouble—they were built for 
Service. 


Tires Meet Every Demand 


These two tests to which 
Mr. Wing has subjected Good- 
rich Tires are among the most 
severe of which we have any 
record. When it is consid- 
ered that hot desert sands, 
rocky trails, sharp stones, 
railroad ties and every other 
tortuous device which tires 
are ever called upon to sur- 
vive, were included in the 
itinerary, the performance 
was nothing short of remark- 
able. 

For several years Mr. Wing 
has been equipping every 
Metz that he _ distributed 
through his Los’ Angeles 
Branch with the tires made 
in our big Akron factories— 
these two proofs have made 
him one of our most ardent 
disciples. 

And after all, it is just such - 
proof as Mr. Wing exacted 
from Goodrich Tires that has 
converted thousands of motor 
car enthusiasts throughout the 
country to our Safety Treads. 
The ordinary motorist may 
not go to the bottom of the 
Grand Canyon—but he needs 
tires that are “right” from 
bead to tread. 


Found 


Near Reading, 
37x5 Q. D. Squeegee Tread 
Diamond Casing, Serial No. 
53428675, mounted on a wire 
wheel. The case and wheel 
were doubtless lost from the 
running board of a tourist’s 
car and he may recover his 
lost property by communicat- 
ing with our Boston Branch. 
The casing was found by a. 
Goodrich dealer. 


Mass., one 
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A THRILL A MINUTE-WHERE TIRES HAD TOHOLD 


Sitting on the edge of elernity- 
one mile to the first stop. 


Fine scenery 
but ———— on tires 


- ~ 


Thirty minutes for tun 2Going Ur. 
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THIS IS THE START 
OF A PERFECT DAY 


Uncle Sam is keeping “open 
house.” Every day he’s hold- 
ing an “at home” in his sum- 
mer retreat, and visitors are 
flocking by hundreds to take 
advantage of his invitation. 


The dawn of August 1st was 


in reality the dawn of a new 
era in American motor annals. 
As it resolved the murky 
blackness of night into dim 
figures, a Studebaker’ car 
equipped with Goodrich Tires 
stood before the entrance of 
Yellowstone Park. For hours 
it had been standing there, 
waiting an opportunity to 
romp through the wonder- 
land stretches before it. 

With her usual regularity 
Aurora chased the shades of 
night over the western hori- 
zon and day broke—a momen- 
tous day—the first that car 
owners have ever been able to 
drive their cars through Gey- 
serland and the sole abode of 
the Paint Pots. 

The photograph above 
caught the Studebaker and its 
Goodrich Tires just after it 
had crossed the line into the 
park at six o’clock. The 
house in the background is 
the government registration 
office. The proprietors of the 
Yellowstone Trail Garage, 
Miles City, Mont., were on the 
job and nailed a picture for 
the GoopricH Magazine. 
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HERE’S A NEW 
WRINKLE 


“How’s the water in your 
radiator? Got enough gas? 
And how about oil?” 

No customer ever drives his 
car away from Bryan’s Garage 
in Lima, Ohio, without hear- 
ing those questions asked him. 
And if the motorist will only 
wait a moment longer, his 
tires will be Calipered and 
pumped up if not properly in- 
flated. 

A boy is hired at compara- 
tively small cost to perform 
these services and no charge 
whatever is made for his 
work. It is simply an ex- 
pression of good will and in- 
terest on the part of Bryan’s 
Garage which is paying big 
dividends and making this 
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boy one of the most valuable 
employes in the garage. 
Cars that replenish their 
supply when at the garage 
seldom have to stop out on 
the road for a fresh supply. 


‘A BONNIE BUNNY DAY 


When the snow flies and the 
bunnies scamper there’s real 
hunting in Kansas, for rabbits 
are so thick in that country 
that they’re almost a pest. 


Note the bagful that W. S. 
Young of Larned, Kansas, 
is bringing home. Out Larned 
way it is more a question of 
where to buy the ammunition 
than where to find the rabbits. 
“No hunting aloud” signs are 
few and far between in that 
country. 
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TIRES 
UNSCATHED 
IN CHAOS 


When a building caved 
in recently on the 
Franks Auto Co., Hous- 
ton, Texas, there wasn’t much 
left to talk about but ruins. 

Part of the building was oc- 
cupied by the Westheimer 
Undertaking Company and 
the cars shown above are part 
of their equipment. Every 
car had Goodrich Tires, and 
it is interesting to note that 
although the walls fell on the 
cars and utterly ruined them, 
the tires were all intact. 

Some of the tires 
driven from six to 
inches into the ground 
through a cement floor an 
inch thick when the walls 
fell, but every tire survived as 
good as new, although the cars 
were wrecked beyond repair. 


STOP THIS BUNCO 
GAME 


Flim-flam-flum! There’s al- 
Ways a new bunco game and 


were 
eight 
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the latest was perpetrated in 


San Diego, Cal. A youth who 
claimed to hail from Akron 
secured a room on the repre- 
sentation that his uncle was 
Mr. Goodrich and his father 
general manager of The B. F. 
Goodrich Company. Although 
strapped, he had telegraphed 
for money, and for two or 
three weeks he lived off the 
fat of the land. 

Don’t let anyone work that 
game in your neighborhood! 


LET’ER RAIN WE’LL 
KEEP YOU DRY 


When could it be more fit- 
ting that it should rain than 
on the day that Waterproof 
Clothing Salesmen meet for 
conference? That’s what 


happened recently when the 
boys in our Kansas City terri- 


tory met at the Goodrich 
Branch office. As they 
stood about’ dripping 
and shaking their coats, 
someone noticed that 
there were nearly as 
many different styles of 
Goodrich Raincoats rep- 
resented as there were sales- 
men. Really it was too good 
an opportunity to be missed. 
Someone went for the “Cop” 
on the beat (for he wore a 
Goodrich Rubber’ Surface 
Coat, too), and with him as a 
keystone they had their pic- 
tures taken. 


The photograph below not 
only shows the Salesmen in 
Kansas City territory, but also 
a very good display of the 
Goodrich Raincoat and Water- 
proof Clothing line which is 
being offered to dealers this 
season. 


For several years The B. F. 
Goodrich Company has been 
striving to combine servicea- 
bility with style in its Rain- 
coat line and especial atten- 
tion has been devoted to the 
selection of unusually pretty 
and attractive fabrics. 
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STOPPING GARAGE LEAKS 


Some garage 
owners find them- 
selves wondering 
where their profits 
have gone at the 
end of every 
month. 

I have known it to happen 
that a garage pays an em- 
ployee $3.50 a day, of ten 
hours, and charges for the 
work he does at the rate of 
thirty-five cents an_ hour. 
Then it is not a question of 
“What is the matter with the 
business?” but rather, “What 
is the matter with the man?” 

In a large proportion of gar- 
ages there is no provision 
whatever for determining ac- 
curately the proper charges 
and the right profit on a given 
piece of work. A garageman 
should know, and can know, 
the actual percentage of 
profit on each separate job. 

A scheme of bookkeeping 
for the repair room is essen- 
tial in properly guarding 
against small losses that might 
otherwise continue  unno- 
ticed. It is not enough to de- 
pend on the ledger accounts 
in the office. Nor is it ever 
safe to rely on a mere eye- 
estimate of supplies in the 
stock room. 


Use Stock Cards 


A printed form, known as a 
stockroom card, should be at- 
tached to each bin in which 
materials are kept. Without 
exception every delivery or 
withdrawal of material should 
be listed on the card. If the 
total is kept accurately it will 
be possible to look at the card 
at any time and know just 


exactly how much material is. 


on hand. This stock card is 
also a reliable check on the 
amount of material used in 
making a repair so that proper 
charges can be made. sam- 
ple stockroom card is repro- 
duced herewith with entries 
showing delivery of new 
stock, withdrawal of stock 
and return of parts after 
making repair. 

A garageman has capital in- 
vested in lathes, drills, motors 
and tools; aside from _ the 
actual labor and skill required 
to perform a service to his 


BY WALTER F. DILLON 


Plugging Up Holes That Sap 
the Cream From Profits 


customers. He must consider 
the outlay he has made in or- 
der that the service may be 
properly valued. He must see 
to it that he derives a proper 
return from the money invest- 
ed in equipment. It has been 
my practice to allow seven per 
cent for interest on the capital 
tied up in mechanical equip- 
ment; ten per cent a year for 
depreciation, and seven per 
cent to apply toward the gross 
profit which the business is 
expected to produce. One 
must also take into considera- 
tion the value of the machin- 
ery; the proportion which 
that figure bears toward the 
value of the business as a 
whole; the normal volume of 
business that is done in a 
given period of time; the 
ar which that amount of 
usiness will return in the 


New Stock Out In 


4lb.—May 2] 21lb—May3 
12 lb.—May 3 


50 Ib.—May 1 


A practical stock card. 


same length of time; and the 
ratio which the factor named 
bears toward the gross profit. 


Charge for Scraps 


Under the heading of 
“Waste of Material in Machin- 
ing,’ deductions are made for 
metal lost by turning in the 
lathes, filings and_ scraps. 
The percentage of allowance 
will depend on the material 
and the work done upon it. 
For instance, brass shavings 
need not be counted as waste; 
they may be sold at nearly the 
same rate per pound that was 
paid for the brass, or they 
may be used as spelter for 
brazing. 

A man paying rent never 
fails to credit the amount in 
his books, but the same man, 
if he owns his garage prop- 
erty, will sometimes neglect 
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to allow himself a 
margin of profit on 
his real estate. 
Suppose that ren- 
tal of $120 a month 
is pos for a garage 
having 10,000 square feet of 
floor space. The rent for one 
day will be $4.00. For one 
square foot for one day it will 
be $0.004. If a car occupies 
the repair floor for one hour, 
a charge should be made to 
cover rental on the floor space 
used, since it must be regarded 
as a part of the “overhead” 
expense. In repairing a ma- 
chine, a space not smaller 
than ten by eighteen feet, or 
180 square feet, is needed. 
For twenty-four hours the ren- 
square feet would 
. For one hour it 
would be $0.03. In a week, 
the number of digits in the 
aggregate items under this 
head would be increased, if 
the owner thinks it worth 
while to stop this leak in his 
profits. 


Charge on These Items 


The following things should 
be considered in computing 
charges for repair work done: 


First cost, which is the 
price the dealer was forced to 
pay the manufacturer for the 
part; transportation charges; 
interest, depreciation, profit 
on machinery to work ma- 
terial; waste of material in 
machining; salable waste and 
scrap; floor space for repair 
work; labor (giving the dealer 
a profit on the time of his em- 
ployes); tools used, including 
charge for depreciation; light, 
power and property deprecia- 
tion. 


Your business should be 
making a profit. If it is not, 
or if you do not know whether 
it is or not, it is an A-1 bet 
that your system is at fault 
somewhere—check it up and 
stop those leaks in your busi- 
ness.—The Garage. 


It all started with an argu- 
ment. Someone told Volney 
S. Beardsley, who spends his 
time making Beardsley Elec- 
trics out in Los Angeles, that 
he couldn’t run his stock 
cars a hundred miles on a sin- 
gle charge. 

You can’t dare Beardsley— 
and if he thinks he’s right, 
he'll prove it or knock down 
all the hurdles trying. So he 
issued an invitation to Beards- 
ley Electric owners in Los 
Angeles to take a run of a 
hundred miles or more cross- 
country. 

When the returns were in 
from the fourteen cars that 
made the trip, Beardsley 
proudly pointed at the average 
result—100.1 miles. 

“But,” said the Doubters 
and Sceptics, “you had an ex- 
tra special charge. Of course, 
you did it, but you couldn’t 
have gone thirty the next 
day.” 


Mrs. Beardsley Takes Hand 


_That got Mrs. Beardsley ex- 
cited. he said she’d prove 
you could make 100 miles a 
day for ten days, and what’s 
more, she’d do it with a stock 
car and have observers along 
or anything else. Mr. Beards- 
ley said she should go to it 
and paint her mileage on the 
Car every day. It was to be a 
regular party. 

The first de she had a lady 
with her as observer that was 
appointed by the Los Angeles 
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They Said He Couldn’t Do It—So He Did It 


Times. ‘Before they got back 
to the garage they had gone 
101.5 of the long distance 
units. Fhe next day, with 
another observer, Mrs. Beards- 
ley made 105.0 miles—the 
next, 102.4 miles. But what’s 
the use—read the results: 


A World’s Record 


First. Day 2. 101.5 
Second Day ...... 105.0 
Third Day ...... 102.4 
Fourth Day ...... 108.1 
Fifth Day ........ 101.1 
Sixth Day ........ 101.5 
Seventh Day .... 114.0 
Eighth Day ...... 101.2 
Ninth Day .....: ~. 114.4 
Tenth Day ........ 117.0 


That made a total of 1066.4 
06.6 


days or 1 


miles in ten 


miles a day. That took the 
money. And then, to prove 
that Mia. Beardsley was no 
Inagician, owners of Beards- 
ley Electrics were invited to 
drive the car. In four days 
of running they increased the 
average to 107.5 miles per day 
or 1,505.6 miles in just two 
weeks even. 


Tires Share In Victory 


Mr. Beardsley claims credit 
for his car—is proud that his 
ate has succeeded in 

reaking the world’s record 
for long distance with elec- 
trics. And he gives credit to 
the Goodrich Silvertowns that 
were used as equipment for 
their share in the perform- 
ance. : 
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Get Your Camera 


Go Out in Front of Your Garage 


And Snap A Picture 


Get It Clear and Sharp 


And Mail It To The Editor of 
The Goodrich Magazine 


He’ll Pay $10 Each Month 


For The Three Best Snapshots 


That He Receives. 


We want good pictures—it doesn’t make any difference whether your garage is homely 
or good looking—we’re going to judge you by the picture you take and not the garage you 
n 


. own, 


_Get the picture snappy and bright, with lots of detail. No posing—have the mechanic 
pumping up a tire. We want a real picture of a real garage going full blast. The best picture 
1s worth $5, the next $3, the third $2. No need to use a big camera, it’s bright pictures and 
not big ones that we want. 

ail them to the Editor of the GoopricH Magazine, c/o of The B. F. Goodrich Company, 
Akron, Ohio. 


23 


The B. F. Goodrich Company 


AKRON, OHIO 


COMPLETE LIST OF BRANCHES AND DEPOTS 
IN THE UNITED STATES 


35-37 Central Ave. 

246 Peachtree St. 

108 W. Mt. Royal Ave. 

424 8. Twentieth St. 

851-57 Boylston St. 

1180 Bedford Ave. 

729-31 Main St. 

229 N. Tryon St. 

1925-27 Michigan Ave. 

1110 Race St. 

2017 Euclid Ave. 

188 E. Gay St. 

2209 Commerce St. 

19 E. Second St. 

PM) ck ewe Bee 1422-24 Court Place 

Des Moines 206-10 Eleventh St. 

Woodward and Hancock 

54 N. Division 

611 Fannin St. 

Indianapolis, Cor. Capitol and Michigan 

Jacksonville 802 Main St. 

1009-11 E. 15th St. 

Los Angeles 11th and Olive Sts. 
| ee Se ee een 

8S. W. Cor. 3rd and Breckenridge 

Memphis 286 Monroe Ave. 

Milwaukee 132 Oneida St. 

Minneapolis 913 Hennepin Ave. 

Nashville 910 Broadway 

Newark 


Brooklyn 
Buffalo 


Cincinnati 
Cleveland 
Columbus 


New Orleans ............ .-746 St. Charles St. 
1780 Broadway 
Cor, 12th and Harrison 
507 N. Broadway 
2034 Farnam St. 
Philadelphia 519 N. Broad St. 
Pittsburgh 414 Craig St. 
Pereiaad, - BIG... es 28 Preble St. 
Portland, One..t.2i3.6 4.423658 
Broadway and Burnside Sts. 
60 Broadway 
Richmond 707 W. Broad St. 
Rochester .............. ................86 North 8t. 
Salt Lake City..........128 South State St. 
San Antonio 211 C St. 
San Diego 
San Francisco, 556-60 Golden Gate Ave. 
San Francisco 401 Mission 8t. 
Scranton 517 Linden St. 
113-15 King St. 
811 E. Pike St. 
Sioux City 506 Jackson St. 
Spokane ................... 1017 Riverside Ave. 
Springfield 325 Dwight St. 
St. Peel 2 24.<s...s.ck W. cee ot. 
St. Louis, Garrison Ave. and Locust St. 
Syracuse 115 W. Taylor St. 
1 re 818 Madison Ave. 
Washington 1502 14th St., N. W. 
Wichita 216 8. Lawrence Ave. 
88 Franklin St. 


Providence 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd., 


Toronto .........................--.....482 Yonge St. 


Montreal ..........855 St. Oatherine St., W. 


Vancouver, B. C......... 1269 Granville St. 


ABROAD 


London 117-23 Golden Lane, E. C. 
Manchester, Eng. ............ 235 Deansgate 
MBG, TO sind 8 Victoria St. 
Leeds, Eng. 50 Albion St. 
Paris 
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38 bis Avenue de la Grande Armee 
Tokyo, Japan 1 Yurakuchome, 
It-chome, Kojimachiku 

Nishiku, Osaka, Japan -................... 
18 Sanchome, Tosabori-dori 


a ek Tr 75 Tetuan St. 

Glasgow, Scotland 22 Renfrew St. 
Olivier Import & Export Co. ~........ 

Shanghai, China 

Parsons Hardware Co. ...... Manilla, P. I. 

Duval & Oo, 2 gos Sydney, Australia 
PP. W. Pidgene’ ® C0. ces 

Christchurch, New Zealand 
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Advertising Supported by Courtesy 
Insures a Smooth-Running Business 


T doesn’t make any difference 
how much money an automobile 
is worth, if the grease cups and 

the oil tanks are not filled, it will 
give trouble. 


It doesn’t make any difference 
how thoroughly a business is organ- 
ized—how much advertised or how 
careful to give patrons proper value 
—if the wheels of that business 
aren’t lubricated with the oil of 
courtesy and efficient service, prog- 
ress. will be slow and the business 
machinery will require constant 
tinkering. 


Suppose the character of a busi- 
ness is such that a large amount of 
letter writing and telephoning is 
necessary. 


If the employes of that business 
have not been educated to a high 
standard of business courtesy, its 
reputation becomes something akin 
to that of the man who hands out 
pleasant words as though they 
were diamonds. 


None of this may be due directly 
to the disposition or temperament 
of the heads of the business. But 
indirectly they are responsible. 


Employees should be impressed 
with the fact that a telephone mes- 
sage or a letter should contain 
nothing in the form of opinions or 
expressions that would not be used 
in face-to-face conversation. 


If a customer calls on the tele- 
phone or finds fault with delivery 
or with the character of the goods, 
his complaint should be received 
with courteous consideration. 


Stringent rules should be estab- 
lished that will constitute’ the 
standard form of office and factory 
courtesy, and these should be ob- 
served even in the handling of the 
smallest details. 


Every employe of a business or- 
ganization should know that cour- 
tesy is the small change of business 
transactions and it is the currency 
without which no business can se- 
cure good will, no matter how large 
may be the denominations of value 
in which its advertised product 
may be described. 


“Good Will” not only presup- 
poses “good goods,” but “good 
manners.” 


Copyright, 1915, by W. G. Bryan. Courtesy of The Cleveland Plain Dealer. 


Energy 
the Victor 


Energy is fire—an un- 
quenchable, burning desire 


to DO, to ACCOMPLISH. 


Restless energy is the 
strong arm of ambition—it 


is the force that moves the 
world. 


It spins the wheels of in- 
dustry—makes for success. 


It is the power behind the 
business throne. 


Energy will transform a 
sluggish business. The dealer 
with energy will not only 
stock Goodrich Tires—he will 
go out and sell them, push 
them, talk them, dream 
them. 

Energy is the life blood of 
conquerors —a_ prerequisite 
to success in business. 
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Can You Afford To Advittiee? 


An Article 


Let’s see. If the question 
applies to starting out in a big, 
expensive way without much 
plan or deliberation, we say 
MN.” 

But if it means taking ad- 
vantage of some advertising 
ways and means that will 
hardly cost you a cent aside 
from your time, “YES.” 


Two Ways to Advertise 


You see, there are two ways 
to advertise. One is a hit and 
miss proposition where you 
spend money and trust to luck 
to get some return. The other 
contemplates thought and de- 
liberation and analysis of 
your business and trade. 

What is the biggest talking 
point that you have? Is it 
your service? Is it the loca- 
tion of your garage? Is it a 
service wagon that you oper- 
ate? You must create individ- 
ually—have something to 
offer that is attractive—be 
able to make people see that 
it is going to be for their own 
profit to trade with you. 


Advertising Creates 
Confidence 


..Then you must drive your 
arguments home. Yow’ must 
create confidence. The way 
to do that is to advertise. 

It is generally recognized 
that sane, deliberate advertis- 
ing that is steady, conserva- 
tive, truthful, and continuous 
brings the best results. You 
can’t get results by simply 
spending money—you must 
measure dollar of cost with 
dollar of probable returm 

Take your windows and 
general store appearance as a 
case in point. With the ex- 
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Cummings Auto Co., 
Crawfordsville, Ind, 


penditure of but little money 
you can put in a window dis- 
play that will sell. You will 
be se as a wide-awake 
dealer—provided your gen- 
eral store appearance is in 
keeping. Don’t let refuse lie 
around— wash the window 
glass, brighten dingy walls 
with whitewash, give every- 
thing an orderly touch. 


Letters Are Effective 


When you're ready for 
trade, then you’re ready to 
tell your story. GO EASY. 
Send letters under two cent 
postage to prospective cus- 
tomers—offer them some in- 
ducement to come and _ see 


you. Send a picture of your 
store to the “GOODRICH” 
Magazine. We'll make a cut, 
use it in the “GOODRICH” 


and then send it to you. Us- 
ing this cut you can print a 
folder at but small cost de- 
scribing the service which 
you are prepared to give. 

A third profitable way to 
advertise is with outdoor 
signs along the roadside, di- 
recting tourists to you. 
Couple with this advertising 
our Goodrich Touring Bureau 
Service—you cannot find any- 
thing that will please custo- 
mers more, and it doesn’t cost 
you a cent. 

That is only one example of 
the way in which The B. F. 
Goodrich Company will co- 
operate with you. We want 
to help you advertise—help 
you. build up your business. 
Your success is partially our 
success. . 


Will Help You 


Plan your campaign and 
then advise with us about it. 


Ransome Motor Car Co., 
Clarksburg, W. Va. 
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That Every Dealer Should Read 


We may save you money— 
may show you a way to get 
more value for every dollar 
you spend. 

The dealers that are making 
good—the ones that are build- 
ing up a business that will 
stick, are those that are carry- 
ing on well planned advertis- 
ing campaigns. Advertising 
makes it easy to sell. National 
advertising campaigns by the 
manufacturers of the goods 
you carry create demand. 
Turn that demand into your 
store and reduce your selling 
expense. 


ISSUES CHALLENGE TO 
WHOLE WORLD 


The sales agent for Houk 
Wire Wheels in Buffalo, N. Y., 
has one of the most unique 
selling schemes on the market. 
It is in the form of a challenge 
to the world for a coasting 
test. 

He drives an Alter car 
equipped with Houk Wire 
Wheels and Silvertowns, and 
offers to out-coast any com- 
petitor driving any make of 
car. If he fails, he offers to 
buy the car. If he wins, they 
are to buy a set of Houk Wire 
Wheels. 

To date he has competed 
with twenty different makes 
of cars, ig reg | Franklin, 
and has not been beaten. He 
attributes this wonderful per- 
formance principally to the 
efficiency of Silvertowns. 

No one will question that 
the sturdy cables which form 
the carcass of Silvertowns in- 
crease coasting efficiency, en- 
gine power and smooth riding 
amazingly. 


| 


H. W. Curtis Motor Car Co., 
Dillon, Mont. 
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It takes a good man to build up a_ and system the basis of his business. 
good garage in a big town, but it takes Take the shelves in his machine shop, 
a better man to build up a big garage for instance. Everything is straight- 
in a small town. ened up, the floor is clean, and things 

C. R. Livingston does business in that are wanted can be found in their 
McCook, Nebraska. Probably you place. The same idea is followed out 
have never heard of McCook—well, it’s. in every part of his business. 
only a_town of 5,000. But if you Big windows give an opportunity 
didn’t know this garage was in Mc- for display—and Mr. Livingston shows 
Cook, you’d guess it was a town of Goodrich Tires in them most of the 
30,000. time. He carries a full stock of usual 

The pictures are all of one garage— _ size tires and sells a great many to 
and Mr. Livingston should be proud of _ tourists traveling over the Omaha, Lin- 
them. He has made cleanliness, order coln and Denver highway. 


ri} 
a5? 


Sieh a es 
ae tion 


1 


Meer 


Swit oes ee perew ts. owes 
Seiel foo 
ee ie eee tL eo Eee eee eee eee eee Oe ww Vee cease wets 
_ Tis Seerieees) 


C528 


: we bt yy 
hee Phat 
Sa ra 


: Pew sae, C 


yneee 
‘tye 


SSS 20 53 01 ESE SS 


Sa _. Lhe eee ae 
Nae > | | 
IPRS TA RS ES Slit A tins ees 


WICHITA DEPOT THE 
BUSIEST PLACE IN 
SEVEN STATES 


Wichita, Kansas, is right in 
the middle of the biggest 
farming district in this coun- 
try. It just escaped being the 
geographical center of this 
country, too. 


Farmers in Kansas are buy- 
ing automobiles by the train- 
load now that the bumper 
crops are harvested, and our 
Wichita Depot, shown above, 
is taking care of the tire end 
of the business in fine shape. 


RAINY DAY TRADE 


Did you ever notice how the 


merchants put up umbrella 
advertisements on a= rainy 
day? And did you ever go and 


see the number of people who 
go to buy umbrellas on a rainy 
day? 

That ought to suggest some- 
thing to you. Rainy days are 
the days when skids are a 
menace to every car owner. 
Feature your Goodrich Safety 
Treads every time it rains. 
Have a sign painted that you 
can put up in a minute which 
reads—“Its raining. Look out 
for skids. BUY GOODRICH 
SAFETY TREADS. They grip 
the. road.” 

The sign should be painted 
so that it will not run. If 
there is anything that drives 
away trade, it is a forlorn, 
bedraggled sign. You also 
need window cards for your 
window displays. 


DID YOU HELP THIS 
TOURIST 


Mr. A. L. Mizner, of New 
Castle, Pa., acknowledged re- 
ceipt of route books recently 
by saying that in all his 
travels this summer he had al- 


ways found Goodrich Serv- 
ice Stations very courteous 
and a great help. He men- 


tioned especially the service 
received in Lima, Ohio, when 
the dealer was “up to his 
neck” in work. Hats off to 
Goodrich Dealers! 


BICYCLE BUSINESS 
BOOMING 


Edward Payne, Covington, 
Ky., suffers no delusions about 
the bicycle business. In a 
letter to us recently he stated 
that he is firmly convinced 
that more bicycles are being 
used today than ever before 
and that he is also convinced 
that it is only the great num- 
ber of automobiles that makes 
them less noticeable. 

Mr. Payne, who is here on 
our left, has sold Goodrich 
Bicycle Tires by the stack— 
and he’s still selling them. 
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I KNOW A SUCCESSFUL 
DEALER 


The main floor is spick and span as 
a Dutch Kitchen. 


He keeps his accessories in order on 
the shelves. They look attractive. 


His tire rack sticks out like a sore 
thumb—he makes capital of it. 


And then he ADVERTISES. He’s 
on the side street and he’s not ashamed 
of it. 


He’s in every parade— 


Far from it. 
he’s a big noise in town—and he sells 
Goodrich Tires, 


When Have You Made A Contract? 


A contract is a 
legal agreement 
between two or 
more parties to 


(Note. 


do or refrain State. 
from doing some 
act. A consider- 


ation must bind every con- 
tract. 

That is, an agreement to do 
something unlawful could not 
be enforced. It must be a 
legal agreement. 

And it must be an agree- 
ment. There must be an offer 
and an acceptance of the of- 
fer, and an offer must be ac- 
cepted in its entirety or the 
partial acceptance ratified by 
the man that makes the offer. 
The law of contract demands 
a meeting of minds. If there 
is a reasonable misunder- 
standing, there is no contract. 
For instance, if A offers to sell 
you some old tires at five 
cents a pound if you come 
after them, it is not an ac- 
ceptance if you say you will 
buy the tires but not go after 
them. 


Write Your Contracts 

The burden of proving a 
contract usually falls on the 
one who has relied on the 
contract and is endeavoring 
to enforce it. It is generally 
a good plan to put your agree- 
ments on paper. Write out in 
full your understanding of 
the contract so that there may 
be no mistaking its meaning. 


These Rules are the General Rules, 
Subject to Change by Statute in Your 
In General They Are Safe to 


Follow.) 


If A makes an offer to B, 
that offer will remain open 
and B can accept during a 
reasonable time, depending on 
the circumstances to deter- 
mine what time is reasonable. 
Unless B has paid some con- 
sideration to keep it open for 
a definite period, however, A 
may withdraw at any time be- 
fore B accepts. 


Don’t Contract with 
Minors 

Be careful not to make con- 
tracts with minors—the legal 
age is 21. A minor cannot 
contract for anything but 
necessaries and under ordin- 
ary circumstances, automo- 
bile supplies or repairs would 
not be necessaries. However, 
a minor may be an agent for 
someone else and contract for 
his principal if he has been 
given authority. In this case 
the minor is not liable, but 
the person who has given him 
authority. 

When making contracts by 
letter, an offer is accepted the 
moment the acceptance is 
mailed. So, A in New York 
writes on November ist to B 
in San Francisco and offers 
to sell his automobile for 


$500. On No- 
vember 3rd A 
sends B a with- 
drawal of his 
offer. On No- 
vember 5th B re- 

: ceives the offer, 
mails his acceptance Novem- 
ber 6th and on November 7th 
receives notice of the with- 
drawal. Even though the 
withdrawal was in the mail 
when the offer was accepted. 
the contract is made. The 
withdrawal must reach the 
one to whom the offer is made 
before he mails his accept- 
ance. A should have tele- 
graphed. 

Every contract must have 
consideration—that is, a sub- 
stantial reason for its exist- 
ence. The substantial reason 
must either be a benefit (how- 
ever slight) to the one who re- 
ceives the promise, or a det- 
riment (however slight) to 
the one who makes the prom- 
ise. A promise is usually 
good consideration for an- 
other promise. Money or a 
lead pencil or any article, 
however insignificant, is good 
consideration if you can prove 
that it was given. 

In case of doubt, always 
write out your contract. Re- 
member that oral contracts 
are hard to prove. Written 
contracts will be judged by 
the fair and reasonable mean- 
ing of the text. Always put 
contracts for land in writing 
—best in such a case to con- 
sult an attorney. 


Guide Post Trucks Hike For Dixie 


Now that Jack Frost has 
nipped the ground in the 
_ Northern part of the country, 
the Goodrich Road Marking 
Crews are forced to turn their 
attentions to the Southland. 
During the winter very exten- 
sive work will be done in the 
Gulf States and by spring that 
section should offer unlimited 
possibilities for tours over 
Goodrich Marked Highways. 

_ One truck crew will work 
in New Jersey until snow flies, 
and then turn Southward 
through Delaware, _ Virginia 
and thence into the Carolinas. 
New highways will be posted 
and 5 a replaced which may 
have been destroyed during 


the past ear. The route into 
the Southern States will be 


over the Quebec-to-Miami 
highway. 
During the winter Guide 


Posting work will be done in 
Virginia, Georgia, Florida, 
North and South Carolina, Al- 
abama and Mississippi by this 
crew. Posts will be erected, 
not only on trunk line high- 
ways, but also on connecting 
channels of travel. This work 
will ip up with the route 
books which have been issued 
covering these states. 

Another truck crew will go 
South from Los Angeles and 
then work Eastward through 
New Mexico and Arizona over 
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the Borderland route. This 
truck crew will finish the win- 
ter months in Texas and Ok- © 
lahoma. 

The work of the Goodrich 
crews during the past few 
months in Illinois, Iowa, 
Southern Wisconsin, Minne- 
sota, and also over the trans- 
continental highways and in 
the Pacific Northwest is about 
as valuable as any that we 
have ever done. So or- 
oughly have we covered the 
country now that tourists will 
find Goodrich Guide Posts on 
their route, whatever the di- 
rection in which they may 
travel. 


PALMER TIRES WIN 
BICYCLE RACE 


In the recent road race of 
the Cleveland Cycle and Skat- 
ing Club, Palmer Tires shared 
the honors with Jupiter 
Pluvius. 

Ed Nogar, the well-known 
Cleveland bike rider, who al- 
ways uses Goodrich Palmers, 
easily won the twelve mile 
grind, his time being 26:30, 
which is very good, when the 
wet “going” of the course is 
considered. 

George Nogar was second, 
holding up the family record 
for consistency, while H. 
Schwab took third honors, 
and A. Funck was fourth. By 
far the majority of riders 
chose the Palmer Tire, be- 
cause it is in a class by itself 
for racing, as well as for 
pleasure riding. 

Goodrich Palmers are the 
foremost racing construction. 
Linen threads imbedded in 
pure live rubber are used in 
this tire and the patented con- 
struction renders the tires 
very easy riding—of maxi- 
mum strength with minimum 
weight. 
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BIDDING THE COAST 
FAREWELL 


Mr. H. C. Miller, who has 
been joint-manager of our San 
Francisco Branch together 
with Mr. C. E. Cook, received 
a call recently to become Man- 
ager of Pneumatic Tires Sales 
at Akron. This promotion 
necessitated Mr. Miller’s re- 
moval from San Francisco to 
Akron. 

During his stay on the Pa- 
cific Coast, Mr. and Mrs. 
Miller have made a great many 
good friends who regretted 
very much to see them leave, 
and they were presented with 
a handsome silver service on 
the eve of their departure. 
When they left for the train a 
large party went with them to 
say a last farewell. 

The picture below was 
taken on the ferry crossing to 
Oakland. At the left of the 
picture is Mrs. Eager, mother 


of Ed Eager, who is a sales- 
man on the coast. Next to her 
is H. O. Alexander, then Mrs. 
Miller, Charles Viterna, Mrs. 
H. O. Alexander, C. E. Cook 
and Mrs. Cook, “Bill” Knapp, 
H. W. Schoenlaub, Mrs. C. J. 
Fitch, Mr. Miller, J. P. Schiller, 
C. W. Fouse, Jay Smith, and 
stooping down is C. J. Fitch. 


STOLEN DIAMONDS 


Mr. A. F. Peck, of Beecher, 
Peck & Lewis, a prominent 
paper firm in Detroit, has just 
reported the loss of two Dia- 
mond Q. D. Squeegee Casings 
bearing serial numbers 
51184148 and 52896007. These 
cases were taken from Mr. 


Peck’s car as it stood in front 
of the Detroit Athletic Club. 
Will you please keep watch 
for these cases and in case you 
locate them, notify either the 
Detroit Branch or Mr. Peck. 


| She Goodrick— 


bac ee 


Roscoe Arbuckle of the Keystone “Movie” Co. and his 


Alco. 


Silvertowns? Never!’ 


THE FOOLISH GOOSE 
VS. THE WISE HEN 


“When a goose lays an egg, 
she just waddles off as if she 
were ashamed of it—because 
she is a goose. When a hen 
lays an egg—ah, she calls 
heaven and earth to witness it. 
The hen is a natural-born ad- 
vertiser. Hence the demand 
for hens’ eggs exceeds the de- 
mand for goose eggs, and the 
hen has all the business she 
can attend to.”—Youths Com- 
panion. 

There’s a moral in this for 
every man that sells tires. It’s 
the argument for selling na- 
tionally-advertised Goodrich 
Tires—it’s the “reason why” 
you should advertise. 


Ki rel Rt 


“What?” he says, “Get something better than 


MAKING CARS WHILE 
YOU WAIT 


The picture at the bottom 
of this page shows the minia- 
ture factory of the Ford Mo- 
tor Car Co., at -the Panama- 
Pacific Exposition. When 
this plant was running, it 
turned out a new Ford every 
ten minutes. Every car was 
equipped with Goodrich 
Tires. 

The picture below is unusu- 
ally interesting. It was made 
by joining 22 different photo- 
graphs together. The shape 
of the room did not permit 
a single photograph and it 
was necessary to make a com- 
posite. 

The Ford assembly plant 
has been one of the most pop- 
ular exhibits at the exhibition. 
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Throngs crowded up against 
the railing every time the plant 
was in operation, for the fame 
of Ford cars and the rapidity 
with which they are produced 
has traveled far and wide. 


105.39 M. P. H. IS NEW 
RECORD 


A new record of 100 miles 
was set at Sheepshead Bay on 
November 2nd when Dario 
Resta drove his speeding Sil- 
vertown-equipped Peugeot 
over the board track in 
56:55:71. This gave him an 
average of 105:39 miles an 
hour, a new record for the 


distance. 
The time was made in a 
match race between Resta, 


Burman who finished second, 
Rickenbacher who finished 
third, Mulford, fourth, and De- 
Palma and Aitken who did not 
cross the line. 

The lead was held by Aitken 
until the tenth lap, when his 
car broke and Mulford jumped 
into the lead. At the thirtieth 
mile Resta took the lead and 
kept it to the finish. 

Every car in the race was 
equipped with Goodrich Sil- 
vertowns — further evidence 
that the drivers have learned 
a lesson in 1915 which they 
will not soon forget. Since 
the Indianapolis race, not an 
important speedway event has 
been won on other than Silver- 
towns—and every driver has 
paid for his tires because he 


knew that he had to have 
them. 
Stake your reputation on 


Silvertowns—sell them to your 
customers. You can’t lose. 
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THE VINCENT ASTOR CUP 


When Gil Anderson took first place in the 
Sheepshead Bay races at New York, October 
9th, he gathered one of the greatest prizes that 
has ever been hung up for the winner of a 
race event. In the first place, he won $20,000 
in cash. 

In the second place, he won the Vincent As- 
tor cup, a gem of the silversmith’s art, which 
is as artistic as it is valuable. This cup has 
been on display in our New York Branch win- 
dow and thousands have stopped to marvel. 
Anderson will hold this cup until next year, 
when the winner will take it. 

While speaking of prizes, it is timely to note 
once more that The B. F. Goodrich Company 
did not offer prizes for the use of Silvertowns, 


but every driver bought Silvertowns because 
he wanted them and had to have them. 

During the 1915 racing season Silvertowns 
were put to the test on every kind of track 
that has ever been designed. First at Indian- 
apolis the brick speedway literally ground off 
the treads. Then at Chicago a board speed- 
way with countless sharp ends and edges 
ripped and tore. At Tacoma, Des Moines, 
Omaha and Sheepshead Bay board speedways 
were again encountered with varying degrees 
of roughened surfaces. 

Elgin was the greatest of the road races, 
Minneapolis offered a concrete running sur- 
face and Narragansett Pier had an asphalt 
track, at both of which the action was similar 
to Indianapolis. And Silvertowns, the thor- 
oughbreds, met every emergency—bore the 
brunt of the fight and emerged the victor every 
time. 


A STORE WITH INDIVIDUALITY 


There would have been two men in the pic- 


‘ture below if Mr. Schwab hadn’t been out 


rustling some new Diamond Tire users. As 
a result, we can only present to you Mr. Homer 
Keyes. of the firm of Schwab & Keyes, Sacra- 
mento, Cal.- 

This firm carries a three thousand dollar 
stock of tires at all times and is as live and 
up-to-date as any of the tire dealers on the 
Pacific Coast. Notice how spick and span the 
store looks. The windows are bright, tires 
are well displayed, and the store seems to have 
individuality. 
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DON’T PAY TRIBUTE TO DIRT 


The Common Enemy 


Suppose the largest store in 


your city were to dismantle 
all its display windows to- 
morrow, throw papers and 


refuse all over the floor, muss 
up the shelves, fill the show 
cases with monkey wrenches, 
old cans and circulars!!!! 

What if they were to do 
that? How much business do 
you suppose they would do 
the next day? In just about 
six months you would see a 
great big red banner—“Bank- 
rupt Sale’—across the store 
front, and you’d say that it 
served them right. 


Have You A Window Trim? 


Hold on a minute! How 
about your store? Have you 
a new window trim in there 
now? Can you call it a trim 
at all? Do your show cases 
look like a Rummage Sale just 
after a cyclone? 

There aren’t eight dealers 
in ten that know that they 
could add anywhere from $20 
to $100 a month to their 
profits by proper use of their 
windows and by chasing out 
that old enemy, DIRT. 


HID. EARL ROGERS 
WHEELING W.VA. 


DIRT is not only a disgrace 
—it costs money. The man 
that will tolerate a dirty store 
leaves the impression on his 
customers that he will toler- 
ate shiftless work. You your- 
self won’t look through a 
dirty show case to see if you 
need something. 


Accessories Profitable 


Up in Detroit there’s a ga- 
rageman that decided he was 
passing up one of his best 
chances because he wasn’t 
pushing accessories. First he 
spent $10 fixing up his win- 
dow—he built a show case at 
a cost of $15 and put it just 
inside the garage door. Every 
one of his customers had to 
pass that case every time they 
entered and left his garage. 

Today he is realizing $30 
profit a month from his acces- 
sory business alone. His win- 
dow draws new trade—his 
show case sells the trade what 
he has. There’s no extra ex- 
pense incurred through this 
business—it is merely a 
matter of keeping the dust off 
and the accessories arranged 


B 
=” 


: a a . : 
iy he 


neatly. Every article is 
tagged—boxes are piled sym- 
metrically—his show case and 
window fairly sparkle. 

Get rid of DIRT. Look at 
these windows below! Are 
yours as good as these? Are 
you making window displays 
pay you profit, or are you pay- 
ing tribute to DIRT? 


Paint A Good Investment 


It is surprising what a dif- 
ference just a little paint will 
make. For two dollars you 
can get enough paint and var- 
nish to wholly alter’ the 
appearance of your _ store. 
Half an hour a day for two 
weeks with a paint brush 
would make dingy drawers 
and boxes look neat and clean. 

Decide today that your store 
henceforth will look attrac- 
tive. Start a new order of 
things, and within _ three 
months you will notice the dif- 
ference in cash receipts. Put 
your business on the same 
plane with other standard oc- 
cupations and be proud that 
you sell Goodrich Tires. 


FOLLOCK DAVIS CO, 
CLEVELAND ,O. 
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Not A Revolutic 


Each successive development of Goodrich Tires has been a 
landmark. Goodrich has always pointed the way. Now comes 
the greatest fabric tire of all—the inimitable in quality—the 


GOODRICH | 
BLAC SAFETY 


TREAD 


It has stormed the Tire World. By thousands 
car owners are demanding it for their car. 


It’s new—a development—an evolu- 
tion. The jet Black Tread of “Hyper- 
Rubber” is “gristly’—sinewy—harder 
to cut and puncture. 


The Black Tread contrasted with dy f 
white side walls adds “class” toany 

car—and it looks ITS SUPERIOR- i; of 
ITY EVEN AFTER LONG WEAR. I / f 


Here’s a tire that doesn’t ‘ie } 
grind on the road—it’s resil- 
ient, gives and takes,. and 
CLINGS like your bare foot 
to the “pi ae safety— 
more we: “Super Tire” 
at 


GOODRICH 


F air List Prices 


But volution 


; c— a et AN The 

ves Second Best 
Tire 

In The World 


Unquestionably, the Sil- 
vertown is first. Records 
on race track, trans-conti- 
nental tour, and in every- 
day service prove that. 


But we can’t supply it fast enough. 
Demand exceeds supply four to one. 
We've tripled our equipment in six 
months—and still we can’t meet de- 


mand. 
4 So for the motorist who can’t get Silvertowns 
ji —for the man who wants the best—we’ve produced 
ag a Super-Fabric Tire, combining latest improve- 


ments with the famous Safety Bars IN THE SAME 
WONDERFUL BLACK TREAD THAT HAS 
MADE SILVERTOWNS SO FAMOUS. 


At cost of 30% less than Silvertowns, he gets the same “Hyper- 
Rubber” Tread PLUS the Safety Bars. He gets a tread that will 
actually outwear any other tread on the market—a tread that will 
CLING to the road and hold. 


No wonder motorists are clamoring for it. Watch the trend of the times. Es- 
tablish yourself as a Black Tread Dealer. Get your share of the business. 


Motorists are bringing their cars up-to-date 


With the Goodrich Black Safety Tread 
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GIVE THANKS 


Thank the Almighty that 
you are an American. With 
strife, turmoil, death and des- 
olation rampant over half the 
world, the peace and plenty 
that have fallen to our lot de- 
serve thanks from the heart. 

This ought to be a notable 
Thanksgiving Season for 
every American. Blessings 
have been showered upon us 
with a prodigal hand. - Our 
factories are busy, our people 
are happy and our country 
alone of all the great nations 
of the earth is unharrassed by 
the measured tramp. 

Give thanks for the bless- 
ings of the past—and give 
thanks for the outlook in the 
future. Be glad that you are 
an American. 


GOODRICH OFFICES 
BUSY AS BEEHIVES 


Twenty-four trunk lines 
lead from the telephone ex- 
change of The B. F. Goodrich 
Company offices in Akron to 
the city. On November 3d 
there was so much business 
that for a considerable time it 
was impossible to get connec- 
tion. All the lines were busy! 

The Goodrich general offices 
are the busiest places you have 
ever seen. Unprecedented de- 
mand for Goodrich products 
is crowding both factory and 
office organizations to the ut- 
most of their capacity. 


WHY DON’T DEALERS 
SELL ACCESSORIES 


Every motor trade paper, 
every salesman who comes in 
touch with a garage dealer 
and every man who ever in- 
vestigated the garage business 
is asking, “Why doesn’t the 
dealer sell tire and motor ac- 
cessories ?” 

Surely it is 
there is little profit!) Tire and 
motor accessories give the 
dealer a larger margin and 
greater profit than any other 
article he can carry. 


It is not because motorists 
are not in the market for them. 
Hardware stores are thriving 
on their accessory trade— 
some dealers have _ placed 
show cases in their garage at 
small cost and have taken 
from $15 to $30 or $40 a 
month from them in clear 
profit. 

It must be indifference—a 
failure on the part of the 
dealer to seize his opportuni- 
ties. 

There are few dealers whom 
it would not benefit to hire 
a boy whose sole duty would 


not because 


‘be to tend to the accessorv 


business, check up motorists’ 
cars and advise them of ac- 
cessories which would _in- 
crease their motoring pleas- 
ure. 

The B. F. Goodrich Com- 
pany has in its tire and mo- 
tor accessory line articles 
which the dealer can scarcely 
afford not to carry. Take. for 
instance. Plastic and _ Self- 
Vuleanizing Patches for the 
car owner who does his own 
repairing—Radiator Hose to 
replace worn  pieces—auto 
coats, horn bulbs—vyes, not 
even forgetting the Goodrich 
Tire Caliper, which is one of 
the most popular of all motor 
car accessories. 


The dealer owes it to him- 
self to take stock of his oppor- 
tunities and look into the tire 
accessory field. You yourself 
may be letting others take the 


cream from your. garage 
profits. 
Drop us a line. We would 


be glad to go into this matter 
with you personally. 
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MOTORING COST OVER 
A BILLION 


The total money expended 
yearly for pleasure by the 
automobilists of America is 
astonishing. A recent editorial 
in the Automobile Trade Jour- 
nal gives these astounding 
figures. 

On June 1, 1915, the num- 
ber of automobiles in use 
in the United States for 
pleasure car purposes reached 
the 2,000,000 mark. This 
number is being increased at 
the rate of 700,000 cars a year. 

The gasoline bill for the 
pleasure cars already in use 
will amount to about $145,275,- 
000. The cost of lubricating 
oil to the motorist is approxi- 
mately $19,000,000. 


Allowing five tires to each 
car, we have 10,000,000 tires. 


Assuming these tires will 
cost on an average $14 each, 
the tire cost will be $140,000,- 
000; extras can be roughly 
figured in at $50 per ear, 
which will make an additional 
sum of $100,000,000. 

At least an equal sum can 
be added as the cost of re- 
pairs, accidents, etc., while the 
touring charges will doubtless 
amount to over $200,000,000. 

Garage charges will be about 
$70,000,000, so that the cost of 
operating cars now in use 
shows a grand total of $774,- 
275,000. 

New cars bought this year 
will be worth approximately 
$525,000,000, giving the grand 
total of $1,299,275,000. 
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Safety Treads ~ 


Photos Courtesy Farmer’s Review. 


KEEP YOUR EYE ON 
THE FARMER 


There isn’t a dealer in a 
town of less than 500,000 that 
can afford to lose track of the 
farmers and what they are do- 
ing. Economists have said 
that the farmers are at the 
base of our prosperity, and 
the way in which they have 
bought automobiles during 
the past year would surely in- 
dicate the truth of that state- 
ment. 

The farmer of today is 
wide-awake. No better evi- 
dence of that could be found 
than the attendance of 50,000 
farmers from all parts of the 
country at a tractor demon- 
Stration held at Bloomington, 
fll., this fall. Twenty-eight 
different types of tractor 
plows were demonstrated and 
lively interest in the possibili- 
ties of the leviathans was 
maintained during the entire 
Week, 

Thousands upon thousands 


of automobiles brought the 
farmers to the “Tractor 
Grounds.” Notice the pic- 


tures above—they give but an 
inadequate idea of the occa- 
Sion. You can afford to give 
the farmer a good part of 
your attention if you are a 
Seyi in a town of 25,000 or 
ess, 


The Black Tread—A Super Tread 


Look into tire history—you 
will find that every great de- 
velopment has been made in 
the Goodrich Laboratories. 
The Goodrich Black Safety 
Tread is the latest product— 
and like all other Goodrich 
products, it was not offered to 
the public until it was per- 
fected. 

The new tire 
tried and proven. 


has been 
The fabric 


body is the same that has 
stood the gaff for years. The 
tread is the same live, resilient 
rubber that has helped make 
Silvertowns so famous. The 
man that buys a Goodrich 
Black Safety gets at Fair-List 
prices a better tire than he 
has ever been able to buy be- 
fore—a tire with tough, grist- 
ly rubber that rides easier and 
holds the road better. 


Miss Myrtle Stedman of the Morosco Photoplay Co. 
telling the Goodrich man her good opinion of the 
Silvertowns on her Franklin. 
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HURRY UP WAGON 
GETS BUSINESS 


One of the most original 
and effective Service Wagons 
that we have ever seen is that 
of the El Paso Rubber Co., 
El Paso, Texas, shown above. 
It is such an attraction that 
when driving down the street, 
the car cannot stop because 
of the crowds that gather. 

Mr. Klaffert, manager of the 
company, designed the wagon 
as a combination advertise- 
ment and Service Wagon. Pri- 
marily it is intended to carry 
relief to customers who have 
been held up with a punctured 
tire or balky engine. A steel 
tank holding 1,000 Ib. air 
pressure is carried and an 
equipment of special gauges, 
air line and tools make it very 
efficient. 

The body is made of sheet 
steel, eight feet long and four 
and a half feet wide. The 
body is shaped like a Safety 
Tread Case and is painted the 
natural color of a Goodrich 


Tire. No charge is made for 
service. 
WHY WE HAVE A TOUR- 


ING BUREAU 


A motorist who had lost his 
way stopped a farmer along 
the road. 

“Where does this road go 
to?” asked the motorist. 

The farmer hesitated: 

“Well, I don’t know, except 
that it just goes on down the 
road.” 


BLACK TREADS WILL 
INCREASE YOUR 
BUSINESS 


Black Treads are going to 
be so much in demand that the 
man with a stock of them 
will draw business that he 
could never reach before. 
Black Treads are a selling 
feature for your store. 

You can recommend them to 
your customers with absolute 
confidence. They are not an 
innovation—they have _ been 
tried and proven on Silver- 
towns—and the same black 
rubber that has done such 
wonderful things on Silver- 
towns is now made into Safety 
Bars on the Goodrich Black 
Safety Tread. 


A FLOAT THAT PAID 
DIVIDENDS 


Mr. McGarry, manager of 
the Boston Auto Supply  Co., 
Lowell, Mass., will never be 
sorry that he entered the 
Fourth of July parade in that 
city. For more than a month 
he traced orders for Goodrich 
Tires directly to his presence 
with the _ attractive float 
shown in the picture below. 

This float was decorated 
with the assistance of our 
Boston Branch and was a com- 
plete surprise to all the other 
dealers in the city, who wenl 
to no pains to make a pretty 
or elaborate display. 


IS THERE MONEY IN 
TIRES 


Let the man who says there 
is no ‘money to be made in 
selling tires stop right here 
a moment and listen to the 
story of the Auto Supply Co., 
7 E. Cedar Street, Akron. 

Of all the hard towns in 
which to sell tires, Akron is 
the hardest. There are fifteen 
rubber companies within a 
radius of a few miles and the 
greater percentage of the pop- 
ulation is engaged in the man- 
ufacture of automobile tires. 
What show then has a dealer? 

Mr. Starkey, who is pro- 
prietor of the store, started in 
March last yéar with a very 
limited capital. He was on a 
Side street and things were 
going poorly when he moved 
—Just picked up his bed and 
Walked over to a main thor- 
oughfare. 

Today Mr. Starkey has one 
of the most successful tire 
and accessory businesses in 
Akron. By means of personal 
Solicitation, a service car, 
letters to prospective custom- 
ers, a service man at the curb 
to fill radiators, gasoline tanks, 
and consistent advertising he 
has drawn a class of trade 
that not only pays but sticks. 

Mr. Starkey had printed a 
large number of little stickers 
Caring his name and tele- 
Phone number. These are 
stuck on the dashboards of cars 


and when an 
accident oc- 
curs out on 
the road, or 
gasoline is 
needed, the 
driver has the 
telephone num- 
ber right where 
he can’t help 
but .find it. 
Then a service 
car buzzes out 
with the need- 
ed supplies 
and another 
friend is made. 

Brown tubes 
and Safety 
Treads have 
been Mr. Star- 
key’s___ leaders. 
He has bucked 
up against a 
hard proposition, but he has 
licked it. He deserves credit 
—any man does who can 
carry coals to Newcastle and 
sell them at a profit. 


BUFFALO TEAM TRIMS 
AKRON 


They have a custom in our 
Buffalo Branch of holding an 
outing one day each year. It’s 
a real gala, wear-your-old- 
trousers-and-have-a-good time, 
sort of an affair and there 
were nearly fifty that piled 
into the trucks this year and 
started for Angola, where the 
event was to be staged. 

A game of baseball was in- 
evitable—in fact, the boys had 
been anticipating it for weeks 
—but when they came to 
choose up teams there were 
just about thirty that wanted 
to be on the two nines. To 
avoid active hostilities and 
bomb throwing it was decided 
that two nines should play in 
the morning and that the win- 
ner should meet the other 
team in the afternoon. 


So it was, and not satisfied 
with two games, the boys ac- 
cepted a challenge from some 
Akron men who happened to 
be in the vicinity. They had 
cast a few aspersions on the 
playing during the morning 
set hinted something about 
ignorance of the fundamentals 
of baseball. 

That Buffalo-Akron game 
was a peach. It was for blood 
all the way and the Akron 
men picked up a few pointers 
themselves. The baseball 
games were followed by a 
corn roast—it was a fine out- 
ing from first to last. 


EASY MONEY 


An automobile dashed 
along the country road and 
came suddenly upon a man 
with a gun on his shoulder 
and a weak, sick looking old 
dog beside him. The chauf- 
feur sounded his horn, but the 
dog did not move. 

The automobile stopped 
and one of the men came for- 
ward. He had once paid a 
farmer $10 for killing a calf 
that belonged to another farm- 
er. This time he was wary. 

“Was that your dog?” 

eV ag 

“You own him?” 

“Von 7? 

“Looks as 
him.” 

“Certainly looks so.” 

“Very valuable dog?” 

“Well, not so very.” 

“Will $5 satisfy you?’ 

eV ec.°’ 

He handed a $5 bill to the 
man with the gun, and added 
pleasantly, “I’m sorry to have 
broken up your hunt.” 

“I wasn’t going hunting,” 
replied the other. 

“Not going hunting?” 

“No! Going down to the 


if we'd killed 


woods to shoot the dog.”— 
The Crucible. 
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questions of sim- 
ilar nature. Great 
interest was display- 
ed in the contest, the 
Porto Ricans being 
very fond of contests 
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rich Rubber Com- 
pany very highly. 
The question 
asked in regard to 
tires was: “Which 


OS brand of tires do 


PORTO RICO FAVORITES 


La orrespondencia de 
Puerto Rico is the name of a 
newspaper in Porto Rico. 
Recently this newspaper held 
an interesting contest with its 
subscribers, asking them 
which of different articles 
sold by the merchants were 
the most popular, including 
typewriters, phonographs to- 
bacco, automobiles, tires, etc. 


Above we are showing a 
clipping from the newspaper 
announcing the awards of 
Grand Prize and the diploma 
which The B. F. Goodrich 
Rubber Company received. 
Goodrich Tires were decided 
to be the most popular of the 
21 makes sold on the little 
island. 

The list included also the 
best photographer, the best 


you believe to be the 
most durable?” 

The newspaper poll also 
showed that Overland cars are 
the most popular of all the 
different makes driven in 
Porto Rico. Such ballots are 
interesting—they show popu- 
lar favor. 


GOODRICH—THE TIRE 
WITH THE BLACK 
TREAD 


On every highway — on 
every by-way, Black Treads 
are going to make a reputa- 
tion. Whenever people say 
Goodrich, they’re going to 
think of Black Treads—when- 
ever they say Black Treads, 
they’re going to think of 
Goodrich. 

When you consider the rep- 
utation which this tire already 
has—when you consider that 
the toughness of Silvertown 
Treads is being combined 
with the security of Safety 
Treads, you realize what a 
powerful tire the new Safety 
Tread is. 


Identify your store with 
the Tires with the Black 
Tread. Tell car owners in 


your town that you are head- 
quarters for the new Tire that 
is a super-tire. Make your 
store a Goodrich Store—a 
Black Tread store. It will 
bring results. 


SIXTY THREE RIDE IN 
ONE CAR 


The photograph below must 
take the record. In a parade 
held in Lincoln, Ill., recently 
the Wasson Company of that 
city loaded sixty-one children 
and two adults into a single 
Hudson car. 

Not an accident occurred 
and the Diamond Tires with 
which the car was equipped, 
though overloaded, showed no 
damage. Owing to the slow 
speed at which the car was 
driven the tires were prob- 
ably uninjured. 

e 


have never heard of 


more people in one car. Have 
you? 


THE EVOLUTION OF 
THE JITNEY 


California is generally re- 
garded as the home of the jit- 
ney bus for it was in that 
State that the idea first de- 
veloped and gathered momen- 
tum, until now it has swept 
the entire country and jitneys 
are to be found in every city, 
town or hamlet. 

_At first the jitney bus was 
litle more than a “fly by 
night” proposition. So thick 
did they become that cities 
passed special regulations con- 
trolling them and _jitney 
drivers organized into federa- 
tions and even went so far as 
to publish a magazine. 

_ Now the business is stabil- 
izing itself. Buses built for 


transportation purposes are 
supplanting worn out cars 


and trips are made not only 
between points in a city but 
between cities as well. 

The picture above shows 
One of the cars of the Penin- 
Sula Rapid Transit Co. which 
runs between San _ Francisco, 
Burlingame and San Mateo. 
This car is one of six buses 
Owned by the Peninsula 
Rapid Transit Co., all of 
Which are equipped with Sil- 
vertowns. 

The tires on the car above 
had run 8,000 miles when the 
picture was taken. Another 
make of tire used before 
Silvertowns were chosen aver- 
aged 2,000 miles. 
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PROPHET NAHUM 
FORETOLD JITNEY 


Speaking of jitney buses, 
there are those who say that 
the prophet Nahum foretold 
the coming of the most mod- 
ern conveyance. The quota- 
tion from his prophecy reads 
as follows: 

“The chariots shall rage 
in the streets, they shall jostle 
one against another in the 
broad ways, they shall seem 
like torches, they shall run 
like the lightnings.”—-Nahum 
2:4. 

Nahum is said to have lived 
about 500 or 600 B. C., or ap- 
proximately 25 centuries be- 
fore the jitney made its ap- 
pearance on American thor- 
oughfares. 
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KEEP SILVERTOWNS UP 
“wees! RE 


If your customers are to get 
the best results from the use 
of Silvertowns, they must 
keep them up to pressure. 
Running this type of tire de- 
flated causes breaking of the 
cables and rapid. deteriora- 
tion. ae 

Encourage use of the Good- 
rich Tire Caliper among your 
customers. Tell them that if 
they keep them inflated with 
this unvarying gauge they 
will get much better service 
from the tires than they can 
with haphazard methods. It 
is just as important to keep 
Silvertowns inflated to the 
proper pressure as it is to 
keep fabric tires up to sched- 
ule. 


FIRE CHIEF WILL NOT 
EXPERIMENT 


“I’m done experimenting,” 
said Fire Chief Russell of Kal- 
amazoo, Mich. “What’s the 
use of trying tire after tire 
and getting poor mileage and 
layups all the time, when I’ve 
driven these Silvertowns on 
this car now for 6,000 miles 
of the hardest kind of travel- 


ng? 

“Why, feel that tread rub- 
ber—just as live as the day 
it came out of the factory, and 
there isn’t a cord loose or 
broken anywhere. I believe 
those tires will last me an- 
other year, and they’ve al- 
ready taken me for twelve 
months. Don’t talk tires to 
me!” 


Miss Blanche Sweet, who has starred in so many mov- 


ing pictures produced by the Laskey Film Co. 


Miss 


Sweet drives a Silvertown-equipped Fiat herself. 


GOODRICH TIRES 
BUILD BUSINESS 


As an example of what effi- 
cient business methods will 
do in building up a garage, 
notice the picture of Thomp- 
son’s Garage at the bottom of 
this page. Last fall Mr. 
Thompson built this place, 
which is 50x 100 feet, of fire- 
proof construction and equip- 
ped it fully. 

As he did not have much ex- 
perience in the garage busi- 
ness he stocked the most pop- 
ular brands of tires as well as 
other accessories and then 
watched their performance. 
It was little or no time before 
he became convinced of the 
superiority of Goodrich Tires 
and now he is advertising and 


Mr. Diehl of Memphis, Tenn. 
His Silvertowns average 8,000 
miles. 


boosting Goodrich only. 

He is not only able to sell 
them, but says they have 
actually had a hand in in- 
creasing his business. 


RADIATOR SPECIALISTS 
DEVELOP BIG TRADE 


The day may be fast ap- 
proaching when every garage- 
man will be a specialist, and 
the repairman of today who 
can lend his hand to every- 
thing will be considered a 
Jack-of-all-Trades, capable of 
doing nothing well. At least, 
this would seem to be true, if 
the successful experience of 
two brothers in Cincinnati is 
any criterion, for they have 


Thompson’s Garage, Bedford, la. 


built up a name and trade for 
themselves in the repair of 
broken radiators, and they 
have all the work which they 
can handle. 

The story of their experi- 
ences is told in a recent issue 
of the Automobile Dealer and 
Repairer, and is very interest- 
ing. The brothers are Rus- 
sians, who had been sheet 
metal workers in their own 
country. They soon found, 
after coming to this country, 
that they could repair radia- 
tors better than the average 
garageman. 

There is no wrecked radia- 
tor so bad, they claim, but 
that they can perform an 
operation on it that will make 
it as good as new. Their 
method of repairing eliminates 
all chance of poor circulation, 
which would mean frozen and 
bursted radiators in_ cold 
weather. Every job is guar- 
anteed for one month, and 
considering the frailty of 
radiators, this is ample secur- 
ity for the motorist. 

Service is also part of what 
these brothers offer. They 
promise to repair the radiator 
and ship the same, within a 
radius of a hundred miles of 
the shop, within three to four 
days from the time it is taken 
from the machine. 

Not only amateurs, but gar- 
age men generally, are coming 
to find that radiator experts 
can fix radiators in about half 
the time and with several 
hundred times the success 
they themselves can, and so 
a great deal of work is being 
turned over to them,—es- 
pecially head-on _ collisions, 
which are the worst of all 
cases. 

The shop is working to ca- 
pacity, about 125 radiators 
each week, and another work- 
man has been added because 
of the heavy pressure of busi- | 
ness. 


Modern, fireproof, 


and completely equipped. Built last fall. 
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LEARN TO CHARGE 


Business is business, and a 
dealer must watch his p’s and 
q’s or he won’t have any. Re- 
cent investigation on the part 
of expert accountants shows 
that a large percentage of the 
dealers that fail to make a 
good living profit from their 
business either have enormous 
leaks that they have failed to 
plug or else they don’t know 
how to charge for their work. 

If you are to mend automo- 
biles, you must not only know 
how to mend them—you must 
know how to charge. Compe- 
tition is so keen that many 
dealers feel they must do 
work cheaper than anyone 
else if thev are to hold their 
trade. That is not true. 

A man who is doing high 
grade work should be paid for 
high grade work. A_ true 
Story is told of a motorist 
who stopped off at a little ga- 
rage to have his carburetor 
adjusted. While he was in 


A, a 
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E. Snyder & Son, 
Hampstead, Md, 


Fhe Goodricksa 


the shop they not only fixed 
his carburetor, but altered his 
lights, tightened the _ foot 
brake, dusted the wind shield 
and filled the radiator. For 
this work, which took two 
men twenty minutes, a charge 
of fifteen cents was made. 

No man can do business on 
such a basis. An employer 
has a right to not only receive 
compensation for the amount 
he pays his employes, but a 
profit on their work. Some 
people say that repairmen are 
“robbers,” but a good many of 
them are robbing themselves 
if anyone. 

On the other hand, you must 
not charge too much. Most 
of your customers have a 
pretty good idea of what they 
should pay and what kind of 
work they should get for the 
money. In too many repair 
shops an engine is torn down 
when there is no excuse for 
it whatever. We know of a 
case where a car owner took 
his machine to the repairman 
to have a little knock in the 
engine remedied. Before he 
was done, it cost him $50 and 
still the car didn’t run right. 
Another repairman fixed the 
car for two dollars. 

The man who is operating 
a repair shop should sit down 
with his books and figure out 
a cost system. He _ should 
make charges that will afford 
him a good profit and still 
not be exorbitant. 


THE ONLY OBJECTION 
TO GOODRICH TIRES 


One of our dealers said re- 
cently that he believed he 
would have to start selling an- 
other make of tire. 

He said: “It doesn’t pay us 
to sell your tires; they last too 
long.” 


Mr. T. W. Fuqua, 
Philadelphia, Pa. 
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A NOVEL BLOTTER 
MAKES APPEAL 


The Bass Rocks Garage, 
Gloucester, Mass., has sent us 
one of their Silvertown blot- 
ters which they are sending 
to their customers. 

Possibly there is nothing 
that will advertise and keep 
advertising to a man more 
than a blotter that lies on his 
desk day after day and talks 
to him every time he picks 
up his pen. Some concerns 
believe very heartily in blot- 
ter advertising, and the truth 
of the matter is that it costs 
no more than any other kind. 

The blotter above was done 
in several colors and the cal- 
endar gave the excuse for 
sending it. 


Miller & Son, 
Rich Hill, Mo. 
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Bauer’s Garage, 
Crystal Lake, Ill. 

Mr. Bauer pushes Goodrich 
Bae Tires almost exclusively and 
SCAMERICA FIRST] | has had scarcely a complaint 
—Goodeish nes! from his customers this sea- 
son. 


TT AUTO.LIV 


Cartwright’s Garage and Livery, 
Rocky Ford, Colo. 


TIRES 


BEST IN THE LONG RUA | 


Tyner Auto Co., Sign on Garage of A. H. Jones, 
Pearsall, Kansas. Hastings, Neb. 


Every Tire Can’t Run 40,000 Miles 


But Goodness Must Be Inherent In Goodrich 
Tires If They Make Records Like This. 


Legg Lumber Company, 


DEALERS IN 


Lumber, Lath, Shingles, Sash, Doors, 
Glass, Lime and Cement, 


A355 South Mouroe Sireet, 
Both Phones 56 COLDWATER, MICH. 


August 27, 1915. 


The B.F. Goodrich Company, 
Akron, Ohio. 


Gentlemen: 


Here is something that ought to interest 


you. We are running a Goodrich Tire on our truck 
that has run anyway forty thousand miles, and is 
still in fairly good shape. 

This tire was on the car when it came from 
the factory in the fall of 1909, and has been in 
continual use ever since. 

Our car is an Auburn, two cylinder, and we 
have used it three years as a pleasure car and the 
last three years as a lumber truck here in the yard. 

While we have no way of knowing just how far 
the tire has run, we believe that we would be safe 
in saying that it has gone 40,000 miles at least. 

It is etill in good running order, and shows no 
immediate danger of blowing out. 

You surely deserve a recommendation — we cer- 
tainly have had our money's worth. 

Very truly yours, 
Legg Lumber Co. — 
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GENERAL AVERAGE SETS THE MARK 


‘*By the Year’’ Goodrich Tires give more value 
and please more customers than any other. 


The B. F. Goodrich Company 


AKRON, OHIO 
The B. F. Goodrich Rubber Company—Subsidiary 


COMPLETE LIST OF BRANCHES AND DEPOTS 


35-37 Central Ave. 

246 Peachtree St. 

108 W. Mt. Royal Ave. 

424 S. Twentieth St. 

851-57 Boylston St. 

1180 Bedford Ave. 

729-31 Main St. 

229 N. Tryon St. 

1925-27 Michigan Ave. 

1110 Race St. 

2017 Euelid Ave. 

188 E. Gay St. 

2209 Commerce St. 

19 E. Second St. 

1422-24 Court Place 

Des Moines ..............206-10 Eleventh St. 

Detroit Woodward and Hancock 

54 Division Ave., N. E. 

611 Fannin St. 

Indianapolis, Cor. Capitol and Michigan 

Jacksonville 802 Main St. 

Kansas City 1009-11 E. 15th St. 

Los Angeles llth and Olive Sts. 
Louisville 

8. W. Cor. 3rd and Breckinridge 

Memphis Monroe Ave. 

Milwaukee 132 Oneida St. 

Minneapolis 913 Hennepin Ave. 

Nashville 912 Broadway 


Cincinnati 
Cleveland 


New Haven 1083 Chapel St. 
New Orleans 746 St. Charles St. 


New York 1780 Broadway 


Cor. 12th and Harrison 
507 N. Broadway 
2034 Farnam St. 
Philadelphia 519 N. Broad St. 
Pittsburgh 414 Craig St. 
Pertend, BiG, on 28 Preble St. 
Portland, Ore., Br’dway & Burnside St. 
Providence 60 Broadway 
Richmond 707 W. Broad St. 
Rochester 86 North St. 
St. Louis, Garrison Ave. and Locust St. 
St. Paul 126 W. 6th St. 
Seattle 811 E. Pike St. 
San Antonio 
San Diego 
San Francisco 
Golden Gate and Van Ness Aves. 
San Francisco 401 Mission St. 
Seranton 517 Linden St. 
Seattle 113-15 King St. 
Sioux City 506 Jackson St. 
Spokane 1017 Riverside Ave. 
Salt Lake City.......... 128 South State St. 
Springfield 325 Dwight St. 
Syracuse 117 W..-Taylor St. 
Toledo ...............-.-.-----.818 Madison Ave. 
Vancouver, B. C 1269 Granville St. 
Washington 1502 14th St., N. W. 
Wichita 216 S. Lawrence Ave. 
88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


Toronto 482 Yonge St. 


Montreal 855 St. Catherine St., W. 


ABROAD 


117-23 Golden Lane, E. C. 

Manchester, Eng. .............. 235 Deansgate 

Bristol, Eng. .....................8 Victoria St. 

i ee 50 Albion St. 
a en ee ere ae enema = 

38 bis Avenue de la Grande Armee 


Tokyo, Japan 1 Yurakuchome, 
It-chome, Kojimachiku 
Nishiku, Osaka, Japan 

18 Sanchome, osabori-dori 
San Juan, P. R. ..................75 Tetuan St. 


Glasgow, Scotland 22 Renfrew St. 


FOREIGN AGENTS 


Deval @ Oo. Sydney, Australia 
Olivier Import & Export Co. —........ 


Shanghai, China 


Parsons Hardware Co. ...... Manila, P, I. 
E. W. Pidgeon & Co., Ltd... 
Christchurch, New Zealand 
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Here’s A Window Display 
That’s A Dandy 


Fas] 
PREPARE 
WINTER 


Goodrich 
Sutei Iread Tir eS. 


You can’t get a better window display 
for the winter or Xmas season than the one 
illustrated above. And hunt far and wide, 
you'll find few that can be installed with less 
. trouble and expense and yet be equally ef- 
fective. Just see how easy it is! 

The basis is a packing box, about 36” by 
36” and 16” deep. You ean find one any- 
where. Tack brick erepe paper on the in- 
side (we’ll furnish this) and set in your 
window. For the facing of your mantel, use 
Goodrich Tube boxes, as shown in picture 
above. 

It is advisable to carry the fireplace to the 
ceiling. Nail four boards together with the 
uprights at an angle of 30 degrees and over 
this tack brick crepe paper. Use the picture 
as your model. 

Now you have your fireplace. You can 
get the fixtures for the mantel at home—an 


old cob pipe, an old-fashioned clock, a vase 
of flowers, a couple of candlesticks and pos- 
sibly a can of tobacco. 

Cover the floor with a couple of rag rugs, 
set an old chair, a pair of bedroom slippers, 
an umbrella, a hat rack loaded down with 
coats, hats and a duster in the window—and 
THERE’S YOUR DISPLAY. IT’LL AT- 
TRACT ATTENTION AND DRAW BUSI- 
NESS. 

WE’LL FURNISH ANDIRONS FOR THE 
FIREPLACE or you can borrow a set from 
a furniture store. Set them 14” apart, 
place a globe fitted with a wire protector 
and colored with crepe paper or cloth where 
you wish the fire, and then sprinkle some 
coal and ashes on the floor around it. A few 
logs laid on the andirons will complete the 
display. See page 11 for background in- 
structions. 


We'll Furnish Everything You Need! 


certain arenes amanactor near eee 


(The End Of ‘The Trail 


Tens of thousands have marveled at this gem 
of the sculptor s art on exhibit at the Panama- Pacific- 
International Exposition. 

It typifies the end of the hehe —the utter weari- 
ness which every man has fel t when he has given 
his best to the task before him. 

In some measure it typifies the end of the year, 
when we look back over our Way. 

But tomorrow—the dawn of a new day — the 
coming of a new year:—there’s the thing. 

With confidence of battles won, we start afresh. 
Tested on the trail, we cleave our way into the 
future like tempered steel. The past is forgotten 
—the future lies ahead. : 

Hail! 1916, A New Year. 
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Nursing Arid Arizona 


Not a great distance to the 
northeast of Phoenix, Ariz., 
tourists will find one of the 
most interesting engineering 
a in this country—the 

oosevelt Dam. 


Arizona is notably part and 
parcel of our desert territory 
—when one thinks of Arizona 
he pictures a wide expanse of 
arid land, dotted here and 
there by struggling cactus. 
But not so in future years. 


The Roosevelt Dam, located 
but a few miles from one of 
the main Goodrich Touring 
Bureau transcontinental 
routes, is about to transform 
barren sands into productive 
fields. All the waste water 
drained from 7,500 miles of 
territory is collected by the 
dam and held for times of 
drouth. 


There is enough water held 
by the Roosevelt Dam to sub- 
merge the entire city of Chi- 


cago to a depth of eleven feet. 
There would be 45,000 gallons 
for every person in the United 
States. 


Despite the enormity of this 
irrigation project, it was com- 
pleted in three years, and al- 
ready a great tract of land is 
receiving benefits from _ it. 
Within the next two or three 
years irrigation ditches will 
be _ construct- 
ed which will 
permit of use 
to capacity. 


Tourists will 
be interested 
to visit the 
Roosevelt 
Dam. A road- 
way across 
the top per- 
mits them 
to drive their 
cars across. 


UNCLE SAM KNOWS US 


Straight as an arrow, with- 
out the loss of a single minute, 
the postal card below came 
to our touring bureau. Uncle 
Sam has found our Touring 
Bureau mighty useful to him 
—he has even erected Guide 
Posts for us. Of course, he 
didn’t have any difficulty 
knowing who it was our Ash- 
land friend wished to reach. 


ASHLAND. 
SEP 7-15 
7——PM 
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SILVERTOWNS ONLY! 

SAYS MR. GRADY 
One of the most successful 
automobile agencies in the 
city of Akron is that of the 
Cadillac Company, located on 
Prospect Street. Under the 
direct charge of Mr. Ernest G. 
Grady, this agency has built 
up a reputation for the Cadil- 
lac Car that is not to be sur- 
passed by any other. In his 
endeavor to eliminate every 
type of trouble and incon- 
venience for Cadillac owners, 
Mr. Grady has made careful 
study of tire equipment—be- 
ing located in Akron, the 
world center for tire manu- 
facture, he has had most excel- 
lent opportunities to do so. 

Today, with but very few 
exceptions, every Cadillac Car 
comes into the city of Akron 
on Goodrich Silvertowns. 

Not only has he found that 
they lower cost of gasoline and 
increase engine power, but he 
has found that they puncture 
less easily and ride smoother. 

_Mr. Grady has found that 
his customers are much more 
Satisfied in the long run with 
Silvertown equipment, even 
though the initial investment 
may be larger. 


TO THE HEIGHTS 
OF MT. WILSON 


One of the most beautiful 
trips to be found on the Pa- 
cific Coast is that via the Mt. 
Wilson Auto Stage Line, which 
takes the tourist 6,000 feet 
above sea level over nine miles 
of steep turnpike road. 

Turning, twisting, hoverin 
Over steep cliffs the roa 
winds its way toward the top 
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—in places so steep that it 
seems impossible that engine 
could propel a truck upward, 
elsewhere so narrow that one 
feels poised in mid-air. 


For a long time Mr. Jacques 
of the firm, Heard & Jacques, 
which owns the stage line, 
would permit no one else to 
drive the truck. 


A new astronomical observa- 
tory is being built on the sum- 
mit of Mt. Wilson—you can 
see it in the picture. So clear 
is the air on Mt. Wilson that 
on a fine night the lights of 
forty-two cities can be seen— 
on a clear day the Pacific 
Ocean is visible and occasion- 
ally the peaks of Catalina 
Island. 


The Goodrich Tires which 
equip the Mt. Wilson Stage 
have gone 7,000 miles on or- 
iginal air—this in spite of the 
difficult road. The descent is 
so hard on brakes and tires 
that frequent stops must be 
made and the tires cooled by 
dashing them with water. 


IT WOULD HELP 


a good deal if some Goodrich 
Dealer would find two tires 
that were lost in November 
by Mr. A. T. Potter of the 
Rhode Island Company, Provi- 
dence, R. I. Here is the de- 
scription: 


37x5 Goodrich Silvertown, No. 
510188310. 
36x43 Diamond, No. 4981522. 


Won’t you please keep a 
lookout for these tires and 
help Mr. Potter recover them? 
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FORSAKE STAGE 
FOR MOVIES 


Blanche Bates and Billie 
Burke, loved by thousands of 
theater-goers in every part of 
the country, left the “legiti- 
mate” stage this past summer 
and worked with the “movies” 
in California. 

In the little panel at the top 
is a picture of Billie Burke 
driving her own Studebaker 
equipped with Goodrich Tires. 
Miss Burke is very fond of 
“paddling her own canoe.” 


Blanche Bates is shown in the 
lower picture, about to step 
into her Silvertown-equipped 
Rauch & Lang electric. 


TIRE ROLLING 
RACE A SCREAM 


The United Motor Industries 
of Rhode Island and _ the 
Rhode Island Auto Dealers’ 
Association are two of the 
livest organizations on the At- 
lantic seaboard. Both are try- 
ing to solve the problems of 
their business by active co- 
operation. 

Of course, real co-operation 
needs good fellowship and a 
goodly portion of this was dis- 
pensed at the Annual Outing 
held at the Pomham Club. 
Nothing formal about it— 
every one just took off his coat 
and had a good time. 

One of the best events of the 
day was the tire rolling race— 
positively, it was funny. All 
the fat men were entered and 
two laps around a circular 
track were necessary to qual- 
ify. 

There were so many entries 
that the race had to be run in 
heats. A. E. Goodby was dan- 
gerous in the first heat— 
looked like a sure winner, but 
he had tire trouble on the 
home stretch and finished out- 
side the money. 

The finals were thrilling. N. 
E. Cohen got away in fine 
shape with his engine puffing 
regularly. Toward the close 
of the last lap, however, Bren- 
nan stepped on his accelerator 
and threatened with a whirl- 
wind finish. He was nosed out 
at the tape. 

Look over the pictures at 
the bottom of the page. This 
is a live crowd that not only 
talks but does things. 


GOODRICH AIDS 
TRAINING CAMP 


Training camps for students 
and business men have sprung 
up like mushrooms during the 
past few months in every part 


of the country. Everyone is 
preaching the doctrine of pre- 
paredness, aroused by the 
world events of the past year. 


Two separate camps were 
held on the Pacific Coast this 
fall, one for students and the 
other for business men. They 
were located at the Presidio, 
and the men were not only 
drilled but taken on long 
marches down the Peninsula. 


To carry supplies to the 
camps, it was necessary to 
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RUBBER COMPANY 


employ trucks and the Good- 
rich Company gladly loaned 
one of its White Trucks for 
this purpose: The photograph 
above shows the truck loaded 
with supplies—the other pic- 
ture shows Mr. J. A. Fay of 
our San Francisco Branch 
studying army regulations in 
front of his tent. 


The men, while in camp, 
are made to observe army reg- 
ulations very closely, Prompt- 
ly on the call of the reveille, 
each man must appear for roll- 
call, and it matters not that 
business duties let him sleep 
until a more seemly hour—if 
he doesn’t come, he is apt to 
be held to account. The men 


on the Coast benefited greatly 
from their camp. 


MR. WORK LURES 
FISH FROM DEEPS 


Our President, B. G. Work, 
forgot business cares and the 
rubber industry for a brief 
few weeks this summer and 
devoted his entire attention to 
having a good time. 

Part of his vacation was 
spent at Santa Barbara, where 
he lured wary fish from the 
deeps. The picture below 


shows the way it was done— 
and suffice it to say that the 
fish will remember Mr. Work’s 
visit for a long time. 
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Goodrich Route Books ready to be mailed in answer to one day’s requests. 


300.000 Tourists used Goodrich 


Touring Bureau in 1915 


Motorists appreciate’ the 
work of the Goodrich National 
Touring Bureau. No stronger 
evidence of this could be 
wished than the thousands 
upon thousands of requests 
for assistance which we have 
received during the past year. 

No less than 300,000 motor- 
ists availed themselves of 
Goodrich Touring helps. By 
distribution of 2,000,000 trip 
cards through dealers and 
249,000 route books and maps 
through branches, Goodrich 
Touring information has pene- 
trated every nook of the 
United States. 

At Akron headquarters we 
have cared for nearly 60,000 
requests for route books and 
special routing. Some days 
we had more than 700 letters 
a ae ae aid. 

ile the Goodrich National 
Touring Bureau has been en- 


gaged in distributing material 
which it has at hand, it has 
also increased the scope of its 
work. New route books have 
been published until today we 
have 40 different publications, 
each embracing from 12 to 350 


different route descriptions 
with accurate maps and road 
logs. 


More than 1,650 different 
route cards are available for 
free distribution. No other 
organization, either public or 
private, has even approxi- 
mated the comprehensive 
work the Goodrich Touring 
Bureau has accomplished. 
Three truck crews, working 
through the spots and sum- 
mer of 1915 have completed 
the Guide Posting of three 
transcontinental routes. One 
crew worked over the Won- 
derland Trail, posted the Great 
American Desert and the Lin- 


coln Highway; then _§ sign- 
posted the Pacific Highway 
route from San Diego to Van- 
couver. Another crew erected 
Guide Posts in Illinois, Wis- 
consin, Minnesota and Iowa. 

This winter two trucks will 
work in the Southern States, 
covering all trunk-line high- 
ways. The preparation of 
new Route Books for 1916 
is already under way and 
when the _ touring § season 
opens, we'll be ready to help 
both dealer and car owner. 

In 1916 the Goodrich Tour- 
ing Bureau will be in a posi- 
tion to route motorists into 
any part of the country they 
wish to reach—and you, as a 
Goodrich Dealer, can get the 
benefit of Goodrich Touring 
Bureau Service for your trade. — 
Get in step! 
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TOURING— 
THE REAL VACATION 


Feeling that the health of 
his family necessitated an out- 
door vacation, Mr. J. G. Carver 
of Detroit planned an automo- 
bile trip in his Pierce-Arrow 
this past summer. Speed was 
no object, but comfort was, 
and Mr. Carver equipped his 
car with Silvertowns for in- 
surance against tire trouble. 


Look at the three pictures 
above if you believe that Mr. 
Carver and his family had 
easy sailing all the way. At 
Sterling, Colorado, the car got 
stuck in the mud so tightly 
that it took six horses to get 
them high and dry again. 

The picture on the right 
shows some of the gumbo 
roads in western Nebraska. 
Heavy rains had made _ the 
= nearly impassable. 

Mr. Carver headed straight 
for Denver, but when he 
reached Kearney, Nebraska, 
heavy rains made it necessary 
to either turn back or strike 
to the north. He chose the 
latter route and then found 
water so high over the low- 
lands that he could only reach 
Denver via Cheyenne. 

Despite road conditions, the 
tour was a complete success. 
It was real, unadulterated fun 
and the out-doors and the ex- 
Periences were worth all the 

me and trouble they cost. 
Colorado scenery and a trip 
ne the Royal Gorge sur- 
Passed description. 


In all his travels, aggregat- 
ing 4,840 miles, the Silver- 
towns went through without 
tire change. In fact, there 
was not even a _ puncture. 
Ori ae Mr. Carver refused 
to buy Silvertowns at extra 
cost without special guaran- 
tee. His experience convinced 
him that they need nothing 
special—they guarantee them- 
selves. 


Upon his return, Mr. Carver 
and his family were in better 
health and spirits than they 
had been for years. Having 
lived in the open, with com- 
plete rest of mind and change 
of daily life, they thrived. 
So successful were vacation 
trips this summer that tours 
will unquestionably be very 
popular during the next tour- 
ing season. 


“GONE TO WAR’”’ 


The story of the crisis in the life of a Goodrich 


Dealer, 


told in three words. 


This is the Goodrich 


Magazine envelope returned to us. 
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Four Times Around The Earth 
In Studebakers 


The middle of November 
witnessed one of the most se- 
vere tests of motor car con- 
struction that has ever been 
made, when _ simultaneously 
110 Studebaker dealers in all 
parts of the country essayed 
to meet the conditions for a 
Reliability Run proposed by 
the Studebaker Corporation. 

To give their cars a most 
thorough test, the Studebaker 
Company asked their dealers 
to drive a Studebaker Six 
1,000 miles in four days, at 
an average rate of speed of 
not less than 25 miles an hour. 
The total distance was over 
100,000 miles — fully four 
times the earth’s circumfer- 
ence. No preference was to be 
given good roads—the run was 
to be a test of the car and 
its ability to stand punish- 
ment. 


Greatest credit is due Stude- 
baker cars for their wonder- 
ful showing. With scarcely 
an exception, the cars turned 
in perfect scores—mechanical 


S ORT eee 
Wf aestan TY 
me ree 


trouble was conspicuous by 
its absence and the cars in 
most instances _ scarcely 
showed any results from the 
severe test to which they were 
subjected. 


What most interested the 
Goodrich Company was the 
tire performance. Stude- 
baker cars are_ regularly 
equipped with Goodrich 
Tires, and the _ conditions 


which the Safety Treads were 
forced to overcome during the 
run were terrific. W. C. Nis- 
sen of Aberdeen, S. D., drove 
over roads so stony that the 
first day he wore out three 
sets of chains. Finding this 


‘unprofitable, he relied on the 


Safety Treads alone the last 
three days, and finished with 
but one blowout. What mat- 


ters it that the tires were 
damaged — they actually 
proved themselves’ tougher 


than steel! 

None of the dealers spared 
either car or equipment. The 
Studebaker dealer in Colorado 


Sadebabed 


Springs drove over the moun- 
tains, up grades so steep and 
rocky that the grind on tires 
was terrific. When he finished 
the run, he was up above the 
snow line—and_ throughout 
the test his “Barefoot” Tires 
took the punishment like 
thoroughbreds. 


Most of the cars were dem- 
onstrators and the tire equip- 
ment had already gone 2,000 
to 5,000 miles. Yet there was 
comparatively little trouble, 
and the Studebaker Company 
feels that, as a result of the 
run, Goodrich Tires have 
proven worthy of a niche in 
the wall of fame. 


The average speed main- 
tained was fully 30 miles an 
hour. In most cases the tires 
finished without an iota of 
trouble, although, as one of 
the Studebaker Sales Managers 
said, they received more abuse 
in the 1,000 miles than they 
ordinarily would in 6,000 or 
7,000 miles. 
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OH! THERE YOU ARE! 


One of the most novel 
games of hide and seek of 
which we have ever heard was 
staged by the Kalamazoo Ga- 
zette, a newspaper in Kalama- 
zoo, Mich., recently. 


Learning that Harry H. 
Jackson, traveling representa- 
tive of The B. F. Goodrich Co., 
was to be at home on his vaca- 
tion during “Prosperity 
Week,” they dubbed him Mr. 
Prosperity and printed his 
picture as below in the paper, 
offering $100 to anyone who 
would identify him and cap- 
ture him by repeating a magic 
sentence which they fur- 
nished. 


For four or five days Mr. 
Jackson enjoyed his vacation 


ISN’T HE 
GOOD-LOOKING! 


This Is Mr. Prosperity. 


by walking about the city and 
meeting his friends. One ac- 
cused him of being Mr. Pros- 
Perity, but Jackson told him 
that if he thought he was, to 
Say the magic words. His 
friend thought he was being 
kidded” and passed his op- 
portunity. 


Day after day he attended. 


the events of Prosperity week, 
With everyone in the city try- 
ing to locate Mr. Prosperity. 
Each day he described in the 
Paper the places he had been 
the day before and the people 
he had seen. Some enthusias- 

¢ hunters even hid beneath 

€ porch of his home to way- 
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lay him, but 
Jackson left 
via the “alley” 
route. 

After four at TY 
days of search 
a young lady 
nabbed him 
with the magic 


words, march- 
ed him to the 
office of the 


Kalamazoo Ga- 
zette and cash- 
ed him in for 
$100. It was a 
good publicity 
stunt—possibl 
it would wor 
in your town and you could 
get some publicity. 


REFUSES TO PASS 
AN OPPORTUNITY 


Mr. George Grappotte of 
Watertown, N. Y., one of the 
staunchest Goodrich dealers 
that we have in the Empire 
State, has the right idea. 
There isn’t an advertising op- 
portunity that comes his way 
that he passes up. 

For instance, just a few 
weeks ago they had a parcel 
post exhibit at the county fair 
in Watertown, and he put a 
Goodrich Tire in the middle 
of the set-up. Mr. Grappotte 
honors orders by phone or let- 
ters and mails tires to his cus- 
tomers post haste. In fact, he 
is employing every up-to-date 
method possible to increase 
his business. 


BAREFOOT IS RIGHT! 


Our Boston Branch was 
startled recently to have a 
phone call from a dealer who 
asked us to send some of those 
tires with- 
out shoes or 
stockings. At 
first, the 
man on the 
receiv- 
ing end of 
the tele- 
phone didn’t 
connect 


stood that it 
was some 
new Black 
Sa te ty 
Treads, the 
“ Barefoot ” 
Tires, that 
were wanted. 
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among dealers handling specialties of this 
It is at once practicable, durable and economical. 


‘PARCEL POST 
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BACKGROUND 


Don’t let a background stop 
you a minute from putting a 
window display in our 
garage. It’s the simplest thing 
in the world to make one. 

Just set a couple of screw 
eyes in the wall at the height 
which you wish your back- 
ground to reach. Stretch be- 
tween these screw eyes a wire 
and get it as taut as possible. 


Pin the end of a piece of 
crepe paper over this wire, 
stretch it to the floor or stage 
and tack it down. There’s 
your background! Isn’t it 
simple? And you can fix back ~ 
and sides in this same way. 

If the wire should sag a 
little, insert a pencil in the 
screw eye and twist until the 
wire is stretched tightly. The 
effect will be just as good as 
though you had a solid wall 
behind the crepe paper. Buy 
crepe paper at the five and ten 
cent store. 
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INSURANCE FOR GOOD- 
RICH EMPLOYES 


Starting November ist all 
employes of The B. F. Good- 
rich Company are entitled to 
share in a plan of insurance 
embracing a Service Annuity 
or pension, a Disability Com- 
pensation, and Life Insur- 
ance in a_ substantial sum, 
premiums for this insurance 
‘plan to be taken care of 
by The B. F. Goodrich Com- 
pany and the employe to 
name his beneficiary. 

The Life Insurance policy 
received by each employe is 
for $500, increasing by $100 
for each succeeding year of 
continued service until the 
full value of $1,000 is reached. 
The Service Annuity provides 
for those employes who have 
earned an honorable retire- 
ment in old age, and the Dis- 
ability Compensation pro- 
vides for the employe during 
periods of illness. 

In ” a geore these benefits, 
The B. F. Goodrich Company 
is expanding its plan of de- 
veloping the mental and hys- 
ical efficiency and well betng 
of its employes. The insur- 
ance is presented, not as a 
gift, but rather as an example 
of the mutual service possible 
through co-operation. The 
B. F. Goodrich Company be- 
lieves it to be a part of its 
business to protect so far as 
possible the well-being of all 


The Goodrich» 


who have contributed to its 
success and holds it to be es- 
sential to that success that 
every employe be able to enter 
upon his or her daily task in 
fit physical condition with 
mind untroubled by unneces- 
sary WOITy. 


Commenting editorially on 
this action on the part of The 
B. F. Goodrich Company, the 
Beacon Journal, an Akron 
newspaper, has this to say: 


“We decidedly like the way 
in which the Goodrich has 
set about this thing. There 
has been no blare of trum- 
pets, no high-sounding pro- 
fessions. Very simply and 
very directly the great cor- 
poration tells its employes 
that because of their loyal co- 
operation in the past it is able 
to return to them a partial 
equivalent for what they have 
done for it. In it there is no 
suggestion that any great 
favor has been conferred. It 
simply proposes to return to 
its employes some of the bene- 


fits which together the two. 


have created. 


* * . * 


“That the greatest concern 
in the world in its line should 
have instituted these ideas 
seems to us entirely fit and 
proper, and that they should 
be put into operation here is 


another of many reasons why 
we should be proud of 
Akron.” 
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BY GAD, YOU’RE 
A SALESMAN 


When the train pulls in and 
you grab your grip, 

And the hackman’s there with 
his frayed-out whip, 

You call on your man and try 
to be gay, 

And all you get is, “Nothing 
doing today”; 

Then you're a Peddler, 

By gad, you’re a Peddler. 


When you get in town and call 
on your man, 

“Can’t you see any, Bill?” 
“Why, sure I can; 

You size up his stock—make 
a rough count, 

“And “Bill” presently says: 
“Send the usual amount;” 

Then you’re an Order Taker, 

By al you’re an Order Taker. 


When you travel along, and 
everything’s fine, 

And you don’t get up until 
half-past nine, 

When you see each concern 
and talk conditions, 

And write it all home, with 

' many additions, 
Then you’re a Traveling Man, 
By ae you’re a Traveling 
an. 


When you call on your trade 
and listen to bunk, 

“Why, I can’t sell Goodrich— 
the times are so punk,” 

But you brace up the dealer, 
instill him with “pep,” 

Build up his business and give 
hi “ p.” 

Then you’re a Salesman, 

By gad, you’re a Salesman. 
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AUTO CLUBS USE 
OUR GUIDE POSTS 


Doesn’t the picture above 
make you want to climb in a 
car next summer and see some 
of the beautiful scenery that 
this country holds for you? 

It was taken near Spokane, 
Washington, one day when 
Mr. T. S. Lane and Mr. Frank 
W. Guilbert of the Inland Au- 
tomobile Association were out 
erecting Goodrich Road Mark- 
ers. 

On this trip, Mr. Lane and 
Mr. Guilbert erected 150 of our 
metal road signs, directing 
motorists into their city. The 
Goodrich National - Touring 
Bureau has always been will- 
ing to co-operate with Auto- 
mobile Clubs in marking the 
roads in their vicinity. 

In truth, we have not only 
furnished the markers, but 

ave imprinted them with dis- 
tances. All the automobile 
clubs have had to do is erect 
the signs. Not only automo- 
bile clubs but railroads are 
availing themselves of the op- 
Portunity. During the past 


¢w months the Baltimore & 


Ohio Railroad has been plac- 
ing Goodrich Danger Signs at 
the crossings where automo- 
bile traffic is especially heavy. 

The Goodrich Touring Bu- 
reau is for the people—it is 


for the dealer—and it is will- 
ing to go to any reasonable 
limits to co-operate with 
others who are working earn- 
estly to improve roads and 
stimulate touring. 


One of the new National twelve-cylinder roadsters, 


equipped with Goodrich Silvertowns. 


This car is one 


of the most beautiful 1916 models on the market. 
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TRUCK PARTICIPATES 
IN CHICAGO WAR 


Didn’t you know there had 
been a war near Chicago? 
Didn’t you know that Good- 
rich Tires had been seeing ac- 
tive service in perilous ad- 
vances on the enemy? Don’t 
you believe the picture above? 

Well, it is true. And they 
had real guns, and a real 
enemy—only it was all fun. It 
was just a play war. 


You see, the business men 
in Chicago, not to be outdone 
by business men in other 
cities, decided that they would 
have a training camp and do 
their part in the preparedness 
movement. Fort Sheridan was 
the scene of the fierce encoun- 
ters—and every day the toll 
of dead, wounded and missing 
was taken. 

Only they had referees in- 
stead of bullets. The men had 
all the practice and none of 
the grief. The picture above 
shows a Kelly-Springfield 
truck equipped with Goodrich 
Wireless Tires doing duty for 
a sniper. Looks like no place 
“for a pastor’s offspring,” 
doesn’t it? 


Goodrich DeLuxe Motor 
ruck Tires are especially 
suited for field work of this 
character. Because of their 
extra high tread, they have 
greater resilience, can carry 
larger loads without danger of 
break-down, and they wear 
like iron. These tires, guaran- 
teed for 7,000 miles, are deliv- 
ering from 8,000 to 15,000 all 
over the country. 


WINDOW DISPLAY 
SHOWS ADVERTISING 


During newspaper display 
week recently our Kansas City 
Branch showed clippings from 
some of the many newspapers 
in which The B. F. Goodrich 
Company advertises. Hun- 
dreds of clippings are in the 
window below with their 
Goodrich message. 
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EATING UP SPACE 
IN A FRANKLIN 


It’s just 315 miles from Min- 
neapolis to Iowa City, Iowa. 
Between those two cities lie 
many rough roads and some 
mud holes, to say nothing of 
ruts and hills. 


When Robert N. Carson of 
Iowa City, the king of Iowa’s 
ood road boosters piloted his 
ranklin Six over that dis- 
tance with four persons in the 
car in 605 minutes, he was 
eating up space at a whirlwind 
rate. There’s his picture 
above. 


With the engine purring 
like a contented kitten, he 
bounced along the road, shot 
down hills, swinging from one 
Side to the other. Without 
ever disengaging his clutch he 
reached the bottom and then 
shot up the next hill with his 
foot stepping on the accel- 
erator to the very limit. 


It was a wild ride—a glori- 
ous ride—and it was made on 

l¢ wonderful Silvertown 
Tires that have made ’them- 
Selves so famous this year. In 
all that ride, not an iota of 
trouble. In fact, Mr. Carson 
inflated his tires when he first 
left Iowa City, drove to Minne- 
apolis, and then made his rec- 
ord run back without a speck 
of attention to his equipment. 


Mr. Carson is the father of 
the Red Ball route, which car- 
ries tourists from Minneapolis 
to St. Louis. He is very en- 
thusiastic over the Good Roads 
Movement and has done much 
to help Iowa tourists. 


COURT PROTECTS 
CAR ORDERS 


The Minnesota Supreme 
Court has ruled that the owner 
of an automobile is not liable 
for the Degigent act of his 
chauffeur if the chauffeur is 
acting outside the scope of his 
authority and employment. 

It seems that E. A. Conrad 
of Minneapolis directed his 
driver to get home for supper 
and then come back for him. 
The chauffeur went eight 
blocks out of his way on a mis- 
sion of his own and it was 
while he was on this mission 
that the accident occurred. 
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Inasmuch as the driver had 
disobeyed orders, Mr. Conrad 
was held not liable for the 
$2,100 for which the injured 
man sued. 


WHAT! NO PROFIT 
IN TIRES! 


In the September 16th issue 
of Hardware Age a letter from 
the Holder Hardware Co., 
Bloomington, TIIl., appeared. 
The Holder Hardware Co. are 
handling Goodrich products— 
the letter will tell their ex- 
perience: 


“We bought a small stock of 
automobile tires 18 months 
ago, thinking we would make 
about 30 per cent profit and 
that 20 or 25 casings would 
be sufficient stock. 


“Customers are so _insist- 
ent and it takes so long to 
order tires that we have had 
to carry a stock of 200 tires, 
aoa there are eight large 
stocks in this city besides 
many garage stocks. 


“The possibilities of the 
business are larger than we 
anticipated. Stock turns over 
frequently and a large per- 
centage of sales are for cash. 
Adjustments are not over one 
or two per cent and we con- 
sider it one of the cleanest 
lines that we handle.” 


“Sm 4w 


A Goodrich sign silhouettes itself against the inky 
blackness of San Francisco night, carrying its message 


of Safety to every motorist. 


The night display of a large 


city is strikingly beautiful with its colored lights set, 


like jewels, in the sky. 
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Shooting Race Records 


The year 1915 will go down 
in racing history as epochal. 
Dreams of years became real- 
ity, and in race after race 
drivers hurled their speed 
creations about the big saucers 
at a rate of more than 90 miles 


an hour. 

In 1915 the best previous 
record of 87.8 miles per hour 
was raised to 105.4 miles per 
hour—a difference of 18 miles. 
In no year since automobile 
racing first began has there 
been such a rapid stride. 

The first race ever held was 
in Chicago in 1895. Two 
wheezy power-buggies started 
a run to Waukegan and return 
on a cold November day over 
streets of crusted snow. The 
70 miles were traveled in 9 
hours and 20 minutes at the 
tremendous rate of 7.5 miles 
per hour. The startling fact 
was not the speed, but that the 
eg buggies would run at 
all. 


The Stone 
Age. 


The Original Haynes. 


Sky High 


That was the insignificant 
start—but from then until 1904 
there was 2. rapid increase 
in the speed attained each 
year. A French race in 1895 
developed speed of 14.9 miles 
per hour over a 740-mile 
course. The French kept 
ahead of the American inven- 
tors in perfecting the gasoline 
engine until 1909, Lancia in 
1904 driving a Fiat in the 
Florio Cup race at 72 miles an 
hour. 

Then for ten years it seemed 
that motor racing had reached 
a dead level. Between 1904 
and 1914 there was only an in- 
crease of six miles per hour, 
and not until Eddie Pullen 
urged his speedy Mercer over 
the Corona, Cal., track in 1914 
at the rate of 87.8 was there 
any perceptible development. 

Since that time records have 
fallen thick and fast. Ralph 
DePalma in his Mercedes 


started the ball rolling at In- 
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dianapolis on Decoration Day 
by averaging 89.4 for 100 
miles. Less than a month later 
Dario Resta, at Chicago, 
eclipsed that record by aver- 
aging 97.5 miles per hour and 
on last Labor Day Gil Ander- 
son made the mark still better 
by driving 350 miles at 102.5. 
In a match race, held early in 
October at Sheepshead Bay, 
Resta again raised the mark 
to 105.4 for 100 miles. 

Eddie Pullen’s Mercer at 
Corona was shod with a new 
type of tire, built of two lay- 
ers of rubber-impregnated, 
rubber-covered cables. The 
new tire had been developed 
in Silvertown, England, as a 
type not only stronger but so 
resilient that it would effect 
great economies in gasoline 
consumption and tire cost. 

As a result of the use of this 
tire, Pullen averaged 87.8 
miles per hour. At the Indian- 
apolis race this year the driv- 


1893. 


Gil Anderson in his Stutz—1915. 


ers turned en masse to the 
American-built tire of this 
type—the Goodrich  Silver- 
town, and since that time have 
used it almost without excep- 
tion. 

Swifter, stronger, better able 
to meet severest service under 
every condition, it was admir- 
ably suited to racing needs. 
Harry Grant traveled 500 miles 
without a stop at Chicago at a 
rate of more than 96 miles per 
hour. Resta won the race at 
97 miles per hour and finally 
ended the racing season at 
Sheepshead Bay in a blaze of 
glory with a record of 105.4 
for 100 miles. 

It is important to note that 
Silvertowns have taken part in 
every great advance in the last 
two years—and the drivers 
have paid for Silvertowns de- 
spite usual inducements of 
free tires, because they knew 
there was no other tire that 
could stand the gaff. Silver- 
towns are not a racing tire— 


they are built for every-day 
service on your car, but be- 
cause of their inherent 
strength, they have proved 
the only tire that could kee 
pace with the tremendous ad- 
vance in racing speed. 


All credit is not due Silver- 
towns. There have been per- 
fections in engines and in 
track construction—but Sil- 
vertowns have removed the 
most serious mechanical ob- 
stacle to greater speed—tire 
trouble. 

One of the great features of 
racing, until the past two 
years, was the changing of 
tires. Swinging around a 
curve, a tire would rip from 
its fastenings and if lucky 
enough to escape without ac- 
cident, the driver would slow 
down and run to the pits on 
his rim. Terrific speed heats 
the fabric body, and heat is 
the worst enemy of rubber. 

It takes no time at all for 
an overheated tire to blow 
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out and it used to be a com- 
mon sight to see a driver limp 
into the pits with a smoking 
tire cut to ribbons. 


The past year, however, wit- 
nessed a complete reversal. 
Close followers of the drivers 
and their records were the 
first to notice that there were 
fewer accidents and far less 
tire changes. Non-stop rec- 
ords jumped from 250 miles 
to 500 miles. Considering the 
speed at which the cars were 
driven, the absence of acci- 
dents is remarkable. 


Credit for these conditions 
must be divided between Sil- 
vertowns with their cables 
tougher than steel, but so re- 
silient that they do not de- 
velop heat, and the new track 
construction. 


The important fact for you 
is, that Silvertowns will do 
for you and your customers, 
just what they have done for 
the race drivers. 


CHART SHOWS INCREASE IN RACING SPEEDS 
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SCRAP IRON! 


Tearing along a state road 
toward each other at a speed 
of approximately 40 miles an 
hour, through dust so heavy 
that it was impossible to see 
ahead, the two automobiles 
above crashed into each other 
head on near Franklin, Ind., 
recently. . 


No need to tell the toll of 
dead and injured—the wrecks 
above are mute evidence of 
the terrific impact and disas- 
trous end. 


Accidents like the above are 
not limited to state roads— 
they occur in the city streets. 
Lack of knowledge of the 
Rules of the Road is responsi- 
ble for this—absence of ordin- 
ary prudence. 


In an endeavor to help mo- 
torists to act in accordance 
with law and custom, and to 
reduce the astonishingly large 
number of accidents every 
year, The B. F. Goodrich Com- 
pany has printed a booklet en- 
titled “Rules of the Road.” 
It contains every rule that a 
motorist should know—and 
observance of these rules and 
the caution included would 
eliminate 99 out of every hun- 
dred mishaps. 


The Little Shop Around the 
Corner. 


If you want a copy of this 
for your own study or for one 
of your customers, ask your 
Goodrich Branch. It is your 
book—and it’s worth while 
using. It also contains valu- 
able roadside data for quick 
repair of tires, with complete 
instructions. You can use it 
to aid the sale of your acces- 
sories. 


“JUST AROUND 
THE CORNER’”’ 


C. E. Walsh of Worcester, 
Mass., has given his store a 
personality—he calls it “The 
Little Shop Around the Cor- 
ner.” You would be surprised 
to know how people took to 
the name—and liked it. 

During a year and a half 
he built up a large and pros- 
perous business in Goodrich 
Tires and _ supplies and 
equipped his shop with one of 
the most modern vulcanizing 
plants in Massachusetts. 

During the year and a half 
he had but one tire returned 
which did not equal its mile- 
age expectancy—a truly re- 
markable record considering 
the large number sold. 


“CYCLONE”? WILSON— 
DEMON CALCULATOR 


One of the most unique 
characters on the Pacific Coast 
is “Cyclone” Wilson, an in- 
mate of the Alameda county 
infirmary. Since an injury six 
years ago he has been a crip- 
ple and to while away his 
time he has inaugurated a sys- 
tem whereby he counts the 
number of cars passing the in- 
firmary on Sundays. 

During the past two years 
Wilson has been at his post 
every Sunday morning, with a 
big sheet of paper tacked to a 
board in his lap. Like a flash 
he can get the car, number of 
passengers, and whether it 
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has a local or foreign license 
tag all with one stroke of the 
pencil. 

It is said that he and an as- 
sistant checked 13,186 cars 
that passed the infirmary from 
9 a. m. until 6:15 p. m. one 
Sunday. In terms of tires 
there were 52,744 and count- 
ing 14,787 spare tires, a grand 
total of 67,531. Of this num- 
ber he is positive that 11,171 
were Goodrich Safety Treads 
or Diamonds. 

He says that the number of 
Safety reads above is not 
complete for the reason that 
at least two-thirds of the cars 
went by the checking station 
so fast that it was impossible 
to tell what makes they were. 
In other words, out of 22,500 
tires, more than 11,000 were 
Goodrich. 
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For one day our New York 
Branch refused to listen to 
“Dame Care’s” siren song. 
Someone pushed her off the 
end of the plank into the sea 
of oblivion and everyone scur- 
Tied off to Spittels Colonial 
Hotel at Pelham Manor, N. Y. 

The day was labeled the 
Annual Outing, and if you be- 
lieve there wasn’t a riotous 
good time, we just refer you to 
the pictures above. Take the 
Pseudo “canaries” in the up- 
Per left-hand corner, for in- 
Stance. Now and then when 
one of those moments of in- 
tense silence would come, 


you’d hear that violin, accor- 

1on and guitar somewhere in 
the distance aiding and abet- 
ting a “Barber Shop Chord.” 


And then the two pictures 
that show the start of the 
races! How about it? 
Wouldn’t you have liked to 
Get Ready! Get Set! Go!” 
Wen the rest of the crew? 
ell, if you wouldn’t, you 


would have had a circus down 
at the finish line when the few 
that could stand the pace came 
puffing and blowing to the 
tape. 

Even Charlie Chaplin was 
there—not the old boy him- 
self, but our Goodrich tharlie 
Chaplin. He went through all 
the motions, tossing matches 
over his shoulder and care- 
lessly caroming them off with 
his heel, bowing to the ladies 
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and poking obnoxious jokers 
with his cane. He was a three- 
ring scream. 

Nearly everyone in_ the 
branch was present. You can 
get some conception of the 
number by looking at the cen- 
ter picture above. The Wire- 
less Motor Truck Tire sales- 
men made themselves distinct- 
ive by wearing the same make- 
up—there they are down at 
the bottom of the page 
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GOODRICH TIRES 


Parsons Hardware Co., State Street Garage, Dunlap Garage, 
Manila, P. I. Sedro Wooley, Wash. Bad Axe, Mich. 


Darling Auto Co., 
Auburn, Me. 
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J. D. Reese Rubber Co., | d 
Youngstown, Ohio. e ; 


Elmer H. Watson, Schleswig, Jungkind & Vogler, Franklin Demonstrator in | 
la., has driven all these tires Brooklyn, N. Y. Indianapolis — over 10,000 
over 15,000 miles. miles on Silvertowns. 
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Why Don’t You Win A Prize? 


Send In 


First 


Second Prize—Three Dollars 


We’re tickled to death with the results 
of our prize contest this month—so are the 
six dealers. 


There are going to be some more tickled 
dealers next month. Better be one of them 
—send in your picture. Let the 50,000 deal- 
2 that get this magazine know you’re 
allve, 


The San Jose Implement Co. couldn’t miss 
first prize. Their window is clever—a peach 


Your Picture! 


Five 
Dollars 


Third Prize—Two Dollars 


—and it’s an idea that every dealer can 
work out for himself. 

The Superior Vuleanizing works got sec- 
ond prize because the picture was clear and 
everyone was hard at work—no posing. 
‘‘Motor Inn’’ took third because it is a 
snappy, clear picture. 

It was hard to choose—that’s why we’ve 
given honorable mention to the three at the 
bottom. 

Watch for next month’s prizes! 


These Deserve More Than Honorable Mention—But There Are Only Three Prizes 
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The B. F. Goodrich Company 


AKRON, 


OHIO 


The B. F. Goodrich Rubber Company—Subsidiary 


COMPLETE LIST OF BRANCHES AND DEPOTS 


Albany 35-37 Central Ave. 
246 Peachtree St. 
Baltimore 108 W. Mt. Royal Ave. 
Birmingham 424 §. Twentieth St. 
Boston 851-57 Boylston St. 
Brooklyn 1180 Bedford Ave. 
Buffalo ............ ...-..-729-31 Main St. 
Charlotte 229 N. Tryon St. 
i 1925-27 Michigan Ave. 
Cincinnati 1110 Race St. 
Cleveland ......................2017 Euclid Ave. 
Columbus 188 E. Gay St. 
Dallas .... ...-..-..-2209 Commerce St. 
RT GON ie 8 19 E. Second St. 
DRO cn. aca. 1422-24 Court Place 
Des Moines 206-10 Eleventh St. 
Detroit Woodward and Hancock 
Grand Rapids.....54 Division Ave., N. E. 
Od. ae a ne 611 Fannin St. 
Indianapolis, Cor. Capitol and Michigan 
Jacksonville 802 Main St. 
Kansas City 1009-11 E. 15th St. 
Los Angeles ..............11th and Olive Sts. 
Louisville ... 
S. W. Cor. 3rd and Breckinridge 
Memphis 286 Monroe Ave. 
132 Oneida St. 
Minneapolis 913 Hennepin Ave. 
Nashville 912 Broadway 


New Haven ...................... 1083 Chapel St. 
New Orleans 746 St. Charles St. 


New York 1780 Broadway 
Oakland ........ Cor. 12th and Harrison 
Oklahoma City ......D07 N. Broadway 
Re nee 8 2034 Farnam St. 


Philadelphia 519 N. Broad St. 
Pittsburgh ..........................414 Craig St. 
Portland, Me. ......................28 Preble St. 
Portland, Ore., Br’dway & Burnside St. 
Providence 60 Broadway 
Richmond .................-....707 W. Broad St. 
Rochester 86 North St. 
St. Louis, Garrison Ave. and Locust St. 
St. Paul 126 W. 6th St. 

Salt Lake City 
San: Amtent® -.2...nucaeise- eld .O- 
Ret Dinte on B BP. 
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Golden Gate and Van Ness Aves. 

San Francisco 
coe), ee ee 517 Linden St. 
Seattle 113-15 King St. 
Seattle . pee Sh ee Oe ee eee Be. 
506 Jackson St. 
actin sevseeseesea------ 1017 Riverside Ave. 
Springfield 2.5 325 Dwight St. 
117 W. Taylor St. 
818 Madison Ave. 
Vancouver, B. C 1269 Granville St. 
Washington ............1502 14th St., N. W. 
Lio ee __216 8. Lawrence Ave. 
Worcester 88 Franklin St, 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


Toronto 482 Yonge St. 


Montreal 855 St. Catherine St., W. 


ABROAD 


London ............117-23 Golden Lane, E. C. 
Manchester, Eng. .............- 235 Deansgate 
oc Mp.” a ener 8 Victoria St. 
Leeds, Eng. secsseeeeeeeeeeseee-0 Albion St. 
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38 bis Avenue de la Grande Armee 


Tokyo, Japan ........ 1 Yurakucho, 
It- -chome, Kojimachi-Ku 

Nishiku, Osaka, Japan .............--.---- 
18 Sanchome, Tosabori-dori 
San Juan, P. R. ................75 Tetuan St. 
Glasgow, Scotland 22 Renfrew St. 


FOREIGN AGENTS 


Daval @ Cee ni Sydney, Australia 
Olivier Import & Export Co. .......... 


Shanghai, China 


Parsons Hardware Co. ........ Manila, P. I. 
E. W. Pidgeon & Co., Ltd.............- 
Christchurch, New Zealand 
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A WINDOW DISPLAY THAT 
COMPELS ATTENTION 


GOODRICH 24455 BAREFOOTS 


A New Tire with Wonderfu a Stren th 


This display is simplic- 
ity itself and yet it has 
style and an atmosphere 
all its own. People will 
stop and look at it twice, 
and to get people to stop 
in front of your place 
brings business. 


We will supply free of 
cost the paper, the tire cut- 
outs, the stickers to hold 
the cut-outs in place and 
display card and _ sign. 
The rubber plants you can 
buy or rent from your flor- 
ist and if he hasn’t them, 


Introducing 
The New 

GOODRICH 
BLACKTHeno TIRES 


you can use palms. For 
your background, use the 
same simple idea _ de- 
scribed on page 11 of last 
month’s GoopricH Maga- 
zine. Just stretch a wire 
between the screw-eyes 
across the space where the 
background is to be. Now, 
paste together some black 
and white strips of the 
crepe paper until you have 
a sheet big enough for 
your background, as 
shown in the illustration. 
Pin sheet over the wire. 


Tack it there. Now note 
the catchy black and white 
effect. 


Lay the white paper for 
the floor and put up the 
tire cut-outs shown on the 
right and left in the fore- 
ground of the picture. The 
sign is to be stretched on 
the inside of the window 
above them and held in 
place in the same way. 


Ask your nearest Good- 
rich Branch for supplies 
for this display, giving the 
size of your window. 


Janus is the ancient Roman god from whose 


name We get January. He was worshipped as _ 


the ruler of the day and year, war and peace 
—a supreme guardian whose two faces 
watched both past and future. His temple 
in Rome was closed only in times of peace 


—and during 700 years of Roman rule was 
closed but three times. 


We not only wish, but we believe, 
that 1916 will be a Happy New 
Year for you. 


We want 1916 to be coniplete for 
you. We want it to be built like 
a Goodrich Tire. 


_May its fabric be one of dependably 


happy days, with never a broken 
thread, with the warp and woof 


of the hours Woven firmly and 
smoothly. 


May its bead be one that holds 
good fortune tightly to the rim of 


your ambition. 


May its tread be one that gives you 
safety and “‘good going”’ always. 


And may it prove to be the “Best 
In The Long Run’ of your life so 
far, with the greatest mileage of suc- 
cess you have ever known. 
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New Methods Of Tive Repair 


Developments by Goodrich Repair Department 
Mark Tremendous Advance in 


One of the most prominent 
attorneys in a middle western 
city stated recently that he 
could trace a large percentage 
of his business to a case which 
was so insignificant at the 
time that it paid but a three 
dollar fee. A pleased client 
swung business to him which 
in time brought fees amount- 
ing to thousands of dollars. 


Every time an auto owner 
takes an injured casing to a 
repair shop, he puts the re- 

airman on trial. He spends 

ard, cold cash—he expects 
his tire to do yeoman service. 
Satisfy him, and you gain a 
customer! Possibly five or 
six! Such experiences are 
even more common in the re- 


Fig. 1. 


Repair Methods 


pair business than with law- 


yers. 

The Goodrich Company is 
working hand in glove with 
you to put the repair business 
on solid footing. For years 
we have been working to 
evolve a better process which 
would put tires back on the 
road practically as strong as 
when they were first made. 


Our repair department—the 
biggest in the country—turned 
itself loose on this repair 
problem; our experts worked 
overtime; new gums and ce- 
ments were developed in our 
laboratories. Now we give 
you the results—a _ process 
that will practically remake a 
tire at a cost that scarcely ex- 
ceeds the old methods. Any 
repairman can use it—it is 
simply an adaptation of old 
ideas. 

Our methods today, how- 
ever, are altogether different 
than they were a year ago. 
Let’s follow a sample repair 
of a 35x44 tire blown from 
bead to bead, as shown in 
Fig. 1. This tire was first cut 
badly. The motorist neglected 
to repair it, and used an in- 
side blow-out patch until it 
finally weakened and tore this 
gaping wound. 

Follow our method and see 
where it differs from yours. 
First, find the center of the 
injurv if you have a pattern. 
Place the center of the pattern 
on the center of the injury 
and mark the limits of your 
repair. If you don’t have a 
pattern, note the measure- 
ments in Fig. 2. 

Notice also in Fig. 2 the re- 
lation between the injury and 
the plies of fabric which we 
have removed. They are 
taken out in steps or stairs— 
a most important feature if 
the repaired tire is to have 
a maximum of strength. 

Should you not have a pat- 
tern, leave at least 24 inches 
between the end of the mer 
and the first “step” on eac 
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side. Then measure one inch 
between each of the steps. If 
three plies are to be removed, 
as in this case, measure as in 
Fig. 2, cutting the tread one 
inch back of the last step. 


Fig. 2 shows how the tire 
should be when the tread and 
three plies of fabric have been 
removed from the outside. In 
case you repaired a four ply 
tire instead of a five ply, as in 
this instance, you would re- 
move but two plies from the 
outside, and the tread would 
be cut one inch nearer the in- 
jury. : 

When the injury extends to 
every ply, remove all plies but 
one. AKE THE INJURY 
OUT OF THE TIRE! One ply 


Fig. 2. 
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must be left as a foundation 
upon which to build so that 
the tire will retain its strength 
and nya 

Since in the present case 
you have a five-ply tire with 
three plies over the bead and 
two beneath it, you can re- 
move only three plies from 
the top. One must be taken 
from the inside. In a four- 
ply tire there are two above 
and two below the bead. In 
a six-ply tire, usually three 
above and three below. 

Note in Fig. 3 the relation 
between the outside and inside 
steps and how we have taken 
out the inside ply. The point 
where it was cut is removed 
one inch farther from the in- 
jury than the point where the 
tread was cut, and two inches 
from the cut of the first out- 
side ply. 

This succession of steps or 
stairs in tearing down a tire is 
of utmost importance in tire 
repair. Without it, two or 
more splices would come one 
over the other and the tire 
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butt evenly with the steps. 
The third ply should overlap 
and extend to the tread. See 
Fig. 4. 

Now, on the inside of the 
tire we removed but one ply. 
We replace that so that the 
ends of the fabric butt with 
the splice. Then we insert a 
reinforcing strip two inches 
longer than the section as an 
added protection to the entire 
repair. See Fig. 5. 

The illustrations will show 
how we have lapped outer and 


would be weak at that point. 

When you are ready for the 
repair work proper, buff off 
all gum which may adhere to 
the fabric and dry the tire for 


three or four hours. It must 
be thoroughly dry or your re- 
pair will surely “go bad.” You 
doubtless cement your tire 
now before replacing fabric. 
We use our 434 Vulcanizing 
Cement, drying the first coat 
two hours and the second six 
ours. 
_ Also preparatory to replac- 
ing fabric we place a thin 
strip of our C116 Cement 
Gum over the edges of our 
fabric steps to protect the 
edges and keep them from 
chafing. The same precaution 
is taken with the edges of the 
injury and enough gum is used 
to fill up the hole in the rup- 
tured fabric. 

Cut your fabric so that the 
ends of the first two plies will 


inner plies of fabric over the 
bead and then covered them 
with bead strip. Apply cush- 
ion gum, side wall and tread 
and you have a repair ready 
for the vulcanizer that will 
make the tire stronger than 
90% of the repaired tires now 
on the road. 

It takes a trifle longer and 
about the same amount of ma- 
terials to effect this repair, 
but the extra time is well 
spent because the repair is 
more efficient. Motorists will 
jump at the chance to pay the 
difference in cost when they 
find your repair is worth it. 

Greater than the immediate 
profit is the effect which re- 
pairs of this kind will have 
on the motor world. Car 
owners will come to realize 
that it is a paying investment 
to have their tires repaired. 
Repairmen who use this im- 
proved method will draw busi- 


») 


Fig. 3 


ness from competitors. 
whole trade will “look up.” 


Just one more word. There 
are three evils of tire repair 
which you should avoid. They 
are the “horrible examples” of 
the tire repair business—the 
reasons why repairs go bad. 
And here are the antidotes: 

(1) Take the injury out of 
the tire. Remove enough fab- 
ric to eliminate the weakness. 
A patch on top of an injury is 
not a repair. It is a patch— 
a makeshift. 


(2) Use repair materials 
that harmonize. Gums and 
fabrics from different manu- 
facturers may have different 
curing properties. An under- 
cure or over-cure is dangerous. 
Use Goodrich Repair Materials 
only and you are insured 
against trouble of this kind. 


Here are the Goodrich re- 
pair materials that have given 


our department remarkable 
results: 

BeG@y Fabric ............... No. 2130 
Bead Fabric ................ No. 4130 


Vulcanizing Cement....No. 434 


Cement Gum 
Cushion Gum .............. No. C126 
Side Wall Gum . 
Tread Gum (White)..No. 
Tread Gum (Grey) ..--NO. 
Tread Gum (Black)....No. 
(3) Step back the points 
from which plies of fabric are 
removed as shown in Fig. 2. 
These are the secrets of suc- 
cessful tire repair. Follow 
them and you can’t go wrong. 
They are the fruits of hard 
work—the latest advice from 
the greatest repair department 
in the world. ; 
We’re here to help you— it’s 
to your advantage and ours— 
it we want you to feel free 
to ask any questions that may 
bother you. Just address 
them to the Editor of the 
GoopricH. He’ll see that they 
get into proper hands. 


HEADWORK 


A Columbus motorist drove 
his car up to a shoe store, 
stopped in front of a fire hy- 
drant and incurred danger of 
a $25 fine thereby. 

A policeman,’ chancing 
along, saw the car, took its 
number and then waited for 
the motorist to appear. Just 
as he stepped from the store, 
the motorist sized up the sit- 
uation, went back in and tele- 
por the police chief that 
-his car was stolen; then he 
hurried over to his office. 

The policeman got the re- 

ort of the stolen car ‘from 

eadquarters, reported it and 
was thanked by the chief, who 
in- turn was complimented by 
the motorist. 


MORAL—THIS IS A GREAT 
WORLD. 


A NEW VIEWPOINT 


“Whose fault?” is always 
the first question asked by the 
public when an auto smash-up 
occurs. That’s why the recent 
report of the New York police 
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is causing so much interest. 

he law enforcers of New 
York City say that in only a 
small percentage of cases are 
auto drivers to blame for ac- 


cidents. They aver that fully 
ninety out of every hundred 
accidents involving autos and 
pedestrians, or autos and 
other vehicles, are due to the 
een pence of “the other fel- 
ow. 


KEEN INTEREST IN 
STEVENS BILL 
business 


The world is 


watching with deep interest 


the progress in Congress of 
the Stevens Standard Price 
Bill, which is designed to per- 
mit manufacturers and mer- 


BUILD BUSINESS 
BY PLUGGING 
No fireworks, no “Grand 
Openings,” no fol de rol, but 
good steady plugging has built 
up the business of the Akron 


Tire and Repair Company, 
located in the “Rubber City.” 


Repair business has been the 
basis of trade, and successful 
repairs the solid foundation. 
Word of mouth advertising 
has been most fruitful, and it 
is one of the boasts of the 
company that once they get a 
customer, they never lose him. 


Service, of course, has 
played a prominent part, but 


not as great as the skillful 


work done. There’s the pic- 
ture of the store in the next 
column. 


chandisers to maintain re- 
sale prices under certain con- 
ditions and regulations. The 
campaign in behalf of the 
measure is being waged by 
the American 
League, which holds that the 
bill will deprive “price-cut- 
ters” of the privilege of ad- 
vertising trade-marked good; 
of eéstablished value as a 
“bait.” The league argues 
that present conditions permit 
the elimination of the small 
business man by © unfair 
methods. At present. the 
maintenance of re-sale prices 
is forbidden. 


IMPURE WATER 
A MENACE 


Every cautious motorist will 
be on his guard against the 
danger of impure water. This 
danger is a constant one for 
the tourist who travels much 
away from home. Unfortu- 
nately, not a few city water 
supplies and the water in 
many wayside wells are 
sources of typhoid and other 
diseases. Many motorists have 
suffered seriously by taking 
“a chance.” 

Moral—Beware of the water 
that cannot show some cer- 
tificate of good character. 

Conversely, motorists 
should be careful not to con- 
taminate streams when camp- 


ing. Small brooks are often 
the source of supply for 
farmers. ; 
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Liberty Bell Glides Home On 
Goodrich Tires 


‘ oA Pa Ned 
Back Home In Philadelphia 


On Goodvich Tires 
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Arrival of Bell at SanDeigo Exposition 


After 17,000 miles of travel, 
during which it reveled in the 
respectful homage of some 
20,000,000 people, the old Lib- 
erty Bell is safe again in In- 
dependence Hall, Philadel- 
Phia. Its visit to the Cali- 
fornia expositions, constitut- 
ing the eighth sojourn in its 
history, was without accident 
of any kind. This remarkable 
record was due in part, at 
least, to the fact that the fa- 
mous old relic rode on Good- 
rich Safety Tread Tires when- 
ever, during its entire trip, it 
Was taken from its special 
railroad car or returned to it. 
And finally, when the liberty 


emblem reached the Philadel- 
phia station on its return jour- 
ney, a Goodrich truck was 
waiting and bore it smoothly 
and safely to its historic abid- 
ing place. 

The journey, perhaps the 
last the Liberty Bell will ever 
take, has impressed the na- 
tion with the intense feeling 
which hovers round it. The 
crowds that greeted the bell 
everywhere, the continuous 
demonstrations, the music 
and cheers—all proved the 
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depth of sentiment that sur- 
rounds the ancient independ- 
ence token. Thousands of ad- 
mirers, overcome by their feel- 
ings, wept over it. Note the 
look of joyful pride on the 
face of the old soldier in the 
picture! Now imagine, not 
hundreds, or thousands, but 
millions of loving worshipers 
like him, pouring their hearts 
out to the old bell, and you’ll 
begin to get an idea of what 
American patriotism amounts 
to. 

Naturally we are _ quite 
proud of the part that Good- 
rich Tires played in the won- 
derful journey of the grand 
old bell. We realize that no 
other tires have done as dis- 
tinguished and _ remarkable 
service. Certainly no tires 
ever will perform a duty more 
cherished. 


She Goodrich_, 


De Lackso Crosses Continent 


Chained ToBicycle 


On the 26th of last Febru- 
ary, a nervy little Frenchman, 
by the name of Francis De 
Lackso, started one of the 
most daring “globe trots” that 
has ever been made. 


In competition for’ the 
$1,000 prize offered by the 
P. P. I. E. to the person cross- 
ing the continent in the most 
novel way, De Lackso devised 
the stunt of chaining himself 
to his bicycle and soldering 
the lock. And thereby hangs 
a tale. 

De Lackso made his wa 
from New York to Philadel- 
phia and Baltimore. While 
riding through Baltimore one 
evening, a policeman took him 
for an escaped convict, upon 
seeing his hands chained, and 


arrested him. With difficulty 
he established his identity and 
was permitted to procee 


Everything was going lovely 
again when he came to the 
Cumberland Canal in Mary- 
land. In the dark he mistook 
his way, fell into the canal 
and nearly drowned. The 
sides were so steep that he 
could not climb out, and he 
walked three miles through 
the water before he came to a 
lock. He was so covered with 
mud that they had to take him 
to a garage and wash him off 
with a hose. 

Again he took up his jour- 
ney, riding via Wheeling, Lex- 
ington, Louisville, Indianapo- 
lis and Chicago. Outside of a 
second arrest for running into 
a bread wagon, and smashing 
up his wheel when he went 
head first through a fence 
after hitting a wet spot in the 
road, his trip was uneventful. 

When he reached Fort Leav- 
enworth, Kansas, his tires 
gave out and he had heard so 
much of the new Goodrich 
Black Giant Safety Treads that 
he bought a pair of them. 
He rode the rest of the dis- 
tance to San Francisco on 


them without a bit of tire 
trouble. 

Of other troubles, however, 
there were plenty. While rid. 
ing on the outskirts of Grand 
Island, Nebraska, an automo- 
bile came from behind, struck 
him, shot him head _ first 
through a fence into an ad- 
joining field, and he remem- 
bers nothing else until he was 


found unconscious by a 
friendly milkman the next 
morning. <A_ broken collar- 


bone and internal injuries laid 
him up in the hospital for a 
month, but he was so de- 
termined to reach the Coast 
that he remained chained to 
his bicycle “oe lay on a cot 
beside his bed 


Having lost: time, he scur- 
ried for the coast in a race 
against the closing date of his 
contest, July 28th. It was in 
Colfax, Wash., that he met 
his Waterloo. Again an auto- 
mobile came up from behind, 
and to avoid its wheels, he 
pitched off the road thirty-five 
feet down an embankment. 
His bicycle was smashed, his 
collar-bone broken again, and 
the lay-up of a month disqual- 
ified him for prize competi- 
tion. Only then did he per- 
mit his chains to be removed. 


The pictures show De 
Lackso delivering a message 
to Miss Hemsley, hostess of 
the Maryland Building at the 
P. P. I. E. Now De Lackso 
has started on a “Round-the- 
World” trip, and he’ll prob- 
ably finish it. His wheel is 
equipped with Goodrich 
Black Safety Treads. Almost 
“broke,” he is selling postals 
to make his way from town to 
town. He’ll arrive on the At- 
lantic Coast probably late in 
the spring. 

In the illustration at the bot- 
tom you will see the tent he 
carries as equipment. He was 
caught by the camera in the 
act of Pe ie some of his pic- 
tures. Inasmuch as the roads 
are poor in the central states 
during the winter, he will 
doubtless choose a Southern 
Route. 
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Sailing Into The Sunset 
On Goodvich Tires 


It was a fair day in June 
when Captain D. McLewis and 
his wife, together with Ed. T. 
Lewis and family, sailed forth 
from the gates of Bradentown, 
Fla., into the west. Before 
them lay adventures, experi- 
ences and pleasures which 
they had been anticipating for 
months. Before them also lay 
the great outdoors and an op- 
portunity to recuperate health. 

The two schooners which 
they took were primed for the 
occasion—one a Velie and the 
other a Cadillac—and both 
were, shod with Silvertowns. 
In full justice, it must be said 
that Mr. Lewis had not in- 
tended to use this equipment, 
but his partner, Captain Mc- 
Lewis, knew how severe the 
roads before them were and 
finally persuaded him to use 
the famous Cable Cords. 


Through avenues overhung 
with Spanish moss, past cot- 
ton fields and palms, they sped 
on their way toward the set- 
ting sun. Day by day the 
landscape changed until the 
cotton fields were replaced by 
corn, the palms by elms and 
maples and the rolling prai- 
ries of Illinois and Iowa told 
them they were on their way. 


And then it rained! Cap- 
tain McLewis is a retired sea 
captain—he’s used to water. 
But mud was something new. 
It stuck and clung. It gummed 
up the landscape and it threw 
a monkey wrench into the 
wheels of progress. It was 
well nigh impossible to get 


through the gumbo roads of 
western Nebraska. 

When they did get through, 
the rocky roads of Colorado 
and Wyoming awaited them. 
Yet, despite hardships, it was 


a grand old vacation. Their 
cars were the first to enter 
Yellowstone from the Cody 
entrance — they drove on 
through to Washington and 
Oregon and finally reached 
Oakland, Cal., with the odo- 
meter registering 7,000 miles. 

Out of the ten tires with 
which the two cars started, but 
two were used up in the 7,000 
miles. The others were in ex- 
cellent shape, and Captain 
McLewis said that only the 
perfect performance of the 
Silvertowns had ever  per- 
mitted them to get through. 

The pictures below show the 
cars entering Yellowstone 
and following one of the 
trails. Also a day of fishing 
in the Columbia River along 
the Columbia Trail and the 
tents pitched for the night 
along the route. 
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OCEAN TO OCEAN IN 
FIFTEEN AND ONE- 
HALF DAYS 


“The Wonder Car,” they 
call it—this transcontinental 
Fiat at the top of the page. 
From ocean to ocean—from 
California to Massachusetts, it 
traveled in fifteen and a half 
days without an iota of me- 
chanical trouble. 


Although the car was driven 
at fairly high speed, yet the 
excellent time was made by 
early starts and late stops. 
Mrs. DeLano of New Bedford, 
Mass., who made the trip, trav- 
eled until 11 o’clock some 
nights in her endeavor to es- 
tablish a new record. 


Mrs. DeLano started for 
California with her car 
equipped with Silvertowns on 
the rears and another make on 
the front wheels. Owing to 
the severe roads, the front 
tires stood up for only 1,800 
miles —but the Silvertowns 
stood the racking strains so 
well that they averaged 4,800 
miles and took the car across 
the continent. 

Mrs. DeLano equipped all 
four wheels with Silvertowns 
for the return trip, and rode 
through without tire trouble. 


COVERS GROUND ON 


MOTORCYCLE 
The giant that wore the 
seven league boots’ about 


whom we used to read when 
we were kids has nothing on 
John Fletcher of Los Angeles 
and his Indian motorcycle. 


Mr. Fletcher is a salesman 
and visits jobbers in the prin- 
cipal cities of Southern Cali- 
fornia. To cover the ground, 
he naturally has to flit and 
flit fast. Mountains, desert 
and boulevards are all the 
same to him and his Indian, 
however. 


Taking his position as sales- 
man as a “green hand,” he 
covered his territory so often 
and so thoroughly that within 
a few weeks’ time he had far 
outstripped the sales records 
of his predecessor and now 
he’s on the way to prosperity 
with a substantial raise tin- 
gling in his jeans. 


Notice those Goodrich Black 
Safety Treads on his motor- 
cycle? He calls them his in- 
surance that he’ll get there. 


If you’re handling motor- 
cycles and motorcycle tires, 
you might show this article to 
some of the boys you know 
who are selling goods and 
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could use a motorcycle to 
good advantage. 

Here’s a chance to extend 
your field and sell more ma- 
chines. 
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ALT LAK LAKE CITY 


Many a motorist has returned 
from a transcontinental tour and 
said that the Great American 
Desert was the hardest stage of 
his journey. Untracked and 
pathless, the merciless sun beats 
down and raises the temperature 
far above the hundred mark— 
towns are so few and far be- 
tween that it seems that there 
will be no end or respite. 


The Goodrich National Tour- 
ing Bureau blazed a trail across 
the desert with its famous Guide 
Posts this summer. Armor-plate 
signs that are bullet and rust- 
proof were erected—1,000 of 
them. 

In the future traveling across 
the desert will be easier—for 
Goodrich Points the Way. Wher- 
ever you go, you'll find the handi- 
work of the Goodrich National 
Touring Bureau. 
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WHICH ARE YOU? 


There are two kinds of men 
in this world— 


The Man Who Has No Enemies 


is the man who is no good to 
himself or his country. He 
agrees with everybody and 
everything. If you ask his 
opinion on a subject, he finds 
out your view of it and then 
agrees with you. 

He never does anything, so 
it is impossible to find fault 
with his action. 

He never says anything; 
consequently none have a 
chance to take exception to 
what he says. 

He is a do-nothing and a 
say-nothing. 

His idea of life is just to 
simply breathe, eat and sleep 
until his anatomical ma- 
aad wears out, and then 

ie. 


The Man Who Has Enemies 


is the man who does things— 
who makes things happen; 
who brings things to pass; a 
big cog in the wheel of prog- 
ress. 

He has plans and strives to 
put them into execution. If 
he meets opposition and ob- 
stacles, so much the better— 
the greater the obstacles, the 
greater become. his efforts 
and determination to suc- 
ceed. 


He thinks things and has the 
nerve and manhood to express 
his thoughts, not stopping to 
inquire who it does or does 
not suit.—Stirling Press. 


TIRE THEFTS 
ON INCREASE 


Tire thieving is one of the 
most exasperating things in the 
experience of the auto owner. 
The tire thief, just like the 
burglar or hold-up man, al- 
ways cones when he is least 
expected and his victim is al- 
ways poorer but wiser. 


The worst feature of this 
form of depredation is the fact 
that it is increasing at an 
alarming rate in some parts of 
the country. Reports from 
many of our Goodrich 
branches during the last few 
weeks show that the tire losses 
through thievery amount to 
thousands of dollars each 
year. 

The natural reason is that 
tire stealing is a compara- 
tively easy theft. Many auto 
owners leave their cars in 
dark streets in the night time 
or in secluded, out-of-the-way 
places during the day. If 
their “spares” are not locked 
in place, they offer a fine in- 
vitation to the fellow who 
is looking around for loose 
plunder. 

There are two steps neces- 
sary to check the evil— 


In the first place, there 
should be an_ exercise of 
greater caution on the part of 
the car owners. The latter 
can purchase a tire lock at 
small cost, for there are many 
efficient locks on the market. 
Also the auto driver can be 
more careful where he leaves 
his car. Care in this particu- 
lar, by the way, would prevent 
many kinds of thievery. 


In the second place, there 
should be closer co-operation 
between auto owners, tire 
dealers and the police. Thefts 
should be reported to the po- 
lice at the earliest possible mo- 
ment. The victim should also 
get in touch with the tire 
dealer. The Goodrich Com- 
pany is co-operating through 
all of its branches to put a 
stop to tire thievery and is al- 
ways eager to aid in running 
down the culprits. 

The following tires are re- 
ported missing. See if you 
can locate them: 

36x44 Q. D. Ribbed Silver- 
town, No. 511300811. Prop- ' 
erty of Mr. S. Willard Thayer, 
care Lebanon Mill Co., Paw- 
tucket, R. I. 

36x44 Q. D. Goodrich Safety 
Tread, No. 52323598. Prop- 
erty of Edison Electric II- 
luminating Co., Boston, Mass. 


36x44 Q. D. Ribbed Silver- 
town, No. 522629510. Prop- 
erty of Cadillac Auto Co., 
Rhode Island (Providence). 


HORSE SENSE 


Courtesy Cleveland Leader. 


14 


WHOA, DOCK, WHOA!!! 
EVERY TiMe YOU SEEA 
CRIPPLED AUTOMOGILE 
Yov TRY To Stow OFF! 
— 


OVO Mari Vadurance Wes\ 


rd Radiator Gears ot sean igh ; 
T LEVER ENT! Hes 
cE GOQDRICH TR 


S| 
, . iy 7 
My : J . 
f. F +f i 
pa) * 
f . . . , 
(| J 
{ - “ 
L, y 
et ri . ‘ 
Sil) Aue ES ceentenn betellias 


She Goodrich” 


A Thousand Miles On High 
With Gears Sealed 


One of the most sensational 
features of the recent 1,000- 
mile Reliability Run by Stude- 
bakers was the performance 
of the car driven by Mr. R. F. 
Benson of the San Jose Imple- 
ment Company, San Jose, Cal. 


Determined that the run 
Should not only prove the 
ability of his car to run 
1,000 miles without mechan- 
ical difficulty, but also show 
the flexibility of the motor, 
Mr. Benson shifted the gears 
Into high, removed the shift 
lever and sealed the gears. 
The radiator was also sealed. 


The first day’s run was 
made to Bakersfield, a distance 
of 343 miles. It took just 
eleven hours to cover the dis- 
tance. During the second day, 
the car ran in the teeth of a 
heavy rainstorm and was 
forced to cross ditches where 
bridges had been washed out. 
Before the close of the run, 
Mr. Benson had driven onto 
the ferry which crosses from 
Oakland to San Francisco and 
also through the heavy traffic 
and congestion of Market 
Street in San Francisco. 

Considering that the gears 
were locked, the drive was a 


feat of which Mr. Benson may 
well be proud. He not only 
experienced no mechanical 
difficulty, but his Goodrich 
Black Safety Treads went 
through with a perfect score. 

Having removed his shift 
levers, Mr. Benson had to be 
his own reverse. See the lit- 
tle picture in the upper left- 
hand corner. Mr. Benson 
was shoving his car around 
so that he could make a sharp 
turn. The little picture in the 
lower left-hand corner shows 
the shift lever removed. The 
large picture was taken just 
after the car had finished its 
run. 


Some of the young ladies who keep the wheels of our “Hipress” Boot and Shoe de- 
partment running smoothly. 
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FAMOUS BALL PLAYER 
USES GOODRICH 


Many a baseball fan has 
velled himself hoarse when 
Tommy Leach reached into 


the blue and spoiled a nice 
two-bagger for the team play- 
ing the Cincinnati Reds. 
Tommy is something of a hero 
in the Ohio River town. 


It is always interesting to 
catch these well-known men 
off their guard and get a peek 
at their every-day life. Tommy 
Leach has a passion for mo- 
toring and has owned a car 
for years. Not long ago we 
got to talking over tires with 
him—asked him how it hap- 
pened that he used Goodrich 
instead of some other kind. 


“See those front 
there?” he said. 


We acknowledged that we 
did. They are the same ones 
that you see in the picture 
above. 


“Well, they’ve gone 5,000 
miles and. they’ve never been 
punctured: The original air’s 
still in them.” 


We admitted that that was 
a good record, although a 
trifle unusual. 

“That’s all right,” he said. 
“It may be-unusual, but I’ve 
been using tires for twelve 
years and I’ve never used any- 


tires 


Fhe Goodrich” 


thing but Goodrich in all that 
time, except once or twice 
when I got caught in a little 
out-of-the-way place and 
couldn’t get what I wanted. 
And if past performances 
count for anything, I’m going 
to keep on using Safety Treads 
as long as I drive an automo- 


we 
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TIRES EUBE- | 
PEPAIRING 


The Acme Rubber Company has built u 


bile. By the way, I hear that 
new Black Tread’s a peach.” 
He had to hurry, so we 
couldn’t talk any longer. We 
wanted to tell him just how 
wonderful it really is. 


TIRE CALIPER FOR 
PIERCE-ARROWS 


Announcement’ has_ been 
made that the Pierce-Arrow 
Motor Car Company will sup- 
ply the Goodrich Tire Caliper 
as standard equipment on 
their 1916 cars. This most 
important accessory has _ be- 
come very popular in the few 
months that it has been on the 
market, and experienced men 
in the trade, including auto- 
mobile designers, have placed 
their stamp of approval on it. 

It has been our experience 
that car owners who judge 
their inflation by the Tire Cal- 
iper, whether their car is 
equipped with Goodrich Tires 
or any other make, get better 
results and overload their 
tires less frequently than when 
the old standards and gauges 
are used. 


a large 


business in the repair of Silvertowns in Indianapolis. 
Notice the complete equipment in their shop as shown 


in the smaller picture. 


This shop has the reputation of 


being one of the best in Indiana. 
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PULL CAR WITH 
TWENTY-EIGHT POUND 
WEIGHT 


It is almost beyond belief 
that a pull of 28 pounds could 
move a heavy motor car. Yet 
that is the test which the 
Franklin Motor Company used 
in demonstrating the Franklin 
car at the Texas State Fair 
this fall. 


The picture above will ex- 
plain the method used. A sim- 
ple pulley was installed with a 
28-pound weight attached to 
the end of the rope. Upon re- 
leasing this weight, the car 
was pulled along two planks 
laid upon the floor. 


So easily did the car glide 
that a great many people were 
inclined to believe that it was 
a hoax, but it was in reality 
a demonstration of the ef- 
ficiency of the Franklin car 
and the resiliency of the Sil- 
vertown Tires with which it 
Was equipped. 


A similar selling demonstra- 
tion is made by a garageman 
in Orrville, Ohio, when selling 
Silvertowns. The floor of his 
Sarage has an imperceptible 
Slope. Upon releasing the 
brakes of any car equipped 
With fabric tires, the car 
Stands perfectly quiet. A Sil- 
vertown-equipped car, how- 


ever, will start for the door 
at once. 


The answer, of course, lies 
in the exceptional resiliency 
of the Cable Construction 
which is used exclusively in 
Silvertowns. That’s why the 
man who is looking for Sil- 
vertown advantages must buy 
Silvertown Tires. 


SURE! WE TALK 
FRENCH 


Our Boston Branch recently 
received an inquiry for prices 
on “Hipress” Boots written in 
French. Rising to the occa- 
sion, one of our stenographers 
translated the reply into the 
same language. Pretty good 
service, n’est ce pas? 


Al. Jolson of the “Dancing Around” Company at the 


wheel of his Stutz Bulldog 


odel, which he purchased 


from the Conduitt Auto Company in Indianapolis. 


Notice the Silvertowns. 


This photograph was taken at 


the base of the Soldiers’ and Sailors’ Monument, located 


in the heart of Indianapolis. 
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- Fatal Combination— 
Gasoline and Chamois Skin 


Garage Men, Beware! Auto- 
ists, Attention! There is death 
in the chamois _ strainer. 
Whenever you filter gasoline 
through chamois you are play- 
ing hide and seek with one of 
the deadliest combinations 
known to man—electricity 
and gasoline. 

If your tank is under the 
seat, be careful when you fill 
it. If you are not, you will be 
as foolish as the man who 
looks for a gas leak with a 
lighted candle. 

Never strain gasoline 
through a chamois. Now we'll 
tell you why it is dangerous. 

Gasoline and chamois do not 
get along. They are “incom- 
patibles. 

Let us assume that you are 
about to fill your tan The 
funnel is in the nozzle. A 
chamois strainer is in the fun- 
nel. The gasoline is turned 
on and as it pours through the 
chamois it generates static 
electricity. Static electricity 
may be defined as electricity 
that is at rest. It is an agent 
neither of construction nor de- 
struction, so long as nothing 
is done to unleash it. Un- 
leash it, knowingly or un- 
knowingly, by brushing a 
clumsy finger against a natural 
law, and you have to deal 
with the most diabolical phys- 
ical agent known, a force that 
destroys with the quickness of 
lightning. 

Static electricity, as we have 
said, is now in the funnel. 
The funnel is charged with it. 
So long as the funnel fits se- 
curely into the mouth of the 
tank, thus creating a “ground,” 
you are safe. 


Now, for the sake of excite- 
ment, let us assume that you 
DID NOT allow the funnel to 
rest inside the nozzle of your 
tank, as the gasoline seeped 
through the chamois skin. 
Either yourself or someone 


else held the funnel in midair, 
or it rested free of the sides 
of the tank. No “ground” was 
formed. 


We have seen that gasoline, 
a volatile substance, passing 


A-Wooden Seat Cover, B-Cham- 
ois Strainer, C-Metal Funnel, D- 
Gasoline Tank. If you must use 
a chamois strainer be sure that 
the funnel fits snugly into the 


mouth of the tank and touches 
on all sides as in Figure 1. 
Never attempt to fill your tank 
with a funnel in the position 
as shown in Figure 2. This 
story explains why. 


through chamois forms static 
electricity, which charges the 
funnel. Vhen the amount of 
electricity is sufficient to pro- 
duce a jump spark, that spark, 
following the inevitable law of 
electricity attraction, jumps to 
the nearest “ground,” which is 
your tank. In doing so it must 
pass across the opening be- 
tween the end of the funnel 
and the edge of the tank 
through which gasoline vapor 
is rising. Suddenly there is a 
violent discharge, like that of 
lightning, which is, after all, 
a gigantic jump spark. All 
those in close relation are, as 
it were, struck by lightning. 
Many have been burned and 
scarred for life through ignor- 
ance of this fiend of electric- 
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ity. Many more, it is sad to 
relate, have been measured out 
on their last cool bed. No one 
was able to tell just why they 
died. 

The moral to be derived 
from this article is this: DO 
NOT PUT GASOLINE 
THROUGH CHAMOIS SKIN. 
But if you will insist on tak- 
ing chances, be sure that you 
have a “ground” on it, by see- 
ing that the funnel touches the 
opening of the tank. Be 
doubly sure that you take this 
precaution. 


Fire department statistics 
of many cities show that an 
overwhelming per cent of auto 
fires are caused by using 
chamois with gasoline—a fatal 
combination. 

We are indebted to Francis 
R. and Fred C. Henderson, 
truck manufacturers of North 
Cambridge, Mass., who have 
furnished us with the informa- 
tion that prompts this article. 
Bitter experience has recently 
been theirs—an experience 
that nearly deprived them of 
son and nephew. Bound to 
learn the reason of this cas- 
ualty, as well as of four fatali- 
ties in the city of Boston dur- 
ing the past year, from an 
identical cause, the two 
brothers searched for a clue 
that might lead to the over- 
throw of this weird genii of 
destruction, by dragging him 
into the light where men could 
see, know and evade him. 
After diligent study and al- 
most constant thought they 
pried up the truth, which we 
have related here. 

It might not be out of place 
in this article to state that 
thousands of people do not 
know that the vapor rising 
from gasoline, when mixed 
with the atmosphere in proper — 
proportion, is one of the most 
dangerous explosives. — Tim- 
ken Magazine. 
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President Wilson’s car is equipped with Silvertowns. 


SELL A TIRE YOU CAN 
RECOMMEND 


“A man is known by the 
company he keeps.” 


_ That isn’t any the less true 
in business than in society. 
The dealer that is most re- 
spected in any community is 
always the one who is selling 
standard, nationally adver- 
tised products. 


R. A. Culbertson 
ville, Pa., knows that! Read 
this little note we received 
from him a few days ago: 


“IT am interested in the 
agencies of several cars, hav- 
ing recently come into the 
agency for the Paige and three 
others. Now I’m looking for 
a tire which I can recommend. 


“I know from my own ex- 
perience what Goodrich Tires 
are, and what they will do. 
[ use nothing but Goodrich 
on my 1914 Overland and 
_have no difficulty in get- 
ling 7,000 to 8,000 miles. In 
fact, one tire has now gone 
8,000, and is good for nearly 
1,000 more. j 


, I wish to 
Ires in 


of Mead- 


sell Goodrich 
this territory, 
though there are others who 
handle them. I have been 
thinking of starting a garage 
here and if I do I will handle 
00drich for stock.” 


_ You see, he wants to sell a 
tire that he knows will give 


a 


satisfaction—no guess work 
about it. And he knows that 
Goodrich will always be as 
good as they are now. 


STOP THIEF ! 


Dealers are asked to be on 
the lookout for the car of M. 
C. Terrass which was stolen 
from the front of a garage in 
Akron on December 20th. The 


owner has offered a reward 
of $25 for the recovery of his 
machine. It was a Ford Tour- 
ing car, 1914 model, serial 
number 515218, Engine 548,- 
798, Ohio License 21156. 
Fisher Electric Starter. 
Equipped with electric lights, 
storage battery on running 
board, small light on speed- 
ometer. Three tires were 
Goodrich. 


These traffic signals are replacing the famous whis- 


tle in many of the large cities. 


The photograph above 


was taken at the corner of Fifth Avenue and Broadway, 


New York. 
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The Tow ‘ heat Linchuel Most Gristly 


read Ever Made 


The New Goodrich Black Safety Tread Is a Real 
Development—An Improvement That 
Puts Other Tires Out-of-Date 


It doesn’t take an expert to 
know that the tread of the 
new Goodrich Black Safety 
Tread Tire is better—some- 
thing new. Any layman can 
tell the difference just by feel- 
ing of it—pliable, yet sinewy 
and gristly. - 

You can tell when you take 
a piece in your hand that it 
will grip the road. The fingers 
are lithe and sinewy, take hold 
of the road and hang on when 
the car begins to 7 or skid. 
The new tire has been well 
named, the tire with the 
“Barefoot” tread. 

You have noticed how your 
bare foot will hold to a slip- 
pery surface, give and take, 

ut grip! That’s just the way 
this new tread works—and yet 
it’s gristly, harder to cut and 
puncture and slower to wear. 

Don’t mistake this barefoot 
idea as one dealer did. When 
our salesman called on him re- 
cently, he said there was noth- 
ing to our “Barefoot” argu- 
ment at all—that he had tried 
it in the bath tub the other 


Demonstrating the Toushness 


And Kesilicncc of the 


— and nearly ruined him- 
self. 


We have never’ recom- 
mended the bath tub as a good 
place to try out the “Barefoot” 
argument. The fact remains, 
however, that your bare foot 
does grip a smooth surface 
and the Goodrich Black Safety 
Tread GRIPS in just the same 
way. The rubber is pliable 
and gristly, doesn’t grind on 
the road surface, but yields to 
the bumps; then, when the car 
begins to slip or skid, it 
CLINGS. 

The secret lies in the resil- 
ient, gristly Goodrich Black 
Rubber, which is an exclu- 
sively Goodrich product. The 
illustration at the bottom of 
the page shows a cspleay 
which our Los Angeles Branc 
arranged to demonstrate the 
toughness and resilience of the 
new tread. 

A strip of rubber taken from 
the tire was attached to the 
upright at the left of the 
wheel. An arm, shown at the 
right of the wheel, gripped the 


other end and pulled back, 
stretching the rubber nine 
inches—then snapped _ back 
again. Day in, day out, this 
device stretched that piece of 
rubber and still it kept its 
vigor and elasticity. 


How far do you suppose you 
could stretch the tread of an 
ordinary hard tire? Very lit- 
tle, indeed. And it is that dif- 
ference in rubber that is put- 
ting the Goodrich Black Safety 
Tread on the map. 

The B. F. Goodrich Com- 
pany is not putting something 
untried on its tires. Its repu- 
tation is at stake—the eyes of 
the world are on the new 
Black Tread. 

We’ve taken the same rub- 
ber that has become so famous 
on the Silvertown and put il 
on all our tires. 

It has been through every 
ordeal that American roads 
hold for tread rubber—and 
now it’s revolutionizing the 
tire business. 

Get your share of the.new 
Black Tread business! 
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Trap-shooting is the easiest thing Mr. Yule does. 


JUST LIKE THAT 


Mr. William H. Yule, gen- 
eral manager of our New York 
Branch, or “Bill,” as he is af- 
fectionately known by those 
who know him best, can give 
most men cards and spades 
when it comes.to trap-shooting 
and still put a kink in their 
aspirations. 

Last Xmas, he entered in the 
Travers Island shoot as a 
novice, receiving the usual 
handicap, and then made a 
perfect score in so many 
events that he romped home 
with seven out of eight 
trophies. Trap-shooting is 
easy as rolling off a log for Mr. 
Yule—he cracks the pigeons 
as fast as they fly “just like 
that”—and the regularity with 
Which he is taking prizes is 
disconcerting to his -compet- 
itors, 

In the White Plains Gun 
Club Season’s Championship 
for 1915 he won first place 
against a field of nearly 100, 
Including some of the best 
Shots in the East. Mr. Yule 
broke 185 of the pigeons out of 
a possible 200, having a high 
run of 73 straight. 


TAKING CARE OF THE 
LADIES 


Worthington, Minnesota, 
doesn’t boast an elevated— 
heither have plans been sub- 
mitted yet at council meeting 
for a subway. It is just a 
Straightforward little town sit- 
uated in the center of the 


wealthy farming area of Min- 
nesota. 

You'll go a long way, how- 
ever, before you find a town 
with more up-to-date citizens. 
Mr. John Saxon, who runs 
“Motor Inn,” the garage which 
received third prize in our 
photograph contest last month, 
has a new wrinkle which 
other dealers might well fol- 
low. 
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There are literally hundreds 
of farmers who drive into 


Worthington each week to 
shop, and Mr. Saxon saw _ the 
need of providing a_ Rest 
Room for ladies. Accordingly, 
he made provisions for them 
in his new garage. The en- 
trance faces the street and is 
fitted completely with chairs, 


tables, toilet conveniences, 
magazines, etc. 
This feature has made 


“Motor Inn” exceedingly pop- 
ular as a meeting place and 
established the garage as the 
leading establishment of its 
kind in the city. Since the 
ladies have much to say about 
the selection of a new car, Mr. 
Saxon is getting results. 


FIGHTING SPEED 
FIENDS 


The co-operation which mo- 
torists everywhere are giving 
the police to prevent infrac- 
tion of the speed laws is one 
of the interesting signs of the 
times. It shows that the “law- 
less” auto owner after all is a 
rare specimen. The Auto 
Club of Ft. Worth, Tex., is ac- 
tively promoting the erection 
of “anti-speed” signs. 
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A Page of Goodrich Garages, No. XX 


Part of Ak-sar-ben A. Guibor, 
Parade in Omaha. Stockton, Cal. 


WEST DETROIT AUTO SALES Co, 


. AUTHORIZED FORD AGENTS” 
DEALERS IN NEW AND USED: CARS. 


essories and Repair Parts. + First Class Renais 
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E. R. Benson Motor Car Co., 
Portland, Me. 


Ht ty td 


Darling Auto Co., 
Auburn, Me. 


James A. Bates, 
Harvey, Ill. 


Attractive Float of T. B. 
Fredendall, Pomono, Cal. 


The West Detroit Auto 
Sales Co., West Detroit, Mich., 
are making Goodrich Tires a 
feature of their business. 


Comrscerua m 


GARAGE 


Contoocook Garage, 
Contoocook, N. H, 
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Some Mighty Good Photographs 
Win January Prizes 


IRD PR 
STODDARD MOTOR ¢ CAR on 
PRINGFIE 


Take a good look at this month’s win- 
hers in GoopricH Magazine photographic 
contest. 

Note the air of snap and “busy-ness” 
shown in the picture of the Schowalter 
Garage, which took first prize of five dol- 
lars. It looks like a place where they do 
things, doesn’t it? Gives everybody the 
idea that here is a place where they 


really “fix” things, too. Just the kind of 
picture we’ve been looking for! 

In Maybury’s Garage there’s something 
that draws attention. Here’s a place 
that gave “pep” to the picture by bring- 
ing in their machines. Result—an air of 
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life and activity. That’s why we mailed 
them a check for three dollars. 

Doesn’t the Stoddard Company look 
like an up-to-date garage, though? If 
they had only put an air of business in 
the picture, it might have taken an even 
better prize. 

The prize winners are not necessarily 
meant to be standards for others to go 
by. Try to get a brand new idea in a pic- 
ture and send it in. 

Don’t forget that the contest is open 
to you. See if you haven’t something to 
show that will be the best yet. Don’t be 
afraid to try. Mail your picture to the 
Editor of the GoopricH Magazine. 
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The B. F. Goodrich Compan 


AKRON, OHIO 
The B. F. Goodrich Rubber Company—Subsidiary 


COMPLETE LIST OF BRANCHES AND DEPOTS 


Albany 35-37 Central Ave. 
cy | eee eee Se 246 Peachtree St. 
108 W. Mt. Royal Ave. 
424 §. Twentieth St. 
Boston 851-57 Boylston St. 
Brooklyn 1180 Bedford Ave. 
ee ee ..729-31 Main St. 
Canton Cor. 3rd and Walnut Sts. 
Charlotte 229 N. Tryon St. 
Chicago 1925-27 Michigan Ave. 
Cincinnati 1110 Race St. 
Cleveland 2017 Euclid Ave. 
Columbus ..........................188 E. Gay St. 
Dallas 2209 Commerce St. 
19 E. Second St. 
1422-24 Court Place 
Des Moines ..............206-10 Eleventh St. 
Detroit ...Woodward Ave. and Hancock 
Grand Rapids ...54 Division Ave., N. E. 
Houston 611 Fannin St. 
Indianapolis 
Cor. Capitol Ave. and Michigan St. 
Jacksonville 802 Main St. 
Kansas City ~............1009-11 E. 15th St. 
Los Angeles ..............946 8S. Broadway 
Louisville 


Baltimore 
Birmingham 


Cor. 3rd and Breckinridge 

Memphis ........................286 Monroe Ave. 
Milwaukee ........................132 Oneida St. 
Minneapolis .............. 913 Hennepin Ave. 
Nashville 906 Broadway 
Ae WE ees 22 New St. 

New Haven 1083 Chapel St. 


746 St. Charles St. 
1780 Broadway 
Cor. 12th and Harrison 
507 N. Broadway 
2034 Farnam St. 
Philadelphia 519 N. Broad St. 
Pittsburgh 414 Craig St. 
Portland, Me. 22.025 28 Preble St. 
Portland, Ore., Br’dway & Burnside St. 
Providence 60 Broadway 
Richmond 707 W. Broad St. 
Rochester 86 North St. 
St. Louis, Garrison Ave. and Locust St. 
St. Paul 215 W. 5th St. 
Salt Lake City 128 South State St. 
ee . 211 Ave. C 
END sbi a mck techs heicadoaes 229 B St. 
San Francisco 
Golden Gate and Van Ness Aves. 
San Francisco 
a ae 517 Linden St. 


Oklahoma City 
Omaha 


Sioux City ~................506 Jackson St. 
Spokane 1017 Riverside Ave. 
Springfield 325 Dwight St. 
117 W. Taylor St. 

818 Madison Ave. 

Vancouver, B. C. ........ 1269 Granville St. 
Washington 1502 14th St., N. W. 
Wichita 216 S. Lawrence Ave. 
88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


Toronto 482 Yonge St. 


Montreal 855 St. Catherine St., W. 


ABROAD 


117-23 Golden Lane, E. C, 

Manchester, Eng. ..............235 Deansgate 
Bristol, Eng., 8 Victoria St. 
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38 bis Avenue de la Grande Armee 
i aS | a Corso Dante 44 


Tokyo, Japan 1 Yurakucho, 


Itchome, Kujimachi-ku 


18 Tosabori Sanchome Nishi-ku 
San. Juan, P. Be sinnt.— 75 Tetuan St. 
Glasgow, Scotland 22 Renfrew St. 


FOREIGN AGENTS 


Daval &-06;. 2... Sydney, Australia 
Olivier Import & Export Co. 
Shanghai, China 


Parsons Hardware Co. ...... Manila, P. I. 

E, W. Pidgeon & Co., Ltd. ..20..2......... 
Christchurch, Auckland, Welling- 
ton and Dunedin, New Zealand 
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401 Mission St. 


Tift's Garage, 
Tifton, Ga. 


Carroll Auto Co., 
Marlin, Texas. 


Palmer Rubber Tire Works, 
Bradentown, Fla. 


A MESSAGE 
To The Man Who Sells Tires 


We've devoted this issue of the 
GoopricH Magazine to the man who 
sells tires in the Southern States. 


We want it to carry a message to him 
from The B. F. Goodrich Company—this 
message: 


Now is your opportunity—not tomor- 
row, but today. 

No part of the whole United States 
has a better basis for its prosperity than 
the stretch of states which borders on 
the blue waters of the gulf. 

Prosperity is coming your way, and it 
is coming to stay. Prosperity brings au- 
tomobiles and automobiles bring tires. 
Sell tires, and you complete the magic 
circle—cash in on Prosperity yourself. 


But, mind you! Build your business 
for the future as well as today. The 
man who constructs his business house 
on the shifting sands of mediocre qual- 
ity will wish later that he had followed 
his wiser neighbor who seized upon the 


foundation rock of Goodrich Quality. 

In increasing numbers the men who 
use tires and the men who sell tires, 
not only in the South but in every cor- 
ner of this country, are realizing that 
Goodrich points the way. 

If you already sell Goodrich BLACK 
Safety Treads, we congratulate you. If 
not, we urge you to reconsider for your 
own good as well as ours. 


Anderson Motor Car Co., 
Birmingham, Ala. 


Studebaker Agents. 


Drennen Motor Car Co., 
Birmingham, Ala. 


Thornton Tire Co., 
Birmingham, Ala. 


Copyright, 1916, The B. F. Goodrich Oo. 
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Where Shall We Go This Winter? 


The inevitable answer is—Southward! It comes in alluring whispers of 
warmth and sunshine when Northern skies are bleakest. It comes in imagined 
caresses of soft blowing zephyrs When angry Northern winds fling out their most 
defiant challenge. 

Yes, truly, the invitation right now of the sapphire Southern skies is not to 
be denied. Each season the South becomes a greater mecca for the Northern 
tourist. Motorists, this winter, are migrating to Dixie in throngs even greater 
than ever before. 

The Goodrich Touring Bureau, through Guide Posts and Route Books and 
through its gratuitous touring information is bending every effort to stimulate 
Winter travel into Dixieland. 

There will be with this increased touring a notable harvest of business for 
the Goodrich dealer. 

Goodrich advertising, multifarious in form and unlimited in scope, has 


brought a new world of business, Mr. Dealer to your door. 
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An Open Store Front 
Builds Trade 


Business sounds cold _ to 
some people, but it is very 
closely wrapped up with hu- 
man nature after all. Did 
you ever stop to think, for ex- 
ample, that a big, wide-open 
store front will draw folks 
just as a “wide open” smile 


or a frank, “open” counte- 
nance? | 
Down in Columbus, Ga., 


the W. E. ey Sales Stable 
Company, which by the way, 
handles Goodrich Tires and 
Accessories, has done some 
very valuable experimenting 
and has fully satisfied itself 
that the ordinary type of front 
doors and windows in a bus- 
iness place have little or no 
chance to compete with the 
“wide open” style. 

This firm’s experience must 
be exceedingly interesting, not 
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Once inside, there’s an at- 
tractive display of everything 
the motorist needs—and more 
often than not, the casual vis- 
itor departs with a bundle un- 
der his arm. 


only to garage men and acces- 
sory dealers, but to every man 
who conducts a retail store. 

The Cody Company’s place 
is divided into several depart- 
ments: wagons, horses, hard- 
ware, live stock, etc. Recently 
it decided to add an auto- 
mobile and accessory depart- 
ment. 

Now, the company officers 
had in mind an interesting 
precedent in the way of busi- 
ness fronts. They had seen 
one well-established store in 
their city almost overwhelmed 
by a new arrival near-by 
which drew to itself an enor- 
mous business almost over- 
night by making its front en- 
trance extremely wide. 


“Why wouldn’t the same 


thing do for our automobile 
department?” 


thought the 


Cody people. Forthwith, they 
proceeded to try it out against 
the advice of many outsiders 
who considered it too radical 
and bizarre. 

As can be seen by the illus- 
tration, they constructed their 
automobile department’ en- 
trance so that the doors which 
extend across the entire front 
could be folded back com- 
pletely, making it as easy for 
the customer to enter as if 
there were no doors at all. 

Now for the results! 

The Company has found 
that the open front draws 
business just as fresh flowers 
draw honey bees. It has 
found how there is a magnetic 
attraction in the welcome of 
the “Wide-Open Door.” 


Prospective customers jus! 
can’t help entering _ the 
open doors of the Cody 
Sales Stable Company—il's 
so easy to get in. 
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PATH OF CUSTOMER 


The experiment has brought 
out one especially striking fea- 
ture—that even customers who 
have business in other depart- 
ments of the store will pass 
them all by in order to enter 
through the automobile de- 
partment front and will then 
pass back to the department 
they desire, by interior com- 
municating doors. See the 
diagram illustration above. 

“We will venture to say,” 
remarked one of the officers 
of the company _ recently, 
“that seven out of every ten 
customers that have business 
in our place will resort to this 


very practice (entering by au- 
tomobile front), and of course, 
we have not discouraged it 
because it causes customers to 
go through every department 
and this shows them our dif- 
ferent products. Lots of times 
things will be called to their 
mind in this way which they 
otherwise might have forgot- 
ten.” 

The Cody Company has an- 
other way of attracting trade, 
as can be seen by the other 
picture. Note the _ clean, 
spick and span character of 
the automobile department in- 
terior. Looks as neat and 
well ordered as any Colonial 
dame’s kitchen! There is a 


lesson in cleanliness here for 
every dealer everywhere. It 
is safe to say that if the Cody 


people had not offered a 
bright, smart looking “inside” 
that even their welcoming 


front might not have drawn 
trade very long. So it may 
be said that their large busi- 
ness is due just as much to 
cleanliness as anything else. 
No store can afford to be 
untidy or slovenly. 

— dealer who is planning 
to rebuild his garage or re- 
model it will do well to con- 
sider carefully the success 


which the Cody Sales Stable 
Company have had with the 
“Open Door” policy. 


This is a prosperous lookin 


a hint of the business-like air of Southwestern towns. 
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street in the heart of Oklahoma City. It gives at least 


Fhe Goodrich” 


, ) By ya - pha One never thinks of cotton without 

Sf a” Oe wee ¥, a TW ua ‘ . J 
G COTTON Wie ee yet associating the Southern states with 
. Ve - it. For decades cotton has been the 


dominant crop in the gulf states. 


But the year.1915 saw a tremendous 
change. Greater utility was made of 


the soil and by variation of crops the 
total product has increased tremen- 
dously. 


This winter, in consequence, the 
people of the South have more wealth 
than ever before—a good omen for 
the new year. 


Cotton still remains head and shoulders 
above all others, but in the future the 
Southland will be known for its tre- 
mendous yield of a variety of crops. 


SHIPPING THE COTTON I 
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oodrich Guide Posts 
In the Movies 


Guide Posts are 
everywhere now they’re 
even in the movies. Only 
a few weeks ago one of the 
film companies pictured the 
erection of Goodrich “Slow 
Down” Guide Posts by the San 
Jose, Cal., Rotary Club in the 
vicinity of school districts. 
The people out in San Jose, 
Cal., put the safety of their 
school children above every- 
thing else. That is why a few 
weeks ago they turned out en 
masse to erect Goodrich signs 
in the streets approaching all 
of their schools. So interest- 
ed in the project was the San 
Jose populace that they made 
a gala occasion out of the cere- 
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School children of San Jose 
celebrating the 
Goodrich Guide 
their safety. 


GOODRICH 


TOURING BUREAU 


erection of 
Posts for 


monies, calling the day 
“Safety First Day.” 

A parade of 135 automobiles 
carrying 600 people featured 
the festivities. One of the il- 
lustrations shows the start of 
the procession. The machine 
was driven by Ed. Molitor of 
the San Jose Implement Co., 
Studebaker agent and enthu- 
siastic Goodrich dealer. 


To the San Jose Rotary 
Club, headed by Charles 
O’Brien, is due much of the 


inaugurating the 
The club had been 
motorists 


credit for 
movement. 
erecting signs for 


along the highways when Mr. 
Benson of the San Jose Imple- 
ment Company suggested that 


“SLOW DOWN?” signs would 
make for greater safety of the 
school districts. The Rotar- 
ians seized upon the idea, pro- 
cured the signs from the 
Goodrich Touring Bureau and 
now every school in San Jose 
is protected by Goodrich 
Guide Posts. 

The signs are made of heavy 
steel, enameled in red with 
white lettering. They are al- 
most indestructible and will 
last for years to come. The 
Rotary Club furnished a cli- 
max to the festivities by taking 
the school children to the 
anama-Pacific International 
Exposition for an outing. 


The start of the procession 
with Goodrich Guide Posts 
ready for erection. 
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‘om Corduroy To Brick 
A Picforial Story Of The Growth Of The 
Good Roads Movemenf In The South: 
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GOV CRAIG AIDING 
GOOD ROADS IN NORTH CAROLINA 


“SHOO-ING”” TURKEYS 
FROM TOWN TO TOWN 


Here we are well into the 
Twentieth Century and yet 
the transportation of turkeys 
simply refuses to be hurried. 


In the picture directly above 
2,000 gobblers and hens are 
being transported by foot a 
distance of some thirty miles 
from Mason to Brady, Texas. 


It was the evening of the 


third day when the drove 
arrived on the outskirts of 


Brady. Would they move on? 
Not a foot. Every last turkey 
settled down to roost and 


stuck to the fence rails until 
morning. 


THERE’S SHOOTING 
IN TEXAS 


Take a wee look at the pic- 
ture at the bottom of this 
page and see if the sporting 
blood in you doesn’t respond 
and make you yearn to be off 
for—Yeah, Texas—That’s it. 


Texans, you know, boast 
that there’s no shootin’ like 
the Texas brand and the pic- 
ture surely bears’ witness. 
Imagine yourself in those ex- 
pansive rice fields with the 
ery of the mallard in your 
ears, the gumbo. sticking 
friendly-like to your boots, 
and your trusty gun ready to 
do your bidding. Makes one 
homesick, doesn’t it? 


Notice the birds piled over 
that machine! Ought to have 
taken at least a day to bag ’em, 
oughtn’t it? We guessed 
wrong, too. It required just 
three hours by the watch of 
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Mr. E. G. Edson, the man you 
see on the Jeft. And the num- 
ber of birds is 71 by actual 
count. Mr. Edson, by the way, 
is manager of the rubber 
goods department of the E. 
L. Wilson Hardware Company 
of Beaumont, Texas, a big, 
thriving concern which sells 
Goodrich products in enor- 
mous quantities. Mr. Edson 
is an ardent devotee of Good- 
rich Tires, which you see on 
his machine. 


“Look where they took us!” 
he says in his letter, referring 
to the tires. Yes, look! Tires 


that can even ramble through 
rice fields after the elusive 
mallard really are tires—now, 
aren’t they?” 


Brady, Texas. 


Left: The turkeys on their 
way. Below: The drove pass- 
ing Simpson & Co.’s garage in 


‘LUCK? 


The cover of the November 


GoopricH, which showed a 
ruddy-faced old gentleman 
looking over a horseshoe and 
a punctured tire was one of 
the most successful we have 
ever had. 


So many requests for proofs 
of this cover suitable for 
framing have come to us that 
we have prepared a limited 
number on heavy white paper 
without any lettering other 
than the title, “Luck??” 


Send us a postal bearing 
your name and address and 
we'll mail it to you at our 
expense. 


MOUNTAIN SCENERY 
IN THE SOUTH 


The Southern states abound 
in beautiful mountain scenery 
delightful to the tourist. In 
the picture are two samples 
that might be multiplied into 
thousands. Directly above is 
the famous “W,” or the last 
leg of the trip from Chatta- 
nooga to the older portion of 
Walden’s Ridge. It is rich 
in beauty and historic in- 
terest. To the right is a 
glimpse of one of the pictur- 
esque parts of Red Mountain 
near Birmingham, Ala., where 
motorists may revel all the 
year round. The mountain 
roads here and in other parts 
of the south are unusually 
good and afford pleasure to 
tourists that the mountains 
of many other parts of the 
country cannot give. 
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WORDS OF PRAISE 
FROM THE DOMINIE 


From Delaware comes a 
warm expression of apprecia- 
tion from Rev. E. Frank Fow- 
ler, Ph: D., D. D, 


“T desire to say,” said Rev. 
Dr. Fowler, “that I find the 
Guide Books issued by you 
perfect in every detail, very 
convenient, and containing all 
the information necessary to 
find one’s way about the coun- 
try. 


Typical mountain roads of 
the Southern States that invite 
the motorist. 


“The Guide Posts are an ad- 
ditional adjunct which add 
much to aid in following the 
Guide Book. You are pioneers 
in rendering aid to the autoist 
and have been a great factor 
in stimulating highway im- 
provement. 

“To ride with a set of Good- 
rich Tires on your wheels is to 
enjoy the luxury of all that is 
afforded by the Pullman Par- 
lor car, with this difference— 
you have the choice of your 
route and of the scenery 
which shall greet your eyes.” 


The accompanying photograph of the Tennessee Coal & Iron Company gives some 


idea of the growing industrial importance of the South. 
kind are the surprises which the South offers to those not acquainted with her progress. 
And these great industries, by the way, are using Goodrich Belting, Hose and other 
products to the value of tens of thousands of dollars every year. 
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Busy Centers of Commerce In The 
Lone Star 


HOUSTON 


Texas is the largest state in the Union. 
It is also one of the most active com- 
mercially as a glance at its thriving 
municipalities willshow. Fertile farms, 
Stupendous cotton, oil and rubber in- 
dustries, and the best of market and 
shipping ports all play a share in Texas 
prosperity. 


The last decade has seen a dozen or 
more towns in the Lone Star State 
push tothe front because of the magic 
spirit of enterprise which dominates 
everyone within its borders. 


SAN ANTONIO 


She Goodrich” 


Modern Tampa wi’ 
fers 


A Tupical 
Plantation 
Home 
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The Dixie Highway 
A New Bond Between theNorth and the South 


Tremendously 
are wrapped up in the new 


vital things 
Dixie Highway. Consider, if 
nothing else, the physical and 
social binding together of the 
North and of the South—the 
immense motoring possibili- 
ties and the inevitable advan- 
tages therefrom. Or, consider 
the sentimental factor which 
sees any remaining vestige of 
the Mason and Dixon line to- 
tally obliterated. 

Even these considerations 
cannot be compared to the 
vast economic promises that 
are interwoven with the great 
new motor trunk line of com- 
merce. So great is this eco- 
nomic factor that it can be 
only feebly imagined. 

The great Lincoln Highway 
project is referred to as one 
of the most advantageous and 
most substantial single steps 
in the progress of the United 
States. This same definition 
applies with equal force to the 
new Dixie Highway. Here we 
have an immense artery of 
trade linking together the 
North and the South, from the 
Straits of Mackinaw to Tampa 
and the sea. In this great 
stretch of territory you will 
find riches that can be sur- 
passed in no other part of the 
world—agricultural land with 
fertility unequaled. 


And with this you but 
scrape the surface of the 
Dixie Highway’s economic 
possibilities. Imagine the un- 
told advantages of having this 
great artery of the North and 
the South and that great artery 
of the East and the West pour- 
ing their rich and throbbing 
circulation into each other. 
Think of the “feeders” that 
will flow into each of the main 
streams—the great branches 
that will connect the “feeders” 
and the smaller branches that 
will reach the remotest farm 
and carry a life-giving tide of 
industry. 


Consider what the Dixie 
Highway will mean then to 
the growing industry of the 
South! Think of the riches 
that will flow down that great 
channel of trade—the impetus 
to trade and incentive to 
greater agricultural growth, 
the spur to manufacturing de- 
velopment in the South! 


The B. F. Goodrich Com- 
pany realizes these immense 
possibilities and is furthering 
them to the utmost with its 
Touring Bureau work. 


Today you may have for the 
asking Goodrich Guide Books 
which will guide you along 
every foot of the nearly 2,500 
miles of the projected Dixie 
Highway. Already you will 
find complete Guide Posts 
from Chicago to Louisville. 
Even now, Guide Posts are 
being erected between Jack- 
sonville and Miami. Active 
plans are being made to erect 
similar markers along every 
other section of the great 
trunk line. 


And this activity on the part 
of The B. F. Gooodrich Com- 
pany is bearing fruit, for we 
have received hundreds of re- 
quests for route books and di- 
rections from every part of 
the country. 

Tourists are coming to an 
appreciation of the good 


roads and wonderful scenery 
which our gulf states can of- 
fer—and it is a safe predic- 
tion that the next few years 
will witness an awakening 
which will send motorists 
into the south by the thou- 
sands every winter. 

That’s the benefit of the 
Dixie Highway, the Quebec to 
Miami Highway and the other 
trunk line routes which are 
now contemplated or well on 
their way to completion. 


THE CLAN THAT IS 
A CLAN 


It’s always interesting to gel 
a squint at people one deals 
with but has never seen. Many 
of you have had business— 
much business—with our At- 
lanta Branch, but never have 
set eyes on the people you 
thought you knew. You've 
had a hazy mental picture of 
the Atlanta clan. Do _ they 
measure up? We bet they do. 
They put in most of their 


time measuring up to high 
ideals they set for themselves. 
Anyway, here they are from 
A to Z. Second from the right 
side and wearing a derby is 
Mr. R. J. Murphy, our “pep- 
pery” Atlanta manager. 
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WHERE THEY LIVE 
IN TEXAS 


The pictures above give you 
an idea of the abode of some 
of the people in Texas. In 
the upper photograph you 
have a glimpse of the home- 
like buildings to be seen in 
some of the growing cities. 
This particular row of houses 
was taken in a_ street in 
Dallas. The lower left picture 
shows the home of a middle- 
class Texas farmer. To the 
right is depicted the typical 
cowboy’s home up in the 
northern part of the Lone Star 
State. Scarcely more than a 
hut, it is “Home, Sweet Home”’ 
to many a man who roams the 
plains for a livelihood. 


WHO AM I? 


I am more powerful than 
the combined armies of the 
world. 

I have destroyed more men 
than all the wars of the na- 
tions. 

I am more deadly than bul- 


lets, and I have wrecked more. 


homes than the mightiest of 
siege guns. 

I steal, in the United States 
alone, over $300,000,000 each 
year. 


I loom up to such propor- 
tions that I cast my shadow 
over every field of labor, from 
the turning of the grindstone 
to the moving of every rail- 
road train. 

I massacre thousands upon 
thousands of wage earners a 
year. 

I am relentless. 

am everywhere—in the 
house, on the streets, in the 


factory, at the railroad cross- 
ings, and on the sea. 

I bring sickness, degrads- 
tion and death, and yet few 
seek to avoid me. 

I destroy, crush or maim, | 
give nothing, but take all. 


I am your worst enemy. 
IAM CARELESSNESS. 
(Courtesy of Illinois Steel Co.) 


The Missouri Packard Motor Car Company, 


St. 
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WHERE HEROES 
FOUGHT AND DIED 


Here is some of the historic 
beauty that makes the South 
such a wonderland of pictur- 
esque warmth and_ splendor. 
Every Texan is proud of the 
glorious traditions of the 
Alamo, as he calls the ancient 
Mission of San Antonio de 
Valero, situated in the center 
of the growing city of San 
Antonio, and shown in the 
upper picture. It was in the 
old chapel fortress that less 
than two hundred Americans 
in 1836, held at bay for twelve 
days a Mexican army esti- 
mated at 5,000 and _ finally 
gave up their lives to the last 
man rather than surrender. 

The other picture shows the 
luxurious Bay Side Boulevard 
at Tampa, part of the Old 
Spanish Trails route. It is 
called “The String of Pearls” 
because of the beautiful row 
Of lights stretching for two 
Miles along the sea-wall. 


UNDER INFLATION 
DANGER 


Will you pardon us a 
Minute if we get back on the 
old subject of tire inflation? 

It's old,—but if you could 
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see the tires come back to us 
that have been ruined because 
the man that was driving 
them didn’t realize that it cost 
money to ride “soft,” you'd 
know how important it is. 
You can’t recommend less 
than 16 pounds to the cross- 
sectional inch for _ Silver- 


The famous Alamo, San 
Antonio, Tex., and the “String 
of Pearls,’ Tampa, Fla. 


the 


still, 
Goodrich Tire Caliper. 

A driver that uses a Good- 
rich Tire Caliper as a tool in- 


towns. Better use 


stead of an ornament will 
save some hard, cold cash. 
You might as well be frank 
about it and tell your custo- 
mers so. 


The Western Auto Company, St. Louis. 
Pierce-Arrow Agents. 
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ATLANTA oN 
SOUTH HILL-48 A PETERSBURG 


The Goodrich Guide Post 
truck may be down your way 
pretty soon. Watch for it. It 
is now erecting travel point- 
ers along Southern roadways 
and is fast making the high- 
ways of the South as familiar 
to the motorist as those in his 
own city. 

Goodrich Touring Bureau 
helps are guiding motorists by 
the hundred into every state 
in the South—the Goodrich 
Touring Bureau is stimulating 
louring into your town. 

You can make your garage 
4 distributing center for 
Goodrich Touring data. You 
‘an link yourself to this na- 
tional scheme. Simply get in 
louch with the Goodrich 
Branch or salesman. and 


Garretts Garage, 
Albany, Ga. 
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Watch For This Goodrich 


"pwr THE B.F GOODRICH CO. 


=f ROUTE BOOKS.MAPS.ETC.FREE | 
A AT BRANCHES AND DEPOTS, 


ed. 


vou'll have maps and road 
logs for free distribution. 


Best of all! it’s yours for the 
asking—just a part of Good- 
rich Service. 

Even the United States gov- 
ernment has recognized the 
value of Goodrich Touring 
helps. The Guide Post in the 
upper left-hand corner of the 
picture is one of a number 
erected by the Federal au- 
thorities. Uncle Sam was glad 
to get these Goodrich signs 
and willingly agreed to erect 
them himself. 


There isn’t a state in the 
Union that isn’t familiar with 
this famous _ truck. From 


year’s end to year’s end it’s 
on the move—and it leaves in 
its wake a flock of Guide 
Posts that are a boon to the 
wandering motorist. 


Guide Post Truck 


on ane 


Cain Street. Guraye. . 
Atlanta, Ga. 
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WHO’LL SELL A 
SET OF MOLDS? 


If there’s some repairman 


that owns a set of Williams’ 
Vulcanizing Molds and is will- 
ing to part with them, if prop- 
erly induced, we know a man 
who wants them. 

Send your name to _ the 
Editor of the GoopricH Maga- 
zine and he’ll forward it to 
the prospective purchaser. 


By the way, if you have 
some wants of your own, the 
GoopRICH Magazine is your 


magazine and we'll try to put 
you in touch with 50,000 other 
dealers in every part of the 
country without charge. This 
offer is limited to our own dis- 
cretion—should there be too 
many wants, we might balk. 


.. 23 @ciro Motor Co.., 
Cairo, Ga. 
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In late years southern communities have 


broken records in rapid, healthy growth. 


Manufacturing has reached the giant 


stage. 


Among the many beautiful and inviting 
trade centers which for lack of space 


could not be included in this group, are 
Savannah, important shipping point, 
Montgomery, growing city; Tampa, with 
its wide, smooth streets; Asheville, touring 
center; Charlotte, Tallahassee, Memphis, 
Gainesville, etc., etc., all cf them throb- 
bing with the spiritof Twentieth Century 


Poe te ae 
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advancement. 


“NEW ORLEANS 
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S. A. Luttrell, Charles C. Milburn and Howard Fisk shattered records when they 
traveled 138 miles from Washington to Richmond in four hours and fifty-five minutes. 


SETTING A RECORD 
ON SILVERTOWNS 


A new auto time record has 
been established between 
Washington, D. C., and Rich- 
mond, Va. It was made re- 
cently by a Packard “Twin 
Six” equipped with Goodrich 
Silvertown Tires. 

It was a thrilling ride, full 
of hardships and interesting 
features, as the pictures at the 
lop of this page evidence. 


Some of the difficulties may 
be imagined when it is said 
that the machine at certain 
Points plowed through mud 
two feet deep, forded a stream 
that almost inundated it, and 
negotiated a 35 per cent grade 
slimy with mud and water. 

And the famous Silvertowns 
defied these obstacles without 
even the aid of chains. Not 
a bit of tire trouble was ex- 
Perienced during the whole 
trip. 


WE NEED MORE 
CITIES LIKE MEMPHIS 


One of the big, fast-grow- 
ing and handsome cities of the 
South—that’s Memphis. Mem- 
phis has so many things to be 
Proud of that it’s hard to sin- 
gle out any one. But take her 
fight against the yellow fever. 


So successful was that fight 
that not only was the scourge 
forever throttled but the city 
emerged as one of the health- 
iest in the land and with a 
water supply and sewerage 
system that are models of 
their kind. 


Easily the most important 
city on the Mississippi be- 
tween New Orleans and St. 
Louis, and connected with all 
the river and gulf ports, Mem- 
phis revels in a remarkable 


shipping commerce all the 
year round. Her trade is es- 
pecially great in cotton and 


hardwood lumber. 


Contrasted with hundreds of 
industrial establishments are 


Memphis’ beautiful residence 
sections. 


PICTURING THE WORK 
OF A HUSTLER 


The good-looking window 
you see in the picture below 
shows one of the many dis- 
tinctive ideas originated by 
Mr. B. Lilienblum of Gaines- 
ville, Fla. 

Mr. Lilienblum is one of 
those alert, wide-awake deal- 
ers who always are on the go 
and always eager to put new 
ideas into practice. He is 
what most people would call a 
“hustler.” Also he is one of 
the most energetic Goodrich 
boosters in the United States. 
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THE DALLAS AUTO WHEEL AND BODY WORKS.& 
DALLAS TEXAS. HAS DESIGNED 
THIS ATTRACTIVE BODY FOR A FORD 


e FORD SALES co PALATKA GA. 
fa 'S DOING A BIG BUSINESS IN GOODRICH 


: GOODRICH 
TIRES 


48 BEST IN THE 
LOBE Piyy 


DURABLE FORD" 
OWEN, TAMPA, FLA 


MR, J. RAY JONES, MGR. OF THE 
AUTO SUPPLY CO.. DOTHAN, ALA 
WON A BEAUTIFUL LOVING CUP WITH THIS FLOAT 
aa 
MR AND MRS. BARTH 
OF EDOY. TEXAS 
ARE “STRONG” FOR GOODRICH 


*3t, 


_ CADILLAC “8” ON SILVERTOWNS 
CONVERTED INTO BUS 
BY GEORGIAN HOTEL. ATLANTA - 
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CRENSHAW'S GARAGE. OXFORD, N. C 
MR. CRENSHAW HAS HANDLED 
GOODRICH PRODUCTS SINCE 1906 
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Behold, The Latest Photo Prize Winners! 


The February Prize Winners 


It’s getting to be a task to 
pick the winners of the 
GoopricH Magazine prize pic- 
ture contest every month. 
There’s so much merit in so 
many of the photos that the 
difference between First Prize 
and Honorable Mention is 
‘light indeed. 

But we're using 
judgment we own. 


best 
gave 


the 
We 


first prize to the Canfield Oil 
Co., Macon, Ga., because there 
was so much life in the pic- 
ture—second prize to the Sul- 
livan Machine Co., Brown- 
wood, Texas, because they got 
out and worked on a car in- 
stead of facing the camera— 
third prize to C. L. and Theo. 
Bering of Houston, Texas, be- 


cause of their novel window 
set-up. 

Send in your picture—we'll 
print it whether it wins a 
prize of not. And remember! 
we’re awarding prizes for the 
idea you put in your picture, 
not the beauty of your store. 
Mail a good snap-shot to the 
Editor of the GoopricH Mag- 
azine. 


We’re awarding honorable mention to the three pictures below 


Birmingham Coca Cola Co. 
tling Co., Birmingham, Ala. 
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Gadsden Tire & Rubber Co., 
Gadsden, Ala. 
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Charlotte Vulcanizing Co., 


Charlotte, N. C 
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‘Turin, Italy 


The B. F. Goodrich Company 


AKRON, 


OHIO 


The B. F. Goodrich Rubber Company—Subsidiary 
COMPLETE LIST OF BRANCHES AND DEPOTS 


35-37 Central Ave. 
246 Peachtree St. 

108 W. Mt. Royal Ave. 
424 S. Twentieth St. 
851-57 Boylston St. 
1180 Bedford Ave. 
729-31 Main St. 


Baltimore 
Birmingham 


229 N. Tryon St. 

1925-27 Michigan Ave. 

Cincinnati 1110 Race St. 
Cleveland 

188 E. Gay St. 


2209 Commerce St. 


Des Moines 
Detroit......Woodward Ave. and Hancock 
Duluth 401 E. Superior St. 
Grand Rapids, 54 N. Division St., N. E 
611 Fannin St. 

Indianapolis 
Cor. Capitol Ave. and Michigan St. 
Jacksonville 802 Main St. 
Kansas City 
Los Angeles 946 S. Broadway 
Louisville Cor. 3rd and Breckinridge 
Memphis 286 Monroe Ave. 
Milwaukee ........................ 132 Oneida St. 
1221 Harmon Place 
906 Broadway 


746 St. Charles St. 

1780 Broadway 

Cor. 12th and Harrison 

Oklahoma City 507 N. Broadway 

Omaha 2034 Farnam St. 

Philadelphia 519 \. Broad St. 

Pittsburgh 414 Craig St. 

Portland, Me. ..............-.--.... 28 Preble St. 

Portland, Ore., Br’dway & Burnside St. 

Providence 60 Broadway 

Richmond 707 W. Broad St. 

Rochester 86 North St. 
Salt Lake City 

San Antonio 


San Francisco 
Golden Gate and Van Ness Aves. 
San Francisco 401 Mission St. 


Sioux City 
Spokane . 
Springfield 325 Dwight St. 
St. Louis, Garrison Ave. and Locust St. 

215 W. 5th St. 
Syracuse 117 W. Taylor St. 
Toledo 818 Madison Ave. 
Vancouver, B. C. ........ 1269 Granville St. 
Washington 1502 14th St., N. W. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


Toronto 


855 St. Catherine 8t., W. 


ABROAD 


117-23 Golden Lane, E. C. 
Manchester, Eng. .............. 235 Deansgate 
Dn es 8 Victoria St. 
AS aan 50 Albion St. 
Paris, 38 bis Avenue de la Grande Armee 
44 Corso Dante 


Tokyo, Japan 1 Yurakucho, 
Itchome, Kojimachi-ku 
Osaka, Japan 

18 Tosabori Sanchome Nishi-ku 
San Juan, P. R. .................. 75 Tetuan St. 


Glasgow, Scotland 22 Renfrew St. 


FOREIGN AGENTS 
Duval & Co. .c..:-0. Sydney, Australia Parsons Hardware Co. ........ Manila, P. I. 


Olivier Import & Export Co 


Shanghai, China 


E. W. Pidgeon & Co., Ltd 
Christchurch, ‘Auckland, Welling- 
ton and Dunedin, New Zealand 


4005-2 
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EDITOR—GOODRICH MAGAZINE 
THE B. F. GOODRICH COMPANY, 
AKRON, OHIO 


Please send me sample and prices on your Goodrich Brand Gasoline Hose. 
p I 


Tear Off Here 


When You're Buying Gasoline Hose 
It’s Worth While to Get the Best 


There are a thousand different kinds of hose—good, bad, and indifferent. 
Of those different brands and grades, very few indeed should ever be 
used for gasoline—for unless the rubber is especially prepared to resist 
the attacks of gasoline, it will disintegrate and pieces of rubber will pass 
into the tank of the car you are serving. 

Where is the economy in using any hose but the best, when the difference 
in cost is so slight that it is scarcely worthy of consideration? 


Goodrich Brand 


GASOLINE HOSE 


will not only resist gasoline but has two distinctive features: 
First: A flat wire coil inside the hose keeps it fully extended at all times. 


Second: A canvas lining prevents the gasoline from coming in contact 
with the rubber so that it cannot soften and particles cannot pass into the 
gasoline tank. Tear off the coupon above and see a sample of this hose. 


cit TER 
GASOLINE 


No motorist can 
accuse you of let- 
ting rubber par- 
ticles get into his 
tank if you use 
Goodrich Brand 
Gasoline Hose. 


Copyright, 1916, The B. F. Goodrich Company. 


The Goodrich Touring Bureau 


Once more a touring season bursts forth out of the icy 
grasp of winter. 

There is every indication that America will again “See 
America First”—yes, and on Goodrich Tires. 

And this year, there is the greatest opportunity for the 
man who sells tires that there has ever been. 

For every dealer can operate in his own garage and 
without a penny of expense, a touring bureau more ac- 
curate and more complete than any ever developed since 
man first built roads and rumbled over them in a two- 
wheeled chariot. 

The Goodrich Touring Bureau has been made a dealer’s 
bureau. By the dissemination of accurate maps, trip 
cards, and road logs every man that deals with the mo- 


torist can bring unbounded good will to himself. 
This is Opportunity—speak to the salesman about it. 
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Take Care of Your Costs and Profits will 
Take Care of Themselves 


Not long ago, a mechanic 
employed by a large automo- 
bile manufacturer, decided he 
would go into the garage bus- 
iness. 

He had never been in busi- 
ness of any kind before. He 
was a good mechanic and 
knew automobiles from radia- 
tor to rear axle. But he knew 
nothing whatever about man- 
aging a garage business. 

Men acquainted with the 
business told him that the ex- 
pense of running a garage was 
usually about 20 per cent. of 
total receipts. Not knowing 
differently, the hopeful garage 
man accepted this figure as 
correct. 


It wasn’t long before the 
young “motor doctor” had all 
the business he could take 
care of. But in spite of his 
apparent success, soon found 
that he was getting less for 
his services than before he 
went into business, and that 
he was not getting any return 
whatever on his investment. 


His cost of doing business 
was really higher than the 20 
po cent he had figured. He 
iad been selling supplies and 
services on which he did not 
realize a profit. 

After putting up a losing 
fight for about a year, he sold 
out at a loss and went back to 
his old place in the automo- 
bile factory. 

Some men can succeed in 
business without knowing 
whether or not their prices 
leave a profit in every in- 
stance, but this is a dangerous 
practice. 

If the proprietor is a care- 
ful, cautious manager, he will 
naturally keep costs as low as 

ossible, whether or not he 
nows exactly what they are. 
And even if the margin of 
profit is very small, a large 
volume of trade will make the 
garage pay. 

But, no matter how well a 
garage may be made to pay 
by charging what others 
charge and figuring as others 


figure, this sort of success is 
uncertain. The only safe way 
is to figure costs and profits 
in each individual establish- 
ment. Conditions are too dif- 
ferent, even for garages in 
the same town or city, for 
one to copy the other’s rates 
and prices. 

Guessing at costs and profits 
doesn’t pay. By running the 
business on the hit and miss 
policy, part of the profit on 
one sale goes to make up the 
loss on another. Every indi- 
vidual sale or service ren- 
dered should result in a profit, 
either in cash, subsequent bus- 
iness, or advertising. 

“How am I going to find 
costs? How am I going to tell 
whether a certain sale means 
a profit or a loss? All this 
means extra bookkeeping— 
more time and expense. 


This is the garage man’s an- 
swer. 

But no business is so small 
that it cannot afford to keep 
accurate records of its sales, 
stock and. expenses. It can’t 
afford not to do this. 

_Every garage man needs a 
simple set of double entry 
books. Double entry is neces- 


sary because this plan makes 
necessary a debit for every 
credit so that the books can 
be balanced and proved to be 
correct. 


A good bookkeeper can out- 
line a plan for keeping such 
books that can be kept up 
with very litthke work. Make 
it plain that you want two 
things—simplicity and accu- 
racy. 


In addition to these books, 
it is a good idea to get to- 
gether a daily or weekly re- 
port of sales, expenses, profits, 
money owed you, money you 
owe, and value of stock on 
hand. 


This report doesn’t take the 
place of books, but it brings 
the important facts together, 
so that you can see how you 
stand. By getting such a re- 
port once a week, you know 
just 52 times as much about 
your business as you do when 
you rely on a yearly report 
to determine whether or not 
you are making money. 


This may seem to be getting 
away from the _ subject of 


costs, but your expenses are 
an important part of a report 
like this. 


This 
sled, 

Mr. i. H. Uhler, 
® of Harrisburg, 
ae Pa., is propelled 


motor 


by two motors of seven and nine horse- 

power. 
cycle construction, furnish the traction. 
Soe sled has a speed of 40 miles an 
our. 


Two wheels of regular motor- 
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SALES REPORT 


The model sales report should be detailed. You can then check returns on any part of your business. 


“Expenses” include rent, 
light and heat, insurance and 
taxes, advertising, donations, 
a salary for yourself and your 
employes, depreciation on 
stock and fixtures (and on 
your building if you own it), 
interest on the money in- 
vested in your business, and 
every other cost connected 
with maintenance of your bus- 
iness. 


Having kept an accurate 
record of expenses for a 
month, you can get a total 
that represents all your costs 
during that time. Dividing 
this total by your total re- 


On your daily or weekly 
sales report you can figure, 
not only sales, cost of goods 
and gross profits, but, by sub- 
tracting your average daily or 
weekly expenses, you can get 
the net profit on the business 
done. This is a thing you 
need to know. 

Expenses should be figured 
every month. Then if they 
increase you can know it, and 
look for the reason. 

It pays to watch expenses, 
to study them, and to know 
your costs and profits instead 
of guessing at them. 

Many men figure that such 


their money need not be 
charged against the business. 
These things, they figure, 


don’t cost them anything. But 
that is a fallacy. 

If you weren’t using your 
building yourself, you would 
get rent for it from somebody 
else and you are losing that 
amount every month. The 
same thing applies to salary. 

Figuring this way, may not 
make your “profits” appear as 
large as they would otherwise, 
but there is satisfaction in 
knowing that they are real, 
and that your business is a 
paying proposition. 


ceipts for the same time gives things as rent 


a percentage—your cost of (when they 
doing business. Say that this own their 


is 20 per cent. 
Then 20 per cent. of each 


building), 
their own sal- 


day’s or week’s sales are go- ary and _ in- 
ing to go to pay expenses. terest :on 


How Hard Rubber is Made 


We’re all of us coming in contact with hard 
rubber every day of our lives. Our fountain 
pen, our ink well tops, the magneto parts and 
telephone receivers are all made of hard rub- 
ber. 

But how is it made? Where does it differ 
from the rubber in an automobile tire, for in- 
Stance? We’ll wager a guess that not one man 
in a thousand knows. 

Vulcanization consists of uniting sulphur 

With rubber to give it certain properties of 
elasticity, durability and still more important 
—make it to retain these same _ properties 
under all normal conditions of heat and cold. 
_ When a larger proportion of sulphur than 
is found in ordinary soft rubber is present and 
Vuleanization is continued for a much longer 
time, we obtain as a result a substance vastly 
ifferent in physical properties—hard rubber. 
efore vulcanization it is quite elastic and we 
Can mold it to suit our needs. 


Anna Held has been a favorite of stage lovers “since 
the memory of man runneth not to the contrary.” Here 
she is with her favorite tires, Goodrich Silvertowns. 
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“Old Versatile,” 


doing duty as a snow plow. 


the Goodrich-equipped pride 
of the Boston street department’s motor battery 


This motor sprinkler, on 
Goodrich solids, 
city of Portland, Ore., $20 a 
day over the old horse-drawn 
apparatus. 


Motor Trucks That Keep the City Clean 


Here are two interesting il- 
lustrations of Goodrich tire- 
equipped motor trucks in the 
service of two progressive 
municipalities at two ex- 
tremes of our country — 
Boston, Mass., and Portland, 
Ore. Just as with an individ- 
ual, the spirit and character 
of a city can be best judged by 
its spick-and-span outer ap- 
pearance. Every efficient aid 
to attainment of this ideal is 
in demand. That’s why Good- 


rich tires are found in such 
large numbers as complete 
equipment for trucks in all 
forms of exacting municipal 
service from coast to coast. 
“Old Versatile” is the name 
of this Peerless motor snow 
plow that has earned its price 
many times over during the 
five years it has been in 
operation over the streets of 
Boston. During its career it 
has performed a wide variety 
of useful purposes. In fact, 
in behalf of “Old Versatile” 
we are prepared to issue a 
challenge to any other truck 
in municipal service to excel 
this Bostonian record. 
Originally employed as a 
regular carrier of stone and 
road building material, its re- 
movable body was displaced 
by a tank. This tank, in con- 
nection with a power pump, 
was used during the spring 
and summer season as a tree 


sprayer, water sprinkler and 
to spray oil on dust covered 
highways. It was pressed in- 
to service as an auxiliary to 
the fire department. The 
force of the pump is sufficient 
to throw a stream to extin- 
guish small brush fires along 
the road. 


Again, as a refuse truck 
with a dump body, it can 
transport with ease 100 bar- 
rels of waste—four double 
teams would ordinarily be 
necessary. The photo shows 
it doing double duty as a re- 
fuse collector and a snow 
plow. The boards in front 
were so connected that it was 
but the work of an instant 
to elevate them and send the 
truck to do duty in any sec- 
tion of the city. 


Through winter and sum- 
mer, in every form of truck- 
ing service and bearing light 
and heavy loads, the Goodrich 
solids on “Old Versatile” are 
instrumental in keeping the 
truck continuously at work. 
That’s characteristic — their 
long wearing qualities and de- 
pendability are known in ev- 
ery form of trucking service. 


Now take your mind on a 
transcontinental tour to Port- 
land, Ore., where the Good- 
rich peers 5-ton Locomo- 
bile tan truck, pictured 
above, is a leader in_ the 
“clean city” movement. Here, 
as in Boston, Goodrich truck 
tires are proving their depend- 
ability and adaptability where 
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good service demands a mini- 
mum of lay-ups. 


The tank on this Locomo- 
bile has a capacity of 1,300 
gallons. A centrifugal pump, 
operating from the engine, 
forces water under 50 pounds 
pressure. Portland has 370 
miles of paved streets, with 
20,800 square yards to the 
mile. This motor sprinkler 
will cover 6 miles a day at a 
cost of $17.27 as against a 
daily cost of $38.69 records 
for the old horse sweepers 
which covered this same 
area. This saving in cost fig- 
ures for a year of 300 days to- 
tals $6,426 or the approximate 
initial cost of the truck. 


Lost Casings 


The following casings have 
been reported missing. Keep 
your eye on the watch for 
them. 


One 33x4 #£4Goodrich Straight 
Bead Black Safety Tread; No. 531- 
721812. Property of Pugh Brothers, 
Mathewson St., Providence, R. I. 

One Diamond Tire, No. 51976509. 
Property of Jacob L. Guttag, Guttag 
& Stengel, Inc., 4065-71 Third Ave., 
New York City. 

One Goodrich Black Tread, No. 
52466939. Property of Jacob L. 
Guttag, Guttag & Stengel, Inc., 4065- 
71 Third Ave., New York City. 

One 30x34 Goodrich Clincher 
Smooth Tread, No. 52519527. Prop- 
erty of Arnold Hough Co., Provi- 
dence, R. I. 

One Goodrich Regular Safety 
Tread, No. 513317610. Property of 
- _ Wilson, 383 Ferry St., Buffalo, 
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Se, A typical Goodrich 
. stock room, This 
sens method of racking is 
gradually replacing 


other arrangements for 
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A service station view, showing workman ap- A 150-ton hydraulic 
plying the demountable tires to a dual truck forcing press for applying 
wheel, pressed-on solid truck 

tires in a Goodrich service 
station. 


A Service Policy That Boosts the Demand 
for Goodrich Tires 


Next only to the satisfac- trouble and expense. The de- required. The demountable 
tion that comes from market- bp me 1 oe “P. B.” is a universal tire, in that no 
~ peak il a is (Permanent and) type of special equipment is neces- 
ing a solid truck lire, unsur- tires has to tdlutlon sede the Hy thks for its application. This 
passed for quality and refine- trend of truck tire demand. insures Goodrich service to 
ment of construction, is the Modern service stations are operators, even in the smallest 
knowledge that in providing located in trucking centers and most remote localities. 
Service facilities to make from coast to coast, to give The Goodrich Company a 
Goodrich Tj q tant prompt, dependable attention a large investment in truc 

Ires do constant, jin applying tires direct to the tire service equipment, and 

Profitable work, the Largest standard S. A. E. truck wheel. this is constantly being in- 
Rubber Factory in the World ‘The _ first consideration is a creased. During 1915 a to- 
champions a plan of action h M phys ulic forcing press, tal of 25 new 150-ton be yet 
that is original, successful and either hand or power driven, _ lic presses were installed in 
natio d capable of exerting pressure stations from coast to coast. 
n-wide in scope. up to 150 tons to insure a They are now being placed at 

After a solid tire has been firm, lasting application of the rate of two-a-month. In 
sold, the buyer naturally de- tire to wheel. To also obtain addition, during 1916, about 
mands an application to the uninterrupted mileage and 75 presses will be put in com- 
truck wheel that will insure work from a demountable mission in smaller trucking 
im a minimum of future tire, correct application is _ centers. 
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Valuable Things to Know About Business 


The old adage that a man 
is known by the company he 
_keeps is no more true than 
that a man is known by the 
letters he writes. 

You have received mussy, 
slovenly letters, full of mis- 
spelled words and bad Eng- 
lish— what impression did 
you get? That’s the best test. 

A clean-cut letter, brief and 
to the point—a letter that goes 
directly into a_ proposition 
and then stops—that letter de- 
notes a business man. No one 
who writes in that way could 
tolerate “cob- | 
webs in the cor- 
ners, or mussy 
show cases. 

There isn’t a 
man engaged in 
business today 
who can afford 
to send to his 
customers let- 
ters that con- 
tain misspelled 
words or poor 
grammar. It is 
poor economy 
to try to save in 
a matter so important. 

Here are the things you 
should put into every letter: 

First: A correct address in 
full at the left-hand side of 
the page. 

Second: A _ salutation. 
When addressing a man, it 
should read “Dear Sir.” When 


Letter- Writing 


addressing a company, the 
salutation should be “Dear 
Sirs.’ When addressing a 


woman, | it should be, “Dear 
Madam.” 

Third: Don’t use stereo- 
typed, worn-out openings. 
Try to put your personality 
into the letter — write as 


though you were talking. 
Remember that things that 
are written never sound as 
they do when spoken. For 
that reason, choose your 
words carefully. If you are 
temped to be sarcastic, lay 
aside the letter for a day. 
Those may _ sound like 


The Goodrich spirit and the House of Goodrich 
might be likened to the great ocean liner,—detailed, 
technical, manned by thousands of men, each man 
playing his part, each man resting upon each other 
man, and each one of the great organization having _. 


an abiding faith that the ship is going in the right 
direction, each one having faith in the great leaders 


of the organizalion.—From a speech by Dr. W. C. Greer, 
Head of the Development Depart- 


ment. 


trifles, but they make the dif- 
ference between good and 
poor letter writing. Always 
refer to the date of your cor- 
respondent’s letter, so that he 
may locate readily in his files 
the matter to which you refer. 

Try to cover every detail 
involved in every letter, so 


that there may be no misun- 
derstanding. It is very easy 
to; omit those things whic 
may appear perfectly obvious 
to you, but concerning which 
yout correspondent «is con- 
fused. Try to put yo iT. elf in 
your correspondent’s* place 
and tell him the things you 
would want to hear. 

Fourth: When you have 
come to the end of your let- 
ter, stop! The simpler the 
ending the better. The words, 
“Yours truly,” “Yours very 
truly” and “Very cordially 
yours,” are commonly used. 

Strict adherence to these 
simple rules and 
scrupulous care 
that every letter 
is neat and well 
arranged on the 
sheet may make 
a difference of 
hundreds of dol- 
lars in your bus- 
iness during the 
course of a year. 

If any of your 
employes are al- 
so writing let- 
ters, be Gece ry | 
insistent wit 
them. Remember that your 
letter represents your store to 
the man who receives it—it is 
your personal representative. 

ou wouldn’t send a man in 
overalls to solicit business— 
then keep your letters out of 
the overall class. 


There has long been need 
for some medium through 
which men engaged in the 
selling and repairing: of * age 
could get together and make 
known their needs and wants. 

Accordingly, the Goodrich 
Magazine tenders its kind of- 
fices to any dealer needing 
employes, to any mechanic 
who wishes to secure a posi- 
tion, and to any dealer who 
wishes to buy or sell equip- 
ment. 

It must be clearly under- 
stood, however, that under no 
circumstances will The B. F. 


Help Wanted 


Goodrich Company assume 
responsibility. he Goodrich 
Magazine wishes to act as an 
intermediary —a medium to 
bring its readers together. 
But it cannot presume to in- 
quire into the details of any 
representation. 

The Goodrich Magazine also 
reserves the right to refuse 
any advertisement sent to it, 
without necessarily giving 
reasons therefore. 


HELP WANTED 


A good automobile machinist to 
work as reperpen in renaen this 
summer. efer to ad D 
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FOR SALE 


A garage business in Lyndonville, 
Vt. New, steel-clad building, erected 
last summer, 100x50 ft. Steam heat, 
electric power and lights. Fully 
equipped machine shop. Show 
room. Located in heart of town on 
main road. Inventories $2,700, in- 
cludin meee equipment and 1913 
Reo. $35 per mo. Five-year 
lease, im hipaa for additional 
five years. Will sell for $3,000. Re- 
fer to ad B1. 


FOR SALE 


Two Goodrich 2 cavity vuleanizers 
with shells to take 33° to 6” and 
straight side and _ clincher bead 
irons. Four sets of tire mandrels 
3” to 54”. Six Safety First enclose 
type cemented pots. Refer to 4a 

1 in answering. 
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Rubber—From the Compounder’s Point of View 


(From a Talk to the Goodrich Conference by Dr. W. C. Geer, 
Head of the Development Department) 


It is a fact well-known to 
everyone acquainted with the 
problems of rubber manufac- 
ture that if pure rubber alone 
were used in most articles, 
they could never survive the 
ripping, tearing strains of 
hard service. 

To properly perform its 
function, rubber must be com- 
pounded—a _ process of ex- 
ceeding delicacy and requir- 
ing not only 


“T have asked our organiza- 
tion to give me approximately 
the number of different kinds 
of raw materials that are in 
use today in the manufacture 
of the different articles which 
The B. F. Goodrich Company 
sells, and I found that we had 
35 different grades of crude 
rubber, approximately 180 ac- 
tive dry pigments, oils, and 
things of that sort, such as 


“In other words, we are try- 
ing to compound together in 
the neighborhood of from 
three to five hundred different 
kinds of materials, to make 
tires, belts, hose, water bottles 
and the other articles that we 
sell. ° When, therefore, I say 
that the great aim that we 
have is the service the articles 
will render, I want you to un- 
derstand that we mean pre- 
cisely what we say; because 

it is the easiest 


knowledge. of thing in the 
the mechanical world to throw 
methods em- There is no greater curse to an industry than to together a few 
ployed but ro i allow its policies and its activities to be directed by gots things 
rience in deriv- : ‘ ‘ , : ; o make a com- 
: expediency. Following the line of least resistance : 
ing results. weayite Ye pases of ; pounded piece 
Compounding in this particular leads to one inevitable result— of rubber and 


consists of add- 
ing chemical 
substances to 
rubber which 
will give it add- 


failure. 


Permit me to read from a clipping con- 
faining a portion of a speech recently delivered by 
President B. G. Work of this Company. 


this statement: “The point in national affairs never 


He makes 


anybody can do 
that. But when 
you choose the 
correct ones of 
these 300 or 500 


ed qualities of lies along the lines of expediency. It always rests different mate- 
toughness, _re- in the field of principle. The United States was not rials to make 
. » ¢ 7. . P . - . < ‘ . 

sistance to abra founded upon any principle of expediency; it was your ‘Barefoot 
sion, ability to : Sar ; rubber or your 
withstand acids founded upon the profound principle of human lib- ‘Velvet’ rubber 
or heat. For in- erly and of humanity. And, whenever it bases its or your various 


stance, an auto- 
mobile tire 
made of the 
same rubber that 
rubber bands are 
made from 
would be cut 
and slashed to 
pieces by merely 
crossing _ street 
car tracks. 


In discussing 

the compounder’s problems 
at the conference, Dr. Geer, 
who stands at the head of the 
cement Department, 
said: 


policy upon any other foundation than those, it 
builds on the sand, and not upon the solid rock.” 
The man whose principles are right will suffer 
his setbacks, lose his friends sometimes, and have 
doubts, but in the long run he will win; and the is so 
victory which is the result of principle is a perma- 


nent one.—From a speech by Mr. W. O. Rutherford, General 
Sales Manager of The B. F. Goodrich Company. 


zinc-oxide, whiting, ete., and 
that we had, in addition to 
that, approximately 220 inac- 
tive but occasionally used pig- 
ments. 


grades of hose, 
belting, packing 
and water bot- 
tles, you have a 
proposition that 
radically 
different that 
we must _per- 
force come to 
just one point 
of view, and 
that is that each 
article must be made to do a 
certain definite thing in the 
world.” 


— SS => 


Mosler & Tucker, 
Brattleboro, Vt. 


Ebner Garage, 
Wadena, Minn. 
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A. G. Robinson, 
Gardiner, Me. 
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While our factory makes 
great efforts for large-scale 
production and_ great effi- 
ciency in operation and low 
cost of production, the aim of 
the factory is to make every 
single unit of every single ar- 
ticle equal to the service that 
that article is designed for. 
In other words, gentlemen, 
our factory can never be 
criticized by anybody on the 
ground that, as production 
volume rises, the quality falls, 
for, if there is anything that 
is true, it is this: 
that, as produc- 
tion volume 
rises, our qual- 
ity rises with it. 
You will hear it 
said that the 
small company 
has a monopoly 
on quality; that, 
because such a 
company makes 
only a hundred 
tires a day, 
therefore those 
hundred tires 
are each of them 
better than the 
15,000 tires a 
day thatthe 
Goodrich Com- 
pany makes. 
But, gentlemen, 
that is not so. 
Why do we have 
insurance for 
our men? Why 
do we have hos- 
pitals? Why do - 
we have visiting 
nurses. Why, 
we do it so that 
every single man 
can feel so sure 
and comfortable 
in his job that ever as on 
piece of rubber that e 
handles will be made up into 
articles to the very maximum 
of the quality that we have 
set for them. The aim of this 
company, therefore, is not 


V. A. Simrell & Son, 
Scranton, Pa, 


coming well informed. 


only large-scale production, 
but large-scale production 
handled in such manner as to 
make each man a quality pro- 
ducer, a producer of goods of 
the quality needed for the 
service. 

Do small percentages of 
compound added to give color 
alone do any good? No! 
They’re simply colors. Let 
me emphasize the fact that 
color, ninety-five cases out of 
a hundred, is put into a com- 
pound merely to make it 


Not any longer ago than the week before last I 
had the pleasure of meeting, in the smoking com- 
partment of a sleeping car, an old gentleman from It is 
the southern part of Ohio. 
“kept store” for forty years or more. 


have changed. It used to be that, when a prospect 
came inside of my store, I could sell him, regardless 
of whether I had the goods he asked for or not; 
but today I must have the advertised brands de- 
manded or else go out of business.” 

If this condition means anything, it must mean 
that, through some agency, the buyer is fast be- 


Advertising Manager. 


good looking. The other 
times are when color happens 
to get into the compound for 
purposes which have nothing 
to do with the color of it. 
And that is the. fundamental 
point of view of The Goodrich 


Sinai Garage, 
Sinai, S. D, 
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He said that he had 
“But times 


He possesses a knowledge 
of trade-mark goods that enables him to put up 
argument for argument with the best salesman that 
ever took an order. 

Advertising is not a mere announcement. 
in the days of Pompeii we find signs reading, “Hot 
Baths by Tony Costello.” Today, advertising is edu- 
cational; and today that Tony’s sign would read, 
“Cut out wine for a bracer, try a plunge in Tony 
Costello’s tonic baths, which carry a heavy solution 
of tron, sulphur and salt—just the thing for that 
run-down feeling.’—From a speech by Mr. E. C. Tibbitts, 


Company. When you pay for 
color, we will give it to you. 
But when you ask us for qual- 
ity—when you say, “Here, we 
want the best tire you can 
produce, one that will deliver 
the best service obtainable,” 
why, we don’t care anything 
about colors. They — don't 
mean anything except that we 
take out 500 different ma- 
terials and we go at it and 
combine them,  re-combine 
them, test them and _ re-test 
them, until finally we arrive 
at something 
that may hap- 
pen to be blue, 
or red, or black 
as in the case of 
“Barefoot.” 

black! 
Why?. Black, 
because that is 
the way it 
worked out. 
The black tread 
tire is not an 
easy thing, a 
simple thing to 
make but it is 
composed of a 
great many bal- 
anced things. 


We balanced 
one_ properly; 
then we worked 
another one; 
Back then we _ bal- 
anced another 
one; then we 


worked still an- 
other one, until 
finally we_ got 
the proper com- 


bination. 
It gave us long- 
wearing  quall- 


ties, and it hap- 
pened to_ be 
To- 
morrow it might happen to 
be yellow or blue. The point 
is that when you ask for 
sna we have to give you 
the color the quality works 
out as in the case of Good- 
rich Black Tread Tires. 


UT) 
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Gardner Auto Co., 
Gardner, Mass, 
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Playing ‘“‘Hide and Go Seek” With the 
Mexican Revolutionists 


By C. A. Tracy, Goodrich Representative in Northern Mexico. 


Just now, while the excite- 
ment in Mexico is command- 
ing considerable attention, is 
an opportune time to tell of 
an experience I had in that 
country late last year. 

Desiring to call upon one of 
the big mining companies lo- 
cated in Cananea, Sonora, I 
hired an automobile at the 


Shaving in Camp. 


border, the railroad being out 
of commission on account of 
the Villistas burning the 
bridges. Then I secured pass- 
ports, health certificates and 
assured the Comisonado de la 
Imigracion that I had fifty 
dollars in gold on my person, 
as they do not want any 
gringo paupers in Mexico. 

We started out overland 
to make the trip, and land- 
ing in Cananea found the 
town without either mili- 
tary or civil protection, the 
Carranzistas having vacated 
some ten days previous 
after killing the Corregidor 
(Magistrate), Jefe Politico 
(Chief of Police), and all 
of the policemen they 
could find. They had also 
looted many of the stores, 
killed a number of China- 
men, and left the bad men 
to run the town. They im- 
mediately proceeded to fill 
up on ‘tequila and mezcal 


(Mexican whisky, some- 
thing like wood alcohol, 
three drinks of which 


would make a jack rabbit 
fight a bull dog), and shoot 
up the town. When they 
met an enemy, the first and 
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Mr. C. A. Tracy and his pack train, delivering Goodrich products. 


best shot left the other fellow 
biting the dust in the street. 
While I was there I saw one 
Mexican ride up to another, 
pull out an automatic re- 
volver, put three shots into 
him quicker than it takes to 
tell it, and ride away unmo- 
lested. I was less than fift 
yards away when it happened. 


Three Ragged Little Mexicans. 


oe 
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At 12 o’clock one day, Col- 
onel Jesus Beltran, in com- 
mand of about 200 Mexican 
cavalry, came in and took the 
town. All he had to do was 
to march up to the Cuartel 
(Barracks), and put the town 
under military control and 
issue an order that no one 
should leave town. 


I immediately got busy to 
secure a passport, as the one 
issued at Naco by the Carran- 
zistas was not good in Villa’s 
territory. I did not consider 
I was in very congenial com- 
pany, for the average Mexican 
has no particular love for 
what he calls an American 
“Gringo.” 

With the assistance of the 
mining officials, and Mr. Chas. 
Montague, the American Con- 
sul (who was. afterwards 
beaten up because he could 
not open his safe after the 
combination lock had_ been 
shot off, and was then robbed 
of $10,000.00), I was able to 
secure the much-coveted doc- 
ument, written on plain paper 
by a Lieutenant, and signed 
by the “Colonel” with as 
great effort as a five-year-old 
child learning to write. 

It was then 4 P. M., and the 
passport would have forced 
me to go by way of Nogales 
instead of Naco, necessitating 
170 miles travel instead of 42 
via Naco. I asked the Colonel 
why I could not go by the way 
of Naco and he replied that 
he did not want the Carran- 
zistas to know that he had 
taken Cananea. I asked the 
chauffeur if he knew the road 
to Nogales and learned that he 
did not. Then we debated 
whether we would stay all 
night and take daylight for 
the trip or “beat it” while 
“beating” was good. I con- 
tended that there was a possi- 
bility of the “Colonel” chang- 
ing his mind, taking my pass- 
port away and commandeer- 
ing the machine, so decided 
that I would run the chance 
of getting through or staying 
in the mountains all night, 
rather than being held in 
town indefinitely. 


When we were out about 
fifteen miles from Cananea, 
we came to a road that crosses 
the border at the Government 
Dipping Plant. By taking this 
road we could save 120 miles 
travel, and I told the driver 
to take it. He objected, for 
he thought that we would 


surely be stopped by Villa 
soldiers, the country being in- 
fested with wandering bands 
of them. Fortunately, we 
passed through safely and 
when I closed the gate at the 
border after the machine had 
passed thru, I let a yell out of 
me like a Comanche Indian. 
The driver thought I had gone 
crazy. I was simply glad to 
be in a civilized country. 

We passed a camp of United 
States Cavalry at the border. 
They had the Grand Old Flag 
floating in the _ breeze. I 
stopped the machine, got out 
and saluted the Colors with 
uncovered head. Let me tell 
you that I never saw anything 
that looked quite so good to 
me. 

To give you something of 
an idea what food costs in 
Constitutional money, I have 
copied a few items from a 
Bill of Fare. 

DINERO MEXICANO 


SOPA 
De Patata, $100.00 
Crema del Tomate, $100.00 
ENTREMETES CALIENTES 
Carne de Vaca Hervido en 
Salmuera, $100.00 
(Boiled Beef in Brine) 
Frijoles a la Boston, $100.00 
(Boston Baked Beans) 
CARNES FRIA 
(Cold Meats) 
Jamon Cocido, $160.00 
am 


(The Last) 
Bollo, $100.00 
(Cake) 


LICORES Ect. 
(Liquors) 
Mezcal, Una Botella Individ- 
ual, $80.00 
(One Individual Bottle) 
Ginger Ale, Belfast, 4 Botella, 
$100.00 
Agua Mineral, Blanco Roca, 
Quarto, $70.00 
(White Rock) 

But when you figure it out 
on a basis of six hundred to 
one it will not be as bad as it 
looks. 

One cannot explain the de- 
plorable conditions as_ they 
exist in Mexico today. The 
years of war have devastated 
the country, practically no 
crops have been harvested for 
four years. The average Mex- 
ican is not very long on work 
at the best and the war has 
been an excuse for him to do 
nothing. 


Novel Device for Dump- 
ing ‘Trucks 


This Jeffery Quad truck, on 
Goodrich tires, has a dump 
body that delivers its load 
sideways. This arrangement 
is especially adapted for haul- 
ing gravel, crushed stone and 
other bulk materials through 
narrow lanes. Such might be 
formed by several freight 
cars at a distance apart of 
little more than the width of 
the truck. Other practical 
loading devices are treated of 
in “Motor Trucks of America,” 
Vol. IV 


New Side Dumping Device for Motor Trucks. 
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A View From the Top. 


Studebaker Tops 
Highest Hill 
Duncan Hill is the official 

name of the steepest hill in 
San Francisco, and San Fran- 
cisco is a city of steep hills. 
Toward the top of its ascent 
it has a grade of 50%—and 
anyone who has ever tried to 
urge his car up a 50% grade 
will appreciate the situation 
immediately. 

Until recently, no car had 
ever been able to make it. 
But, in secret, the agent of 
one of the automobile com- 
panies tried it. was success- 
ful and advertised that he 
would drive over at noon the 
following day. 

At the time appointed there 
were several hundred people 
present, and true to his word, 
the agent tried it. But alas! 
alack! on the hardest part of 
the hill the wheels began to 
spin, the car lost momentum, 


hung in the balance a few 
moments, and then slipped 
back. Again and again he 


tried it, only to have the same 
fortune. 


But then Mr. Hart Weaver 
of the Chester N. Weaver Co., 
Studebaker agents, got busy. 
n his “Barefoot” shod car he 
Sailed over the top on the 
first trial and then later re- 
Peated with nine passengers, 
all cheering like mad. 

Buick and a Chevrolet 
also made the hill on the same 
ay. 


The Studebaker, on its Goodrich 
like Indians, over the crest of Duncan Hill. 


Mind The Rules 
of the Road 


We aren’t showing you the 
remains of the wreck below 
to show that Silvertowns can 
withstand abuse of almost 
any character. The moral we 
want to drive home is that 
this is the fate which will 
come to any man in his car 
who does not heed the rules 
of the road. 

In an endeavor to help mo- 
torists protect their property 


a Se 


The remains pictured above 


resulted from a 


The last twenty feet were the hardest. 


Tires, carried nine men, yelling 


and their own lives The B. F. 
Goodrich Company has pub- 
lished one of the most valua- 
ble booklets ever put into 
print, carrying advice for 
the care and up-keep of cars, 
all the rules of the road, data 
on the license laws of the dif- 
ferent states and also points 
of legal consequence with re- 
gard to driving and accidents. 

This booklet is yours for 
the asking and we will also 
provide copies for those of 
your customers who request 
them. 


wreck which Mr. 


* Watson Faulkner of Champaign, Ill., had a few weeks ago. 
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At the start of the Birmingham, Ala., race in which 


Palmer Bicycle Tires. 


Messenger Boy Wins 
Bicycle Race 


Tommy Hinds is a messen- 
ger boy in Birmingham, Ala. 
He is also the champion bi- 
cycle rider in the city, for he 
has earned his laurels in a 
five-mile grind against the 
best competition the Southern 
City can afford. 

The picture at the top of 
this page shows the line-up 
for the start of the race with 
Tommy Hinds astride his bi- 
cycle in the center of the pic- 
ture. From the crack of the 
pistol it was a race—every 
man driving himself to the 
very utmost of his ability. H. 
C. Davis set the pace and led 
the field until the last half 
mile, when Hinds, with a ter- 
rific sprint, forged ahead and 
breasted the tape a winner by 
20 feet over Culpepper. 

Hinds rode a Columbia bi- 
cycle which was equipped 
with Goodrich Palmer _ bi- 
cycle tires. 


Putting 1895 in the 
Dark Ages 


We don’t realize how many 
things have happened since 
1895 until we consider that 
in that year there was a New 
York City Ordinance requir- 
ing that a man on horseback 
should ride one hundred feet 
ahead of a mechanical car and 
with a red flag warn the 
people of its approach. 


First Truck is Deluxe 
Equipped 


The 24-ton Larabee, “The 
Specialist Built Truck” below, 
is the first completely built 
model turned out from the 
factory of the Larabee-Deyo 
Motor Truck Company, Inc., 
Binghamton, N. Y. 

These progressive new man- 
ufacturers, in their announce- 
ment, emphasize the utmost 
value in their truck, since it 
is composed of parts contri- 
buted by leading American 
specialists—motor, axle, frame 
and tire makers. 

In selecting tires for regu- 
lar equipment the Larabee 
makers considered Goodrich 
alone as capable of fitting in- 
to their ideal of a “special- 
ist built truck.” And _ they 
agree heartily with our recom- 


mendation for substituting 
single rears instead of duals, 
announcing: 


“We recommend the use of 
a single wide tire in the rear 
in preference to the dual for 
general service.” 


Tommy Hinds won first place on Goodrich 


Dr. Geer, Speaking to 
The Conference, Said: 


I say that this factory never 
has been so free from trouble 
as it is today; and I say today 
(and I believe every man of 
you will bear me out) that 
you never were so free from 
trouble in the _ field. Why, 
yes, you may have sporadic 
things come up! Things are 
bound to happen once in a 
while; but, if you have con- 
fidence that the men _ back 
here are men who know what 
they are doing, you know it 
is merely an excrescence, that 
it is nothing fundamental. 


Making Roads Better 


Only ten per cent of the es- 
timated 2,300,000 miles of 
roadway in the United States 
can be classed as “improved” 
according to the American 
Highway Association. But 
road improvement is going 


forward in 1916 faster than at 
any previous time in the his- 
tory of the country. 


The first of the-specialist-built trucks. 
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Goodrich Truck Tires Get All Sorts of Jobs 


This is a Knox tractor, 
equipped with Goodrich tires, 
and it illustrates, in a startling 
way, the range of usefulness 
of the hard-worked gasoline 
motor. The steel girder 
measured 60 feet in length, 57 
inches in width and weighed 


154 tons. The hauling was 
done by E. T. Towar & Co., 
motor trucking contractors of 
Detroit, Mich. It required 
just 18 minutes to transport 
this formidable load a dis- 
tance of 3.2 miles to its des- 
tination. 


One Man Putting Up a One Man Top 
Assisted by Several Women 


Courtesy Cleveland Leader. 
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Observers along the route 
remarked that the _ tractor 
with its heavy freight rolled 
along as easily as though the 
paying load weighed only 5 
tons. 


The Reason That 
Rubber is “Up” 


The _ following quotation 
from a recent issue of India 
Rubber World, may explain in 
part the recent advances in 
price of rubber articles: 


“To those interested, it 
might seem that the war had 
made a special target of the 
rubber industries. In many 
directions prices have mount- 
ed sky-ward, and there are 
those in the chemical market 
that freely predict still higher 


prices. This is certainly not 
re-assuring. Happily there 
are sources of information 


that promise betterment in 
some important departments. 
On the whole, rubber manu- 
facturers should not be op- 
timistic as to quantities and 
prices.” 


Increased prices in raw 
rubber, and _ especially in 
chemicals used, forced manu- 
facturers to protect them- 
selves by a general price ad- 
vance. In some _ instances 
prices of materials have ad- 
vanced several hundred per 
cent. 
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The 1916 Goodric 


Fortv-eight hours brim full of enthusiasm—_ 
that tells the story of the most successful Sales 
Conference ever held by The B. F. Goodrich 
Company. 


In the early weeks of March, nearly 400 
Goodrich salesmen, representative of prac 
tically the entire range of Goodrich products, 
stepped from special trains in Akron, ready 
to discuss the problems of rubber manufacture 
and sales. 


Every man was full of suggestions, there 
was good fellowship and good feeling o 
every hand—and from the “Welcome Home’. 
to the “Good-Bye and Good Luck” by Mr. W. 0. 
Rutherford, General Sales Manager, there was 
such enthusiasm over the prospects of the 
Goodrich Company as has never been knowl 
before. 

It was the purpose of the conference to 


bring every man into closer relationship with | 
the entire sales problem of The B. F. Goodricl 


UNLOADING FOR THE CONFERENCE IN AKRON 


|, BOSTON DELEGATIONenrouteBIG SALES CONFERENCE | 


_ AT THE WORLD'S LARGEST RUBBER FACTORY. AKRON, OHIO. 


‘ ee 8. F GOODRICH OMPANY EVERYTHING!§ RUBBER 
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bales Convention 


ompany, to make him realize the importance 

f his work and its place in the big scheme 

fthings. That the conference was success- 
pful was self-evident. 


There would be profit for every man to read 
Phe speeches which were delivered at this con- 
trence—every man who buys or sells rubber 
foods of any kind would do well to know the 
lundamental principles of fair-dealing and ef- 
licient manufacture upon which the reputa- 
lion of the Largest Rubber Factory in the 
World is based. 


Small excerpts from some of the speeches 
‘re scattered through this Magazine—but they 
an only hint at the real interest which the 
onference held for all of the salesmen. 


So successful were the two days that it is 
Proposed to hold a similar gathering every 
year, thus insuring that every member of the 
oodrich Sales Force is always working with 


¢ high ideals of his company uppermost in 
lis mind, 
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HIS issue of the Goodrich’ Magazine 
has been devoted to the men who 
sell automobile tires and the men 

who buy truck tires. 

It is our desire that the automobile 
tire dealer should know that in the truck 
tire field, as in 
the automo- 
bile tire field, 
Goodrich 
ranks su- 
preme. 

Where is 
our proof? 

It is a matter 
of history that 
all the more important improvements in 
truck tire manufacture have emanated 
from the development department of 
The B. F. Goodrich Company factories. 
It is these improvements that haye made 
the motor truck tire of today . ossible— 
for if tires were as inefficient today as 
they were when motor trucks were first 
placed on the market, the expense of op- 
eration would be prohibitive. 

Goodrich points the way! 

No better proof of the above statement 
could be given than by reference to 
another incontrovertible fact. Ninety 
per cent. of the commercial motor car 
manufacturers in this country have 
adopted Goodrich Motor Truck Tires as 
regular, standard or optional equipment. 
That is not a claim—it is not an ambig- 


uous statement—it is a fact, capable of 
proof. And better than any testimonial 
ever written is the united action of bus- 
iness men, buying equipment upon a. 
purely business basis for products upon 
which they will make or break their 
reputation. 


Not only have motor truck manufac- 
turers endorsed Goodrich Motor Truck 
tires by action, but motor truck users 


_ have changed over more than 35,000 tires 


Get away from specialization, departmentaliza- 
tion; get a bigger viewpoint, get up on top of the 
hill, get away from obstructions. 


do this that you will be able to see in any degree the 
tremendous importance that you bear to the general 
effort—find your true relation to the whole scheme 


of things. —From a speech by Mr. W. O. Rutherford, Gen- 
eral Sales Manager. 


of other makes to Goodrich in the past 
four years, 


It is upon facts alone that The B. F. 
Goodrich Company bases its claim to 
pre-eminence in the motor truck tire 
field. 


And we can assure the motor truck 
tire buyer that 
Goodrich 
pneumatic au- 
tomobile tires 
hold ..aa 
equally secure 
position 
in the pleas- 
ure car world. 
A ££ Ose ee 
been true since the day when we manu- 
factured the first clincher automobile 
tire made in the United States. 

And it is doubly true today, for the 
tough, sinewy rubber in the Goodrich 
Black Safety Tread has marked a new. 
era in automobile tire manufacture—has 
struck a stride which cannot be equalled 
by mere imitation in color. 

The man who owns a motor car and 
the man who owns a motor truck both 
look to Goodrich for the solution of their 
transportation’ problems—for Goodrich 
sets the pace in rubber manufacture, and 
they know that improvements of merit 
which may further’reduce their up-keep 


It is only as you 


expense will be introduced to the world 
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first through Goodrich Tires, tried and 
proved by the Goodrich Development 
Department. 
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Once More, It’s Proved! 
“Tt Pays to Advertise”’ 


We are reproducing at the side of this story 
a folder which was published recently by 
Laudahn Brothers of Buffalo, New York. 


There is nothing particularly expensive 
about it—it is neatly arranged and well writ- 
ten, but the cost was not prohibitive by any 
means. 


Ten thousand of these folders were sent to 
a well-selected mailing list, and in comment- 
ing on the results, Laudahn Brothers say: 
“We find they are working wonderful results. 
Hardly a day goes by that one or two new cus- 
tomers don’t come in to say that they have 
read our folder and want to give us a trial.” 


Not only were the results in Buffalo re- 
markable, but letters from surrounding towns 
were received and new customers sent in their 
tires to be repaired by an expert repairman. 

Then, to show the logical reasoning back of 
this advertising move, Laudahn Brothers say: 
“It makes no difference how good or how big 
you are, you have to keep yourself before the 
public.” 


If Goodrich dealers would like to try simi- 
lar advertising for themselves, the Editor of 
the GoopricH Magazine will be glad to secure 
approximate figures of cost. Drop him a line. 
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disrupted if the Goodrich con- 


rubber 


spent annually for 


Industrial World Depen- 
dent on Belts 


It is startling to learn of 
the number of industries that 
depend upon Goodrich belts. 
The iron and steel industry, 


coke ovens, copper mines and 
refineries, gold and_ silver 
mines, zinc mines and lead 
mines would be_ thoroughly 


W. E. Morgan Garage, 


Castile, N. ¥ 


veyor belts which serve them 
so well were suddenly to be 
destroyed. Cement manufac- 
turers, crushed stone plants, 
sand and gravel companies, 
sugar refineries, and _ those 
who handle phosphates, are 
likewise dependent upon rub- 
ber belting to properly carry 
on their business. 

In the cotton business alone, 
one million dollars has been 


1 . 
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The Los Molinas Garage, 
Los Molinas, Cal. 
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belting and this is a compara- 


tively small. field. 

Probably more than 50 
times that amount is spent by 
the mines for belting each 
year and now that there has 
been a tremendous advance in 
the price of leather during 
the last three months, the 
purchases of rubber belting 
will doubtless jump with un- 
precedented rapidity. 
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“It is the most complete and carefully ar- 
ranged book of its kind that I have ever seen. 
It should prove a great help to dealers in giving 
them a comprehensive knowledge of other 
lines than their own.’’—Henry C. Clarke, Bing- 
hamton, N. Y. 


“There is hardly a trailer sale made in this 
territory without your book being introduced 


' to prove some point regarding truck specifica- 


tions. I have the editions of 1913, 1914 and 
1915, and I find I have use for them con- 
stanily.”’-—William Ogden, Madison, Ind. Rep- 
resenting Troy Wagon Works Co. 


“We look forward to receiving one of these 
editions every year. We find that it is an im- 
mense help to us in our business, and your 
1916 edition is as complete as any one could 
wish for.’ —George K. Marshall, Galveston, 


Tex. Sec.-Treas. Galveston Motor Car Co. 


A Book That Is a National Institution 


The three letters quoted 
above are only samples of 
hundreds of others written in 
the same commendatory tone 
and being received daily at 
Goodrich headquarters since 
Motor Trucks of America, Vol. 
IV., commenced to be distrib- 
uted during the last month. 
In no akon year has the 
deman for this authentic 
handbook of American-made 
motor trucks been so wide- 
spread as at this season, and 
the recognition accorded it 
by truck manufacturers, truck 
agents, business executives in 
every branch of industry, pub- 
lic officials having to do with 
the purchasing of commercial 
vehicles, instructors in techni- 
cal schools, and the general 
rank and file of prospective 
truck purchasers and others 
interested in motor transpor- 
tation, has been without par- 
allel. 

Every man who reads this 
copy of the GoopricH Maga- 
zine and who owns a truck, 
‘intends to purchase one, or 


who sells trucks, should, with- 
out fail, write to the Editor of 
the Goopricu Magazine for a 
copy, or make application at 
the nearest Goodrich store. 
That is, unless he already has 
a copy. A suggestion of the 
development of this idea of 
service on the part of the 
largest rubber factory in the 
world is reflected in the size 
of Volume IV., with its 144 
pages, as compared with the 
first edition of 1913, with 67 
pages. The annual publica- 
tion of Motor Trucks of Amer- 
ica has come to be regarded 
as an event in the motor truck 
world. 


Containing as it does the 
photographs and _ specifica- 
tions of the principal motor 
trucks made in this country, 
furnished and checked by the 
manufacturers themselves, 
this notable Goodrich publica- 
tion has really become recog- 
nized as a national institution 
—an honor conferred by in- 
terests competent to do so. It 
is significant that leading 
truck manufacturers have, al- 
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most without an exception, 
requested copies to be fur- 
nished to every one of their 
agents in every section of the 
country. This is the one way 
they take to acquaint their 
representatives through a 
strictly unbiased channel with 
the characteristics of every 
make of truck, although they 
may be engaged in selling 
only one. 

Magazine, newspaper and 
technical publication editors 
from coast to coast have re- 
quested copies. In their ac- 
knowledgments these editors — 
admit they know of no other 
work of such _ exhaustive 
scope and containing such 
valuable information. 

Two special articles of ap- 
pealing interest to every pros- 
pective buyer or present 
owner of a motor truck are 
included in the 1916 edition 
of Motor Trucks of America. 
They are entitled, “Devices 
That Make for Motor Truck 


Efficiency,” and “Goodrich 


Tires and Motor Truck Per- 
formance.” 
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Any Man Can 


Some automobiles weigh 
two tons. But can you guess 
the weight of the machine in 
the picture before you? 
Chances are that you will be 
deceived. Especially at first 
sight, it looks husky enough 


for at least a couple of tons 
weight and most persons 
would not like to imagine 
themselves standing in front 


of it on the street. 
But even if it were traveling 
at tremendous speed it could 


not do much harm. It only 
weighs a fraction over six 
pounds. 


It is just a little model, but. 


as perfect as anything can be 
imagined. It is the work of 
Wellsley L. Graves, chauffeur 
for Ralph B. Griffins up in 
New Hampshire. The funny 
part of it is that Mr. Graves 
built his miniature machine 
mostly from old junk. He 
calls it “Cupid 1916.” 

The wheel base is 18 inches. 
Its motive power comes from 
the spring of an alarm clock 
which will propel it a distance 
of 25 feet. 


Have an Automobile These Days 


A doll’s baby carriage fur- 
nished the tires of hard rub- 
ber. Clothes line pulleys sup- 
plied the wheels. 

An eight-day clock supplied 


most of the transmission 
gears. One gear was made 
from a five-cent piece. The 


bevel and pinion gears in the 
rear axle are made from brass. 
The rear axle and drive shaft 
used to be an umbrella handle. 

The cone clutch is leather 
faced and is made from an 
electric light socket. 

The fly wheel is just like the 
little wheels which window 
cords run over. The fly wheel 
shaft and clutch run on ball- 
bearings. The front axle is 
of steel and the wheels fit on 
spindle arms which turn with 
the steering wheel. 

Hard wood and 
stitute the body. 
lights formerly 
curtain knobs. 
and lights were 
watch crystals. 

A shoe polish box supplied 
the radiator. The steering 
wheel was once the forward 
part of a toy fire engine. The 
gasoline tank is made out of a 
spice box. 


steel con- 
The head 
were brass 
The lenses 
formerly 


Mr. Graves conceived the 
idea of building his little car 
one day when he was sick. 


It gave him an admirable 
pastime. He is only 23 years 
of age. 


Will Send You a Copy 
of This Cover 


To be perfectly frank, we 
like the cover of this maga- 
zine. Did you ever see a nif- 
tier little “high stepper” than 
that little girl? “Class” in ey- 
ery line of her—and the big, 
burly “copper” is having as 
much fun as she is. 

If you like it, too, we'll be 
glad to send you a proof on 
heavy white paper, ready for 
framing. We can’t eliminate 
the words, “The Goodrich,” 
but if you would like it, just 
drop a postal to the Editor of 
the Goodrich Magazine, 
Akron, Ohio, and we'll send 
it on to you. Don’t try to 
send in money or stamps— 


we won't take either for it. 


How large is this automobile? 
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The story above may carry a surprise. 
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6500-pound 


distance of 34 miles, 


truck. 


boiler hauled from 
Loveland to Estes Park, Colo., a 
on a White the next—these 


Hauling boilers one day, lumber at Lyons. 
Estes Park Trans- land to Estes Park. 


portation Co.’s trucks are versatile. 


New steam passenger car unloaded 


To be transported over- 


Pulling Together in Scenic Colorado 


With 36x 44 Safety Treads 
as front wheel equipment, and 
36 x 4 Goodrich dual solids on 
the rears, what more harmoni- 
ous combination for insuring 
a “get there” performance by 
a motor truck that has all 
sorts of work to do in the 
course of a day? 


Put the question to Mr. C. 
B. Hall, secretary and treas- 
urer of the Estes Park Trans- 
portation Co., Estes Park, 
Colo., and he’ll answer from 
long experience as a satisfied 
Goodrich user, that there is 
no doubt about the power of 
such a union. 


Thanks to the enterprise of 
the Estes Park Co., in main- 
taining a good sized fleet of 
touring cars and motor trucks, 
all Goodrich equipped, freight 
and passenger service is main- 
tained between Longmont and 
Estes Park, a distance of 33 
miles. They also carry Uncle 
Sam’s mail in this region 
where there are no railroads. 
The stretch between Lyons 
and Estes Park, for 22 miles is 
a succession of canyon roads, 
long, winding up grades, over 
wooden bridges, spanning 
wild mountain streams that 
add their interest to this won- 
derland of Nature in Colorado. 
At Estes Park on Continental 
Divide is located the Rocky 
Mountain National Park. The 
photos here reproduced give 
some idea of the versatility of 
service to which the ite 


trucks and their Goodrich 
equipment are put. All of the 
passenger cars which month 
after month carry enraptured 
tourists over the rocky high- 
ways that heighten the gran- 
deur of the Estes Park region, 
are safely borne on Goodrich 
36 x 44 Safety Treads. Some 
of the trucks are equipped 
with pneumatics in front and 
36 x 4 Goodrich solids in rear, 
while others are solids all 
around. 


And the reason the Estes 
Park Transportation Co. won’t 
consider using any other solid 
tire but these wear-resisting, 
go-everywhere tires bearing 
the Goodrich name is nicely 
summarized in a recent letter 
from Mr. Hall: 

“We are averaging on our 
dual type tires 36x4_ rear 
wheels, on  14-ton White 


‘miles. 


trucks, carrying from 4,000 to 
5,000 pounds to a load, any- 
where from 7,000 to 9,000 
We consider this won- 
derful mileage for tires on 
these roads. 


“We have been using Good- 
rich Tires for the past three 
years and have found them 
superior to any other tires we 
have used.” 


And, as an honest return 
compliment, we _ suggest _to 
every GoopricH Magazine 


reader, who visits Denver this 
year, to travel down to Long- 
mont, 33 miles distant, and 
then from there “really ride 
on Goodrich” to Estes Park in 
the comfortable, pleasant way 
provided by the Estes Par 
Transportation Co. The scen- 
ery is wonderful, and_ the 
memory of the trip will long 
abide. 


Near the timber line after ascending a steep, rugged grade on a 
new road over the Continental Divide. 
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When Uncle Sam Went “After” Villa 


Goodrich Tires Had an Active Part to Play 


GOODRICH TIRES WITH UNLOADING AEROPLANES 
THE MACHING GUN CORPS FROM TRUCKS 


TRAMP! TRAMP! TRAMP! 
THE BOVS ARE Fash ‘ 
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AND EVERY ONE IS GOODRICH EQUIPPED - 


23 


She Goodrich 


GULL ALAA LUA ULLAL ULLAL UUM ULLAL 


A Unique Booster Day 
Celebration 


The leading industry in the 
town of Clintonville, Wis., is 
the Four Wheel Drive Auto 
Company, which furnishes 
Goodrich Motor Truck tires 
as regular equipment on the 
trucks it manufactures. The 
photos above were taken at 
the last Booster Day celebra- 
tion in Clintonville, in which 
the city and this big local fac- 
tory joined hands for a great 
celebration. 

These trucks on parade, ev- 
ery one rolling smoothly and 
surely along on Goodrich 
tires, represent a $450,000 
single war order shipment. A 
barbecue of two oxen, music 
by three bands, and interest- 
ing tests to demonstrate the 
tractive power of these Four 
Wheel Drive trucks, were fea- 
tures of the day’s program, 


s 


During the day a 
loaded 3-ton truck with 
a trailer filled with lum- 
ber was run into the 
river and became _  se- 
curely stuck. Then a 
cable, carried by _ the 
winch — a new Four 
Wheel Drive feature at- 
tached to the rear end of 
the truck frame—was 
drawn out and fastened 
to a post 200 feet away. 
Without difficulty the 
truck and trailer were 
pulled out of the mud 
and over the steep bank. 
These trucks were 
built for use on roads 
so soft they are prac- 
tically impassable for 
the average vehicle. By 
means of this winch the 
trucks will be pulled across 
spots where a footing is im- 
possible. 


There were $45,000 worth of cars and Goodrich Tires in this parade. 


Motorcycle Sleds Furnish 
Sport 


No hill is too steep and no 
automobiles, of any power, 
look too speedy to Carl Wat- 
terlund of Rutland Vermont, 
when astride his motorsled, as 
shown in the picture below. 

The sled has attracted much 
attention, because of its speed 
and its fovel motive power. 
It runs on a set of bobs, and 
is propelled by a two-cylinder 
engine Which connects with 
the rear wheel of a motor- 
cycle, equipped with chains. 
The tire is a Goodrich Black 
Safety Tread Motorcycle Tire. 

The sled is eight feet long, 
two and a half feet wide, and 
will develop speed of 40 to 50 
miles an hour. The engine is 


controlled from the rear sled 
by a foot throttle. 


A Motorcycle sled that will “hit ’er up” to 50 miles an hour 
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Dey ye Discovering a new 


Pierce-Arrow, equipped with Good- 
Silvertowns. 


rich 


this. 


Beautiful Scenery on 
Bay Shore Drive 


Although there are wonder- 
ful drives in other parts of 
the country, California seems 
to produce more beautiful pic- 
tures of her charms than any 
other state. 

The scenes above are 
enough to make any man long 
for the “Open Road,” with 
clear sailing and a car that 
will respond to every touch. 

It is surprising to learn 
that the beautiful picture in 


canyon in a 


Alluring curves in the 
the motorist on for miles 
Distance is no factor on roads like 


«5 


road spur 
and miles. 


the upper left-hand corner 
was nothing more than a clay 
bank which had been washed 
out by the rains. Its wild 
contour suggests more moun- 
tainous country than the out- 
skirts of San Francisco. 


Bicycle Dealers are 
Organizing 


A movement is now on foot 
among the bicycle dealers of 
various large cities, to form 
associations which will take 
an active interest in the pro- 
motion of bicycling as a sport. 


At one of the Country Clubs which 
border on 


Where the Southern Pacific tunnels 
under the Bay Shore Drive. 


the drive. 


Bicycle touring, road _ rid- 
ing, velodrome races and 
track racing in public parks 


and also inter-city runs will 
be fostered, and in some 
places, bicycle parades are be- 
ing organized, in which every 
boy that owns a bicycle will 
be asked to participate. 

That nothing may be done 
in halves, it is the intention 
of those back of the move- 
ment, to form a bicycle mili- 
tary division, the service of 
which will be offered to the 
militia. 


Ensley Motor Co., 
Ensley, Ala. 


Wikle-Sims Mach, 
Talladega, Ala. 


Co., 


Auto Repair Co., 
Northampton, Mass. 
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Over the “‘Worst Roads in the Country,” these trucks are Jacks of all Trades in New Mexico. 


Over The Rocky ‘Trails of New Mexico 


Over the roughest hard-to- 
travel sort of mountain roads 
the Goodrich solid tires on 
this Jeffery “Quad” truck 
must successfully endure the 
bitterest pounding imaginable. 
And they do! 

The truck pictured in two 
interesting scenes above is the 
property of Bennett Brothers, 
Silver City, New Mexico. Sil- 
ver City is the seat of Grant 
County, a mountainous stretch 
of undeveloped country, bor- 
dered on the west by Arizona 
and on the southeast by the 
State of Chihuahua, Mexico. 


Mr. and Mrs. Eddie Foy and the seven little Foys on their Goodrich Tires. 
ized his family into a baseball nine—‘The Foys for Joy,” he says, and he looks it. 


But mountains or a glassy 
boulevard—it makes no. dif- 
ference to Goodrich solids. 
They go wherever duty calls 
—like a trusted soldier or a 
faithful servant. 

This Jeffery truck is en- 
gaged in general freight serv- 
ice between Silver City and 
small neighboring towns, min- 
ing camps and ranches. 

Part of the time it is “on 
the job” for Uncle Sam in de- 
livering parcel post packages, 
the next in_ transporting 
heavy mining machinery, 
weighing tons or more, to the 
ore fields. The mountain road 
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shown in the picture, much of 
it, is over 12 to 15% grades. 
It is easily the worst of any 
to ,be. found in the whole 
country, and mud, snow and 
sand are additional barriers. 


Bennett. Brothers, after 
wearing out the originalk,Good- 
rich tires’ on this..struck, 
changed over to a competitive 
make tire, which gave out al 
less than 2,000 miles. That 
one experience was enough— 
nothing but Goodrich tires 
will be trusted in the future 
to perform this arduous New 
Mexican work. 


Mr. Foy has organ- 
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Expert Advice on Bicycle Tire Repair 


There’s scarcely a boy that 
owns a bicycle that does not 
believe he knows how to re- 
pair bicycle tires. But, like 
everything else, there is just 
one right way, and all the 
others are wrong. 

The Repair Department of 
The B. F. Goodrich Company 
gives the following instruc- 
tions for bicycle tire repairs 
as being the last word in cor- 


rect practice. Every man 
who has occasion to repair 
bicycle tires occasionally, 


should give strict heed to ey- 
ery detail. 


Cut down the fabric and re- 
move gum about 14” on each 
side of injury. Also remove 
one ply of fabric about 3?” 
from edge of rubber. Satu- 
rate a muslin wound hook 


Miss Grace Jarvis 
and her sister May 
making repairs on their car 

during a recent trip from lowa to 
California. The car was equipped 
with Goodrich Tires and these girls 
fncyed their trip from start to 

sh, 


benzine and clean the 
inner wall.of the tire thor- 
oughly. Coat inside and out 
with our Noy. C-116 Cement, 
allow to dry tem hours. For 
this purpose hang the tire 
with hole down, so cement 
will not spread. 

Cut a square piece of Good- 
rich Combination Repair 
Sheet about twice the ‘size of 
the hole. Remove from it the 
Holland gauze. Dip in ben- 
zine, as a lubricant, and in- 
sert inside the tire with the 
raw gum surface out. It is 
advisable to have the center 
of the patch marked so that 
you can draw it up into its 
proper position with pliers. 

Dry five minutes — after 
which press the tube down on 
it with the thumb and fore- 


with 


finger, and roll well to insure 
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complete adhesion. Fill the 
cavity flush with No. 817-G 
Gum. Cut a strip of No. 5140 
Fabric wide enough to extend 
a half inch on each side of 
the injury and wrap around 
the tire tightly, overlapping 
the ends one-half inch. Round 
up the tire by inflating 
slightly. 

Replace the ply of fabric 
which has been removed, and 
allow to extend }” wider than 


the ply removed. Stretch 
each ply snugly about the 
tire. Put around a strip of 


No. 817-G Gum, the width of 
the cut-down, but 3/64” thick. 
Roll and stitch carefully, tak- 
ing care to remove blisters. 
Cure twenty minutes at fifty 
pounds steam pressure in the 
sectional mold. 
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At the end of eleven 
months! 


De Luxe Truck Tires 
tven Took Abuse 

This DeLuxe tire, one of a 
pair of rears on a 5-ton Pack- 
ard truck operated by J. 
O’Shea, contractor, in San 
Francisco is entitled to a 
front seat in the Hall of Truck 
Tire Fame, if ever a tire was. 
Note its remarkably well pre- 
served condition after giving 
12,604 miles of good, hard, ev- 
—. service. nr Rg 
ut listen! The distinction 

of exceptional mileage given 
must be balanced with that of 
remarkable load supporter. 
Goodrich DeLuxe tires are the 
Samson of Motor Truckdom— 
performing feats of strength 
and endurance far beyond 
the power of any ordinary 
tire. The truck here shown 


Three views of the street display 
made by Mr. Arthur Cook of Dela- 
ware, Ohio. Goodrich Guide Posts 
were used to advantage. 


and its load of mixed mortar, 
make an exceptionally heav 
load—too big even for a ne 
rich DeLuxe, for if there is 
one thing we do preach hard 
against it is the danger of 
overloading trucks. Certain 


carrying capacities are rigidly | 


prescribed for every size of 
motor truck tire, and if truck 
and tires are to run the full 
course of their lives these ca- 
pacities should be carefully 
watched. 

But getting back to a con- 
sideration of Mr. O’Shea’s De- 
Luxe tires. They appear to be 
endowed with a charmed life, 
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for this photo shows them at 
the end of eleven months and 
they continue to thrive under 
constant heavy mortar loads 
over all sorts of good and bad 
roads. 


Stimulating Sales 


Mr. Bristow, the Goodrich 
Salesman, who calls on trade 
in Delaware, Ohio, says that 
there is only one man who 
ever could have been as en- 
thusiastic over Goodrich 
products as Mr. Arthur G. 
Cook. That man, he says, 
might have been Dr. Goodrich 
himself. 


In the pictures below there 
is an idea for every man who 
is interested in selling tires. 
Permission was secured from 
city officials by automobile 
and accessory dealers in Del- 
aware, to conduct a street dis- 
play. Through this means in- 
terest was greatly stimulated 
and results were very gratify- 
ing. 

Whether it is possible to 
conduct a street display in 
your city or not, you should 
make it a rule to never miss 
a good opportunity to get 


your name before the public 
eye in a favorable light. 
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Members of the traffic 
the busy corners. 


squad of Detroit—the 


“Klu-Klux-Klan”’ 


that straightens out traffic 


kinks at 


Making the ‘Traffic ‘Cop’? Conspicuous 


Traffic commissioners’ in 
large cities in every part of 
the United States have come 
to see the value of Goodrich 
White Traffic Policemen’s 
coats within the past few 
months. 


In the picture above is the 
Klu-Klux-Klan of the Detroit 
Police Force, the latest addi- 
tion to the ranks of white uni- 
formed “Cops.” 


There is no question what- 
ever but that a policeman in 
a white coat looms up from 
the whirl and swirl of traffic 
on a murky day, like a 
beacon light in the blackest 
night. It serves at once as a 
protection for the policeman 
who is ever in danger of be- 
ing run down because he is 
not distinguishable, and as an 
aid to drivers who find it 


easy to watch the _ signals 
which are given. 

During the past few months 
the cities of Rochester, De- 
troit, Kansas City, St. Louis 
and Minneapolis have adopted 
these coats and many others 
are considering them at this 
time, feeling them to be a 
profitable investment from a 
Safety First and a Proper 
Equipment standpoint. 


Right to Protect Dealers 
Vindicated 


The civil suit for $450,000 
damages instituted about two 
years ago by the Automobile 
Co-Operative Association of 
America against The B. F. 
Goodrich Company, The Dia- 
mond Rubber Company, The 
Republic Rubber Company, 

> United States Tire Com- 
pany and The Firestone Tire 

Rubber Company has_ just 
een decided in favor of the 
Several defendants in the 
United States District Court 
at Cleveland after three 


weeks’ trial before Judge 
Killits. 

The suit was brought un- 
der the Sherman Anti-Trust 
Act—the claim of the plain- 
tiff, the Automobile Co-Opera- 
tive Association of America, 
being that by reason of a con- 
spiracy on the part of the de- 
fendants, the several rubber 
manufacturers, during the 
years 1909, 1910 and 1911, to 
refuse to deal with the plain- 
tiff on any other price basis 
than that accorded consumers 
of tires generally resulted in 
the failure of the plaintiff to 
transact business with ~ its 
members at a profit, and .that 
they were compelled to cease 
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business after sustaining a 
loss. 
The several defendants on 


their part denied the exist- 
ence of a conspiracy and the 
claim was made that such ac- 
tion as was taken by the sev- 
eral rubber manufacturers 
was the independent action 
of each, not in all respects the 
same, and that their several 
individual policies in respect 
to selling the plaintiff were 
the result of common busi- 
ness expediency and _ good 
business prudence in protect- 
ing the rights of the retail 
dealers through whom _ the 
manufacturers were distrib- 
uting their product. 
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A Page of Goodrich Garages 
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“36ST IN THE LONG RUN 


W.J.DURNING 
LOUISVALLE,KY. | 
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‘The April Prize Winners 


Goodin Motor and Truck Co., Wichita, Kan. 


= 


4238-2140) 


SCCOND PRIZE 


Lauterbur Machine Co., Sidney, Ohio. Pullman Garage, Southern Pines, N. C. 


Here’s a Window Display With a Punch 


7 An easy display to set up—attractive—and your’s for the asking. _We’ll furnish bowls for top of posts, 
Signs, crepe paper for posts and floor, and gateway. The rest you can take from your stock. If you don’t have 
though tube boxes, we can send you crepe paper for the fence. Address letters to Editor of GCoopricnh Magazine, 


The B. F. Goodrich Company 


AKRON, OHIO 


The B. F. Goodrich Rubber Company—Subsidiary 
BRANCHES AND DEPOTS 


ArpeMy nes 35-37 Central Ave. 
Atlonta -...0.4 Epes 246 Peachtree St. 
Baltimore ............ 108 W. Mt. Royal Ave. 
Birmingham ............ 424 S. Twentieth St. 
ee ee ae 851-57 Boylston St. 
WONRIVS oso te 1180 Bedford Ave. 
aH Seer a 729-31 Main St. 
Canton .....22— Cor. 3rd and Walnut Sts. 
On6arlotte icc. 229 N. Tryon St. 
Chisago: ....2—.. 1925-27 Michigan Ave. 
CMCIORNEE trier carne 1110 Race St. 
Cleveland .............-........ 2017 Euclid Ave. 
NGPONIINED hice seit. 188 E. Gay St. 
RTGS cet ks 2209 Commerce St. 
PO eee nears 19 E. Second St. 
TOMER.  Anthenchesss 1422-24 Court Place 
Des Moines .............. 206-10 Eleventh St. 
Detroit.....Woodward Ave. and Hancock 
i ne ae 401 E. Superior St. 
Grand Rapids, 54 N. Division St., N. E. 
Harrisborg. 2.2... 1412 N. Third St. 
MOOR: scission 611 Fannin St. 
UES | ea ee ee ae 
Cor. Capitol Ave. and Michigan St. 
AMEEROR WINS asd x 802 Main St. 
Banees OW. .2-406..020: 1009-11 E. 15th St. 
Los Angeles .................... 946 8S. Broadway 
Louisville........ Cor. 3rd and Breckinridge 
(ree ee 286 Monroe Ave. 
p RG 132 Oneida St. 
Minneapolis -~............. 1221 Harmon Place 
| 3 1) nee oe ee 906 Broadway 
oc eee See ee 22 New St. 
Worcester 2 ais 


New Haven <2..:2225 1083 Chapel St. 
New Orleans .............. 746 St. Charles St. 
ING SOE tot ote 1780 Broadway 
Oakland .............. Cor. 12th and Harrison 
Oklahoma City ............ 507 N. Broadway 
2 ees eee eta ee 2034 Farnum St. 
Philadelphia, ~................. 519 N. Broad St. 
PHGGHIX «2.2560 229 W. Adams St. 
Pittaburgh: -1..02<0« nseocascted 414 Craig St. 
PGR, NO: | ots eee 28 Preble St. 
Portland, Ore., Br’dway & Burnside St. 
PPOT MONOD ic crssstckdagsnictiee 60 Broadway 
BiChMORE sido cesseiwsee 707 W. Broad St. 
Roehester cs -2.0-.20 ss 86 North St. 
Salt Lake City .......... 128 South State St. 
Man” AXGBIG “stents... 211 Ave. C 
co hp”: ns ae 229 B St. 
ce a ee eS 

Golden Gate and Van Ness Aves. 
San Francisco «................. 401 Mission St. 
ce 5 it a ce aie 517 Linden St. 
MeNbte 62k 113-15 King St. 
a ae IEE OR 811 E. Pike St. 
a ae, ....006 Jackson St. 
Spokane > ..cccccunil 1017 Riverside Ave. 
a Ye): Se ae 325 Dwight St. 
St. Louis, Garrison Ave. and Locust St. 
Ot) Pel oso s: 215 W. 5th St. 
ROVEROUNS fis iii tcc 117 W. Taylor St. 
OMI, is6 Adis ohccsk monic 818 Madison Ave. 
Vancouver, B. C. ........ 1269 Granville St. 
Washington ............ 1502 14th St., N. W. 
Lo a 216 8. Lawrence Ave. 

bases 88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


UOULG 8 ssi ian 482 Yonge St. Montreal .......... 855 St. Catherine St., W. 
ABROAD 

London ............ 117-23 Golden Lane, E.C. Tokyo, Japan ....................-- 1 Yurakucho, 

Manchester, Eng. .............. 235 Deansgate Itchome, Kojimachi-ku 

co Ol i eee S Vietoria: Bt... -Oeakea, Japan pic scssctgsic css... 

BOs, Tipe hd 50 Albion St. 18 Tosabori Sanchome Nishi-ku 

Paris, 38 bis Avenue delaGrande Armee San Juan, P. R..................... 75 Tetuan St. 
Sern, Bay a 44 Corso Dante Glasgow, Scotland .......... 22 Renfrew St. 


FOREIGN AGENTS 


puamel we, Ce. 2 nee Sydney, Australia 
Olivier Import & Export Co._......... 
Shanghai, China 


Parsons Hardware Co. ........ Manila, P. I. 

E. W. Pidgeon & Co., Ltd................... 
Christchurch, Auckland, Welling- 
ton and Dunedin, New Zealand 


X-4005-B 


1 Dae 9 as ‘ 


e~% 


Jon t we] 


GOODRICH tress BAREFOOTS 


A New Tire with Wonderful Strength 
SAFE-TY | 


FIRST 


LAST AND ALL 
THE TIME. 


A Novel Display—Easy to Create 


A big iron safe symbolizes safety for money, 
securities, valuables. 


A Goodrich tire spells safety for life and 
limb—far more precious possessions. 


Here is a window display that drives the 
point home—puts the observer face to face 
with a telling parallel—also imbues him with 
the thought that your place is the safety goal. 


And it isn’t hard to create. Through its 
branches The B. F. Goodrich Company sup- 
plies free the crepe paper, the beaver board to 
make the front of the safe, and the two signs. 

Erect a background of black crepe paper. 
Tack upon it from top to bottom strips of white 
crepe paper at equal distances apart, after 
twisting them for streamer effect. With paper 
stickers fasten the long Goodrich Barefoot 
sign at the top of the window glass. Lay a 


floor of white crepe paper and cross it with 
black strips six inches wide as shown in the 
picture. 

Take a box 383” x 364” x 15” inside dimen- 
sions and cover the outside with black crepe 
paper. 
shown in the picture and place them inside the 


Fasten ten tube boxes together as 


large box. Put a piece of beaver board inside 
of tube boxes with two rolls of friction tape 
tacked on the center of beaver board to repre- 
sent safe combination, and insert dust cap in 
small cement can for handle of safe door. Then 
set the “safe” on four cement cans. The result 


will be as shown in the illustration. 

Lean two 34” x 4}” tires in the back 
corners of your window and hang a tube over 
each tire. Finally stand the Safety First card 
on top of the safe. 


Copyright, 1916, The B. F. Goodrich 0°. 
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TELEPHONES AT WAYSIDE AID STRANDED MOTORISTS 


—A Novel Idea 
Page 4 


CHECKING PURCHASES AND DISCOUNTING BILLS 
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Page 6 


AUTO LEAGUE AND AD CLUBS FIGHT FRAUD IN TIRE 
WORLD 
Page 8 


GETTING ABROAD THE PROSPERITY SPECIAL 
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A GLIMPSE INTO THE DEALER’S LIFE—Cartoon 
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The Call for Help. 


Free Phones at the Wayside! 


A Boon to the Stranded 


Free telephone service to 
all accredited auto owners 
of northeastern Ohio 
phrases the aim of The 
Summit Auto Company, a 
large Akron tire and auto 
concern. 


To do this thoroughly the 
company has ordered in- 
stalled on telephone poles 
every mile or so along well 
traveled roads of the sur- 
rounding county telephones 
that are connected to its 
leased wires. The wires 
lead to a switch-board in 
the company’s offices, where 
an attendant is on duty day 
and night. 


Phones will be kept in 
locked and numbered boxes. 

Any autoist registered 
with the concern can open 
any box with his numbered 
key, ring up the office, and 
state his wants. 

He must tell the number 
of the box he is talking 
from, his particular key 


number, and his name. This 
to prevent tampering with 
the telephone service system 
and to avoid “‘wild-goose 
chases” by the repair men. 
They know the box loca- 
tions by numbers. 


Tire and auto repair men 
are ready to rush out for 
service any time. Tire and 
light service is free. Buta 
small charge is made for 
hauling broken-down ma- 
chines. Two service trucks 
handle this. 


Territory covered by such 
free telephone service must 
be moderate, according to 
the company’s calculations, 
because the cost of operat- 
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ing and the cost of sending 
out repair men a great dis- 
tance can easily over-reach 
the profits derived. 


“The system will be pro- 
fitable in every way,” said 
C. C. Lowe, sales manager 
of the company, to a repre- 
sentative of The Goodrich 
Magazine, “because we 
have already got consider- 
able intimate, word-of- 
mouth advertising from 
merely announcing the plan. 
Already, too, we have sold 
numerous tires and several 
cars because buyers feel 
certain they will get thor- 
ough service. 


“Another argument is 
that autoists dislike asking 
private phone-owners for 
use of the phone because 
they are so frequently re- 
fused. With one of our 
keys they can reach us fast, 
directly, and independently. 


“Hundreds of keys have 
already been asked for, 
from as far away as Toledo, 
even though the system will 
not be perfected for some 
days. 


Dealers in Toledo, Buf- 
falo and other places have 
started instituting similar 
free telephone service as a 
way to boom their business. 


, | SERVICE STATION | 
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To the Rescue. 
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PRETTY MOVIE STARS LOVE SILVERTOWNS 
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No. 1—Lillian Lorraine, Balboa Film Company. 
No. 2—Carlotta Monterey, Bird of Paradise Company 
on No. 3—Blanche Sweet, Jesse L. Lasky Company. 
ma No. 4—Ruth Roland, Balboa Film Company. 
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There’s Profit in Checking Purchases and 


You must buy before you 
can sell, and on your care 
in buying depends a_ good 
part of the profit you make 
from selling. Goods -well 
bdught are half sold. 


Not only that, but careless 
buying—failure to keep track 
of purchases and to discount 
bills—will eat up the profit 
on your best paying lines. 


You want to have a big 
enough supply of tires and ac- 
cessories to take care of the 
demand; yet you can’t afford 
te carry more than you need. 
Money invested in surplus 

ock is money that is lying 

e—earning nothing. In 

t, it is doing worse than 
nothing, for expenses are 
cutting into the profit you 
should make on your stock in- 
vestment. — 


E Besides this, a great many 
‘en lose money through 
Fiture to take discounts. A 
discount of 2 per cent in ten 
days is at the rate of over 70 
per cent a year on the amount 
of the purchase. 


If you manage your busi- 
ness so as to make four turn- 
overs of your stock of tires 
and accessories a year, and 
take only a 2 per cent discount 
on each purchase, the saving 
in a year’s time would amount 
to 8 per cent of your stock in- 
vestment. That is as much as 
the total profit of a good many 
businesses amounts to. 


The man who fails to keep 
track of his purchases loses 
a good share of this. He may 


Discounting Bills 


not notice the loss on any one 
bill of goods; but when the 
first of the year rolls around, 
he is likely to be wondering 
why he hasn’t more money to 
show for his year’s business. 


A few years ago, you know, 
a business man looked on 
long time as a recognition of 


his credit standing. He would’ 


have been insulted if anyone 


had suggested that he pay up . 
though he” 


promptly, even 


order on the half that stays 
in the book. 


The sheets in the book are 
numbered, the same number 
being on both halves of each 
sheet. This order number 
should be entered on the in- 
voice by the firm to whom it 

“is sent. 


Before an invoice is O. K.’d 


for payment, it should be 
checked both with the carbon 


_copy of the original order and 


had money in the bank, earn--° with the goods received. If 


ing less than discount rates. 
Today, we have learned that 
there is more profit in taking 
discounts and keeping our 
money in motion than in gain- 
ing costly long-time credit. 


Systematic handling of buy- 
ing doesn’t mean a lot of “red 
tape.” It is simply a matter 
of keeping a record of every 
order, and then of noting each 
purchase on a “register” form 
which shows at a glance the 
amount bought for each de- 
partment of the business, when 
bills are due, the amount of 
the discount, and so on. 


A purchase order ought to 
be made out ‘for every pur- 
chase you make. 


A good many tire dealers 
have order forms in a loose- 
leaf book, folded down_ the 
middle and “scored”. so. that 
the outer half can ‘be torn 
off, leaving the other part in 
the order book. When they 
place an order, they simply 
fill in the name of the firm 
and the articles wanted. A 
sheet of carbon paper between 
the folded parts of the order 
form gives a duplicate of the 
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the invoice bears the same 
number as the order, it is easy 
to turn to the copy in the book 
and compare the two. 


Another use for the carbon 
copy of the original order is, 
of course, in case of delays 
in shipment, mistakes, or when 
any question arises concern- 
ing the order. A complete 
record of the transaction is 
always at hand. 


After the invoice has been 
O. K.’d and paid, the dupli- 
cate of the order can be taken 
out of the book and filed away. 


Invoices that have been O. 
K.’d should be noted on a pur- 
chase register, see form on 
page 7%. This also is a loose- 
leaf form, and contains a 
complete history of every 
purchase where it can quickly 
be referred to. 


The date the invoice is re- 
ceived is written in column 1, 
the number of the order im 
column 2. The next columns 
show the total amount of the 
bill, the date it should be paid, 
any shortages or returns, and 
the amount of the discount. 

Columns 7, 8 and 9 are filled 
in after payment is made. 
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On the other half of the 
sheet, which faces the first 
half in the loose-leaf binder, 
the amounts purchased are 
charged to the proper depart- 
ments, in order to show how 
much is bought for each one. 

The number of departments 
varies almost with every bus- 
iness. 


A live auto man out in Iowa 
divides his business into these 
departments: Machine Sales, 
Tires and Tubes, Auto Parts, 
Gasoline and Oils, Acces- 
sories, and Labor. ‘That 
makes six departments. 


An eastern garage goes 
somewhat more into detail, 
Separating the business as fol- 
lows: Machine Sales, Stor- 
age, Wash, Polish, Gas, Oils, 
Labor, Tires, Tubes, and Sun- 
dries—ten departments. 


One of these men runs a 
garage, the other a sales and 


accessory business, which ac- 
counts largely for the different 
number of departments. 


On the Purchase Register 
is a column for every depart- 
ment, and for the order num- 
ber and total amount of the 
bill. This total column is put 
in as a check on the accuracy 
of the amounts entered on the 
various department sheets. 
For instance, take an invoice 
for $100. Fifty-five dollars 
worth of the goods are for the 
Tire Department, $37.50 for 
tubes, and $7.50 for sundries. 
We enter these amounts in 
the proper department col- 
umns, and then add them. 
The total should be the same 
as the “Amount of Bill’ in 
column 3, proving that the 
distribution has been properly 
made. 

At the end of the month, the 
amounts in the various col- 
umns of the Purchase Record 


Pioneer Company Caters to Many Wants 


Catering to all the wants of 
a prosperous farming section 
is the problem The Pioneer 
Hardware & Music Company, 
of Burlington, Kansas, has 
solved. 

Goodrich tires and acces- 


sories, sporting goods, notions, 
stationery supplies, music, 
musical instruments, farming 


implements, hardware, and 


household utensils list only 
part of the different lines the 
store handles. 


are added, giving the total 
purchases in each department 
and for the whole business, 
total payments made, dis- 
counts taken, and amount 
owed. 


You have, on a record such 
as this, a complete history of 
every order. The information 
it gives is useful in buying— 
furnishes a guide on how 
much and how often you need 
to re-order for each part of 
your business—helps to catch 
the discount dates—and pre- 
vents dispute over orders, pay- 
ments, and similar matters. 

More than that, it is a big 
help in telling whether or not 
each part of your business is 
making money. Knowing the 
average amount invested in 


stock in the different depart- . | 


ments, you can compare this 
with the sales (at cost) and 
see just exactly how fast each 
line is “moving.” 


STOLEN 


30 x 34 Black Safety Tread 
casing, 61475465, property of 
Mrs. Ellen H. Wheeler, 183 
Marlboro St., Boston. 
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Fake Tire Schemes Exposed by 


Two men pleaded guilty to 
fraud in St. John’s, New 
Brunswick, Canada; one man 
was arrested in Uniontown, 
Pa. and pleaded guilty to 
fraud; a fourth was arrested 
in Valdosta, Georgia; in 
Washington proceedings have 
been under way in an effort 
to secure an order prohibiting 
the use of the mails to a cer- 
tain “league’”’ which purports 
to supply its members with 
auto accessories at very low 
cost. 


These are some of the re- 
sults of a campaign against 
fraudulent schemes in the 
automobile world. The cam- 
paign is being conducted 
through the legislative com- 
mittee of the American 
Automobile Association, of 
which the chairman is Richard 
H. Lee, Cleveland. Mr. Lee 
also is president of the Cleve- 
land Automobile Club and the 
Ohio State Automobile Asso- 
ciation. 

The National Vigilance 
Committee of the Associated 
Clubs of the World is aiding 
in the campaign in the interest 
of honest advertising every- 
where. 

The crusade started months 
ago, and has been gathering 


Continued Crusade 


weight and momentum ever 
since. It is directed against 
the so-called leagues and as- 
sociations which _ promise 
standard supplies and acces- 


RICHARD H. LEE. 


He Fights Tire Frauds. 


sories at cut rates, sometimes 
legal protection in case of lit- 
igation, and indicate immunity 
from theft and other ills to 
which motorists are heir. 

It was intended to uncover 
the individual who had some 
subtle scheme, built just within 
the law, or otherwise, and so 
clothed that the motorist 


Ralph Mulford Makes New Record 


An average of 76 miles an 
hour for 24 straight hours! 
That is the story in brief of 
the new world’s racing record 
made at Sheepshead Bay, May 
Ist, by “Smiling” Ralph Mul- 
ford, in a Hudson Super-Six, 


stock chassis, equipped with 
Goodrich Silvertown Cord 


tires. Mulford went 1,819 
miles in the 24 hours. Best 
previous record was 1,581 


miles by Edges at Brooklands 
track, England, 1907. 
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should think he was getting 
one thing, when, as matter of 
fact, he was getting another. 


Many motorists have 
“fallen for” these schemes 
and lived to regret it when 
they found the quirks of the 
contract to which they affixed 
signatures. 


“There is a concern being 
promoted” said Mr. Lee re- 
cently “which advertises auto- 
mobile accessories for sale at 
figures lower than the cost of 
manufacture. These so-called 
discounts are offered to you 
providing you pay an annual 
fee of $10.00 and join 
their organization. A mem- 
bership was purchased by us 
in this organization. We 
offered to buy a number of 
standard accessories and tires 
listed in the catalogue, and in 
each instance were informed 
that they were ‘just out,’ ex- 
cept that ‘a most excellent tire 
manufactured by them ex- 
clusively’ was offered in place 
of the standard tires which 
they said they were ‘out of.’ 
Complaint was made but tt 
was pointed out that their con- 
tract provided that they would 
furnish the goods listed in the 
catalogue when such goods 
were ‘in stock.’ ” 


Found 


By Ray Purschell, Union, 
Mo., Goodrich dealer, tw® 
38 x 5} casings, one a Silver 
town, 52617768. 

By Mr. Marci of the Al 
bany office of the New York 
Central, two 34 x 4 Goodrich 
casings, 61727722 and 
61836852, 
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Auto Being Pulled by Motor Wheel. 


Silvertowns Help to Reduce the 
Cost of Gasoline 


If you saw a big touring 
car (total weight with occu- 
pants, 3,197 pounds), being 


pulled along the roadways by 
a light motor wheel attached 
to a bicycle at the average 


speed of 12 miles an hour,, 
wouldn’t you be apt to figure 
that here the high price of 
gasoline question was on the 
road toward solution. And 
then you'd turn to the tires to 
see what kind of equipment it 
was that helped to make the 
car so light. 

The accompanying picture 
shows the actual demonstra- 
tion. - This car, a Franklin, 
with two passengers, is being 
drawn along the Whitefish 
Bay Road, Milwaukee, by a 
Smith Motor Wheel which ac- 
complishes its task with ap- 
parent ease. On the wheels of 
the car are the celebrated Sil- 
vertown Cord Tires which are 
so resilient and light riding 
that they save as high as. 25 
per cent of the average power 
ordinarily required for a car. 


—.—.eR-=-}jjtttNws=«$=Oo—s—s 
Hands Up! Real Highwaymen Are Caught—by Camera 


Rarely indeed does the vic- 
tim of a hold-up have the 
chance to get a picture of his 
assailants. But strangely 
enough the accompanying 
photograph represents just 
that sort of a situation. And 
it is doubtful if a like picture 
ever was taken before. A 
member of the firm of Crosbie- 
Wilkins Hardware Company, 
of Sour Lake, Texas, was 
traveling by auto along a 
lonely Texas road not far 
from his home city. Three 
machines in all made up the 
party. They came to a culvert 
spanning a creek and there the 
Crosbie-Wilkins man who had 
been riding in the last ma- 
chine, got out to take a pic- 
ture of the two machines 
ahead. Just as he got the 
focus four bandits emerged 
from under the culvert and 
leveled revolvers at the heads 


of the autoists. Result—a 
picture of a real hold-up. 

The picture looks a little 
tame for a robbery but that 
fact actually gives it realism. 


A staged photo would have - 


the spectacular thrills minus 
the realism. People dead in 
earnest don’t take time to be 
spectacular. Notice the man 
in the background who seems 


to be drinking from a bottle. 
That is an optical illusion, say 
the victims of the hold-up. 
They aver that the seeming 
bottle is nothing less than a 
very business like gun which 
is being leveled straight at the 
heads of the first automobile’s 
passengers. Note the inevita- 
ble Goodrich tires in the pic- 
ture. 


A Real Hold-up Scene. 
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A Train Worth Flagging 


A group of people were waiting at a little 
Missouri railway station. Schedules had been 
changed and nobody was sure whether the 
next train would stop. And while they were 
stewing and fretting about it, the train hove in 
sight around a curve. Everybody got more 
excited, wondering if it was going to stop. 
And while they “wondered,” a 16-year-old boy 
went out and flagged it. 

There’s a tremendously big prosperity train 
coming down the business track, Mr, Dealer. 
Owners of two and a half million automobiles 
are aboard. It is a train laden with gold. 

Are you going to flag it? 

The question is right up to you. It’s a 
momentous question. It’s big with possibili- 
ties. It means more to you than you think. 

In other words it’s right up to you to say 
whether you are going to get your share of a 
business wrapped up in two and a half million 
automobiles. Or do you want to let that pros- 
perity train get by? 

' Then don’t stand on the station platform 
“wondering” whether it will stop. Flag it! 


+ + + 


Flag it by connecting up with The B. F. 
Goodrich Company national advertising cam- 
paign. That’s your biggest single help. 

Use a Goodrich signal and then listen for 
the air brakes. When the passengers come 
piling off show them that you have the product 
of the most expert rubber compounders. Cap- 
italize the prestige of the world’s biggest rub- 
ber factory. 

And when you’ve got ’em coming your way, 
don’t let up on the flagging process. Keep 
your beacon light burning. Let the world and 
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its brother know you’re on the map—and just 
where you are on the map. 

Keep in touch with what The B. F. Good- 
rich Company is doing. Its nearest branch will 
gladly keep you informed. When a smashing 
Goodrich ad appears in your local paper, hitch 
onto it—let the people know that your service 
has the Goodrich hallmark. That will bring 
the people who read the “ad” to you. 

” % % 

Ask Goodrich for advice, suggestions, helps. 
These always will be gladly given. Experts 
will be at your service. Signs, posters, window 
displays, moving picture slides, electrotypes for 
newspapers, special letter heads and envelopes 
—these and many other things are yours for 
the asking. And they will help you—more per- 
haps than you imagine. 

With these signals you'll corral the biggest 
and best part of the trade. Add service and 
courtesy and you'll hold it. 

Well, here comes that big prosperity train! 

Are you ready to flag it? 

* e & 

Dealers in various parts of the country are 
thinking up new things all the while, just as 
you are. And it is interesting to get in touch 
with what is going on outside of your own 
garage or service station. The GOODRICH 
Magazine will try to aid you in keeping in- 
formed on topics that vitally concern you. 
distinctive idea sprung in San Francisco often 
will help a man in New York and vice versa. 
We'll try to get these ideas before you in a way 
calculated to do you the most good. And when 
you have an idea that might help others, why 
not let the editor of The GOODRICH know 
about it? 


A girl in Detroit, clad in long white coat, and 
chatting nonchalantly with a friend, held up 
traffic for many minutes on a muggy day re- 
cently, according to the Detroit Free Press. 
The girl looked so bright in the foggy setting 
that the traffic thought she was a Goodrich 
white-coated traffic policeman, and a big part of 
the traffic was on Goodrich tires too. 


Very discriminating burglars recently broke 
into a private garage in Providence, R. | 
They stole practically nothing excepting 4 
Goodrich Route Book. Poor fellows didn’t ” 
happen to think that they might have got ten 
Route Books for the asking of any Goodrich 
dealer. But still—maybe they couldn’t wait 
till the next day. 
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THIS 1S GoTROX, THE BANKER 
TALKING — 1 KNOW ITS 
PRETTY LATE, BUT IM UP 
HERE AT THE BROOKSIDE 
ROADHOUSE WITH A PARTY OF 
FRIENDS AND IVE JUST GoT 
TO HAVE A CODPLE OF INNER 
TUBES — TAKE YovurR 
Time — Wee ouT 
FOR “THE NIGHT 


GONE AN INCH OVER 
A THOUSAND MILES 
WITH THIS TIRE, 
AND LOOK AT IT. 


THE DEALER KNOWS WITHIN A 
HUNDRED MILES OF JUST 


WHAT THE TIRE HAS COVERED | 


CHARGE THE OLO 
MAN “THE LIST 
PRICE AND GIVE 


Me THe 10% 


1 CAN DO BUSINESS 
WITHOUT DEALING 
WitH You 
BURGLARS 
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1S THAT ALL.IT NEEDS 7 
WELL- HURRY UP 1 
THOUGHT YouD NEVER 
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Garage Fumes Claim Many Victims 


Sudden deaths of garage 
men while at work have oc- 
curred so frequently that some 
one cause has been sought and 
probably found. 


The men usually died while 
working over idling motors. 

Poisonous carbon monoxide 
gas, formed from imperfect 
carburetion, weak explosions, 
or over-supply of gasoline has 
usually been decided the cause 


of death in these cases, all of 
which took place in small or 
unventilated garages. 


All complete burning, no 
matter what its nature, pro- 
duces carbon dioxide, which 
never poisons, but often suffo- 
cates. 

But incomplete combustion 
as a rule produces carbon 
monoxide. 

This gas poisons the blood, 
which in turn carries the 


Didn’t Have Enough Vans for This Load 


Minneapolis could not supply enough extra drays 
April 3rd for The B. F. Goodrich Company there to 
ship all the tires the dealers in its territory 
wanted sent on that day. 

Seventeen heavy trucks were all 
the available transfer firms of the 
city could supply. 


Seven more 
trucks could have been used 
and were used the following 
day to clean up the shipment 
to dealers of the Northwest. 


Orders for April tst 
delivery of the tires had 
come wm avalanches. 


Long Procession of Vans in Minneapolis carrying Goodrich tires. 
12 
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poison to all parts of the body. 


Victims start with feeling 
“dopey” and drowsy. Then 
they fall unconscious. Death 
follows unless they receive im- 
mediate attention. 


Non-fatal effects are 
slowed-up thinking, paralysis, 
deafness, convulsions, and 
many other symptoms. 


Ventilation is the best pre- 
ventive against the accumu- 
lation and action of the gas. 


Steel Tired Trailers 
Wreak Havoc 


Steel Tired Trailers on 
Motor Trucks are becoming 
the subject of serious comment 
among public officials through- 
out the country. This is be- 
cause Steel Tires have proved 
to be of serious damage to 
street pavings, especially those 
surfaced with asphalt. And 
even more sturdy surfaces are 
suffering, it is declared. 


The trailers are more dam- 
aging to street surfaces than 
the steel tire wagons on ac- 
count of the rapidity with 
which they are drawn. Ordi- 
nary wagon tires that would 
do little damage at a speed of 
ten miles per hour become 
fatal to asphalt surfaces when 
whirl along behind a 
motor truck at the rate of 
from 15 to 30 miles per hour. 


Cases are being cited in 
various cities wherein the fast 
moving steel tired trailers 
have fairly ripped up the pav- 
ing surface. This naturally 
means a heavy cost for street 
repair. 
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Evangelist Likes 
Goodrich Service 


G. Kilmer Ackley, the cele- 
' brated evangelist, personally 
knows that service everywhere 
with Goodrich 
bought anywhere. 


goes tites 


Last March he bought a 
Goodrich equipped auto in 
Pennsylvania and drove it 
over bad rutty roads to Colum- 
bus, Ohio. At the end of the 
trip he discovered the outside 
edges of the tires were only 
slightly roughed-up. 


The service given the evan- 
gelist by the Goodrich store 
in Columbus was so satisfac- 
tory that he was moved to 
write in his appreciation. 


“l have been a Goodrich 
booster for some years,” he 
wrote, “but am today doubly 
so because | believe the man 
who rides with Goodrich ser- 
vice on his rims is having his 
worries lessened and his jour- 
ney made pleasanter. 


“The Goodrich Route Books 
and Markers were my only 
guides over a strange road. 
But they were accurate and 
up-to-date and I did not once 
get off the right road. I would 
not be afraid to undertake any 


trip over new roads with 
Goodrich Guide Books. 


“Goodrich quality, I believe, 
means co-operation all the way 
from the foundations of the 
tires in the plant, where 
quality materials count, to the 
last word on the road, where 
the rubber is called upon to 
‘deliver the goods.’ ” 


~ Children and Accidents 


Strange as it may seem 
children of school age are 
more reckless in running in 
front of automobiles than 
children under school age, 
according ‘to the New York 
police department. 


Says Air Craft 
Needed in War 


Riding on rubber is just as 
thrilling as riding on air 
waves, and a good deal safer, 
decided Phillips W. Page, as 
he finished two years of active 
aeronautics in 1913 to sell 
Goodrich products in Port- 
land, Maine. 


Page still loves his aero- 
plane. 


PHILLIPS W. PAGE. 


But he loves equally his 
“Barefoots” and “Silver- 
towns.” 


In fact, Page always liked 
Goodrich brands. So he al- 
ways had the wheels of the 
bi-planes and hydroplanes he 
flew equipped with Goodrich 
tires. 


While in the flying game he 
piloted the first hydroplane 
ever to drop a_ parachute 
carrying a passenger over a 
body of water. This was just 
off Marblehead, Massachu- 
setts, in the spring of 1912. 
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Stage Line Demands 
Best in Tiredom 


The San Bernardino Moun- 
tain Auto Line operates thir- 
teen stage lines out of San 
Bernardino, Calif., to fourteen 
different resorts in the sur- 
rounding mountains. Owing 
to the bad roads encountered. 
especially in the spring, the 
company has been compelled 
to spend $7,000 a year for tire 
upkeep alone. Recently a 
member of the firm, P. H. 
Green, had occasion to make 
a trip over an unspeakable 
mountain road leading to San 
Bernardino. He rode in a 
Studebaker car equipped with 
Goodrich tires. The wheels 
alternated between miles of 
jagged rocks and seas of mud. 
Time after time they sank to 
the hubs and had to be spun 
around for five minutes at a 
stretch and fresh rocks and 


gravel thrown under them to 
give them a pull hold. 


“We went equipped with 
four extra tires and expected 
to use them every few minutes 
all day, but we just rolled into 
San Bernardino without even 
a puncture,” says Mr. Green 
in a letter to the Goodrich Los 
Angeles branch. “I have 
come back with the determi- 
nation to use Goodrich tires 
right away and if we can get 
the same kind of action as we 
got on this set of Studebaker 
Goodrich, we will certainly 
consider making Goodrich 
tires standard equipment.” 


Auto Factories 


There are about 450 auto- 
mobile factories in the United 
States. Michigan has the 
largest number—approximate- 
ly ninety. New York is next 
with a few over sixty, and 
Ohio third with fifty-three. 
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California Belles Gathering Acacia Blossoms. 


How’d you like to gather 
acacia blossoms with this bevy 
of belles? Actually now 
wouldn't this appeal to ‘most 
anybody and make him hate 
to think of working indoors 
during the charming Maytime. 
The lucky fellow in this case 
is Charles D. Bausch of Ala- 


meda, Calif. He is taking a 
party of Alameda girls on a 
little outing and they have 
stopped to pick the beautiful, 
feathery acacia blossoms on 
the way. Needless to say the 
Goodrich tires added the 
finishing touch to a_ perfect 
day. 


English Women Chauffeurs Don’t 
Fear Jibes 


Women chauffeurs in Eng- 
land who, because of the war, 
have replaced men as drivers 
of public conveyances, have 
been the subject of many jokes 
on the part of the male popu- 
lation. This is mainly due to 
the apparent awkwardness of 
the new drivers and the dif- 
ficulty with which they mas- 
tered the mechanism of the 
big London vans and buses. 


The bantering to which the 
fair drivers are subjected have 
for the most part been taken 
good naturedly. 


Much “friendly” advice has 
been proffered from the male 
observers in the streets but 
the drivers from their lofty 
seats pay little attention. 


They have gone through the 
mill like “good fellows.” 


Do You Want a Pretty Girl? 


Meaning, do you want the 
girl who appears on the front 
cover of this issue. We have 
arranged to supply a limited 
number of her to those of her 
admirers who apply first.. And 


she’s free—no stamps or 
money necessary. Of course 
the marshal and the other 
town folks go with her. Apply 
to the editor of the GOOD- 
RICH. 
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Silvertowns Still Reign 
Supreme— 
Says Commentator 


“Goodrich Silvertown Cord 
Tires seem to be having every- 
thing pretty much their own 
way this year so far in the 
racing game, the same as last,” 
commented the San Francisco 
News Letter and California 
Advertiser in reporting the 
results of the recent Corona 
and Ascot Park races in its 
April 15 issue. 


“Ninety-five per cent of the 
cars which qualified for the 
Corona races were equipped 
with Silvertown tires,” con- 
tinued this publication. 


“The first four winning 
cars and the sixth were 
equipped with Silvertown 
Cords, and it is rather signifi- 
cant that Durant, who quali- 
fied for fifth place, used up so 
many tires of another make 
that he exhausted his pit 
equipment, and in his last tire 
change applied a Silvertown 
to his right rear wheel. It is 
also worthy of comment that 
Barney Oldfield, according to 
newspaper reports, stopped at 
the pits at the end of the third 
lap with his tires in rags. He 
also did not use Silvertowns. 


“At the Ascot Park races, 
also, Silvertowns made a re- 
markable showing, all the win- 
ning cars being equipped with 
this make.” 

This victory for Silvertown 
tires is all the more significant 
when it is considered that 
every Goodrich tire used in 
these races was paid for at the 
full price. There was no in- 
ducement offered other than 
the sheer merit of: the tire it- 
self. 
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Silent Watchmen 
Ever on Guard 


Goodrich Guide Posts 
night and day warn 
travelers of danger. 

Upper picture shows 
Goodrich Guide Post 
truck on the rim of the 
Grand Canyon, Grand 
Canyon, Aris. Center 
picture shows a danger- 
ous crossing at Willow, 
Ohio. 

Picture below ts scene 
at bad crossing in the 
city of Cleveland. 
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Monster Gun Rides Over Mountain 


“Let’s pretend,” said the 
United States Army officers at 
Ft. Miley, San Francisco re- 
cently, “that we are at war 
and that the coast at Half- 
moon Bay is threatened with 
attack by the enemy. And 
then let’s seé,” they added, 
“if we can save it.” 


That was the beginning of 
what turned out to be prob- 
ably as effective a test of the 
efficacy of automobiles in coast 
defense as ever has been con- 
ducted in the United States. 


From Ft. Riley, Halfmoon 
Bay is 38 miles away. The 
problem confronting the army 
was to transport thither in as 
short a space of time as pos- 
sible a seven-inch, four-ton 
howitzer, and a considerable 
number of men. The project 
had all the realism of war. 


Now the relief expedition 
was planned through San 
Mateo over a mountain road. 
The course winds in and out 
through many hills and in 


on Goodrich Tires 


places is extremely rough. 
Over such a road the monster 
howitzer never before had 
been hauled by less than a 
dozen horses or mules. And 
it was agreed that under the 
very best conditions horses 
could not have dragged their 
burden over this 38 miles of 
mountain road in less than a 
day and a half. 


Well, the immense hulk of 
artillery was loaded upon a 
five-ton Sauer truck by the 
13th Company of Coast Ar- 
tillery, a word of command 
given, and away it dashed 
shaking the ground beneath 
it. 


Many minutes afterward 
the officers and men of the 
Machine Gun Company, Fifth 
Inf., N. G. C. leaped into auto- 
mobiles supplied by the Cali- 
fornia Volunteer Automobile 
Reserve Corps and dashed 
after the ponderous coast de- 
fender. Everybody raced to 
“save” Halfmoon Bay. 


Thousands of people en 
route cheered the flying col- 


umns and American flags 
waved everywhere. 


In one hour and fifty min- 
utes the main column of autos 
swung into Halfmoon Bay 
amid more cheering. And 
hardly more than a half hour 
later the big gun chugged 
thunderously into view. It 
was given an ovation. Strate- 
gically Halfmoon Bay was 
“saved.” 


And the big truck wheels 
which rolled the huge engine 
of defense over the trying 
mountain road without a sin- 
gle stop in three hours were 
equipped with Goodrich tires. 


‘They had stood the test with- 


out so much as a whimper. 
They too got their round of 
praise. 


The Sauer truck used was 
loaned by Henry D. Watson, 
eastern sales manager of The 
International Motor Company. 
The plan was originated by 
The Volunteer Automobile 
Reserve Corps, which is com- 
posed of a number of leading 
firms, and which supplied the 
machines free of charge. 
Captain H. D. Ryus is com- 
mander of the reserve corps. 


Ward P. Smith after a fox hunt. 
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Two Hobbies 


Ward P. Smith of Water- 
town, N. Y., one of the very 
much alive dealers in the Em- 
pire State, has two, distin- 
guishing traits. One is his 
fondness for Goodrich tires: 
the other his love of the fox 
chase. Both traits are ft 
vealed in the accompanying 
picture. Mr. Smith has re 
turned from a very successful 
hunt and is visibly happy ove! 
the result. Note the inevitable 
Goodrich tires on his machine. 
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Free Phone in Garage Door is 
Big Service Help 


Day and night service to 
motorists is the aim of Camp- 
bell & Freeborn, Miltonville, 
Kansas, Goodrich dealers and 
garage owners. To give 24- 
hour service, and yet to avoid 
the heavy expense of a night 
force, Campbell & Freeborn 
hit on an astonishingly simple 
time and money saving idea. 


In the front door of their 
garage they had a hole cut 
about a foot square, into 
which they fitted a door swung 
on spring hinges. 

Telephone connections were 
then run to the little door and 
attached to a telephone fas- 
tened on it. 


The opening is just about 
as high from the ground as 
the front lights of the ordinary 
automobile. 

When the autoist caught at 
night with some _ trouble 
teaches the shop he can thus 
easily see the door of this 
miniature telephone booth and 


the firm’s invitation painted 
around it to telephone them. 


Using the Phone at Night. 


It is estimated that there 
were more than 1,000 tons of 
curled hair used in the making 
of passenger automobiles in 
1915 and more than two 
thousand tons of moss used 
for the same purpose. Burlap 
was used in enormous quan- 
tities in auto productions. 
Estimates are that between 
six and seven million yards of 
it were used in 1915. 


Would License Auto Mechanics 


Agitation for the licensing 
of auto mechanics has started 
in Peoria, Illinois, where Prof. 
Frederick H. Evans, head of 
the machine drawing depart- 
ment of Bradley Institute 
there, developed the idea. 

The expert knowledge re- 


quired in an auto mechanic is 
lacking in a good many pro- 
fessed mechanics, Prof. Evans 
has found. He holds that 
auto mechanics is such an im- 
portant profession that only 
the thoroughly fit should be 
allowed to practise it. 


Goodrich Has 18,000 Employes 


There were 18,147 people 
on the payroll of The B. F. 
Goodrich Company, on May 
Ist. This is an increase of 
124 per cent in four months. 

Of the 18,000, nearly 16,000 
are located in Akron. Figur- 


ing that each employe repre- 
sents a family of four persons, 
it will be seen readily that 
nearly 65,000 of the population 
of the Rubber City are benefit- 
ing from the prosperity which 
the Goodrich Company enjoys. 
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Drivers Must Stop, 
Look, Listen! 


Autoists who claim damages 
from railroads for accidents at 
crossings must prove that they 
“stopped, looked and listened”’ 
immediately before they at- 
tempted to cross the railroad 
tracks, according to a recent 
decision by the Michigan State 
Supreme Court. 


The ruling followed a suit 
instituted by John S. Sanford 
of Battle Creek, Mich., who 
claimed damages resulting 
from a crossing collision. The 
defendant railroad proved that 
Sanford looked for the ap- 
proaching train when he was 
some distance from the cross- 
ing but that he did not take 
this precaution at the time he 
reached the crossing. Federal 
courts support the Michigan 
Tribunal, according to the _ 
latter body. 3 

The Michigan court held 
that the plaintiff was negligent 
when he failed to stop, look 
and listen immediately before 
he started to cross the tracks. 


No—She Isn’t To Blame 


A girl riding behind a com- 
panion on a motorcyele is not 
responsible for his violation 
of the speed limit according to 
the courts of Charleston, Ky., 
where it was decreed recently 
that two motorcycle officers 
must pay $500 damages to a ~ 
young lady because of false 
arrest. Although it was ad- 
mitted that the girl “kidded”’ 
the officers during the speed 
limit controversy, the court 
held that she was not respon- 
sible for infraction of the law. 
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Champions Prefer Goodrich Palmer Tires 
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Every Important Bicycle Road Race 
last year was won on Goodrich Tires 


Here are some of the “champions” 
who piled up miles on Goodrich Palmers. 
(See Page 21.) 

At upper left is Fred M. Sanborn, of 
Baltimore. 

Upper center shows Joseph Zabelicky, 
New York. 

Upper right, Fred J. Perreault, Mal- 
den, Massachusetts. 

Center, A. L. Everard, Ridgefield 
Park, New Jersey. 

Right center, L. A. Fraysee, New York. 

Lower left, H. H. Hintze, Newark, 
New Jersey. ; 

Lower right, W. T. C. Yorke, Phila- 
delphia. 
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Bicycle Riders Pile Up Big Mileage 
in Spirited Competition 


If you stopped to add up the 
total number of miles ridden 
during 1915 in the bicycle 
competition of the Century 
Road Club of America, you’d 
have an aggregate to make 
you gasp... Virtually this score 
or more of strenuous competi- 
tors would have circled the 
earth nearly four times, had 
their separate records been 
stretched into a straight line. 
Their mileage in figures was 
93,275. And Goodrich Pal- 
mer tires helped to cover by 
far the greater part of that 
distance. 


L. Andre Fraysee, New 
York, piled up 12,591 miles 
himself. His muscle power 
would have taken him half 
way around the equator. He 
made 15 “‘centuries’’ by riding 
a continuous 100 miles in a 
single twelve hours fifteen dif- 
ferent times, and in addition 
to that he did his 11,091 laps 
of ordinary mileage. He used 
Palmer tires. 


“Il always use them be- 
Cause they are fast and easy 
riding,” he volunteered a short 
time ago. 

W. T. C. Yorke, Philadel- 
phia, came in third for cen- 
turies with 16 of them and got 
third also in mileage with 
8,663 miles to his credit. He 
rode Palmers. 

“My Palmers proved a big 
help because of their resiliency 
and reliability,’ he com- 
mented. 

Albion L. Everard, Ridge- 
field Park, N. J., counts six 
centuries and 2,860 miles on 


his score sheets in the two con- 
tests, winning sixth and tenth 
places respectively. Everard 
rode Palmer tires. 

“Riding close to 7,000 miles 
on one pair of Palmer tires 
without any trouble whatso- 
ever, | was doubly convinced 
of their worth and would not 
hesitate to recommend them to 
any rider in the game today,” 
he testified. He happens to 
be in charge of the century 
and pleasure trips of the New 
Jersey Division of The Cen- 
tury Road Club of America. 


I. J. Perreault, Malden, 
Mass., traveling centurion for 
the national club, rode second 
with 19 centuries and eighth 
with 4,085 miles. Perreault 
rode Palmer tires. He is now 
50 years old and has ridden 
during his career 290,000 
miles. 

IF. H. Peterson, Bloomfield, 
N. J., rode first in the 50 mile 
road race staged last June. 
He rode Palmers too. 

“This tire is used by about 
90 per cent of the present day 
road racers; the Palmer tire 
has been used by me over 
twenty years,” he _ recently 
averred. 


Fred M. Sanborn, Balti- 
more, won the gold medal in 
the 1915 national century and 
mileage competition of The 
Century Road Club Associa- 
tion, an organization distinct 
from that of The Century 
Road club of America. He 
went 6,421 miles, of which 21 
were single centuries and one 
double. Sanborn rode Pal- 
mer tires. 

“Tl have used nearly every 
make of tires, but find Palmers 
by far the best—combining the 
highest degree of speed, dur- 
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ability, and easy riding,” he 
declared. 


William M. Wingquist, 
Brooklyn, N. Y., wheeled 
second in the same competi- 
tion with 4,084 miles, of which 
fifteen were single centuries 
and three doubles. 


Well, Winquist swears by 
Palmers like all the rest. 


“T find that they ( Palmers) 
are extremely fast and though 
not easily punctured, it has 
been my experience that they 
are the easiest tire to repair, 
as the cement seems to keep 
a better hold,” he commented 
recently. ‘I shall continue to 
use them in all road and track 
events.” 


Joe Zabelicky, New York, 
pedaled remarkably well, too. 
First in the century contest 
with his 55 centuries, of which 
two were doubles, he also 
came in fourth in the mule- 
age runs with his 6,758 miles 
covered. He rode Palmer 
tires. 


H. H. Hintze, Newark, N. 
J., came close to both as to 
distance covered. He rode 
12,158 miles in the year, thus 
winning first place in the mile- 
age contest. He tried no cen- 
turies. 


Since 1899, when Hintze 
first seriously took up bicycle 
riding he has covered 75,990 
miles, or more than thrée 
times the earth’s circumfer- 
ence. But he doesn’t consider 
that so wonderful because in 
1906 alone he went 20,292 
miles and 139 centuries, win- 
ning thereby the long distance 
amateur road championship of 
the United States, Canada, and 
Mexico. He is a Palmer tire 
devotee. 
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An Especially Pretty Window of the Detroit Goodrich Branch 


GARDEN 
HOSE 


This shows how a Garden Hose Display may be made attractive. 


Garden Hose Brigade is Ready 


Good garden hose, is to be 
found fighting wherever the 
enemy, dry weather, is en- 
trenched and little do we 
know when and where this 
enemy will dig himself in. 
The entire country, from 
coast towns and inland cities 
to the miles and miles of in- 
termediate territory, is subject 
to attack. Standing armies of 
garden hose, all grades, are 
therefore yearly recruited and 
increased with millions and 
nmillions of feet of new hose. 

Analyzing the danger close 
at hand, let’s draw a city from 
the pack. It’s Boston. Now 
we happen to know there are 
180,000 native families in 
Boston but we do not know the 
entire consumption of Garden 
Hose. If we estimate con- 
servatively on just the families 


for Dry Weather 


(notice families, not popula- 
tion) one will surely keep 
within the bounds. What do 
you say to 25 feet per family? 
Is that too much? You know 
some large users go as high as 
500 feet—plus, sometimes. 
Well, let’s call it 25 feet, any- 
way, and see what we have. 
180,000 x 254,500,000 feet 
for one city. Astonishing, isn’t 
it? This approximate figure, 
of course, we must remember 
covers all makes and grades of 
hose. Another thing ; we must 
discount this figure because all 
users, thanks to the manufac- 
turer of high quality hose, do 
not have to purchase every 
year. We'll cut it down, as- 
suming that the good hose 
counter-balances the cheap, 
one season hose, making the 
average life many years. A 
total hose consumption, any- 
way, of hundreds of thousands 
of feet every year for one city. 
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What proportion of this 
total can we allot to Goodrich? 
We won't attempt to allot any 
nor will we assume that we 
can get it all because we can’t, 
but the proportion we do get 
depends entirely on ourselves 
and the way we go after it. 
Half the battle is already won; 
we have a quality hose that 
can’t be excelled. The other 
half is up to us and we can 
make it just as large as the 
sincere effort we put into it. 


All shots made through the 
jobber and dealer, of course! 
You are the lieutenant of your 
regiment of garden hose pros- 
pects. Whether you handle 
regular Goodrich brands or 
private brands makes no dif- 
ference. The principle is just 
the same. Make the first shot 
a window display. Your win- 
dows are your best advertising 
medium and all the cost at- 
tached to one display is the 
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time and effort necessary to 
make big sales. 


As soon as a dealer signs up 
for Goodrich-made Garden 
Hose he receives, without 
charge, Good Ammunition 
that hits the mark for a full 
year’s campaign. 


Window cards are free. 
Stand one on the showcase, in 
front of the cash register, in 
the window, on your reel of 
hose.. These cards are made 
for street car advertising, too. 
Tack them on fences. Get 
thin ones with stickers and 
slap against the glass in door 
and window. 


Reach the great multitude 
of Garden Hose users with an 
advertisement in your local 


Attract attention to 
your window display with 
electros that advertise you. 
Double or single column plates 
with ample space for your 
name. Can you beat it? 


paper. 


Painted reel is supplied free 
for window or floor displays. 
Stand it where it will be seen. 
Your customer will want to 
feel of the hose he saw in the 
window. Give: him this priv- 
ilege—then close the sale. 


Folders that advertise you 
as well as the hose are im- 
printed with your name and 
supplied in liberal quantities. 
Everything that experience, 
money and ingenuity can pro- 
duce is done in favor of the 
dealer. 


Brands vary from good to 
best according to service re- 
quirement. As a matter of 
fact, there are various methods 
of construction, the most im- 
portant of which are braided 
fabric and wrapped duck, but 
the point to remember is that 
47 years of experience in man- 
ufacturing hose for different 
users makes Goodrich an 
authority. 


Every attainment in knowl- 
edge, workmanship and ma- 
terials is handed down through 
the jobber and dealer to the 
buyer of hose. As a result, 
the name “Goodrich” branded 
on Garden Hose means long 
life and practical economy for 
each and every service. 


Delicate Cameras Travel Safely on Goodrich Tires 


The most interesting news- 
paper innovation in the way of 
setting live, up-to-the-minute 
pictures before the eyes of the 
reader goes to the credit of the 
Philadelphia Public Ledger. 
The Ledger has a photograph 
auto patrol equipped with 
high power cameras especially 
designed for fast work. This 
patrol answers fire alarms, 
emergency calls of all kinds— 
anything that offers the possi- 
bility of real news pictures. 
And the rapidity with which 
the patrol travels and works 
makes newspaper pictures 
available that could not be 
thought of under the old con- 
ditions. In order to be safe 
and sure under high strain the 
new patrol uses Goodrich tires. 


Camera Patrol of the Philadelphia Public Ledger. 
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United States Would Have Advantage in Case of War 


In case of war the United 
States would have a remark- 
able advantage over any other 
nation in point of automobiles 
available for military use. 
Carefully computed figures 


show that there are in the 
states of New York, Ohio, 
California, and lowa as many 
machines as exist in the entire 
world outside of the United 
States. The United States as 
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a whole has about 2,500,000 
machines. Its nearest rival is 
Great Britain, which at the 
start of the present war had 
something like 275,000 ma- 
chines. 
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A Page of Goodrich Garages 


-JOHNSON<MOORE 
GARAGE = 
AGENTS FoRFOR DANOOVERLAND CARS & 
TIRES Best vT#t LONG RUN & 


AD km — — eee, 
Tv . <i vee , GOODRICH. TIRES] ie ee 
i CTEL Ssivenrom CORDS 4 ppielalte LS) 


: 


SERVICE CO 


Left to right—Top—Mack Garage, Lima, Ohio; Johnson and Moore, Floresville, Texas. Middle—J. H. 
Cavell, Watsonville, Cal.; The Pureoxla Co., Boston, Mass. Bottom—Benedict-Buick Co., Ionia, Mich.; 
Sterling Supply and Service Co., St. Louis, Mo. 7 
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Below its a cherry orchard 
in full bloom. 


On Dry Creek Road, Santa 
‘Clara Valley. 


Blossom*Time In Santa Clara Valley, California 


Chauffeurs Fail in Test sota, 150 out of 200 failed to How Insurance is 
i eid al , qualify. “If one of four Dead 

oa enaulreurs cylinders is missing how is rize 
license test held under the the missing one located?” was 


: . ; : se salesmen 
auto license law of Minne- one of the questions. Fourteen Japanese salesme 


of The B. F. Goodrich Com- 
pany’s branch in Tokio, Japan, 
were happily surprised to 
Here is a learn the company included 
picture of them in its life and disability 
one day’s insurance, 
requests Now every member of the 
for Goodrich organization, as it 
are See Goodrich spreads four ways around the 
|r EE SS et Route world from Akron, has re- 
eo ee -o ro ee ceived his insurance papers. 
And the Japanese salesmen 
were not forgotten. 


Every member of the Good- 
rich staff in Japan signed a 
hearty letter of appreciation. 

Beside the names of nine of 
the fourteen signers appears 
the stamps of their signatures 
in Japanese. 
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Omaha Firemen, Goodrich Equipped. 


Bursting Hose is the Fireman’s Greatest Dread 


Given equipment that he is 
sure of, the trained fireman 
will plunge into the teeth of 
any blaze and usually he'll 
conquer. But give him unde- 
pendable hose or uncertainty 
in water supply and his task 
is heart-breaking. Fire, ruth- 
lessly blind and without mercy 
at best, has all the odds when 
the “artillery” of the defense 
goes bad. 


Nothing breeds more terror 
in the heart of the veteran 
“smoke-eater” than the sick- 
ening squash of the bursting 
hose. It isn’t the fire he fears 
—this man on the top of the 


ladder or in the blindness of. 


the smoke filled cellar. It’s 
rather the traitor in his own 
camp, hose failing under test. 


When Dr. B. F. Goodrich 
founded the great B. F. Good- 
rich Company factories at Ak- 
ron, O., nearly a half century 
ago, one of the very first 
things he made was fire hose. 
It was he who brought into 
existence the strongest, most 
reliable fire hose in the annals 
of fire fighting history—White 
Anchor. Actual instances 


can be cited wherein White 
Anchor served continuously 
without renewal for more than 
Almost unbelieve- 
able but true! 


20 years. 


Some time ago the company 
which was responsible for the 
celebrated White Anchor, put 
on the market a powerful up- 
to-the-minute brand of cotton 
jacket hose. This product of 
The B. F. Goodrich Company 
is known as White King and 
Grey King. 

This pair brought about a 
new era in fire hose making. 
They showed that an unsur- 
passed type of hose could be 


A stubborn Blaze. 
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produced and cotld be sold at 
a far less than that 
at which many existing 
brands were being put on the 
market. And it had _ been 
proven meantime that many 
communities were being de- 
prived of high quality hose be- 
cause of the prohibitive prices. 


With Grey King and White 
King available for 80 cents a 
foot, a new epoch in fire hose 
history was at hand. For this 
hose was guaranteed to be 
fully equal to any other make 
of cotton jacket hose in exist- 
ence, regardless absolutely of 
style or price. 


cost 


Omaha, Neb. recently re- 
ordered 8,000 feet of White 
King because of dependable 
service given. 


Such widely scattered 
cities as Boston; St. Johns, N. 
F.; Terre Haute, Ind. ; Toledo, 
O.; Denver, Col.; Salt Lake 
City, Utah; Los Angeles, Cal. ; 
Albany, N. Y. and Buffalo 
have tried the Goodrich brands 
and after rigorous tests have 
ordered more. 

In many other ways the 
Goodrich factories have been 
first aid to firemen. Fire 
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In Scenes like this Firemen demand real hose. 


fighters in many parts of the 
United States and Canada are 
finding protection in Goodrich 
rubber coats and boots. And 
Goodrich pneumatic and solid 
tires are giving dependable 


service beneath all kinds of 
fire apparatus. 

And the direct reason for 
the esteem in which these 
products are held by firemen 
lies in the fact that The B. F. 


Goodrich Company, which op- 
erates the biggest rubber fac- 
tory in the world, has never 
in its forty-seven years of ex- 
istence produced an article of 
inferior quality. 


Big Mail Trucks are Goodrich Equipped 


Motor trucks are fast re- 
placing horses in carrying the 
mails of Uncle Sam. The 
higher initial cost of the re- 
placement is rapidly made up 


for by greater speed of haul- 
ing and the smaller upkeep 
cost. In other words, the mail 
carrying situation is much like 
that presented by the fire de- 
partments of the country. 


Motors are faster and in the 
end cheaper. 

Recently Indianapolis in- 
stalled nine Studebaker trucks 
to carry mail. They have 
Goodrich equipment. 


Masterpieces Seen 


Side by Side 


Here are two masterpieces 
of man’s art side by side. The 
one is Rodin’s famous statue, 
“The Thinker ;” the other the 
celebrated Goodrich tires. 
Surely the hobnobing of aris- 
tocrats! The statue recently 
was donated by Alma de 


Bretteville Spreckles to Gol-.. 
den Gate park, San Francisco. 


In the machine is Mr. Arnot 
of the firm of Arnot & Presley, 
San Francisco, in a Pathfinder 
car. 


Famous Statue, “The Thinker,” side by side with Goodrich Tires. 
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Automatic Ice Mine Completely Baffles 


How would you like 
to have an automatic 
ice-plant that doesn’t 
cost a cent to operate 
and that increases its 
output in direct ratio 
to the heat of the 
weather ? 

M. L. Kelley, of Mt. 
Vernon College, Mt. 
Vernon, Ohio, has such 
a plant on two acres of 
property he owns four — 
miles east of Couders- 
port, on the Goodrich 
Route between James- 
town and Williamsport, 
Pennsylvania. 

He calls it the 
Sweden Valley Ice 
Mine. 

The main shaft of 
the mine is a hole 40 
feet deep with a sur- 
face opening 12 by 16 feet. 
Scattered near this are nu- 
merous small, natural open- 
ings. 

Every year about May 1, 
when warm weather really be- 
gins, a white frosty vapor be- 
gins rising from all the vents. 

The hotter the weather the 
thicker the vapor, which rises 
several feet above the ground. 


Br-r! 


the Weather Man 


The funny Ice Mine. 


Descending into the main 
shaft the visitor can see ice 
actually forming in the hottest 
weather. 

It forms for the most part 
in the shape of huge icicles 
tapering to needle-like points. 

By the close of the hot 
season these icicles have be- 
come enormously thick and 
long. 


It’s coldest here in summer time. 


Then with the advent 
of cool, and later cold 
weather above ground, 
they begin to melt. 

The columns of 
vapor that writhe up- 
ward all summer long 
from the ground vents 
grow smaller and grad- 
ually disappear until 
the return of spring. 

In winter the tem- 
perature of the shaft is 
higher than that of the 
neighboring country. 

No explanation of 
the phenomenon has 
been given so far, even 
though government ex- 
perts have examined 
the earth formations all 
about. Many theories 
exist but they do not 
seem to explain all the 
interesting phases of this freak 
of nature. 

Meanwhile, Mr. Kelley, the 
owner, asks no questions, but 
cordially invites visitors using 
the Goodrich Route past his 
automatic ice-plant to come 
right in. The place is open 
to visitors every day excepting 
Saturday. 


Indianapolis Mail Trucks on Goodrich Tires. 
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Scenes at Snoqualmie Pass. 


Beautiful Mountain Road in Washington Aids Travelers 


Until very recently the 
broad wheat fields and apple 
orchards and vineyards and 
irrigation canals of the east- 
ern part of the State of Wash- 
ington knew almost nothing of 
the salt water beaches and the 
mountain lakes of the western 
part. The people of Wash- 
ington lived in two different 
countries. That was because 
the Cascade Mountains stood 
between them and because the 
roads passing over the moun- 
tains were mere trails. They 
did not conduce to touring. 

Enter therefore the Sno- 
qualmie Pass roadway. It is at 
the lowest break in the Cas- 


cade Mountains in Washing- 
ton and is the very center of a 
remarkably picturesque coun- 
try. It is the new connecting 
link between the interior of 
Washington and Puget Sound. 


Opened late last summer 
after an expenditure in road 
improvement of more than a 
quarter of a million dollars, 
the new roadway immediately 
invited travel. It is estimated 
that during July, August and 
September 15,000 automobiles 
went through the pass. Heavy 
rains in the fall caused the 
roadway to be closed for a 
time however and the present 
spring and summer therefore 


witnesses the first real per- 
manent touring through the 
scenic beauty presented. The 
prime purpose of the improve- 
ment is to draw travel. from 


the whole eastern United 
States through the State of 
Washington. The pass is 


therefore a keen rival to the 
Lincoln Highway pass over 
the Sierra Nevadas, even 
though Snoqualmie is 1,000 
miles farther north. Lack of 
steep grades is a feature of 
Snoqualmie Pass. No grade 
is more than 5 per cent where- 
as declivities and ascents as 
high as 30 per cent featured 
the former mountain trail. 


Bicycle Also Replacing Horse in Policedom 


In American policedom the 
horse is slipping faster and 
faster out of existence. Motor 
patrols and motorcycles are 
speedier and more serviceable 
than flesh and blood ever could 


expect to be. But, many 
people had hoped that the 
heroic mounted cop _ never 


would be eliminated. Alas, in 
many cases he is being re- 
placed by the more or less un- 


heroic policeman mounted on 
a bicycle! The bicycle police- 
man is the counterpart of the 
soldier bicycle squads which 
have replaced cavalry to a 
large extent in Europe. 
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The May Prize Winners 


BAUER'S GARAGE 
» AUTO LIVERY 


OODRICH TIRES 


m7 


Ee 
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ysvomeerre, 


SUPPLIES 
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First Prize—Franklin Vulcanizing Works, Chicago. 
Second Prize—Bauer's Garage, Crystal Lake, Ill. 
Third Prize—Progressive Auto Service Co., Detroit. 


For Honorable Mention. 


Buckeye Garage and Rubber 


Herbert A. Thayer, 
Co., Cleveland, O. 


i Waterville Motor Co., 
Providence, R. I. 


Waterville, Me. 


For Honorable Mention. 


Lake Geneva Garage, 
Lake Geneva, Wis. 


M. F. Erdman Garage, 
Austin, Minn. 
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Olcott Garage, 
Olcott, N. Y. 
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THE DEADLY PARALLEL 


WHAT A COMPETITOR 
SAID IN 


1910 


BIRMINGHAM AGE HERALD 
FEB. 13,1916 


‘TIRES SHOULD GIVE 
EQUAL SERVICE AT 
ALL POINTS 


‘« All parts of an automobile tire, like 
those of the famous ‘one hoss shay,’ 


should be built to give equal service,’’ 
declares manager service | 
departmen e 
Rubber Company. ‘‘Uniformity in the 
wearing qualities of fabric, friction, 
breaker strip, tread rubber, bead and 
side wall is essential if the tire is to 
‘be brought up to this position—with 
due consideration of type of rim, char- 
-acter of roads, rate of speed. ap i 
weig 90 be carr n automobile 
ire should be «designed with the idea 
of giving the user the lowest possible 
OSt PD it) 

t is easy to strengthen some one 
part—but difficult to accomplish this 
without weakening some other fea- 
ture, or nullifying the effect of the 
improvement by some other part not 
lasting as long as the part improved. 
So that spécial abnormal features in a 
tire are of no particular advantage, 
and only serve to increase the cost of 

© PAS W S OS De “ 

e are building 29 ires, along 
‘one hoss shay’ lines. tires 
are essentially ‘balanced’ tires, so con- 
structed that under normal conditions, ' 
‘with proper care, the wear and tear on 
hem is equally distrib 

Dometimes firms have enterec 1e 
tire industry with a one-idea tire, cen- 
tering all their energies on some one 
feature, only to discover that the cost 
per mile to the user more than off- 
set the advantages of the improve- 


y attempts at improvemen 
specific features of pneumatic tires 
could be cited, but notwithstanding all 
the new devices constantly brought to 
our attention, nothing seems to equal 
the well balanced tire,’’ 


J 
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Built Like “The 
Deacon’s One- 


Hoss Shay” 


HE best Pneumatic Tire ‘is 
only as strong as its weakest 


part. 


Strengthening its strongest parts 
is as useless as putting a 5th Wheel 
on a Wagon. 

Yet this is often done to provide 
“Selling-feature” and “Talking 
Point.” 

The weakest part of every Pneu- 
matic Tire is its Walls or Sides, not 
its Tread—its Cotton Fabric or 
“Stocking,” not its Rubber “Sole.” 


HOICE long-fibred” Sea Is- 
land Cotton is the best ma- 
terial for Tire Fabric. 

We use nothing /ess in Goodrich 
Tires. 

Put more layers of Fabric than 
we do in the walls and the friction 
increases, with faster deterioration 
of the Rubber through the greater 
heat engendered. 

Put fewer layers, and the walls 
would not be strong enough to 
carry the load of the Car. 


HAT is the reason we build 

[ in Goodrich Tires, a care- 

fully BALANCED Tire, 
emulating the famous example of 
“The Deacon’s ThiJls and the Thills 
as strong as the floor.” 

The Maximum Fabric Efficiency 
and then —the rest of the Tire 
suilt wp to that. 

Result, — 

The most resilient Tire that is 
made with Fabric Walls,—at the 
lowest price per Mile of perform- 
ance. 


Why pay more, for any other 
Tire?’ 


The B. F. Goodrich. Company 


Makers of Everything that 
is Best in Rubber 


Akron, Ohio 
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Speed Lords Acclaim His Tire Majesty— 


Only yesterday in the auto- 
mobile racing game the pop- 
ping of tires was a foregone 
conclusion whenever the speed 
kings began to limber up. No 
race hero exempt—no 


race machine. Each had to 
limp to the pits with heart- 
breaking regularity. 

3ut on Memorial Day at 
Indianapolis Dario Resta in a 
Peugeot won the 300-mile 


Was 


King Silvertown ! 


sweepstakes at an average 
speed of 83.26 miles an hour. 
During all the grinding fury 
of that run, he made just one 
tire change. 

Wilbur D’Alene im _ that 
same race whirled under the 
wire in a Duesenberg first af- 
ter the winner. He made just 
one tire change. 

Ralph Mulford in a Peugeot 
whipped in third. And Mul- 
ford, soul- 


throughout that 


testing strain, had changed 
just one tire. 

The answer? 

It’s Silvertowns. 

Truly become almost monot- 
onous by repetition! But ‘still 
the miracle of the racing 
game. 


Resta, D’Alene, Mulford— 
all had ‘Silvertowns. Of course 
they drove a steady, heady 
race, but what would their 
skill have brought them if they 


Dario Resta, who won at Indianapolis, and 


4 


his pretty wife. 


The Goodrich_» 


CNR 


had had to dicker with old 
man Tire Trouble? 

And that’s only a little part 
of the Indianapolis _ story. 
Rickenbacher, Wilcox, Haibe, 
Johnson, came in sixth 


seventh, eighth and _ ninth 
in that order, and every 
one of them 


had Silver- 
towns. That 
bare fact and 
the victory of 
Resta, D’Alene 
and Mulford 


and grime, was talking tires a 
couple of seconds after he hit 
the wire. 

“Good luck to you Goodrich 
people,” he exclaimed. “I’m 
with you every time. One tire 
change in 300 miles! I say 
there’s nothing too good for 


Many Comment on Goodrich Prizes 


“I call that downright clean sport,’ said a racing official at 
Chicago the other day. He was speaking of the Goodrich 
$10,000 prize which is to be divided between the racing cham- 
pion of 1916 and his two nearest rivals. 


giving him the glad hand. 

“’T wasn’t any surprise to 
me,’ he said when everybody 
began to talk about his one 
tire change. “You know, I 
tried em out at Sheepshead— 
Silvertowns—in that 24-hour 
run. And I knew today what 
they * de. 
You don’t 
gamble with 
a tire like that ; 
you know in 
advance ' it’s 
going to stand 


hr he : 
Pp pop is h “The best part of it,” continued this commentator, “is that th! Ea 
rea | Tiump there’s not a string tied to tt. ve have investigated every angle eavens, man, 
of 300drich of tt and thé more I think about the thing the more am I con- what a load 
skill an tire vinced that an offer like that is is going to do wonders for the ee eee et 
making. whole racing game. your mind !” 


*“‘I made 
only one tire 
changeand I 
didn’t actually 
have to make 
that,” said the 
modest Resta, 
as he swung 
out of his car 
at the end of 
the Indianapo- 
lis grind. “We 
racers used to_ 
have to fight 
our tires more 
than we fought 
each other, but 
that’s all over,” he added. 
“Silvertowns simply have got 
the world beat. Without them 
you might just as well at the 
start figure yourself out of 
first three places.” 

D’Alene, his beaming coun- 
tenance all smeared with dust 


The man to whom this official talked said that he had heard 
more comment on the Goodrich offer than he ever had heard 
on a like proposition. 

“The racing men and everybody else for that matter,’ he 
said, “seem to like the spirit in which the money is given. 
I have heard all sorts of comment on the fact that the Good- 
rich Company doesn’t even demand that the people who get 
the money must use their tires.” 


“I suppose they (Goodrich) figure they're pretty safe since 
nearly every racer is using Silvertowns anyway,’ he added, 
“but still the very fact that no obligations are imposed makes 

_ the whole thing all the more clean and sportsmanlike.” 


Do You Want ‘‘King Silvertown?”’ 


The merry monarch who appears on the front cover of this issue 
has been reproduced in limited quantities. He’s-yours for the ask- 
ing while he lasts. Address Editor, The Goodrich Magazine. 


people who can make tires like 
that. Yes, I’m using ’em on 
my pleasure car too. They 
sure have got the world beat 
—these Silvertowns.” 

Ralph Mulford was smiling 
—he’s always smiling, you 
know—when the crowd began 


Of course 
there were 
other com- 


ments about 
S : lve f- 
towns. Sea- 
soned racing 
fans who had 
seen them win 
out in every 
big event since 
1914, but who 
somehow 
feared they 
couldn’t keep 
it up — feared 
that human 
skill couldn’t make tires that 
would keep it up—they threw 
aside all their doubts and mis- 
givings and just yelled for 
Silvertowns. 


Yes, King Silvertown “sure 
did” sweep the platter clean. 


Carl Fisher Fathered First Big Speedway 


Carl Fisher, “Daddy” of 
the racing game in the. United 
States, conceived the idea of 
Motor speedways as early as 
1909. With characteristic de- 
termination, he promoted and 
made a success of the world’s 


first great motor speedway at 
Indianapolis. 

The speedway popularity 
was never greater than it is 
this year. Birmingham, Ala., 
business men are building 
what will be the largest speed- 
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way in the United States. 
Philadelphia is also falling in 
line and is rushing the work 
on an immense, new speed- 
way, anticipating the running 
of a race before the close of 
this year. 
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Seen at the Indianapolis Races 


MULFORD IN MIS PEUGZOT wit nee Re a D'ALENE IN Its 
*** QM SILVERTOWNS --- i a ‘ DUESENBERG®” SILVERTOWNS 


READY For THE START! 


<:+ GOODRICH UNIFORMED SQUAD «++ Sat 
WHO DISTRIBUTED GOODRICH BOOKLETS A ne 


<pEEDWAY 


Te 


ed ee ; GOODRICH ROAD MARKERS 
P ssenen GUIDED THOUSANDS 
“HUOSON ce window SHOWING MULFORO'S HUDSON oa eee ee: 
SUPER-SIK WHICH SMASHED 24 HOUR RECORD AT —_ 
i> SHEEPSHEAD BFY-ON SILVERTOWMS. <—> 


Goodrich Tires and Touring Service Received Comment on Every Hand. 
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Barney Puts Pep In Ancient Model 


Barney Oldfield is noted for 
doing “stunts.” Just before 
the Indianapolis elimination 
trials, Barney got into a Pre- 
mier built 13 years ago. It 
looked like a page out of an- 
cient history. It had no hood, 
its valves were rusted and ev- 
ery minute the spectators ex- 
pected it to crumble like the 
old One Hoss Shay. 


Well, Barney tinkered with 
levers, and before anybody 
knew what was going to hap- 
pen he was shooting away 
down the track like a streak. 
If you’d seen an old time trot- 
ter emerge from the past and 
caper around the lot like a 
three-year-old, you couldn’t 
have been more surprised than 
the people who witnessed this 
old war horse limber up. 


Touring Breaks All 
Its Records 


Reports from all parts of 
the United States indicate 
that touring this season is go- 
ing to reach a stage that will 
eclipse anything in the history 
of the automobile world. In 
fact, the touring passion is 
going to go far beyond the 
most exaggerated dreams of 
a few years back. This is 
largely due to the European 
war which has shut Ameri- 
cans out of traveling abroad; 
but it is due also to the nat- 
ural, tremendous increase in 
the automobile industry, and 
to a steady improvement in 
road conditions. 


Makes Crowds Gasp 


But the surprise of all was 
the actual speed the 1903 
model attained. Those who 
figured it might get up to 25 
or 30 miles an hour rubbed 
their eyes in wonder when it 


came down the stretch. 
Flames were shooting out 
from behind. It was puffing 


and chugging and _ belching 
smoke and fire. It stopped 
finally with a proud snort, its 
engine all aglow. It had gone 
63 miles an hour. 

Never, even in its prime, 
had it gone that fast before. 
And it was equipped with 
Goodrich Silvertowns. — 


Barney Oldfield in Old Premier on Silvertowns 
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‘‘Women Pick ’em, ’ 
Says Morrow 


Men buy automobiles, but 
women pick them, according 
to the views of H. §S. Mor- 
row of Pittsburgh Haynes 
Company, Pathfinder ‘dealers 
in the “Smoky City.” 

“Build your car to please 
the women and the men will 
buy them,” said Mr. Morrow 
recently in ascomment on au- 
tomobile psychology. 


The first automobile race in 
the United States was held in 
Chicago in 1895. The aver- 
age speed was 7.5. miles an 
hour. 
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Auto Output Makes 
Giant Strides 


During the first three months 
of 1916, five cities in the 
United States produced a 
third of a million automobile 
cars. These cities were De- 
troit, Flint, Jackson and Lans- 
ing, Michigan; and Toledo, 
Ohio. This output is abso- 
lutely unprecedented in auto- 
mobile manufacturers’ rec- 
ords. During the first three 
months of 1915, all of the au- 
tomobile factories in the 
United States built hardly 
more than 100,000 cars. 

The automobile industry 
ranks fourth in the industries 
of the United States. 
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Umbrella Has Dangerous Foe in 
Waterproof Clothing 


The name of Jonas Han- 
way has gone down in his- 
tory. He could stand ridicule. 
He was the first man in 
modern times with nerve 
enough to carry an umbrella. 


Some time along back in 
1780 Jonas appeared on the 
streets of London with a por- 
table “roof” over his head to 
ward off the rain. 


People snickered as Han- 
way passed along, but he was 
“oame.” He carried his odd 
rain shelter to the end of his 
days. 

The pace he set was first 
slow; then gradually became 
a fashion furor. Light, 
folding water and sun shades 
developed fast from MHan- 
way’s idea. Finally the whole 
world helped itself to an um- 
brella, the thing it has been 
doing ever since. But— 

‘Like every idol the um- 
brella had its shortcomings. 
For example, it had a fickle 
habit of changing owners in 
times of greatest need, and 
also it persisted in protecting 
only the head and shoulders 


of its owner. These faults 
were trivial at first compared 
with the umbrella’s useful- 
ness. 


3ut in time there arose a 
terrible rival. It had all of its 
old enemy’s virtues, none of 
its faults. It not only pro- 
tected mankind more com- 
pletely than its predecessor 
ever had hoped to, but it was 
also far less fickle. Moreover 
it was convenient. 


Its name was Waterproof 
Clothing. 


The original human foe of 
the umbrella was not the Han- 
way scoffers; it was rather a 
quiet Scotchman who came 
more than a generation after 
Hanway. This Scotchman 
found that rubber was solu- 
ble in coal tar naphtha. He 
spread the solution on a slab, 
the naphtha evaporated and 
he had left a thin layer of 
pure rubber. He put this 
layer between two pieces of 
cloth and lo! became the 
father of Waterproof Cloth- 
ing. That was in 1823. This 
man’s name was MaclIntosh. 


Many persons may object 
to the MacIntosh laurels on 
the ground that early Span- 
ish invaders of South Amer- 
ica used to cover their cloth- 
ing with the latex or milky 
exudite of the rubber tree to 
resist the rains, but it was a 
clumsy process. The slightest 
warmth made the latex sticky, 
also the MacIntosh rubber. 


The near-millenium came 
when it was found that rub- 
ber mixed with sulphur and 
heated lost its gummy, tacky 
character and became firm 
against heat and cold. The 
process of mixing with sul- 
phur and heating was discov- 
ered in 1839. Waterproof 
Clothing, as well as every 
other rubber product, imme- 
diately thereafter dug its toes 
into the ground and steadily 
marched forward. 


But the umbrella was 
strongly entrenched and held 
its ground. It was not until 
the enemy brought up its most 
modern artillery that the um- 
brella army began to give 
way. 


Rise and Fall of a Once-Great Idol 


18th Century. 


Yesterday. 
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The modern artillery con- 
sisted of two great 42-centi- 
meters—style and fit, plus 
lightness for summer wear. 

Yes, it had been the lack 
of these things that made the 
progress of waterproof cloth- 
ing so tedious. Nobody 
seemed to know that clothing 
could be made both to resist 
water and to look neat and 


dressy at the same _ time. 
Thus the fireman and police- 
man, and a few others, were 
left to enjoy one of the great- 
est luxuries of modern times. 


And that was only yesterday. 

Today, Miss Debutante can 
chuckle at the utmost fury of 
the cloudburst and look all 
the while as trim and chic as 
a picture in an engraver’s 
catalogue. ‘She can brave 
even the summer showers, for 
her protector is made light 
and filmy, too. 

And be it said here with 
due modesty that of all the 
factors contributing to mod- 
ern style and fit, plus service, 
in waterproof clothing, none 
can be compared with The B. 
F. Goodrich Company’s fac- 
tories in Akron, Ohio. From 


the moment they began to aid 
in the movement of putting 
the world into water-tight 
wear, these factories insisted 
that service and style were 
friends, not enemies. 

Result —— The Goodrich 
white-coated Traffic Police- 
man vies today in classy out- 
line with the dressy college 
chap whose clothes are com- 
ing more and more also to 
bear the Goodrich ear-mark. 
Unwittingly and perhaps re- 
erettably The B. F. Goodrich 
Company is aiding to rout the 
umbrella army. 

But progress will march on. 


Youngsters Love 
To Sprinkle 


There’s something fascinat- 
ing in squirting water. You 
just stand with a nozzle and 
send a cool, refreshing stream 
anywhere you want it. And 
note how gladly the flowers 
and grass and garden plants 
drink it in. 

Young America especially 
loves to sprinkle with a hose. 
Few escape the deluge with 
John or Mary behind the 
stream. But he or she can 
stay dry as matches if the hose 
is well made. 


The B. F. Goodrich Com- 
pany makes hose by the mile, 
and it’s the product of the 
most skilled mechanics known 
to the rubber world. 


Must Pass Test 


An association of chauf- 
feurs recently «formed in 
Quebec compels all desiring 
Membership to pass an effi- 
ciency test. 


Sprinkling Everything but 
Herself. 


Careful Driving 


Increasing accidents in re- 
cent years and resulting agi- 
tation for more careful driv- 
ing is having a pronounced 
effect, according to statistics 
from many cities. There are 
less accidents now in propor- 
tion to the number of cars 
driven than there were a year 
ago, according to reports. 
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Find Jay-Walking 
Is Dangerous 


A number of cities have en- 
acted ordinances to regulate 
“jay-walking,” that is, the 
indiscriminate meandering of 
pedestrians at street intersec- 
tions. A few cities that have 
tried the plan report success. 
They say that automobile ac- 
cidents have been prevented 
at traffic centers by making 
pedestrians as well as autos 
conform to strict traffic rules. 


Another Evidence 
of Growth 


The clerical force of The B. F. 
Goodrich Company held a dance 
in Akron on the evening of May 
24th, and the success of the func- 
tion gave new evidence of the big- 
ness of the Goodrich plant. Even 
though only a fraction of the cler- 
ical department was able to re- 
spond, there were six hundred on 
the floor when the music began. 
Had the whole department at- 
tended, no hall in Akron would 
have held .the crowds. The en- 
tertainment was of itself a highly 
pleasing affair. Among the guests 
of honor was W. O. Rutherford, 
general sales manager of The B. 
F. Goodrich Company. 
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‘‘Business Is Business?’’ 


A certain man once upon a time suffered 
from a troubled conscience, the result of a 
crafty deal. He had let the temptation of 
quick gain master his love of the square deal. 
He needed then soul-balm; consolation, and he 
forthwith invented a slogan— 


“Business is Business.” 


If that man had been a demon sent upon 
earth to tear business down, he couldn’t have 
struck a more deadly blow. His slogan meant 
that business and human nature are things ut- 
terly apart; that you may safely leave your 
scruples at home when you go to your office 
or factory in the morning and forget all about 
them until you return at night. 


Sad to relate, many men took that slogan 
up. And shoddy clothing was born, and adul- 
terated food, and fire-trap tenements and fake 
prices and black suspicion of the whole busi- 
ness “code.” 


Another business man was speaking just 
the other day to his salesmen. This man hap- 
pened to be the directing sales head of the 
biggest industry of its kind in the world, and 
his selling force had assembled in mass con- 
vention before him. He was not preaching 
a sermon or trying to talk “high-brow” senti- 
ments. He was just. voicing the benefits of 
his experience in a plain business talk. And 
here is something he said: 


“No industry can suffer a greater curse than 
that its policies and its activities be directed by 
the hand of expediency.” 


There’s the answer to “Business is Busi- 
ness”—a whole business sermon in 21 words. 


The speaker was the general sales manager 
of The B. F. Goodrich Company. 


Drumming Up Trade 


When a person tries to push human nature 
out of business, he’s tackling a hard job, 
no matter how sincere he wants to be. Here, 
for example, is a man who deals in tires and 
accessories. Coming to him every day are 
human beings who drive cars. The fact that 
they drive cars does not change their human 
nature—materially. Good service will please 
them and bad service drive them away. They 
will have their little whims and fancies, too, 
and also their weaknesses. 


One particular trait they will nearly all 
have—the human desire to be saJicited. Many 
dealers overlook this. They feel that so long 
as their service is above par, they need not 
personally “go after” the trade. 

That’s way off the truth. When John 
Smith, service man, stops Charles Brown on 
the street and says, “I want you to come 
around and let me show you what I can do 
for your car,” Brown won’t necessarily come 
right away. But just the same he’ll feel a 
trifle flattered by the attention. He’ll feel a 
subtle pride in the notion that his business is 
considered by Smith as worth going after. 


And, other things being equal, you’ll find 
Brown some fine morning chugging past 
Thompson and Davis and Williams and all 
the rest and putting the brakes on right at 
Smith’s door. That’s human nature. 


The Need of a Sign 


Hotel barber shops live largely on transient 
trade. Restaurants near railway and traction 


stations depend much upon the same class. 


If men and women quit traveling many an- 


‘ other business would go tumbling to ruins. 
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But travel isn’t going to stop. The stranger 
is just as much a certainty as your next-door 
neighbor. 


And this argues the absolute necessity of a 
sign. If the stranger sees a hat sign he won't 
need to consult the nearest policeman before 
putting his head into a new billy-cock. 


The same thing applies to the auto driver. 
The moment he needs service he’s going to 
look for a sign. And don’t forget that the 
transient automobile these days is one big, 
healthy touring procession. And it’s getting 
bigger. 


Hail it with a sign. 


You can get a dandy sign for the asking 
from your nearest Goodrich branch. 
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Goodrich Garages Are Found Everywhere in the 
Forefront of Civilization 


ALECKS GARAGE BOYLES CARAGE 
GREENPORT, NY. SEGVUIN, TCXAS 


ROCHESTER GARAGE ROCHESTER , MINN 


VULCANIZING 
+HOP 


They are Always in Tune with the High Quality of Goodrich Service 
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Natural Beauty Abounds Here 


Goodrich Tires Negotiate Roughest Places 


An investigating party, 
bent on determining the best 
route for a high-class, all- 
year-’round roadway into Yo- 
semite Valley, Cal., recently 
dipped into some remarkably 
beautiful scenery. Although 


in Yosemite Valley 


the Studebaker car, Goodrich 
equipped, had to “ride the 
ties’ in some places, owing 
to the frequent absence of 
roads, the trip proved won- 
derfully interesting. The in- 
vestigating committee con- 
sisted of Hart Weaver, Harry 


Rott, W. B. Swett, San Fran- 
cisco business men; C. M. 
Miller of the Arthur Spauld- 
ing Company, photographers ; 
and Frank Herman, automo- 
bile editor of the San Fran- 
cisco- Call and Post. 


Firemen feel secure with Goodrich Hose. 
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Firemen Pin Faith 
to Goodrich Hose 


Because both of carelessness 
and the character of her build- 
ings, America suffers annually 
the most stupendous fire losses 
in the world. She requires 
therefore the best trained 
army of firemen, the best fire- 
fighting apparatus, the best 
fire-fighting hose. 

One weak spot makes 
powerless the whole protect- 
ing fabric. Poor hose, for ex- 
ample, takes the heart out of 
the finest firemen. 

The B. F. Goodrich Com- 
pany fire hose is used an 


. prized by the best fire depart 


ments in America. 
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Alas! Even Proud Circus Horse Is Passing Out 


Circus Beasts Drawn by Trucks on Goodrich Tires. 


Horses Get Too Slow for Some Circuses 


Many a genuine tear has 
been shed over the passing of 
the horse before the increasing 
procession of automobiles. 
And now comes the saddest 
blow of all, the entry of the 
inevitable motor into the cir- 
cus parade. 

The accompanying picture 
tells the story. It shows wild 
animals of the Al. G. Barnes 


circus being hauled by a five- 
ton White motor truck on 
Goodrich Tires. This truck 
frequently hauls from 20 to 30 
heavily loaded animal cages 
and wagons which make a 
train two city blocks long. 
This dispenses with the serv- 
ices of 80 horses and as many 
drivers. 

The Barnes circus has aban- 
doned the use of horses en- 


tirely in moving its big two- 
train menagerie to and from 
the railroads to its circus lots. 
It finds horses too slow nowa- 
days for this work. It uses 
trucks also for pulling up the 
big circus tents, a task form- 
erly requiring the strength of 
scores of men. Truck engines 
also are employed in the gen- 
erating of electricity to light 
the circus. 


Extra Casings 
Demanded Here 


If you motor in Yosemite 
Valley this summer you must 
carry at least two extra cas- 
ings in good condition for 
use. This is one of the motor 
rules that is being strictly en- 
forced for all that enter the 
valley. 


Registering Station in Yosemite National Park. 
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It’s Great to Live In The Open— 


Ever hear about the old cab- 
man who was induced to take 
a day off—his first in twenty 
years? 


What did he do? Why, he 
rode around all day with the 
man who took his place. 


Let’s not laugh, though, at 
the old cabman. He was do- 
ing in another way what a lot 
of us do every year. We take 
our vacation—our day off— 
and we keep on doing what 
we've been doing the rest of 
the year. 


The most foolish thing a 
man or woman can do is not 
to take a vacation. The next 
most foolish thing is to do 
what the cabman did. 


Vacation ought to mean 
change. The busy man ought 
to slow down; the sluggish 
fellow liven up. 


If You’re Rubber-Equipped 


The one thing everybody 
ought to do is to get out of 
doors. June isn’t surpassed 
by any month for natural 
charm. The woods and fields 
and lakes and rivers are fairly 
alive with beauty and sport. 


Modern science and industry 
have annihilated distance; 
made camping safe and sani- 
tary; added incalculably to 
sport and recreations. 


Take rubber alone. It cush- 
ions the roughest roads for the 
autoist and wheelman. It 
clothes the camper in raiment 
that puts the rain god to scorn. 
It affords light and convenient 
utensils. It gives for recrea- 
tion the tennis ball, the hand 
ball, the golf ball, the core of 
the baseball—these and a hun- 
dred other things. And when 
the camper is spent by health- 
giving activity, it cradles him 


on a downy, sleep-wooing mat- 
tress of air. 

The biggest rubber factory 
in the world is located at Ak- 
ron, Ohio. It has more than 
18,000 employes. It has the 
world’s largest corps of rub- 
ber experts and developers. It 
studies constantly the world’s 
rubber needs. And it pro- 
duces, not only the most per- 
fect tires to carry vacationists 
over the country in autos and 
awheel, but also the best water- 
proof clothing and footwear, 
and rubber blankets, even 
camera bulbs and all kinds of 
rubber sporting articles. These 
and other things are enjoyed 
by tens of thousands now tour- 
ing, camping, re-creating spent 
energies, and recovering from 
the grind of a working year. 

The B. F. Goodrich Com- 
pany products are indispen- 
sable to a real vacation. 


Getting Into Camp on Goodrich Tires 


Pajama Girls are Having “Loads” of Fun. 
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Real Vacations are Linked with Goodrich 
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Ezra Meeker and His 20th Century “Schooner.” 


86-Year-Old Starts Gruelling Run 


The man best able to ap- 
preciate the Twentieth Cen- 
tury is the one who some time 
in his life drove a prairie 
schooner. With that man 
Father Time had a free hand. 

When you started over an 
untracked wilderness behind a 
team of oxen, you made up 


your mind to devote a certain 
part of your life to the jour- 


ney. You resigned yourself 
accordingly. You had no 
time schedules, no guide 


posts, no surfaced roads. For 
you there was no speeding up. 
That was beyond your 
dreams. 


Today you touch a lever 
and a mechanical monster, 
cradled with springs and 
cushioned upon air, is at your 


bidding. Space dashes away 
beneath you and pigmy mile- 


posts protest vainly at your 
flight. 


Ezra Meeker of Portland, 
Ore., is one man who knows 
what that contrast actually 
is. Ezra traveled in 1852 
across the continent from near 
Indianapolis to Portland, Ore. 
Then he was 21 years old. He 
crept along in true prairie 
schooner fashion. The jour- 
ney took months. 


Today, at the age of 86, he 
is doing it the other way. He 
is traveling in a schooner, but 
that schooner is mounted on a 
12-cylinder Pathfinder car. 
He has the airy speed of a 
bird,—the comfort of a king. 


His purpose is to blaze 
again the old-time trails and 
to create sentiment for a 
great National Highway that 
might connect the two oceans. 


The route of the proposed 
highway covers much of the 
famous old Cumberland and 
Oregon trails. 


Suffragists Use 
Goodrich Tires 


The sturdy little yellow 
Saxon car that bore these 
enthusiastic suffragists over 
the continent on a_nation- 
wide tour had an interesting 
job. It carried besides its 
two occupants, Mrs. Alice 
Snitjer and Miss Nell Rich- 
ardson, three evening and 
three afternoon dresses, ten 
shirtwaists and a lot of other 
feminine apparel. Then there 
was a cat, a small black one 
—just for luck. Naturally 
these suffrage workers had no 
time to bother with tire 
changes. Goodrich equip- 
ment saved them that kind of 
trouble. 


THE B.F. GOODRICH RUBBER 
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Suffrage Car before Goodrich New Orleans Branch. 
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‘Busy’ Capital Spells Business Success 


An automo- 
bile supply 
\ dealer in an 
Ohio city 
¢ / was face to 
face with 
an alarm- 
ingly lean 
profit. He 
was doing a 
good _ vol- 
ume of bus- 
iness, but he 
found himself harassed by the 
old question of how to keep 
up with rising costs. 


A Question of 
Profit. 


His idea had always been 
that if he could get enough 
business, the profits would 
take care of themselves. ‘The 
same mistake has sent. hun- 
dreds of business men over 
the brink of bankruptcy. 


This man, though, made up 
his mind that there must be 
a cure for his sickly profit bal- 
ance. Then he set out to find 
it. He talked to salesmen, 
. read his trade papers, sent for 
reports of investigations of 
retail conditions—got hold of 
everything he could that dealt 
with retail merchandising. 


He discovered that there 
are just two ways to brace up 
profits, provided that ex- 
penses have been kept as low 
as possible. One of these is 
to increase the selling price, 
but that is almost suicide for 
most of the lines that an auto 
supply dealer handles, when 
his competitors keep on selling 
at the old price. 


The other way is the one 


this Ohio dealer used. He 
didn’t try to increase his 
profit on any one sale. In- 


Stead, he found out what 
parts of his business paid the 
best, and then went after 


departments 


Idle Stock a Drag 


more business in these lines. 
In other words, he aimed to 
get more turnovers—a greater 
number of individual profits. 


To do this, he first had to 
find out which were his pay- 
ing lines. He didn’t guess at 
this, either. He was facing a 
serious proposition, and he 
realized that he might guess 
wrong. Instead, he began to 
keep track of his sales in each 
of the main lines he handled. 
He figured out what he 
was making on each of these 
lines, and he took an inven- 
tory of his stock according to 
and started a 
stock record that could be 
kept up-to-date easily. From 
this he was able to tell how 
his sales in each line compared 
with his investment. 


Another result of this in- 
ventory and stock record was 
that the Ohio dealer found 
several hundred dollars’ worth 
of stock in his shop that 
hadn’t been doing anything 
for some time but catch dust. 
Some of this was the result 
of plain bad buying and over- 
stocking; some hadn’t moved 
because it had been buried 
where nobody could see it. 
He dusted this stuff off, piled 
a lot of it on a table near the 
front door, and got rid of it 
at cost. 


This was expensive, but 
not nearly as bad as letting 
that money stay tied up in 
goods that were getting less 
salable and costing more ev- 
ery day they remained in 
stock. 


The money that came in 


from these goods went back : 


into other lines that the rec- 
ords showed could be _ sold 
quickly and at a profit. In 
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other words, he put that idle 
capital to work. 


Whenever you invest your 
money in stock and sell the 
stock, you have “turned” that 
capital once. Every time you 
turn it, you make a profit. 


Also, it doesn’t take much 
figuring to show that a few 
dollars turned frequently will 
do the work of many dollars 
that move more slowly. You 
don’t need a big capital to do 
a big business—provided the 
capital you have is handled 
right. A man with a medium 
sized stock of fast-selling 
goods can take care of the 
same volume as a competitor 
with a lot more money in- 
vested who doesn’t buy as 
carefully, push his business as 
strongly, or keep such careful 
track of his sales, stock, ex- 
penses and profits. 


This turnover proposition 
applies quite as much to the 
auto accessory business as it 
does to the grocery or dry 
goods trade. The more times 


you can turn your stock of 
tires or any of-the other lines 
you handle, the bigger your 
net profit will be at the end 
of a year’s business. 


Planning to get rid of 
“Dead” Stock. 
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Getting Ready for a Long Auto “Hike.” 


Family Rides ’Cross Continent 
On Goodrich Tires 


Goodrich tires, always 
ready for any experience, are 
in for another gruelling test. 
Their newly-imposed task is to 
carry from Portland, Me., to 
Spokane, Wash., a party con- 
sisting of Mr. and Mrs. AI- 
fred Povall of Portland, their 


son, Hon. James T. Povall 
of Pasaconaway, N. H., and 
their daughter, Mrs. A. H. 
Gilman of Spokane, Wash. 
Their conveyance is a Na- 
tional Highway Six automo- 
bile equipped with Goodrich 
Silvertowns. The party left 


Portland on May 2nd, carry- 
ing a letter from the Mayor 
of Portland to the Mayor of 
Spokane, and expect to com- 
plete their 4,000 mile journey 
by July 4th. In the accom- 
panying picture James T. 
Povall is at the wheel in the 
machine. His father sits be- 
side him. Mother and daugh- 
ter are in the rear. W. M. 
Chellis of the Maine Motor 
Car Company is shown stand- 
ing at the left of the picture. 
G. S. Sargent, Goodrich rep- 
resentative at Portland, stands 
with him. Mr. and Mrs. Al- 
fred Povall plan to make their 
future home in Spokane. 


The members of the party 
look forward to a delightful 
summer trip. They do not 
expect the least tire trouble. 
In order to be sure of proper 
and uniform inflation they 
have with them a Goodrich 
tire caliper. They are sup- 
plied also with Goodrich 


Route Books and will be 
guided the entire way by 
these books and Goodrich 


Guide Posts. 


Data Sought on 
Gasoline Devices 


Uncle Sam is busy these 
days gathering data on oil and 
gasoline supply stations, of 
which it is estimated there are 
probably more than a half mil- 
lion scattered throughout the 
United States. Federal offi- 
cials are now inspecting the 
automatic pump measuring de- 
vices which are fast supplant- 
ing the old system of measur- 
ing. The government is eager 
to procure definite information 
that can be used by scale and 
measure testers to guard 
against errors in the automatic 
devices. The federal bureau 
of standards is supervising the 
work. 


This photograph shows a new 1916 model Cadillac Roadster, equipped 
with Silvertown Tires, 33% 5°, om Rudge-Whitworth wire wheels. 
There were no changes whatever in the chassis of the car, and the wire 
wheels of smaller diameter and larger cross section than that which 
is provided by the regular equipment makes the car appear rakish, 
but*classy. This car is owned by a Cadillac enthusiast of Cleveland, 
and attracts much favorable comment. 
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Pitched Ball Attains Fearsome Speed 
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But Skillful Guards 
Save Catcher 


Walter Johnson, speed king 
of the American League, has 
a habit of sending a five-ounce 
pill over the home plate at the 
rate of 122 feet per second, al- 
most literally like a shot out of 
a cannon. Figure that the ball 
fired by the standard United 
States army 45 caliber revol- 
ver travels hardly more than 
six times faster and that it 
isn’t nearly as heavy as the 
professional baseball and you 
can realize the danger of try- 
ing to backstop Johnson’s 
curves. 

Many a good ball player 
has gone back to the bushes 
because he was pitcher-sky— 
- couldn’t face the wild speed 
of the pitcher’s box. 


The danger of modern base- 
ball is exemplified in the gro- 
tesquely masked and _ safely- 
garbed man behind the bat. 
And the latter in turn demon- 
strated how science has risen 
to shield him from the cannon 
ball artillery. 

Originally the game _ in- 
volved little danger. The ball 
itself was made wholly of live 
rubber. The curve was un- 
known. Getting hurt was al- 
most out of the question. 


Up until 1850 baseball gloves . 


of any sort were practically 
unknown. Then came _ the 
small leather palm glove to 
save that part of the hand di- 
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unprotected, 


Human beings, 
could not stop these modern 
curves. 


rectly struck by the ball. And 
even for a long time after the 
ball began to emerge from the 
live rubber state to a steady 
increase in hardness, most 
players tried to toughen their 
palms in a vain effort to avoid 
artificial protection. It is said 
that Allison of the Cincinnati 
Reds was the first catcher to 
don the catcher’s glove. That 
was in 1869. Way back in the 
seventies we read of catchers 
equipped with mouth pads. 
So many teeth had been spat 
out on the diamond that the 
mouth pad became a necessity. 


The first official record of 
a genuine face mask bears the 
date of 1879. It came almost 
simultaneously with the incep- 
tion of the curved ball, al- 
though the latter did not 
come into general vogue un- 
tila few years afterward. In- 
deed, it is recorded that over- 
hand throwing from the pitch- 
er’s box was not generally 
practised before 1884. 


With the hard professional 
ball of the modern game, 
weighing from 5 to 5} ounces 
and thrown with all the speed 
that muscle power is capable 
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// catcher 


became imperative. 


While the small palm pad 
was growing into the bigger 
elove, the old mouth pad (for 
the teeth) was developing into 
the face mask. But before 
constantly increasing speed 
the face mask was proving 
inadequate. Blows on the 
chest and over the heart were 
sources of continued danger. 
So came the chest guard, and 
finally the more complete body 
protector. The catcher today, 
therefore, has little to fear 
from the fastest ball. 


Did you ever stop to think 
what the best body protectors 
are made of? The answer is, 
plain every-day air completely 
“surrounded” by rubber and 
fabric. And did you know 
that The B. F. Goodrich Com- 
pany, world rubber experts, 
has many sorts and sizes of 
baseball body protectors on the 
market. hey are popular 
not only because they are light 
and flexible, but also because 
they protect the catcher as ef- 
fectively as a stone wall. 


Body protectors constitute 
only a slight proportion of 
what The Goodrich Company 
contributes to the sporting 
world. Baseball cores, base- 
ball plates, hand balls, tennis 
balls, bladders for footballs 
and basketballs, etc., serve 
only to begin a long list of 
Goodrich sporting articles. 
Wherever rubber enters into 
recreation, there enters also 
the earth’s biggest rubber fac- 
tory. 
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Gasoline Makes Trouble in Gas Pipe-Lines 


Works Night and Day to 


Release Gaseous Friend 


Take the average automobile owner aside 
these days and offer him a little gasoline—free 
of charge—and note the open-face smile. But 
take the natural gas man aside and speak of 
free gasoline and watch his face blanch and 
his body tremble. 


What’s the difference? Just this, that the 
free gasoline saves money for the auto man, 
while ordinarily it burns a hole in the pocket 
of the man who deals in that subtle agent 
known as natural gas. 

You see, natural gas is a blood relation of 
gasoline. Put gas pipes under pres- 
sure and the hydro-carbon vapors present will 
condense at the very first opportunity. A dip 
in the pipe line or anything else that forms a 
pocket will collect this condensate, or gasoline. 
Then begins trouble and the natural gas man 
can visualise his money simply oozing away. 


in 


For it seems as if this free gasoline in the 
pipes is there for the prime purpose of releas- 
ing its gaseous brother from further imprison- 
ment. And the fact is that it has freed him 
time after time in past years much to the 
mental anguish and financial discomfiture of 
natural gas men who must hold their servant a 
prisoner, under control, if they hope to escape 
disaster themselves. 


With an almost devilish intelligence, gaso- 


line studied out the weakness in many 


pipe-line prisons and there began to “saw the ~ 


bars.”” In other words it reasoned that ordi- 
nary rubber, which used to be found in the rub- 
ber rings around the gas pipe line couplings, 
would always go to pieces under its attack. 
And always it was found making its attack at 
this weakest place... The rubber rings got 
pulpy and impotent under gasoline onslaughts 
and Mr. Natural Gas just walked away. It 
was dead easy. 


But one day the chemists in the colossal 
laboratory of The B. F. Goodrich Company— 
the same chemists who had made themselves 
famous all over the world for perfecting rub- 


Group at Gas Men’s Conclave 


This introduces M. N. (Beaming) Davis of The 
B. F. Goodrich Company, who was in charge of the 
Goodrich exhibit at the Pittsburgh gas men’s con- 
vention. He is the man on whom the charming 
Miss Betty Baldwin of Pittsburgh deigns to pin a 
rose. Below them are four nationally known gas and 
gas supply men. Reading from left to right they 
are: Larmour Adams, secretary of the Association 
of Natural Gas Supply Men; W. Y. Cartwright, 
president of the Natural Gas Association of Amer- 
ica; David O. Holbrook, president of the Associa- 
tion of Natural Gas Supply Men; T. C. Jones, secre- 
tary of the Natural Gas Association of America. 


ber tires and rubber bands and countless other 
things of rubber—set out to beard Gasoline in 
his pipe-line den. In other words, they set 
about to produce a rubber compound that 
would actually take to the trenches and fight 
off every gasoline attack no matter if these 
attacks lasted for years. 

They did it. And one day they calmly called 
the natural gas men in and told them of their 
success. The latter, crestfallen under many de- 
feats at the hands of the enemy, were dubious; 
they demanded to be shown. They were. 


She Goodrich” 


Seer TTT TTTMIMIMMMUUUUUUUUUUULULLUULULUUUUUUMUUUUUUMUUUUUUUUUUUUMUULULMU MMMM L UL ULL 


Today, so confident is The 
B. F. Goodrich Company that 
it has conquered this gas pipe 
enemy that it offers a straight 
five-year guarantee. In other 
words, its coupling rubbers 
must give at least five 
years of service under gaso- 
line attacks. If they do not, 
they will not only be replaced 
but The B. F. Goodrich Com- 
pany will reimburse the pur- 
chaser promptly on demand 
for all reasonable expense for 
labor and maintenance of la- 
boring gangs incurred in their 
replacement. > 

There are gas pipe-lines 
where the gasoline condensate 
does not take place and in 
these other grades of Goodrich 
rubber rings will give 100 per 
cent service. The gasoline-re- 
sisting grade 1s known as ‘‘No. 
he 

At the recent annual 
vention in Pittsburgh of the 
Natural Gas Association of 
America, with whem the Na- 
tural Gas Supply's Men's As- 
sociation also met, much com- 


con- 


Goodrich Welcomes Visitors 


This photograph shows one of the artistically decorated booths 
of The B. F. Goodrich Company at the Natural Gas Association's 


convention in Pittsburgh. 


Black and white decorations con- 


trasted pleasantly with the green of ferns and rubber plants. 


The booths were always “open house” for the gas men. 


In the 


foreground (right) ts shown F. C. Murray, Goodrich salesman. 


ment was made on the success 
of the Goodrich gas pipe rings, 
as well as of other Goodrich 
helps to the gas men. Such 
other helps include among 
other things packer rubbers, 
pump valves, packing of. all 
kinds, hase and belting. 


The kB. F. Goadrich Com- 
pany had special booths for 
exhibition purposes. 

As a convention adjunct the 
Goodrich representatives took 
a large party of the delegates 
to the Goodrich factories at 
Akron on a sight-seeing tour. 


“Bug” Life Is Fought by Good Spray Hose 


The average person has 
only a meager idea of the 
havoe which is wrought upon 
Plants and trees by insect life. 
He cannot, therefore, realize 
the conflict which horticultur- 
ists all over the country are 
waging constantly against in- 


sect growth. 


The B. F. Goodrich Com- 
pany had an interesting expe- 


rience which shows how eager 
our plant life defenders are to 
procure adequate defense ar- 
tillery. This company sent to 
American fruit 
growers information regard- 
ing the quality of Goodrich 


pronunent 


spray hose, 

At the factory in Akron, 
within a few days there were 
received 1,300 replies. These 
were exclusive of responses 
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received through the numer- 
ous Goodrich branches. 

Ninety per cent. of the re- 
plies were favorable to Good- 
rich quality and it was found 
that some of the respondents 
were employing as much as 
12,000 feet of hose. Imme- 
diate orders for 36 shipments 
of hose came almost as soon 
as the horticulturists received 
the Goodrich data. 
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Canadian Lumbermen in ‘“‘Hipress’’ Boots 


It’s “nice and cool” up here! 


Footwear 


“Fairlawn, Ohio, 

March 9th, 1916. 

“The B. F.Goodrich Company, 

Makers of “Hipress” Foot- 

wear, 
Akron, Ohio. 

“Gentlemen :— 

“T just want to tell you peo- 

ple that I your 


Brown “Hipress’ the most 
remarkable footwear I ever 


consider 


saw. I’ve worn rubber boots 
for years and I know just 
about how much to expect 
from the ordinary brands, 


but when I came to “Hipress”’ 


Gets Real Test on the 


Here’s the Proof 


Vil 


footwear were all upset. 


admit my ideas about 

I’ve 
got a pair of your Brown “Hi- 
press” Pads on my feet right 
now, that I bought last Octo- 
ber. I’ve worn them continu- 
ously ever since, at the rate 
of about fourteen hours a day 
—Sundays and holidays in- 
cluded—totaling to date over 
five months. I haven’t spared 
them in the least and my work 
about the farm is very hard 
on footwear, and will you be- 
lieve me—lI haven't yet suc- 


ceeded in wearing down all 


Farm— 


the corrugations on the soles? 
I have found they don’t punc- 
ture easily either — several 
times I’ve run into nails that 
simply wouldn’t go through 
the tough hide of those boots. 
I'm still wearing this pair and 
haven't the least idea when 
they are going to give up. 
You can say for me that 
Goodrich ‘“Hipress” is the 
strongest, most economical, 
most comfortable footwear 
anyone ever made. I wouldn't 
wear anything else. 
“Yours very truly, 


(Signed)—H. H. Fassnacht.” 


Eleven Carloads of Hesse Auto Trailers Equipped with Goodrich Tires 
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Reviving the Bike Craze 


Grady Company Makes Thousands of Wheels. 


Big Producer Seeks to Standardize the Safety 


It is a known fact that back 
in 1896 and 189% the bicycle 
became such the 
United States that the manu- 
facturers simply threw up 
their hands. Many dealers 
and jobbers quit advertising. 
They quit promoting races. 
They couldn't handle the bus- 
iness. 

The result of this over 
night growth of a compara- 


tively new industry was a 
complete lack of rules and or- 


a craw m 


der. Wheels were made in a 
sort of riotous confusion. 
Makes and models were so 


many that nobody attempted 
to list them. Ifa man’s wheel 
broke down he might have to 
search the whole town before 
he could begin to replace the 
broken part. There was no 
standardization. 

Now the pendulum is 
swinging the other way. 
Many dealers and jobbers are 
raising the standardization 
cry. Notable is the big Wor- 
cester, Mass., firm of J. W. 
Grady & Company. This 
company, in its “Red Wing,” 
actually has set the pace by 
making six models the limit. 
There are three for men, one 
for women, one for girls, and 


one for boys — no more. 
When a part breaks it be- 
cames a simple thing to re- 
place it under that plan. The 
Grady concern is doing a 
great work toward the second 
popularization of the “bike.” 


The Grady juvenile wheel, 
by the way, 1s being heralded 
as a big advance over the old 
type for the simple reason 
that the wheels of the new 
model are of standard size. 
They give the youngster the 
pride and assurance of being 
able to ride on a man-sized 
machine and they make up for 
the difference in size by the 
use of a drop frame. 


Rubber Footwear Output Grows Apace 


Rubber footwear industry 
in the United States is grow- 
ing by leaps and bounds, ac- 
cording to figures given out 
by the United States Bureau 
of the Census. Rubber boots 
and shoes, gaiters, “rubbers” 
and other sorts of footwear 


consume more rubber in the 
United States every year than 
anything else, except tires 
alone, 

During the year 1914 the 
rubber boots pfoduced in the 
United States reached a val- 
uation of $12,000,000, while 
the value of shoes produced 
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during the same period was 
$38,000,000. 

During the five-year period 
from 1909 to 1914 the increase 
of the rubber footwear out- 
put was 52%. Since 1914 the 
proportionate increase has 
heen still greater, according 
to conservative estimates. 
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Goodrich Products Are Big Aid 


Accessories Bring Dealers 
Active Return 


thousand Goodrich 
Tire Calipers! Yes, Sir. I 
want to give them away. I’m 
opening a new accessories de- 
partment and we'll use them 
as souvenirs.” 


“One 


It was Mr. I. Friedman of 
the Riverside Garage, Pater- 
son, N. J., one of the most 
successful garagemen in our 
New York City territory, who 


so addressed The B. F. Good- 
rich Company just the other 
day. 

Now, this is not cited as an 
example for other garagemen 
—not at all. But it should 
serve to draw the attention of 
progressive dealers to the fact 
that most successful men in 
the automobile business find 
it advantageous to conduct ac- 
cessories departments. 


Why? 

Because accessories yield a 
good substantial profit and 
sell without high selling cost; 
and also because a live acces- 
sories department draws other 
trade. 


The average car owner 
spends many a dollar every 
year for accessories. The 


dealer who does not handle 
this class of supplies not only 
loses the profit involved, but 
also misses a lot of trade in 
other articles that otherwise 
would have come his way. 

In many garages the selling 
expense of accessories is cut 
to a minimum. The _ book- 
keeper or stenographer is 
trained to take care of the 
counter. A woman will usu- 
ally take pride in keeping the 
show cases clean and the 
goods well displayed—all of 
which helps in making’ sales. 

Any dealer who is not 
handling accessories, or who 
is not pushing them to the ut- 
most, is paving the way for 
a competitor to cut in and 
take trade away from him— 
and more than that, he’s miss- 
ing some of the easiest profit 
that his business affords. 


In Village of 300 Garage Does Big Business 


Many a big garage in a big 
town could learn a thing or 
two from the Wolford garage 
in Wolford, North Dakota. 

Wolford has a population 
of something like 300. But 
a little thing like population 
doesn’t fence in the ambitions 
of F. R. Marrs, this garage 
proprietor. He has a place 
and a business that would do 
credit to a 10,000 population 
town. He has storage for 


ten cars, and a big “Wel- 
come” sign over the door. 

“When Mr. Marr’s happy 
face comes into view you re- 
alize that the welcome sign is 
sincere,” said a Goodrich rep- 
resentative after a recent visit 
to the garage. “This is one 
of the neatest and cleanest 
garages I have seen,” added 
this Goodrich man. 

A glass display case for ac- 
cessories is one of the many 
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features. Mr. Marrs makes 
it a business to know every 
car owner in his territory, the 


kind and model of his car, 


when he bought his last tires 
and when he will probably 
need more. 

The proprietor has a 
unique way of comparing the 
weight of a car and the price 
“per pound.” He sells Dodge 
cars on this novel basis. And 
he is a constant champion of 
Goodrich tires. 
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Ben Bresse Has Two Views of Bresse Establishment 
Interesting Place 


The Motorcycle and Bicycle 
Specialist —This is what Ben 
Bresse, 2323 Kern Street, 
Fresno, Cal., is. Beyond any 
question, Mr. Bresse has one 
of the best arranged parts 
room in Central and North- 
ern California. He carries 
parts of every Harley-David- 
son for years back. The parts 
are so well arranged accord- 
ingly to style and size and 
years that whenever any Har- 


ley-Davidson owner calls on 
Mr. Bresse for repairs he can 
put his hand on just what is 
needed without a moment’s 
delay. It is perhaps super- 
fluous to add that this bicycle 
expert is an enthusiast for 
Goodrich Tires. 


The Wolford Garage Geraldine Farrar, Starred by the Jesse L. Lasky Co, 
on Goodrich Tires 


Showing How a Prosperous 
Business Can be Built 
Up ina Very Small 
Community. 
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‘‘Giant’’ Strides Across Cleveland Window 


A realistic black silhouette of a “Giant” 
this special Goodrich Bicycle Window Display. 
connection with the immense bicycle parade held in Cleveland 


stepping across the landscape forms the background of 
The “Giant” window was displayed May 6th, in 
on that date. 


Goodrich 


GIANT 


BLACK 
SAPEYY THREAD 


t) BICYCLE 


Everybody Laughed When “Safety Bikes” 


Thirty-one years ago, al- 
most to a day, Boston forgot 
its dignity and fairly shook 
with laughter. Yonder, com- 
ing down Old South Street, 
was a stately procession of 
5,000 high wheel bicycles, 
marking a gala celebration by 
the League of American 
Wheelmen. And_ stringing 
along at the tail end was the 
queerest thing in the way of 
a vehicle anybody in Boston 
ever had seen. It had two 
little wheels of equal size, one 
behind the other, and they 
looked grotesquely diminutive 
among their giant com- 
panions. Astride the funny 
contraption was a man with 
a long beard, within which 


First Came 


the Atlantic breezes played 
hide and seek. 

Boston was laughing at the 
first appearance of the Safety 
bicycle. A half-dozen years 
later the tables turned. The 
Safety had become the rage; 
the old high wheels a curi- 
osity. 

Today Boston would hold 
its sides in tumultuous laugh- 
ter to see a bewhiskered in- 
dividual pedal down through 
its historic streets on an old 
high wheeler. 

But, despite the admitted 
superiority of the Safety, its 
predecessor enjoyed a flatter- 
ing regime. In the early sev- 
enties its vogue had outdone 
anything known up. to that 
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time in American vehicle 
sport. Remember that in 
those days the automobile 


was hardly a dream. And 
pneumatic tires did not come 
into general American vogue 
until the early nineties. 

The Safety’s antecedent 
wasn’t such a back number, 
either, even from the T'wen- 
tieth Century viewpoint. Any 
vehicle that can be propelled 
with muscle power at the rate 
of a mile in 2.25 3-5 minutes 
isn’t to be sneezed at. And this 
the old high wheeler did as late 
as 1890 with Willie Windle of 
Millsbury, Mass., aboard. 

It’s interesting to note in 
passing the bike idea is just 
a century old. It was born 
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when the Dandy Horse ap- 
peared on the streets of Paris. 
The Dandy Horse consisted 
of two wheels, one in front of 
the other. The wheels were 
connected by a bar, surmoun- 
ted by a sort of seat. The 
rider got astride but kept his 
feet on the ground and pushed 
himself along by running or 
walking. Part of the weight 


of his body rested, however, 
on the funny wheeled device. 
It was popular for a time. 

Lallement’s “Bone Shaker,” 
built of heavy iron, with iron 
tires, was the next big step in 
bicycle development. It was 
built on the principle of the 
later boy’s velocipede, except 
that it had two wheels in- 
stead of three. 


Be, how it did shake its rider! 

Gradually Lallement’s front 
wheel grew in size until it 
reached the proportions of 
the high wheeler. And finally 
came the safety, to. create a 
popular future, to lapse for a 
time in favor of the automo- 
bile, and then in 1916 to start 


‘another jog toward popular 


tavor. 


But, Glory 


Old High Wheels Return for a Day 


A procession of 500 bicy- 
clists was a feature of the San 
Francisco Bicycle day races 
held at Golden Gate Park, 
April 9th. It was decided be- 
fore the procession that men 
who won races on the old 
high wheels of more than a 
generation ago should be al- 
lowed to lead the parade. 

Note the contrast between 
the size of the high wheel and 


the safety. The crowds 
smiled at the “old-timers.” 
The crowds back in the 


eighties smiled just as indul- 
gently when the diminutive 
safety first dared to show its 
face. 


“Papas” Leading Parade. 


Banks Are Now Careful With 
Their Gold 


Big financial institutions are getting. away 
from the old habit of sending foot messengers 
through the streets of crowded cities with 
enormous sums of currency and gold. Such 
messengers have been “easy money” too often 
for the daring hold-up man. Hence the in- 
evitable appearance of the money car, fast, 
safe and sure. The Second National Bank of 
Boston is one of the big progressive institu- 
tions to abandon the foot messenger. Hold- 
up men (if such there be in New England) 
doubtless shed genuine tears when they first 
beheld gliding through the streets the luxur- 
ious car shown in the accompanying photo- 
graph. 


Boston Bank’s Wheeled Messenger 


Even Money is Safe on Goodrich Tires. 


js 
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Travels Nearly Half-Million Miles 
Without ‘“Take-Up” 


Goodrich Commander Belt Wins 


Did you read the Cadillac 
advertisement in the April 22 
issue of The Saturday Even- 
ing Post, headed “The Danger 
of Salesmanship ?” 


For automobile buyers, the 
glib effects of salesmanship 
and the art of overcoming the 
sound internal judgment of the 
average buyer is sometimes a 
danger. Polished surfaces, 
flowing lines of body design 
and numerous features re- 
flected on the buyer’s mind by 
the persuasive powers of a 
shrewd salesman often in- 
fluence decisions that would 
never be made if the buyer 
asked himself the simple 
question “Why should I buy 
this car?” 


Not so with Goodrich Belts. 
There are no polished sur- 
faces, no lighthouse rays, to 
create that insane desire for 
possession. The Goodrich belt 
salesman has a decided ad- 
vantage over the auto sales- 
man. He is a manual 
of facts and figures. 
He is the traveling 
editor of that great 
volume of factory in- 
formation that guides 
the buyer toward a 
goal of permanent sat- 
isfaction. Backed with 
quality and _ construc- 
tion peculiarly adapted 
to each and every re- 
quirement in all lines 
of business, the Good- 
rich salesman, jobber 
and dealer answers the 
question “Why should 
I buy this belt” and 
gains the confidence of 
the prospective user. 
This confidence kin- 
dled. in the buyer 


is rewarded by a belt record 
that proves safety, economy, 
increased production, fewer 
shut-downs and a minimum 
maintenance cost. 


For example, a big mill— 
well known—installed a Com- 
mander Drive Belt June, 1914. 
This belt traveled 419,832 
miles without any take-up. 
Not once has it been touched 
since the original installation 
and it has seen continuous 24- 
hour-a-day service up to the 
present time. 


Here’s the testimony : 


“With reference to the 10”, 
6-ply, Commander Belt which 
you furnished us in June, 
1914, we beg to advise that 
we have been running this belt 
continuously 1200 R. P. M. 
over a 10” pulley on our gen- 
erator, and during that time 
have never been obliged to 
take it up.” 

Many large mills experi- 
ment in belts for a long time 


Goodrich Commander Belt. 
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Praise 


in an earnest effort to get the 
best. Invariably they gravi- 
tate toward the world’s big- 
gest rubber factory where 
skilled experts constantly are 
at work developing, improv- 
ing, testing. Listen to an- 
other word of praise for Com- 
mander. It’s from the 
Woodville Lime & Cement 
Company, Woodville, O. 

“It is the best rubber belt 
we ever used. We have tried 
out a great many different 
kinds and not one of them 
came close to equaling the 
service received from Com- 
mander. 

“Practically all of our dif- 
ferent drives have been equip- 
ped with it and on most of 
them we have tried many 
kinds of belting without any 
comparable degree of service. 

“We are very much en- 
thused with it and are glad 
to recommend it where there 
is a demand for a belt for 
hard service.” 

Goodrich Conveyor, 
Elevator and Trans- 
mission Belts are so 
good, so strong and 
so well adapted to the 
types of drives for 
which they were de- 
signed that artfulness, 
cleverness and _ sales- 
manship in the ordin- 
ary sense of the word 
are neither needed, de- 
sired nor sanctioned. 
It is by doing all the 
work required of 
them, and by doing 1t 
in the most economi- 


cal way, that these 
belts give answer to 
the vital question, 


“Why Goodrich?” 


Photographic Prize Winners for June 


Dibble & Boyle, Bakersfield, Cal. 
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Maysville Garage, Atlanta, Ga. Ed. Hammon Garage, Buffalo, N. Y. 


Fetching Window Displays 


Pittsburgh Goodrich Branch. Cleveland Goodrich Branch. 
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Typical Gas Field Scene 


These pipe-lines are equipped with Goodrich Coupling Rings. 


For Honorable Mention in Photographic Contest for June 


Left to right—Top—Fred F. Taylor Garage, Holden, Mass.; Auto Service and Supply Co., Mi- 
waukee, Wis. Bottom—Crane Bros., Machias, Me.; Brazos Valley Garage, Hearne, Texas. 
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The B. F. Goodrich Rubber Company—Subsidiary 
BRANCHES AND DEPOTS 


35-37 Central Ave. 
246 Peachtree St. 
108 W. Mt. Royal Ave. 
37 Franklin St. 
Birmingham 424 8. Twentieth St. 
Bogeon ......gos 851-57 Boylston St. 
1180 Bedford Ave. 
1050 Main St. 
137 St. Paul St. 
Cor. 3rd and Walnut Sts. 
229 N. Tryon St. 
1925-27 Michigan Ave. 
1110 Race St. 
Cleveland 2017 Euclid Ave. 
Columbus 188 E. Gay St. 
Dallas .......................2209 Commerce St. 
LF 9 Re eae 19 E. Second St. 
22-24 Court Place 
Des Moines .............. 206-10 Eleventh St. 
Detroit......Woodward Ave. and Hancock 
401 E. Superior St. 
406 Myrtle Ave. 
Pasgee Bs scans 616 2nd Ave., North 
Grand Rapids, 54 N. Division Ave., N. E. 
Harrisburg ..................1412 N. Third St. 
Houston 611 Fannin 
Indianapolis 
Cor. Capitol Ave. and Michigan 
Jacksonville 
VODNA” ic tas 216 W. Fourth St. 
Kansas City 1009-11 E. 15th St. 
Los Angeles 946 8. Broadway 
Louisville......Cor. 3rd and Breckinridge 
Memphis 286 Monroe Ave. 
Milwaukee 
Minneapolis 


Burlington 
Canton 


Nashville 906 Broadway 
OWREM: so ctticcnclcgnlanne OW BR, 
New Haven 1083 Chapel St. 
New Orleans 746 St. Charles St. 
1780 Broadway 
223 Water St. 
Cor. 12th and Harrison 
Oklahoma City 507 N. Broadway 
0) | ee oneal 2034 Farnum 8t. 
Philadelphia 519 N. Broad St. 
Phoenix ......................229 W. Adams St. 
Pittsburgh 414 Craig St. 
Porwend, Mé6rv.22. 28 Preble St. 
Portland, Ore., Br’dway & Burnside St. 
Providence 60 Broadway 
Richmond 707 W. Broad St. 
Roch este? kona ,----86 North St. 
Salt Lake City ........ 128 South State St. 
San Antoni” 10 Ldeseloebe 211 Ave. C 
Can Diego 264.5... aied! 229 B St. 
San Francisco 
Golden Gate and Van Ness Aves. 
San Francisco 401 Mission St. 
Scranton .....00ge...2 517 Linden St. 
Seattle ...sie es... 113-15 King St. 
Boatite ....50..20ie...«: 811 E. Pike St. 
Sioux City 506 Jackson St. 
Spokane 1017 Riverside Ave. 
Springfield ....................325 Dwight St. 
St. Louis, Garrison Ave. and Locust St. 
215 W. 5th St. 
Syracuse 117 W. Taylor St. 
Toledo 818 Madison Ave. 
Vancouver, B. C. ........ 1269 Granville St. 
Washington 1502 14th St., N. W. 
bk | is 216 S. Lawrence Ave. 
88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


Toronto 482 Yonge St. 


Montreal 855 St. Catherine St., W. 


ABROAD 


London 117-23 Golden Lane, E. C. 
Manchester, Eng. .............. 235 Deansgate 
Liye) ES A) a i ise a 8 Victoria St. 
pe OE hs eae ie 50 Albion St. 
Paris, 38 bis Avenue de la Grande Armee 
Turin, Italy 44 Corso Dante 


1 Yurakucho, 

Itchome, eo “ku 
OSRRGs CRDOR o..- ir cee S 
18 Tosabori Sanchome Nishi: kw 

Men awed, P.M: 2<..~.....- 75 Tetuan St. 
Glasgow, Seotland .......... 22 Renfrew St. 


Tokyo, Japan 


FOREIGN AGENTS 


Daval @° Co: [eee Sydney, Australia 
Olivier Import & Export Co. ~.............. 

Shanghai, China 
X4005-D 


Parsons Hardware Co. ........ Manila, P. I. 

E. W. Pidgeon &,Co., Litd. -...........--..---- 
Christchur¢h,. ‘Auckland, Welling- 
ton and Dunedin, New Zealand 
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OR the sort of satisfying service that is the result of long- 
wearing ability and a proved record for cutting down truck 
operating costs, the world’s largest rubber factory is called on 
—in the United States, in Mexico, in fact the world over 


GOODRICH 
TRUCK TIRES 


Regular — DeLuxe 
3 to 7 inch widths 5, 6 and 7 inch widths 


Writing to the Goodrich Depot in El Paso, the operators of this El Paso- 
' Juarez sightseeing truck say: 
“The Goodrich Tires on the rear of our sight-seeing truck have been 


in continuous use for the last two years. We had nearly forgotten that 


this truck used tires, as our records have shown no such purchases for 
this length of time. 


“Such service as this is highly satisfactory, and when we are again in 
the market, we will certainly make it our business to figure with you.” 
Very truly yours, 


CITY SERVICE Co., 


to 


Copyright, 1916, The B. F. Goodrich Oo. 
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Goodrich Employes to the ‘‘Front”’ 


Scores of Goodrich employes have gone to the ‘front’ in answer to the Presi- 
dent’s call. The B. F. Goodrich Company released them without reluctance. And 
not only did it promise to hold their positions for them, in so far as possible, until 
military service is over, but also it promised to pay them a large portion of their 
salary during absence. 


Announcement that the world’s largest rubber factory would compensate its 


employes who were called into the service of the government as state militiamen 
was made only a few hours after President Wilson issued Mis call. In accord with 
that announcement, employes having dependents will be assured two-thirds of their 
salary; employes without dependents one-half. of their salary. Moreover, the life 
insurance through which the Goodrich Company gratuitously protects each of tts 
18,000 employes will be continued in behalf of the enlisted men just as if they had 
remained at home. The company naturally reserves the right, as tume goes on, to 
modify or extend these stipulations. 


A Preparedness Parade 


This picture shows the Goodrich Boston Branch force in a real Preparedness 
Parade. More than ninety per cent of the male members of the Boston Branch, 
numbering about 150, were in line, wearing black and white beach hats and each 
carrying a flag. They received much applause along the line of march. 
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Gala Scenes in Charlotte, Mecklenburg County, N. C. 


Commemorating famous Liberty Movement. 


Famous ”’ Defi’? Made Mecklenburg Historic 


“We, the citizens of Meck- 


lenburg county, herewith 
break any and all bonds of al- 
legiance with the British 


crown, and declare ourselves 
a free and independent peo- 
ple * * * ” 

Sounds much like a Decla- 
ration of Independence! 

Well, it is very much like 
the exact wording of a Dec- 
laration drawn up at Char- 
lotte, Mecklenburg county, 
HN. ©, ‘May 20,1775, by ‘a 
convention representing all of 
the militia companies within 
the county’s confines. And 
the people of North Carolina, 
celebrating the memory of the 
occasion every year with gala 


festivities, hold that their 
state bears the honor of in- 
itiating the Revolution. 

There are many, indeed, who 
maintain that the Independ- 
ence Declaration of July 4, 
1776, was but the replica of 
the Mecklenburg document, 
but on this point there has 
been much debate. The origi- 
nal Mecklenburg “defi” to the 
British Crown was burned and 
the genuineness of copies has 
been variously disputed. 

But that here in Mecklen- 
burg county, 141 years ago, 
was sown the seed of defiance 
to all foreign sway there is 
no question. 

“Whoever aids or abets the 


invasion of American rights 
is an enemy to his country,” 
said the Mecklenburg Decla- 
ration with ringing fervor. 

And then the delegates re- 
solved that each of them be- 
come a civil officer, with pow- 
ers to issue processes, preserve 
peace and harmony, and 
“spread the love of country” 
until a more generally organ- 
ized government be_ estab- 
lished in the province. 

The photograph above 
shows the Mecklenburg cele- 
bration this year. A Goodrich 
tire float is seen in the fore- 
ground. President and Mrs. 
Wilson were interested spec- 
tators. 


Rivals Paul Revere 


Charles Geisser, Company 
F-26, U. S. I1., is a modern 
Paul Revere. He saved the 
American outpost at Barreda, 

exas, recently from Mexican 


bandits by a wild ride on a 
motorcycle. 

The attack occurred at 2 
o’clock one morning, and the 
nearest village was San Ben- 
ito, six miles away. 


5 


The speed which Geisser at- 
tained in covering the distance 
would have put Paul Revere’s 
best efforts to shame, and his 
reinforcements saved the out- 
post. 
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‘‘Mere’”’ Girl Proves She Can Run Station 


Has Prosperous Business 


Garage and auto service men, attention! 
Look who’s right in your midst! No, your 
eyes do not deceive you—’tis a woman garage 
owner. 

Maybe Miss Caroline Cox, twenty-four “and 
pretty,” as the newspapers are so fond of say- 
ing, is not the only girl in the United States 
who operates a garage all by herself, but she 
is the only one recorded in her home city of 
San Francisco and in the State of California, 
and it’s safe to say that if there are others to 
emulate her, they have not outdone her a whit 
in business and sense and progressiveness. 

Judge for yourself whether Miss Cox is 
not chic and piquant and all that sort of 
thing. As for getting and handling business, 
her phenomenal success in the Golden Gate 
City stands as indisputable proof. She’s a 
woman in a thousand. 

Her story truly ought to be worth while 
for the big, husky auto-service man who finds 
himself now and then “up against it” and be- 
wailing the ups and downs of life. 

Caroline was a slip of a girl, barely twenty- 
one, with a bit of money saved up, when she 
began to look around for an investment. 
Autos on the coast were increasing in numbers 


They needed service. Why not 
serve them? ‘That was the train of thought 
that raced through the mind of this girl. And 
next thing we see her running her garage, all 
her own. 

Her male friends took it as a great joke. 
Some “allowed” she would quit in disgust af- 
ter the first three week; others, less hopeful, 
vowed she wouldn’t last three days. 


Miss Cox was too busy to hear the banter. 
She hired a helper to do the very heavy 
work. She, herself, polished and washed ma- 
chines, bought supplies, kept books, and day 
after day learned more about the business. 

It’s more than three years now since this 
girl began, and her business is growing all the 
time. In fact she’s got one of the best busi- 
nesses in San Francisco. And she finds time, 
same as other girls, to dance and go to the 
theaters and play tennis and all that. She’s 
a real business manager, and a real girl, mind 
you, at the same time. 

Last, but not least, she’s a great Goodrich 
booster. She attributes much of her success 
to the fact that Goodrich tires and accessories 
always were a dependable stand-by. 


every day. 


Pretty Caroline Cox and Her Garage 
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Uncle Sam ‘‘Press Agents’”’ for Recruits 


Advertises Through Use of 
“‘Nifty’’ Wagon 


Yes, it does pay to adver- 
tise, and nobody knows that 
better than your “Uncle 
Samuel.” Watch him in this 
picture cashing in on the wis- 
dom of advertising sense. 

The story simply is that 
this big country of ours needs 
recruits for the marine corps 
—needs them especially—and 
is just going in for a more 
strenuous advertising cam- 
paign to get them. 

The sole purpose of the 
Government Express Wagon 
seen in the photograph is to 
get recruits and it is the first 
vehicle of its kind in the his- 
tory of the United States. It 


Goodrich Tires give class to new car which enlists soldiers. 


is stationed in the San Fran- the other mediums through equipped with Goodrich 

~ i ~ c as - ‘ s) Arar . . 

cisco district, and its duty is Which Uncle Sam gets men ‘Barefoot’ Tires. In this pic- 

to go up and down the coast for his army and navy. Boston ture of the San Francisco 
Ss ‘ Jds - 


distributing literature on the 
advantages of the marine 
service, and incidentally car- 
tying recruits back to the San 
Francisco station for their 
physical examination. 

It is a sort of government 


and Atlanta are the other sta- 
tions where similar “publicity 
service’ vehicles are being in- 
stalled. If the experiment is 
successful, the whole country 
will be dotted with them. 


The interesting vehicles are 


Wagon, Sergeant F. M. Gil- 
more is at the wheel, First 
Sergeant Joseph Ascheim sits 
with him, while Corporal 
Morris D. Jones is in the rear. 
Lieutenant J. W. McClaskey 
is in charge of the San Fran- 


press agent and it supplements Studebakers and they are cisco recruiting district. 


There’s Profit in Knowing Value of a Sign— 


This picture visualizes one of the interest- 
Ay / ing and innumerable ways in which a live’ 
| dealer can connect up with Goodrich’adver- 
tising and prestige. In this instance the mo- 
torist in need of service is reminded, first, that 
he is only a short distance from help, and sec- 
ond, that down here in Texas he is next door 
to the best tires in the world even though he 
may hail from New York or Kalamazoo. ‘This 
dual impression gives Mr. Motorist a feeling 
of security and safety, mingled with a home- 
like thought that he is among friends. The 
chances in this case are a thousand to one that 
Mr. Motorist will lose no time in getting to 
Smyth & Co’s. place. 


=r MILE io J 


F Signe 


UVALD 


This Company shows it’s on the map 
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Daring Rider Recalls Old Cycle Craze 


In a modest home in East 
Norwich Avenue, Columbus, 
Ohio, lives a bicycle celebrity. 
He doesn’t suspect that he is 
a celebrity — never has sus- 
pected it, in fact—and this of 
itself adds its share of unique 
interest. But no other bicycle 
racer of a couple of decades 
ago ever accomplished more 
desperate feats, or drew to 
himself more genuine admir- 
ers for clean and honorable 
sport. Let this then introduce 
the famous Diavolo of the 
nineties, perfecter of looping 
the loop thrills, and winner of 
countless racing laurels — 
Conn Baker. 

Baker is a living denial of 
the belief that one man can’t 
do more than one thing well. 
Before he entered the racing 
field in the early nineties, he 
was an artist of more than or- 
dinary ability. His scenic 
and animal paintings were at- 
tracting wide attention. But 
he wanted money to study the 
greatest masters. 

Then suddenly a new and 
daring Diavolo appeared in 
the circus world. Behorned, 
and bedecked in flaring hues, 
he would sweep down a long 
incline and loop around the 
“circle of death” like a flash 
of lightning, while the circus 
throngs gasped. One single 
nervous moment, a single un- 
steady move and—well, every- 
body could imagine the rest. 
But this new “devil” of the 
tented arena seemed to have 


Predicts Big Revival 


no “nerves”; to know no fear. 
Dayafter day, month after 
month he shot like a rifle 
bullet through the air, swung 
headlong around the inside of 
the huge arc, head down, and 
then shot away again out of 
the arc and to safety. In the 
circtis. world this man was 
kfiown as J. C. Carter. 


Conn Baker 


Artist-Cyclist as he appears 
today. 


One day the Columbus 
townspeople rubbed their 
eyes in blinking astonishment. 
The reckless dare-devil was 
none other than their friend, 
the modest animal painter, 
Conn Baker. 

After traveling through the 
United States, Mr. Baker ap- 
peared and won praise for his 
daring in practically every 
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part of the world. Princes and 
potentates showered him with 
gifts and compliments. He 
came to know personally many 
men whose names have since 
been on every tongue. King 
Edward of England, then 
Price. of Wales, Lord Kitch- 
ener, General Christian De- 
Wet and Zulu Chief Silwani 
were among them. Baker’s 
“Log Cabin” near his home in 
Columbus is filled with me- 
mentos from famous men. 


In a recent interview with 
a representative of THE Goop- 
RICH Magazine, Mr. Baker 
spoke interestingly of the 
past. He considers Arthur 
Augustus Zimmerman to have 
been the greatest of all cy- 
clists. Next to him he classes 
Sanger, then Bald, Tyler, 
Windle, Johnson, Cooper, etc. 

“T have beaten them all ex- 
cept Zimmerman,” Mr. Baker 
admitted modestly, “‘and,” he 
added, “one of the greatest 
moments of my life was when 
I ran second to ‘Zim’.” I do 
not mean to say that I 
classed as high as Sanger, 
Bald and some of the others. 
But I always managed to win 
in my home state (Ohio). I 
followed the national circuit 
during its best years and you 
can bet the game was hot. 
You had to ride against 40 to 
50 of the best in the world, 
all trained to the minute. 

“TI was best in fast finishes 
and on indoor tracks I was 
practically undefeated. 
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Baker in Riding Togs. 


Looping the Loop in the Nineties 


~ 


Baker was first to perform this feat without serious accident 


Largely to this training do I 
attribute my success in “loop- 
ing the loop” on a bicycle. I 
am the only one who ever 
came through this without se- 
rious or fatal injury.” 

Mr. Baker, during his cir- 
cus engagements in South Af- 
rica and the Far East, re- 
ceived besides a large weekly 
salary a percentage of the 
-general circus receipts. His 
ride required only 4 2-5 sec- 
onds, and in proportion to 
actual time of service he un- 
doubtedly then was the high- 


est-salaried person in the 
world. 
Speaking of tires, Mr. 


Baker said: “Very few have 
ever realized their value. 

“T used to look at the driv- 
ers of fast horses, the speed 
kings of the turf, and think 


if they only knew what I 
knew. 

“They had chopped off 5 to 
10 seconds by coming down 
from the old steel tired sulky 
to the pneumatic tired ve- 
hicle, and could just as easily 
have chopped off another 5 
to 10 seconds by substituting 
for their heavy, slow, mushy 
road tires a pair of light rac- 
ing tires, properly inflated. 

“Way back in 1893 during 
the big International Bicycle 
Race meet during the World’s 
Fair at Chicago, I was fortu- 
nate enough to have loaned to 
me by old ‘Pop’ McCune one 
of five McCune racing cycles 
fitted with the last word in 
speed equipment — Palmer 
Tires and wood rims — the 
very first—and that combina- 
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tion has not been surpassed to 
this day. 

“T seemed to ride without 
effort and with no claims to 
being a champion, this being 
my maiden big race meet, I 
won something in every event 
entered, against the fastest 
field in the world. 

“In the big event, the 100- 
kilometer International Cham- 
pionship, I rode in second po- 
sition for 33 miles, and with 
L. S. McEintyre of South Af- 
rica in the lead. All the way 
through we were establishing 
records which stood for years, 
and yet I was at no time in 
distress. 

“This year will see a gen- 
eral revival of cycling and bi- 
cycle racing, and properly un- 
derstood and kept clean, it is 
the greatest sport in the 
world.” | 
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Sharing Sacrifices 


Announcement by the world’s largest rubber 
factory that it would share the financial sacri- 
fices of its employes who responded to the 
nation’s military call has given rise to much 
and favorable comment. 

To The B. F. Goodrich Company and its 
18,000 employes such comment is gratifying 
indeed. 

But for its part this company does not feel 
itself of deserving of special praise. 

It feels that fairness and its duty demanded 
no less than the stand it took following the 
President’s call. 


Opportunity 


Hats off, gentlemen, to Jean Jacques Rous- 
seau ! 

Personally, he has been much condemned. 
Even his friends were shocked by his esca- 
pades. Critics have stood aghast at his reck- 
less moral code. 

But— 

Read over the American Declaration of In- 
dependence and then study the philosophy of 
Rousseau. You will be amazed at the almost 
uncanny likeness—not only in the spirit of 
liberty you will find—but in the very language 
in which that spirit is voiced. 

And this great French-Swiss savant ante- 
dated the American Revolution. 

All men are created “free and equal”; and 
they all have certain “inalienable rights.” 
This is taking the words out of Rousseau’s 
mouth. 

The spirit of Rousseau and of the American 
Declaration of Independence means for busi- 
ness men in this 20th century one thing in par- 
ticular— 

Opportunity ! 

You, Mr. Dealer, today have a king’s pre- 
rogative. You can enlarge your business 
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without a permit from any sovereign. You 
can increase your income without fear that 
over night the king’s bailiff will seize upon 
your stores. In other words, you are free, 
and within your freedom lies 

Opportunity ! 

Refresh your mind on conditions which 
your ancestors fought against just a little 
while ago. Then make up your mind that you 
will appreciate this wonderful thing which 
they have given you. And, appreciating it, 
try to make the most of 

Your Business Liberty! 


Vague Knowledge 


On another page of this issue is a discourse 
which every business man ought to read. It 
tells of the value to a dealer of knowing what’s 
what within his own four walls. 

Here was a man whose place burned down. 
He did not know how much stock he had on 
hand. He had, therefore, to wait several 
months for an insurance adjustment, and 
meantime his competitors were making the 
most of his misfortune. Here is an instance 
where another man’s place was being secretly 
robbed. He didn’t detect it because he didn’t 
know how much stock he had. 

These instances could be multiplied indefi- 
nitely. When any man’s knowledge is vague, 
that man is in a bad way. If he is in busi- 
ness, his predicament is all the more danger- 
ous. 

The most successful businesses today are 
those which everlastingly keep tab on them- 
selves. 

“To outpace your competitor, first be sure 
of your own gait!” isn’t a bad _ business 
maxim. 


Saving Time 


Always plan a little—don’t rush! 

If you are the type of man who leaps head- 
long into the first thing that looks good, grabs 
at every promising suggestion without asking 
why—hbetter learn the value of caution. 

Caution doesn’t mean fearfulness—everlast- 
ing hesitation. It just means a look before the 
leap. It is a physician’s diagnosis, the lawyer’s 
dip into the statutes. 

Don’t be afraid that by taking time to study 
a proposition you are wasting time. Just the 
contrary. 

Many a misfortune has been averted by just 
a little time taken for consideration. The next 
time you are tempted to take snap judgment, 
try to remember that you will be saving time 
later on by taking time now. 
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Resta Wins at the Chicago Speedway 


Where Silvertowns scored again 
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Uncertain Business Methods Breed Loss— 


When the auto accessory 
store belonging to a western 
dealer burned down one night, 
a number of the owner’s 
friends called to express their 
sympathy for his loss. 

“Oh, I’m not worrying,” he 
told them. “I had the whole 
thing insured—I’ll be back in 
business in two weeks.” 

An insurance adjuster ar- 
rived promptly. One of the 


first things he asked was 
“What was your _ stock 
worth ?” 

The dealer couldn’t tell 


him. All he had was a year- 
old inventory that gave no in- 
formation about the size of 
the stock at the time of the 
fire. It was four months be- 
fore the insurance company 
and the auto supply man 
reached an agreement—four 
months without income — 
months during which com- 
petitors entrenched themselves 
strongly in the trade which 
formerly belonged to the 
burned-out store. 


These thefts were undetected, 
for the dealer didn’t know 
his stock on hand 


So Losers Prove 


Another man spent many 
hours wondering why his ap- 
parently prosperous business 
did not pay him a profit—why 
it kept absorbing all the capi- 
tal he could get together 
without giving anything in re- 
turn. He finally found the an- 
swer in his storeroom, where 
hundreds of dollars’ worth of 
stuff was piled, and on his 
shelves, where part of his 
stock was accumulating dust 
and cobwebs instead of profits. 
He simply hadn’t realized the 
amount of money he was 
tying up, so he went on buying 
more and more in blissful ig- 
norance. He had been selling 
a lot of a few good lines, and 
piling up an interesting as- 
sortment of other things. 

In the business section of an 
eastern town is still another 
business man who a couple of 
years ago was busily trying to 
find a sort of bookkeeping 
plan that would show him a 
profit on .his year’s sales. 
This time there was no dust- 
covered stock to blame—every 
line was moving rapidly. But 
it wasn’t until the proprietor 
started a stock record and 
kept it up for a few months 
and then compared it with 
the figures from an actual in- 
ventory that the real inward- 
ness of this rapid stock move- 
ment appeared. 

Between the amount of 
stock which should have been 
there as shown by the stock 
record, and the amount in- 
ventory showed to be on hand, 
there was a wide difference. 
Part of the stock, evidently, 
had been “moving” under 
some other motive power than 
that of salesmanship. Inves- 
tigation showed that a gang 
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After his place burned, this 
dealer wished he had 
kept tab on his 
stock value 


of young “bandits” in the 
neighborhood had discovered 
a way to enter the store after 
business hours, and had been 
burglarizing it regularly. 
They hadn’t taken much at 
any time—they were too wise 
for that—but their booty in 
the few months they had been 
at it must have amounted to 
several hundred dollars. 
Here, then, are some of the 
advantages of a simple stock 
record—protection in case of 
fire, help in purchasing, and 
in keeping your stock moving, 
warning against theft, leaks 
and losses of goods from 
stock. There are others. An 
up-to-date stock record is a 
valuable credit asset—an as- 
sistance in getting credit at 
the bank and with the firms 
you buy from. It is one of 
the essential elements in a 
satisfactory bookkeeping plan 
that keeps you in touch with 
every part of your business. 
It warns you automatically 
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when stock runs low, or when 
you have too much on hand. 

There are two sorts of stock 
records an auto supply dealer 
might use. One is a card 
record, with a card for each 
article; the other is the “ap- 
proximate inventory” that 
keeps track simply of the 
value of the stock on hand in 
each line or department. 

The card record shows ex- 
actly what quantity of each 
article should be on hand—it 
is therefore especially valua- 
ble for large stock, such as 
tires and similar articles. 

At the top of each of the 
cards there should be spaces 
for the stock number, lot num- 

ber, name of the article, de- 
~ scription (size, special fea- 
tures, etc.), and for the maxi- 
‘mum and minimum quantities 
—the high and low water 
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mark. The supply should 
never be allowed to get be- 
yond this maximum limit, nor 
below the minimum without 
re-ordering. What _ these 
amounts should be depend on 
the kind of article, the de- 
mand, the time it takes to re- 
place them—they must be de- 
termined for each article. 

The balance of the card is 
ruled into columns.—‘Date,” 
“Added to Stock,” “Taken 
from Stock,” “Balance,” and 
“Value.” The cards are 
filed either alphabetically by 
names of articles, or by stock 
numbers, whichever way is 
most convenient. 

About once a week (or as 
often as necessary) someone 
should take the sales slips, 
shop requisitions, invoices for 
stock received, or whatever 
original records of sales, parts 
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used for repair work, and pur- 
chases are made out, and bring 
the stock cards up to date. 

Keeping such a record up 
to date means two or three 
hours a week—but there can 
be no question that it is time 
well spent. The information 
always available and_ the 
knowledge it gives of the 
condition of the stock is in 
itself worth the trouble. 

Of course, the stock record 
should be checked by an ac- 
tual inventory at least once a 
year. 

There are a good many 
dealers, though, who feel that 
it is’ out of the question for 
them to keep so careful a rec- 
ord. They can’t spare the 
time. For this reason, we are 
going to discuss the “approx- 
imate valued inventory” plan 
in some later issue of THE 
GoopRIcH. 
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Best Mexican Roads are Weird Nightmare— 


says A. H. Leavitt 


“The best roads in Mexico are the worst 
roads I ever saw.” 

This phrases the sententious opinion of 
Arthur H. Leavitt, assistant manager of Truck 
Tires Sales for The B. F. Goodrich Company, 
on road conditions the other side of the Rio 
Grande. 

Mr. Leavitt ought to know whereof he 
speaks. Twice within the last few months he 
has dipped into the cactus and snake-ridden 
sands across the border to supervise large 
shipments of Goodrich Tires for U. S. Army 
Transport Trucks. 

From his second trip Mr. Leavitt returned 
a few days before President Wilson called for 
state troops. He took innumerable pictures 
showing conditions in and about Columbus, 
made famous over night by the Villa raid, 
and in old Mexico herself. He even got a 
fine snapshot at General Pershing and staff. 
Many of these pictures are shown on pages 
16 and 17 of this issue. 

Maintaining headquarters at the new Good- 
rich Columbus store, necessitated by the large 
government demand for truck tires, and 
operated by R. W. Harper, Mr. Leavitt took 
a forty-mile “dip” into Mexico before his re- 
turn recently to Akron. 

“We were advised not to go,” he said, “but 
we did, just the same, but not to the extent 
we planned. Our first thought was to ac- 
company a regular truck train on a 285-mile 
trip to General Pershing’s headquarters at 
Namiquipa. But forty miles is plenty of that 


Wireless Station on Border. 


18 


Leavitt (left) and Companions in Mexico. 


wasted region. Picture No. 7, page 16, show- 
ing stretch of road over which our outfit jour- 
neyed, gives an idea of the handicaps to which 
the American motor truck, and especially the 
tires, are subject. That road was considered 
a ‘cracker-jack,’ and we were invited to look 
"em over further down, but the taste was suf- 
ficient. These ‘best’ Mexican roads were by 
long odds the worst I ever saw. 


“Mr. Hodges, of the International Motor 
Company, New York, who was at the border 
to observe tests of their Saurer trucks, was 
my companion on the jaunt over the desert. 
Capt. Lee, of the Motor Transport Division, 
assigned us to a special Reo truck, with es- 
cort of an armed first sergeant and a private. 
Before the trip we stocked up well on rations, 
which we thought would stay us better than 
the “gold fish and corn willy” (salmon and 
corned beef) portioned out to the men of the 
truck train detachment. 


“Every train consists of twenty-seven loaded 
trucks, a gasoline truck and a machine shop 
truck. Three trucks broke down in the first 
lap of fourteen miles east from Columbus to 
Gibson’s ranch, on the border. It is there one 
crossing into Mexico is made. After being 
held up for five hours at Gibson’s, Hodges and 
I decided to head our Reo, with the two sol- 
diers, into the vestibule of Mexico, train or no 
train. Before returning we skirted the hilly 
country just north of Boco Grandes, twenty 
miles from the international boundary line. 
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U. S. Field Wireless and Trucks—A Dash into Mexico 


Scenes show vital part Goodrich tires play in Mexico 
Trucks shown are of White Company, Goodrich-Equipped. Top (left) Movable Field Wire- 
less; (right) Trucks ready for service. Bottom (left) Truck ready for the start; (right) A dash , 


across the border. 
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A $15,000 Machine 


Gilded Palace Car has Goodrich Tires 


That old saying, “Fit for a 
King,” might have been made 
to order for the car seen in 
the accompanying picture. 
It’s a Rolls-Royce (London, 
Eng.) machine, laid down in 
New York, and as for pala- 
tial finishings, there’s not a 


thing lacking. Nearly. all the 
metal parts are of aluminum 
and this accounts for the com- 
parative lightness of weight— 
2,600 pounds—in the face of 
a 142-inch wheel base. The 
trimmings are all silver plated 
and the total cost was a cool 


$15,000. Who will say that 
Kaiser Wilhelm or Czar 
Nicholas would not enjoy a 
jaunt amid such luxurious sur- 
roundings? 

This photograph was taken 
outside the Akron Service 
Station of The B. F. Good- 
rich Company, and Mr. A. R. 
Chilson, manager of the sta- 
tion, is seen seated in the car 
with Mr. S. B. Fleming of 40 
Broadway, New York, its 
owner. The latter was tour- 
ing from New York to South 
Bend, Ind., and stopped at the 
Goodrich station in passing 
through Akron. Every wheel 
of this remarkable car is 
équipped with Goodrich tires 
and an entire set of spares is 
carried on the side. The car 
will throttle down to 14 miles 
an hour and speed up to 83 
miles or more. It has a self- 
starter, but according to Mr. 
Fleming, it will start on com- 
pression nearly every time, 
and the starter is therefore 
hardly necessary. 


Busy Little Express Truck is “Hog for Work’’ 


Let this introduce one of 
the busiest little workers you 
ever saw—an express truck at 
the Ferry Building, San Fran- 
cisco, dragging along an army 
of loaded trailers. It recalls 
for all the world a tiny ant 
dragging the carcass of a prey 
many times as large as herself. 
This style of industrial truck 
(an Elwell-Parker, equipped 
with Goodrich Solid Tires) is 
one of the greatest horse- 
power substitutes known. It 
can do the work, and does do 
the work of a herd of horses, 
for not only is it far sturdier 
than it appears, but also it 
works night and day, having 
an extra set of batteries for 
stamina. It thinks nothing at 
all of hauling fifteen trailers, 
a job almost big enough for a 


young locomotive. In the ac- 
companying picture the trail- 
ers are loaded to the guards 


with milk cans and have an air 
of pride in their humanity- 
nourishing mission. 


This wee truck can haul 15 loaded trailers. 
20 
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Film Beauties in Fashion Parade at Ascot Park 
on Silvertowns 


Top—Edna Goodrich, Morosco Photo Play Co. Bottom—Myrtle Stedman, Palace Pictures. 
Insert—Dorothy Dalton greeted by Charles Murray, Master of Ceremonies. 
This procession was a wealth of charm and adornment. 
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Princess Patricia (rear seat) 


Order 3-Ton Trucks 


The federal government, on 
June 8th, put in another order 
for 28 three-ton transport 
trucks, and five more six hun- 
dred gallon tank trucks, with 
the Four Wheel Drive Auto- 
mobile Company, of Clinton- 
ville, Wis. 

The fact that three-ton 
trucks were again ordered in- 
dicates that trucks of this ca- 
pacity are proving satisfac- 
tory for transport service, ac- 
cording to the manufacturers 
of the F. W. D., who hold 
that their three-ton truck will 
go, fully loaded, any place 
where a two-ton truck will 


go. 


Death Takes Troops of 
Princess ‘‘Pat’’ 


Here we are face to face 
with the celebrated and good- 
Patricia, 


looking Princess 


most commonly known as 


Princess “Pat.” She is shown 
in the rear seat of the machine 
with her mother, the Duchess 
of Connaught, during a re- 
view of a regiment of Cana- 
who were es- 
Note 


in the picture that she does 


dian soldiers, 


pecially named for her. 


not face the camera, but keeps 
looking straight ahead, as if 
there was no camera in sight. 
She is riding, incidentally, on 
Goodrich Tires. 

The fighting in Flanders 
has since swept away nearly 
all of the soldiers in Princess 
“Pat’s” regiment. There 
were originally 1,000 men in 
the regiment which the Prin- 
cess reviewed when this pic- 
ture was taken. ‘Today there 
are less than 20 who are alive 
and uninjured. 


Good Roads Vital 


“The unimproved highways 
are the weakest element today 
from the standpoint of the 
military transport,” said P. S. 

}and, Major, Corps of Engi- 
neers, U. S. Army, in a recent 
declaration in favor of better 
American roadways. 

“America has the rail- 
roads,’ continued Major 
Bond. “It has the autos and 
auto trucks. Whether the lat- 
ter can be used or whether we 
must go back to the age of the 
mule whacker and the dreary 
march on foot rests with those 
who are responsible for our 
highway improvement. 
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New Gun is Marvel 


It begins to look as if the 
new motorcycle gun will com- 
pletely replace old-fashioned 
field artillery. 

The new war engine is so 
constructed that the gun car- 
riage can be detached from 
the motorcycle in thirty sec- 
onds and wheeled into firing 
position. The motorcycle can 
then go back to the main 
lines. The machine is able 
to carry.two riders and they 
are protected. by a shield of 
armor plate. With its crew 
and gun the motorcycle can 
make a speed of forty miles 
an hour. 
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Machine Plunges Over Mountain Side— 


Here’s the pictorial result 
of a bad accident in which W. 
Mercer Fain, garage operator 
at Murphy, N. C., narrowly 
escaped injury or death. Mr. 
Fain, in a Grant Six, was try- 
ing to make a precipitous de- 
scent on a mountain roadway 
in western North Carolina. 
The road was so bad that 
none but a very small car ever 
had tried it before. Despite 
the utmost care in driving, the 
Fain machine came to a point 
where the driver had to ma- 
neuver desperately to avoid 
overturning. In the crisis he 
was unable to make the very 
sharp curve in the road and 
his machine shot down a steep 
embankment for a distance of 


Not badly hurt 


400 feet. The picture shows 
where it stopped. Mr. Fain 
and a companion remained in 


the machine and escaped in- 
jury. The Goodrich tires on 
the wheels were not marred by 
their strenuous ordeal. Said 
Mr. Fain in speaking of the 
event: ; 

“The accident was viewed 
by Government men and oth- 
ers, and all say it was a mir- 
acle that the occupants of the 
car were not killed and the 
machine torn to pieces. I 
say nothing but a Grant Six 
and Goodrich tires could stand 
this test. I have been using 
Goodrich tires for five years, 
during which time I have sold 
Studebaker, Ford, Monroe, 
Chevrolet and Grant Sixes. 
They (Goodrich tires) are 
really and truly, “Best in the 
Long Run.’ ” 


No Breakdown Can Feaze Towle’s Crew 


No machine can be so badly 
disabled as to defy the wreck- 
ing equipment of Towle’s 
Garage, Portland, Me. In 
the accompanying picture is 
one of the most woe-begone 
cars you can imagine and yet 
the wrecking car is towing it 
along without the least 
trouble. The front wheels are 
wholly missing, as the picture 
shows, but their place has 
been taken by a small truck 
and in this fashion the bat- 
tered car can be towed for 
miles and even along rough 
roads. Urban A. Towle, pro- 
prietor of the garage, is shown 


standing in the doorway. He 
takes great pride in the eff- 
ciency of his equipment. He 


SERVICE 
STATION 


Towing a bad wreck. 
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is only 33 years old, but has 
already built up a large busi- 
ness. 
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Goodrich Folks in “San Antone” are Real Natives 


Permit us to present here- 
with a very striking assem- 
blage of young men and 
women — they comprise the 
Goodrich force in San An- 
tonio. And now what do you 
imagine they are noted for, 
in addition to their good 
looks, and the fact that they 
are all hustlers? 

Give up? 

Well, they are able to boast 
of the fact that every one of 
them, from manager down, 
was born and reared in “Ol’ 
San Antone.” In fact, not 
one of them ever has been 
away from this Texas town 
for any considerable time. 
There’s a record that is not 
equalled in many parts of the 
U. S. A., if anywhere. 


“Our” San Antonto Branch. 


And, of course, these San pleasantness” with Mexico, a 
Antonio people are almost fact which adds interest to 
next door now to “our un- this already interesting group. 


Bicycle Tire Display at Goodrich Detroit Branch 


Has Classy Air 
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A Progressive Store Spokane Police Patrol 


Speed Cops Try New 


Ruse 


The fact that the ordinary 
motorcycle speed cops are 
easily “spotted” by the expe- 
rienced motorist has caused 
policemen in many cities to 
abandon the motorcycle in 
favor of the automobile for 
the catching of speed “fiends.” 


Built and assembled in 


Pioneer Hardware & Music Co., 
Spokane City Garage. 


Burlington, Kas. 


That Motorcycle Girl 


The Goodrich Motorcycle Girl, she who appeared on the front cover of the 
May Goodrich Magazine, has received a deal of warm praise throughout 
the country. Yes, maybe she. has been exceeding the speed limit! But her air 
of innocence as she appeals to the “hand of the law,’ personified in the town 
marshal, instantly arouses the sympathy of the most stony-hearted. Every- 
body hopes she won't be arrested. The picture doesn’t tell all of the story but 
the general feeling 1s that this dainty little person was never intended for the 
stern confines of a jail. 

Anyway, there is an almost tragic story connected with the drawing itself. 
It was begun by the late A. B. Frost, famed artist, whose work has appealed to! 
tens of thousands. It was. uncompleted when he died and was later finished by 
his son, John Frost. It was not given a title, but the meaning is so clear that 
nobody mistakes the purport. 

Incidentally, The B. F. Goodrich Company has had the original work en- 
larged and finished in exquisite colors. All those who asked for the print of the 
original magazine cover may receive this new vari-colored hanger on request. It 
has no advertising except one small word “Goodrich,” which appears on the store 
front in the painting. 


Truck Riders on Railway Fire Horses are 


Tracks 


The conversion of the auto- 
mobile truck into a railroad 
car is made possible by an in- 
vention which consists of a 
steel flange in two parts 
which can be bolted over the 
tires of the truck. 

The entire truck can then 
be placed on a railroad track. 


> 


Goodrich-equipped are ready for 
heroic service. 
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Doomed 


The replacement of the fire 
horse is increasing in rapidity 
in all parts of the United 
States. It was predicted re- 
cently, by a prominent fire 
chief, that in the space of an- 
other two years the faithful 
old equine would be almost 
unknown in fire service. ° 
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Stoughton Folks Acclaim New Lehan Garage 


People in Stoughton, Mass., 
are still talking about the big 
house warming and banquet 
given recently in honor of 
“Jimmy” Lehan of Stoughton 
and his new garage. The 
function was held in the ga- 
rage itself, and there as- 
sembled friends in such num- 
bers that they packed the 
spacious interior of the build- 
ing. An interesting feature 
was that the entire reception 
and banquet was a complete 


surprise. Early in the morn- 
ing of the gala day some of 
“the boys” took Jimmy for a 
trip to Springfield under pre- 
tense of having serious busi- 
ness with him there. They 
dawdled until evening, and 
then, at the psychological mo- 
ment, they escorted the hon- 
ored guest into his own ga- 
rage in Stoughton to the ac- 
companiment of cheers and 
the music of welcome. Of 


The Lehan Garage 


course he was surprised—and 
pleased. 

Mr. Lehan is an ardent be- 
liever in Goodrich products 
and he pledges his word in 
their quality. He is one of 
Stoughton’s most enterpris- 
ing business men, and he has 
built up an enviable garage 
and service business. His new 
building is of modern brick 
and cement fire-proof con- 
struction and it has a frontage 
of 60 feet and a depth of 110 
feet. 


New York Accidents 


During the year 1915 there 
occurred in the city of New 
York 10,353 accidents in 
which vehicles are known to 
have figured. Passenger 
autos caused 177 fatalities. 

Motor trucks and delivery 
wagons killed 105 persons and 
injured 1,107. Horse-drawn 
vehicles were the cause of 100 
fatalities and 2,341 injuries. 
The total number of persons 
killed in New York vehicle 
trafic during 1915 was 649. 


Drive Own Cars 


Private chauffeurs are get- 
ting fewer every day, accord- 
ing to automobile observers. 
One reason given is that 
Americans naturally like to do 


things themselves, and es- 
pecially to drive their own 
cars. Another reason, we 


find, for the fading away of 
the private chauffeur is the 
simplicity of most of the 
American-made automobiles, 
which almost anybody is. able 
to maneuver. 
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Truck is Master 


Requiems are now being 
sung, even in Mexico, over 
the time-honored army mule. 
The motor truck is fast be- 
coming his established succes- 
sor. The recent experiences 
of the United States Army 
has proven that the motor 
truck is an ideal agent in mili- 
tary transportation — indeed, 
and an indispensable factor, 
and this only supplements the 
experience of the European 
War. 
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Machine Does Hair-Raising Feat 


Hair-raising feats are be- 
coming more or less common 
in the automobile world—and 
here’s another one. Two men 
in a machine recently dashed 
upon aé rising jack-knife 
bridge at Dearborn Street, 
Chicago, and kept climbing 
up the constantly increasing 
ascent as the bridge rose. 
Finally the machine stopped 
at the edge of the bridge in 
mid-air as onlookers gasped. 
This “stunt” was managed by 
the Stewart-Warner Company 
to prove that the Stewart 
Vacuum system will feed gas- 
oline automatically under all 
possible conditions. But the 
success of the feat was fur- 
ther assured by the use of 
Goodrich tires. 


on Jack-knife Bridge 
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Goodrich Tires played part in this exciting climb. 


Ideal Auto. 
is Not Yet 


The ideal automobile is far 
in the future, according to A. 
Ludlow Cleyden, Chairman of 
the Standard Committee of 
the Society of Automobile En- 
gineers, who recently dis- 
cussed automobile  possibili- 
ties at an engineering meeting 
in Detroit. 

“The ideal machine,” said 
Mr. Cleyden, “will be not only 
vibrationless but also noise- 
less. It will require no me- 
chanical knowledge for its op- 
eration; also it will be inex- 
pensive, both in first cost and 
in operation.” 


Chauffeurs Organize 


Chauffeurs in the city of 
Quebec have formed ‘an asso- 
ciation to protect car drivers 
from “unjust legislation.” 


Real Service 
Brings Return 


Personality and __ service 
have made Mr. Herbert A. 
Thayer of Providence, R. L., 
one of the most prosperous 
tire dealers in the Boston ter- 
ritory—all in about five years. 


Mr. Thayer’s place of busi- 
ness is strictly up-to-date, al- 
though not pretentious. He 
handles Goodrich ‘Tires, vul- 
canizing materials and acces- 
sories. 

“I find that as soon as a 
customer is introduced to a 
Goodrich product, these prod- 
ucts thereafter sel! them- 
selves,’ said Mr. Thayer re- 
cently. 

So enthusiastic is this 
dealer over Goodrich products 
that he has more than a dozen 
large Goodrich signs posted 
along the roads leading to 
Providence. 
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Boy Chauffeur 
Not Blamed 


A fourteen-year-old boy 
chauffeur cannot be held 
blamable for an accident in 
which he figures, in the opin- 
ion of the coroner’s jury who 
investigated the recent death 
in Detroit of Mike Barko- 
wiczi, of Donora, Pa. Barko- 
wiczi was killed in Detroit, 
June th, by a funeral car 
driven by Alfred Sargee, Jr., 
fourteen years old. 

The jury held that the 
blame should be attached to 
the elder Sargee, who per- 
mitted his young son to drive 
the car. 

Coroner Burgess, in com- 
menting on the case, held that 
there should be a law to pre- 
vent persons under eighteen 
years of age from driving au- 
tomobiles. 
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Cameroni Pulling Machine with his Teeth 


3 


Towing With Mis veth 


FULL spots 


MK) 


pelling power was a single 
man. This man pulled the 
machine for five blocks by the 
strength of his teeth. And 
the tow-line was just one pair 
of Goodrich Silvertown 
Cords, the same kind of cords 
that make up the backbone 
of Goodrich Silvertown Tires. 
Many had predicted that the 
cords were not equal to this 
great towing strain, but the 
test showed that they didn’t 
mind the strain at all. Fact 
is, they could have pulled a 


STUDEBAKER, “ 


far greater load. 
SIVERTOWN CORD” 


The fact that the car, a 
Studebaker, was equipped 
with Goodrich Tires explains 
to some extent the ease with 
which Cameroni performed 
his task. 

In the car were Frank 
Chance, manager of the “An- 
gels’; Henry Berry, presi- 
dent of the San Francisco 
Club; John T. Powers, presi- 
dent of the Los Angeles Club; 
Harry Wolverton, manager 
of the San Francisco Club; 
Henry Wiseham and Paul G. 
Hoffman, sales managers of 
the Los Angeles branch of 
the Studebaker Car Co. 


Tests Silvertown Cords by: Towing 
Big Machine 


When the Pacific Coast Ball 
League opened its season in 
Los Angeles this spring, the 
officials of the San Francisco 
and Los Angeles Clubs had a 
unique experience. 


During the procession pre- 
ceding the first game, these 
officials were carried in a big 
automobile in spite of the 
fact that the automobile en- 
gine was “dead.” The pro- 


Beginner Wins 1000-Mile Run 


Joseph Berlo, of the Sales Promotion and Joseph Berlo 
Advertising Department of Goodrich Boston 
Branch, recently attained the most perfect 
individual score of all the riders in the Massa- 
chusetts motorcycle run from Boston to Buf- 
falo and return. 

The distance run was 1,000 miles, and al- 
though it was Mr. Berlo’s first try in the mo- 
torcycle marathon, he had the distinction of 
coming out winner in a field of twenty-two 
machines. 

The Berlo motorcycle was equipped with 
Goodrich Black “Barefoot” Safety Tires and 
throughout the entire run they did not show 
the least signs of distress. 

The gasoline consumed amounted to twenty- 
one gallons and cost $5.38. The total expenses 
of the trip were only $14.13. 


On winning machine. 
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Up-to-Date Goodrich Stations 
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Goodrich Tires 


Left to right—Top row—R. & R., formerly Ricketts Garage, Long Beach, Cal.; Independence Garage, Humeston, la. Second Row—Mai" 
Garage, Wilmington, Ill.; H. R. Hine, Eureka, Cal. Third Row—Don Sales Co., Rock Island, Ill.; Cherry Gas Station, Cleveland, 0- 
Bottom Row—Johnson & Rohde, Bryan, Tex.; Mt. Sterling Auto Co., St. Louis, Mo. 


The B. F. Goodrich Company 


AKRON, OHIO 
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AUGUST 
The Cover Girl 


The Goodrich Magazine this month presents on its front cover the beautiful and charming Countess de 
Cippico, formerly Mlle. Rita Jolivet, of the Morosco Photoplay Company. The photo- 
graph reproduced shows this brilliant French artist standing before her 
Silvertown-equipped machine. She is a Silvertown devotee. 


Special Features this Issue 


“A Penny for Caesar” (An Adventure in Verse). The Tourist Makes Business—Make Him Your 
Americans Don’t Know the Beauty of Their Country. Friend (Cartoon). 
Travel Safer Now—A comparison with the ancient 4 Substitute for Speed Signs. 
Past. A New Bicycle Trophy. 
Touring With Dogs and Sledges. The Development of a Sole. 
Dealers Who Sleep at the Switch (Editorial). Dictating Letters While You Ride. 


National Touring Week—What It Means 


The United States only twenty years ago was a wilderness—com- 
paratively. The American family carriage jogged its lonely way over 
the country road and boasted for companions the chipmunks and 
squirrels. In a single human generation the old family hack has 
practically disappeared and in its place have come twenty-five hun- 
dred thousand and more automobiles. Search history in vain for 
another ‘‘miracle’’ like this. 


And the worst mistaken man is the man who thinks that it’s “‘all 
over’’—that automobile high tideishere. The B. F. Goodrich Company, 
founder of the most complete and elaborate touring information serv- 
ice in the world’s history, knows that there are thousands of ma- 
chines that have never seen a country road—that touring, therefore, 
is a mere babe in arms compared with its possibilities. 


The Goodrich Company inaugurated a National Touring Week 
movement to make the auto-owning people and the prospective 
auto-owning people of the United States understand the real delights 
of touring—to put motion into an army of comparatively idle and 
unused machines. 
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A Penny for Caesar 


On through the night in a motor-bus leaping, 
Once in a desolate spot I was cast ; 

Then at a cross-roads, befuddled and creeping, 
Believing me lost, I thought on my past. 


But there at the cross-roads was all I was 


seeking : 
A road-sign with letters that spelled my 
relief, 
And soon, through the dome of my cerebrum 
leaking, 


Came the knowledge I wanted, as true as 
‘twas brief. 


‘Twas only a sign from the Goodrich phi- 
lanthro’. 
A simple young thing that in modesty stood, 
But I surely must say, by all that I ran through, 
It saved my sweet life from a casing of 
wood. 


Again my meanderings took me from harbor 
Far on the road through a December gale, 
And if a road log had not proved a kind arbor 
Heaven but knows where I might have 
blown sail. 


The wind was a terror—the snow was a blinder 

And I couldn’t see signs that were hard by 
the way, 

But the log that my light revealed through the 


snow grinder 
Helped me at last to a place for the day. 


If twice in a life-time old Goodrich has aided 
And helped me about o’er this goodly green 
earth, 
What of the thousands of others paraded 
In orderly style o’er the land of their birth? 


I believe that the penny with phiz of old Caesar 
Is his, and no other should grab for that 
cent— 
And that’s why I say that this road Ebenezer 
Is a Good-and-Rich blessing that Someone 
has spent. 


Not manna perhaps, in the miracle manner, 
This blessing may be for the traveler’s aid— 
But for guide-posts that Goodrich has sent— 
heip me, Hanner— 
| deciare they’re an answer for more than 
I prayed. 
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Nature’s Charms are Nearer than We Think 


If the American automobile public had even a vague notion of the natural beauty of 
their immediale country, there wouldn’t be an idle machine in the land. 


The mistake most people make is the mistake of thinking that all of the beauty spots | 
are far off. They have never explored their surroundings. They harbor the notion that 
ourney, and many of them, therefore, do not tour. | 
The biggest aim of National Touring Week is to dispel the illusion which blinds machine 
owners to the unexplored wonders lying all abort them. | 
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touring always means a long j 


National Touring Week can only be the beginning of a big touring impetus. But it can 
sow the seed for a wonderful harvest. 

The B. F. Goodrich Company has flooded the land with National Touring Week propa- 
ganda. Starting with August 6th the force of this mighty effort will be released. Thou- 
sands of columns of reading matter in hundreds of newspapers everywhere will tell of the 
delights of touring in every section. Advertising of every description will be directed toward 
the same end. Dealers who link up with this colossal campaign will reap directly the harvest 
of increased business. 


Some Pretty Scenes in Yosemite Valley 
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‘Tvs Far Safer to Travel Highways Now 


Despite all the 
auto accidents 
we hear about 
nowadays, travel 
and touring are 
extremely safe 
as compared with the olden 
times. If you don’t believe 
it, just think of some of the 
farewell words that have come 
down to us. Farewell itself 
means, “Go or Travel, 
Safely.” 


idle admonition. 


i 

The Egyptian 
carricd his bow 
and arrow 


Years ago it was no 
Travel 
meant danger always. 


For one thing, there were 
the robbers. Travelers car- 
ried their own banks—some- 
times all of their earthly pos- 
sessions —and _ highwaymen 
did a lucrative business. Just 
think of what the word 
“Highwayman” means. Why, 
he was the prototype of our 
burglar. It was so dead easy 
to get money from the traveler 
that the 
a1 2h < 


way thief aN | 
Pe co) 
didn’t have 
to burgle 
The old Saxon carried a 
houses. stout club 


3ut the thief was only one 
element of danger. Lack of 
lights at night and the re- 
sultant danger of pitfalls, in- 
creased by clumsy vehicles, 
were always to be dealt with. 
Yes, roads were worse than 


they are now. ‘Then there 


il 
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Many a daring hold-up scene was 


enacted on the highways. 


were one’s enemies to be con- 
sidered. People settled their 
grievances in a more personal 
manner now and it 
was always handy to snip 
your foe or thrust a spear. 
into him as he passed 
some hidden brush 
lonely culvert 
highway. 


than 
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Dangers Many in Olden Times 


So when 


people said 
“Farewell” to 
the traveler 
they meant it. 
‘é y ” The Celt protected 
Goodbye, himself in devious 
: ways especially in 
(contraction war lime. Note the 
of we od be curved sword on the 


. re chariot wheel 
with you”) 


also had more meaning than 
it could possibly have today. 
The traveler needed all the 
good wishes that could be 
showered upon him. 


Today almost the only 
danger in highway travel is 
the danger of carelessness. 
Practically every auto accident 
is inexcusable. And the cam- 
paign that has been waged in 
late years for greater care on 
the part of all drivers is having 
its effect. There may be more 
accidents in point of numbers 
now than a year ago, but when 
compared with the number of 
machines 
driven, acci- 
dents are 
fewer. And 
this means 
less danger 
for the indi- 
vidual tourist. 


Armed guards pro- 


lected the traveler in 
old England 


A pretty 


drive in Southern 


California. 
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Touring Records 
Smashed. 


Touring already has 
creased to a remarkable extent 
this year. Yosemite Valley, 
California, always a touring 
mecca, serves as a good index 
of touring interest and cars 
registered as entering the Val- 
ley this year already have 
eclipsed in number all previous 
records. 


in- 


Fhe Goodrich—. 


CA 


Goodrich National Touring Week Window 


ate al louring Week 


SsUVUD hte Fi 


BLACK TREAD TIRES 


Regs kek isi: 


fe hs 


Ses >= 


a 


FREE MAPS 


OVER €0,000 MILES 


OF HIGHWAY TOURING ROUTES 
GOODRICH ser 
GUIDE POSTS GOODRICH 

NATIONAL 


TOURING BUREAU 


bet we wee 
ley frne tabice 


COME IN 


ange earl 
—S 


+ Free Semvice ; 


Don’ts for Tourists 


Don’t overcrowd your car. 

Don’t load up with supplies 
you will not need. 

Don’t start with a car that is 
not in first-class running con- 
dition. 

Don’t try to do the impos- 
sible. 

Don’t race with locomotives. 

Don’t fail to take an extra 
tire or two along. 

Den’t disregard local regula- 
tions, even if they seem unrea- 
sonable. 

Don’t neglect to prepare for 
rain and cold. 

Don’t forget safety first, last 
and always. 

(From the Goodrich Newspaper 
Touring Page.) 
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Beginning a Delightful Tour on Goodrich Tires 


The motor car kas brought to civilisation a new and delightful sensation—the joy of touring. It has 
made possible a more intimate communion between nature and man 

Those who get most out of touring make their plans carefully and unhurriedly. They take just enough 
accoutrement—don't encumber themselves. They supply themselves with definite touring information in 
advance. Then they are able to know the thrill of life as only tourists can, 
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Make Blind Routes Clear as Day in Every Section of the Country 
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Alaskans Still Tour With Dogs and Sledges 


Here we are right in the 
heart of Alaska with snow all 
about us and biting breezes 
nipping everything in sight! 
Quite a far leap from mid- 
summer in the old U. S. A. 
If any be inclined to doubt the 
genuineness of the scene, let 
him observe these “huskies” 
that have been hauling the 
sled. So real are they that 
they might indeed have walked 
right out of the pages of Jack 
London’s “Call of the Wild.” 


It’s a touring scene, too. 
The faithful, willing canines 
have traveled 105 miles, from 
Seward, Alaska, to Anchor- 
age, Alaska, drawing the sled 
after them over rugged paths 
of ice and snow. A nice little 
jaunt, considering the snow 
and cold! And what’s on the 
sled? Why, grips containing 


Journey in Hipress Boots 


Look at this Picture and Feel Cool! 


Vacs 


These “huskies” have drawn Goodrich Hipress Footwear 
over 105 miles of ice and snow. 


Goodrich Hipress Footwear. 


These are things greatly in de- 
mand among the people of 
Alaska because of the tre- 
mendous wear and tear in- 
volved in their work. Alas- 
kans are especially fond of Hi- 
press boots for the simple 
reason that others quickly go 
to pieces under Alaskan usage. 


A Goodrich representative, 
Mr. Marcus, who was a mem- 
ber of this unique Alaskan 
touring party, sustained an ac- 
cident during the trip. <A 
broken leg resulted, also an 
enforced stay of many weeks 
in an Alaskan hospital. Even 
after returning to Seattle, Mr. 
Marcus was compelled to use 
crutches for a long time. 


Federal Government and States join in big 
Movement 


Co-operation between 
United States government and 
the various States in an ex- 
tensive road - building cam- 
paign will result from the re- 
cent success of the Bankhead 
Shackleford Legislation in 
Congress. 

Within five years the federal 
government and the States 
will have expended $150,000,- 
000 on arterial roads selected 
by the highway authorities of 
the 48 commonwealths. The 
cost of the improvement will 
be on the half-and-half plan— 
the government and the States 
dividing the expense equally. 


Each improvement, after 
having been approved by the 
State, must be approved by the 
United States Secretary of 
Agriculture. This unpreced- 
ented co-operation is the result 
of agitation begun by the 
American Automobile <Asso- 
ciation in 1912. 

To the $75,000,000 which 
will come from the Federal 
Treasury will be added a like 
amount from the States. The 
distribution of Federal funds 
is to be based on area, popula- 
tion, rural delivery and star 
route. 


Believes U. S. Will Excel 
in Highways 


United States will have a 
remarkable national road sys- 
tem before the end of another 
ten years, in the opinion of 
H. M. Rowe, the new Presi- 
dent of the American Auto- 
mobile Association. “The end 
of a decade will see United 
States eclipsing all other coun- 
tries in the world in the ex- 
cellence of our road systems,” 
Mr. Rowe recently declared. 
He holds that the new system 
will provide separate routes 
for freight and passenger traf- 
fic and he believes that the 
horse and the mule will be- 
come almost unknown. 
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Asleep at the Switch ! 


If there’s one human failing worse than 
another it’s this thing of being asleep at the 
switch. Old Rip Van Winkle started it—over- 
did it somewhat—and ever since the world 
has cherished old Rip as a great joke. 


But the very best joke—better even than 
Rip’s twenty years’ siesta—is the fact that the 
world today is chock-full of snoozers virtually 
walking in their sleep. 


Fifteen years ago—even ten years—an army 
of Van Winkles were insisting that the horse 
never could be replaced by the automobile. 
Five years ago an anvil chorus of old Rips 
(many of them were young men) were scream- 
ing in staccato notes that the automobile in- 
dustry could never grow bigger. 


They're waking up from it now to find that 
the automobile business of five years ago was 
a suckling infant, by present day comparisons, 
and that the people who grew up with it are 
all in clover. 


Hear now, the present day Van Winkles! 
You know whom we mean—the fellows who 
tell you that the auto craze is at its height, 
that it can’t possibly increase; that you can’t 
make money out of it as you used to; etc., etc. 
Yes, of course, theyll wake up. 


Now The B. F. Goodrich Company is sound- 
ing the tocsin for a great spurt in touring. 
It’s a clarion call—the loudest and most al- 
luring ever heard, and it’s designed to entice 
the great automobile public of the United 
States into the travel wonders about them. 
National Touring Week is to be just a starter, 
an awakening. 
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When idle or half-used cars back out of 
their garages to respond—when auto owners 
and prospective auto owners get to realize the 
real fun of touring, watch the automobile bus- 
iness grow! 


It’s up to you now, Mr. Dealer. Are you 
going to hook on? Are you going to be ready 
to give the auto world the touring informa- 
tion it will ask for? Will you be ready to give 
it the service it will want? Are you going to 
get in step with Goodrich, and show the tour- 
ing public that You’re alive and awake? 

Or, are you going to use the most precious 
period in the world’s history for slumber? 


Not Too Late, Yet 


It’s late, but not too late, for garage and auto- 
service men to get in line with Goodrich for 
National Touring Week. Within a few days 
newspapers everywhere throughout the United 
States will be filled with descriptions of the 
scenic marvels to be found in various com- 
munities and States—and stories of the thrill 
of touring. The country will be dotted with 
National Touring Week posters and signs and 
advertising. No dealer can afford to be out- 
of-step. 

If you've neglected your chance until now, 
you'd better get in touch with your near- 
est Goodrich branch. It will supply you free 
of charge with touring wall hangers, window 
displays, poster stamps, suggestions for link- 
ing yourself with the Goodrich touring ad- 
vertising, and, last but not least, with touring 
information for which the public clamor. 


Encouraging Little Tours 


It would pay every dealer in the land to 
learn his own countryside. Goodrich, in its 
National Touring Week propaganda, has 
proven that there are a thousand and one 
natural beauty spots next door to people who 
have never dreamed of their existence. 

Touring is going to grow mostly by little 
tours. Everybody can afford the time and ex- 
pense to take them. And every dealer ought 
to have at his tongue’s end the pretty places 
within twenty or thirty or fifty miles from his 
place of business. 

The Goodrich National Touring Bureau is 
fairly alive with interesting information like 
this. And it’s free. 
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THE TouRisT MAKES 
BUSINESS — WHY NOT 
GET IN TOUCH WITH HIM ? 


GER 
To Tourists’ comrorr 


—_—— 


DAD, BE SURE 
To GET A 
GooDRICH 


SUPPLIES 


OF ALL KINDS 


MR. TovuRIST; 


MEET 
or — MR.DEALER ! 
MR.TOURIST 


Goodrich. 


Route Books 
and Maps 
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THIS STORE HERE, SIR,IS 
GIVING AWAY EXCELLENT 
RoAD MAPS AND RouTE 
BooKS THAT HAVE BEEN 
CAREFULLY PREPARED — 
JUST STEP IN AND ASK 

FOR THEM ~— THEY WiLL 
BE GLAD To SERVE You' 


WE WONT START 
ON OUR Tour 
WirtHouT A Goop 
RovTe BOOK 
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Goodrich EKxplorers Find Cave Man’s Retreat. 


See Orange Tree Flourish Underground 


This little orange tree, sunned by 
skylight, bears fruit inside cave. 


This is a story about a very unique little 
cave or series of caves, near Fresno, Calif., 
owned by Mr. B. Forest. Very few people are 
aware of the existence of this interesting place, 
and the owner, for some unknown reason, has 
tried to keep it a secret for several years. 

The cave is located seven miles from Fresno, 
north on the State Highway. The beginning 
of the underground passageways was a little 
dug-out, started eight years ago. It was used 
by Mr. Forest as a cool retreat on summer 
days. Further digging from time to time 
finally resulted in a labyrinth of underground 
rooms. The entrance, about eight feet wide, 
slopes gradually down and is adorned with an 
arbor heavily ladened with grapes. The inner 


Deaf Persons Drive. 
States. 


Chauffeurs’ statistics show 
that there are quite a number 


of deaf persons driving ma-_ them. 


This is the entrance to the Forest cave. 


chines throughout the United 
Naturally, they are 
not hired chauffeurs, but 
people who own their own 
cars and insist upon driving 


Note the 


profusion of grapes. 


rooms are all round and range from six to 
twenty feet in diameter. They are over six 
feet high, and each room has a skylight over 
which grape vines are trained. Some of the 
skylights are cemented and have glass tran- 
soms. Orange trees, growing fruit, are found 
in the larger rooms. 


Three of the rooms are completely furnished 
with living accommodations. ‘The walls and 
floor are smooth and hard, as if cemented. 
There are twenty-one rooms, all connected by 
underground passageways, and there is a back 
entrance of about eight steps leading to the sur- 
face of the earth. Mr. Forest expects event- 
ually to make a resort out of this place. His 
idea is to build a sixty-foot underground dance 
hall connecting the two groups of caves. 


This suggests, by the way, 
that the number of deaf pedes- 
trians is large and that drivers, 
therefore, should never rely 
wholly on sound devices. 
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Has Unique Substitute for Jarring Speed Signs 


If “a soft answer turneth 
away wrath,” what’s the mat- 
ter now and then with a soft 
word on a sign board? Recall 


the story of the man who put 
“Keep off the Grass” in 
snarling letters over his lawn 
and thereby roused the whole 
community to violence; and 
of the other. lawn-owner 
whose single smiling sugges- 
tion “Please?” kept even the 
dogs at bay! 


Well, it remained for The 
Swinehart Hardware Com- 
pany, Clinton, Ind., to cap- 


italize this philosophy in 
another way. This company 
figured one day that the ever- 
lasting speed signs confront- 
ing the tourist are not calcu- 
lated to put him or her into 
any too good a humor, and 
carrying logic a bit further, 


it figured that bad humor 
can’t very well mean good 
business. 


Hence the sign seen in the 
accompanying picture. It’s a 


It’s Just—‘‘Don’t Hurry’’ 


This shows the 


Swinehart way of soothing the motorist. 


Note the Linking up with Goodrich 


sure, but 
“Don’t 


speed sign, to be 
oh, so. different! 
Hurry!” That speaks vol- 
umes to the speed fiend, but 
speaks it so gently that he 
doesn’t even realize that he’s 
obeying until he is. Then he’s 
likely to smile and betake him- 
self straight to the Swinehart 
place. 


The Swinehart people say 
they put this sign up in order 
to leave with the motorist “a 
good taste in the mouth.” “If 
signs of this order were more 
freely indulged in,” they sug- 
gest, “a friendlier feeling 
would exist between the 
motorist and the small town.” 
Well said! 


A Sample of the Windy City’s Alertness 


Chicago Goodrich Branch, 110 Strong, in the Chicago Preparedness Parade 
13 
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ty Part of the United States—And Goodrich Points the Way 
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Even Profits Sometimes take to Touring— 


Wise Dealers will Keep Them Home. 


When John Smith of Smith- 
ville wedges Mrs. Smith and 
all the little Smiths into his 
new and latest model “Six” 
or “Four” or “Eight,” and 
hits the broad highway for 
his auto-cruise, he is bringing 
with him many dollars for:the 
garage man and the auto ac- 
cessory man whom he meets 
on his gas-propelled wander- 
ings. 

This is all right, proper, and 
as it should be. 

John is going to want gas 
and oil; occasionally his need 
is great for a new inner tube, 
or perhaps a whole casing; it 
is not hard to interest him in 
patches, boots, pumps, jacks, 


WELL LOSE OUR 
HAPPY HOME IF 
HE Ever WAKES 


DARN, THAT OLD 
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horns, search lights, shock ab- 
sorbers, and a dozen and one 
other things that combine to 
ease the woes of the gasoline 
tourist. 

The touring season is a 
time of opportunity—a period 
of increased sales, of stimu- 
lated business. 

It should mean sales—and 
profits. The sales will come 
if you are on your toes and 
not afraid to go after them, 
and naturally you are not 
or you wouldn’t be in bus- 
iness; but the profits don’t 
always follow. Profits are 
apt to go touring themselves, 
and many are the roads they 
take. 

A lot of large books could 
be filled with stories of men 
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Little Imps that Hurt Business 
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MrR.DEALER — HONEST NOW — DO 
You ACTUALLY KNOW WHAT IT IS 
REALLY COSTING You To DO 

BUSINESS 2? HADNT You BETTER 
LOOK IT UP? 


SPLENDID 
BUSINESS 


who were doing a good vol- 
ume of business, but whose 
profit sheet wasn’t in tune 
with the sales totals. 

One man may be losing 4% 
or 5% a year on his invest- 
ment by letting invoices run 
past the discount date. 
Another may have too much 
money tied up in charge ac- 
counts, so that the interest on 
this capital is eating large 
holes in his profits. 

Bad accounts are an ever 
present drain on nearly every 
business. Care in extending 
credit and prompt and regu- 
lar statements help to reduce 
the number of slow pay cus- 
tomers. If these methods 
don’t work—and they won't 
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always—a little collection 
pressure may help. Don’t be 
afraid to go after your money. 
It is yours, and the customer 
knows it. But, be tactful. 


Lack of a proper system for 
keeping track of the cost of 
repair work, cost a certain ga- 
rage owner a lot of money. 
He charged what he thought 
was a fair price and figured 
he was making a reasonable 
profit, but later facts showed 
that he» had been losing 
steadily. There are lots of 
chances for “leaks” in this 
kind of work—unless every 
job is carefully kept track of— 
the pennies are sure to slip 
away. 

Slow-selling stock is a sure 
profit-killer. It’s a loss that’s 
harder to figure up than ac- 
tual waste of time or material, 
but you can depend on it that 
every dollar you have locked 
up in unsalable merchandise 
is costing you a part of what 
you should be making on the 
lines that do sell. 

“Figuring” mistakes cut a 
large slice out of a year’s prof- 
it. It’s easy to make a mis- 
take in figuring the amount of 


Something to make you cool. 


a sale, whether cash or charge, 
and these often get by and re- 
sult in a Sometimes 
there are mistakes in invoices 
sent you for goods you have 
ordered. Check all figure 
work carefully—don’t leave it 
until you are sure it is right. 
Errors of a few pennies here 
and a few more there mount 
into the dollar column in a 
surprisingly short time. One 
man we know of laughed at 
the idea that he might be los- 
ing money this way, yet check- 
ing over some of his figure 
work showed that the pennies 
were slipping away to the tune 
of more than $200 a year. 


loss. 


When a charge customer 
comes into store and 
makes a purchase, be sure 
that some record is made of 
it right away. It’s altogether 
too easy to forget to do this, 
and then the chances are about 
even that the sale is never 
charged on the customer’s 
bill. That means that you 
stand to lose the profit you 
should have made on the sale, 
the original cost of the goods, 
the time spent in buying and 
selling them, the cost of hand- 
ling, the cost of keeping them 


your 


on the shelves, and a few other 
losses as well. 


Wasted supplies, breakage, 
spoilage, and depreciation are 
all effective ways of cutting 
down profits. 


The answer to all of this is, 
of course, to look out for these 
profit leaks, and plug them up 
as fast as you find them. 


Constant watchfulness is 
necessary ; accurate bookkeep- 
ing will help a lot. 


When John Smith stops his 
dusty car outside your shop 
this month and comes in after 
gas, tubes, or whatever he may 
want, welcome the extra bus- 
iness he brings, and resolve 
firmly that the profits he gives 
you are not going to leak 
away through a dozen tiny 
holes. Truly, the leaking bus- 
iness holds thoney no longer 
than a leaky tire holds air. 


The new Goodrich Tire 
Stock and Sales Record Book 
offers one of the many means 
whereby the live dealer may 
keep a constant check on his 
business operations. Good- 
rich branches everywhere not 
only supply these books free 
but also at any time gladly 
offer advice or suggestions to 
promote business system. 


Putting up a Sign! 


Winter Scene in Seattle, Wash. 


Goodrich Guide Post Trucks are never idle. 
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A Page of Goodrich Garages 
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These are just a few samples of the thriving places of business where Goodrich products are to be 
found. Such places, big and little, and scattered throughout the world, are everlastingly at the service 
of the tourist and traveler. 
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Go from Denver to Pittsburgh in 75 Hours 


Mulnix and Rarie, Denver 
Dealers for the Roamer Auto- 
mobile, made in Streator, IIl., 
completed a record run be- 
tween Pittsburgh and Denver 
on July 6. Although the roads 
were in very bad condition 


ne 


they made the trip in 75 hours. 


A. M. Jack, Goodrich Pitts- 
burgh branch manager, re- 
ceived the following telegram 
from Mr. Mulnix on July 8: 

“On arrival at Denver, 
learned of a big race for 
Schaefer Cup and $500 first 
money, Denver to Laramie, 


Wyoming. Short notice kept 
us busy stripping car and tun- 
ing for race—neglected to no- 
tify you. Roamer arrived Den- 
ver 75 hours from Pittsburgh, 
then put into race, finishing 
second. First five cars finish- 
ing broke all records. Car 
still has ‘Pittsburgh smoke’ in 
all Silvertowns. R. C. Mul- 


nix,” 


It is no uncommon thing for 
these progressive Denver 
dealers to doadvertising 
“stunts.” Last winter they 
climbed to the very top of 
Pikes Peak, through the snow 
and over the rocks, in a Sil- 
vertown-equipped Giant Six. 
Mr. Rarie, in speaking of this 
climb, said—““The way we 
climbed that mountain on 
Cords would make a mountain 
goat envious.” 


Thousands Keen for 
Goodrich Trophy 


Bicycle riders are manifest- 
ing a keen interest in the $400 
Silver Trophy Cup which The 
B. F. Goodrich Company has 
offered for the stimulation of 
interest in bicycling as a sport. 
The Cup goes to the club team 
making the highest score in 
1916 open competitions under 
National Cycling Association 
rules. A number of dealers 
already are exhibiting the at- 
tractive window and store 
hangers which show repro- 
ductions of the Cup in full 
size. They find that bicycle 
riders read these hangers 
eagerly. 


A Traffic Court 


Chief Magistrate McAdoo, 
New York City, recently 
opened a traffic court, in order 
to deal with the increasing 
violation of traffic ordinances. 
Fifty cases were dealt with 
during the “opening” day. 


The Goodrich Cup 


A Big Climb 


Fred C. Chandler, President 
of the $10,000,000 Chandler 
Corporation, started his career 
as office boy for a Cleveland 
Bicycle Manufacturer. 
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Guide Post Trucks 
Always Busy 


Among the very busiest 
things in the United States 
are the Goodrich guide post 
trucks. They work like bees 
the year round. As the re- 
sult of their operations more 
than 100,000 miles of roadway 
in the United States are 
marked for the tourist and 
traveler. And if you journey 
in Canada or Mexico you will 
find that these guide posts 
have even invaded these coun- 
tries some little distance. 

Just now one of the Good- 
rich trucks is working away 
in the Carolinas and making 
its way north in the direction 
of Maryland. Another is in 
Southern California, renewing 
old signs and erecting new 
ones. And another is working 
like a Trojan in Northwestern 
Ohio. 

Every truck carries com- 
plete equipment for the erec- 
tion of all kinds of road signs. 


—— 
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Historic Gallants Yearned in Vain 
For a Goodrich Textan Sole ! 


boots in the Gallic campaigns. 


Life among civilized nations is 


just one pair of shoes after an- 
other. The wee babe barely opens 
his eyes until a pair of crocheted 
moccasins imprison the twitching 
pink toes. Corns and bunions pro- 
test in after years but to no avail. 
Dame Fashion is a heartless jailer. 


The man or woman who first 
invented foot-gear (history has 
graciously hidden the inventor’s 
name) acted possibly out of a 
painful consciousness that man 
has the largest foot, for his size 
and height, of anything else in the 
animal kingdom, and must needs 
therefore have concealment. 


Anyway, the ancients, who 
“toured” afoot, were kinder to 
their feet than people today. The 
Egyptians wore sandals made out 
of mats of papyrus (Egyptian 
writing paper). These were 
meant to protect just the soles of 
the feet. 


Those who think that fashion 
has brought forth something new 
in the riot of color seen in the 
footwear on our city streets today 
would gasp if they saw the color- 
ful effects produced by the 
Romans. Red shoes were a dis- 
tinctive feature of the garb of the 
Roman senators. 


Even the fur adornment atop 
milady’s shoes during the past 
winter is not without a parallel in 
ancient history. Officers of 
Caesar’s army wore a band of fur 
about the top of their military 


Nor is the idea of having the hat, 
dress and shoes all of the same 
color a scheme of harmony lately 
invented. 


The high “French” heel worn 
at present is the outgrowth of the 
chopines, or stilted clogs, that 
were brought into Europe from 
Turkey in the seventeenth century. 
Some of the chopines were 18 
inches high, the height signifying 
the rank of the wearer. 


Long-toed shoes were intro- 
duced in England during the reign 
of Richard I], the toes in many 
instances being so long that the 
wearer was compelled to tie them 
to his knee in order to walk. In 
other cases the toes were stuffed 
and curled up like a ram’s horn. 


The famous Prussian cavalry 
general, Blucher, who assisted 
Wellington in the defeat of Na- 
poleon at Waterloo, was respon- 
sible for the introduction of the 
Blucher half-boot. The Blucher 
effect is still used. 


Philip Kirtland began the manu- 
facture of shoes in this country 
at Lynn, Mass., in 1636, and this 
city today is one of the foremost 
shoe manufacturing centers in the 
world. 


She Goodrich 


FI IIMITITITTITIUINCIMTMI UIUC TUITION 


A New Era 

Out of that wonderful depart- 
ment of the world’s largest rubber 
factory, called “the laboratories,” 
has come a new era in footwear. 
It has sprung from the brains of 
men who occupy many pages in 
Rubber History—the men who de- 
veloped the Goodrich Safety 
Tread Tire, Goodrich Boots and 
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Goodrich Guide Posts Are Never Off Duty 


Shoes, the Silvertown Cord Tire, 
Rubber Clothing, and so on. 
These men call the new sole— 
Textan. It is not made wholly 
of rubber, but it has rubber in it. 
It is superior in every way to 
leather. It will wear much longer 
and it always runs. uniform. 
One Textan sole is just like 
another—you don’t have to grade 
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them as you do leather. It is 
light-weight, cool and comfortable 


and won’t “burn” the feet—shoes 
Textan-soled do not have to be 
“broken-in.” It won't slip or 


slide, and it is waterproof—won’t 
gradually absorb dampness and 
give you wet feet as leather will. 

Such is the chapter on Textan 
—the Step Forward in Footwear. 
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Dictate Your Letters While You Ride—is New Slogan. 


Edward King, Boston Goodrich 
Magnetic car distributor, 
in good condition, 


Could you ride in an auto- 
mobile at the rate of 40 miles 
an hour and quietly dictate 
letters the while into a phon- 
ograph? Thanks to the pneu- 


matic tire and the automobile 
and Thomas Edison, you not 
only could, but you can. It’s 
being done in New York and 
elsewhere right now. 

The stunt is to save time 
by dictating your business let- 
ters on your way to work in 
the morning, and having your 
stenographer transcribe them 
later. Precious minutes pre- 
served you see! And the 
same thing can be worked at 
night. 

Distributors of the Owen 
Magnetic Car claim credit for 
this innovation. They hold 
that a celebrated New York 
editor started the idea by in- 
stalling a phonograph in his 


Agency, and M. F. Chase, Owen 


removing Goodrich tires, 
after 15,132 miles 


wen Magnetic Car in the be- 
lief that the car was so soft 
running that it would permit 
of dictation even while going 
at high speed. The experi- 
ment was successful. 

In the accompanying pic- 
ture is shown an Owen Mag- 
netic Car under which a set of 
Goodrich Silvertown tires 
have run seven months and a 
total distance of 15,132 miles. 
The seven month’s run was 
made purposely to test ma- 
chine and tires. The tires are 
still in good condition. M. F. 
Chase, New England distrib- 
utor of the Owen Magnetic, 
and owner of this particular 
machine, holds that this tire 
record is due both to the ab- 
sence of road shocks and slip- 
page in the magnetic trans- 
mission of the Owen car, and 
to the “superquality” of Sil- 
vertown tires. 


Kansas City Goodrich Branch Serving Eight Cars at One Time 
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Silvertown Prices 
are Reduced 


Effective July 5, 1916, a re- 
duction in price was made on 
all sizes and types of Good- 
rich Silvertown Cord Casings. 
All Ribbed Tread Casings 
were reduced 10% and the 
Safety Treads were reduced 
still more; in point of fact 
both Ribbed and Safety Sil- 
vertowns now carry the same 
selling price. The differential 
in price between these two 
styles of tread was eliminated 
because both are equally ef- 
fective as non-skid treads. 


This reduction in _Silver- 
town prices was welcome news 
to tire users and dealers. It 
was the first substantial price 
reduction in tires that had oc- 
curred for several months and 
was unexpected by the trade, 
especially so since conditions 
in the crude rubber market are 
far from favorable. Notwith- 
standing these adverse condi- 
tions, this company, by reason 
of increased production and 
enlarged facilities, found it- 
self in a position to offer a re- 
duction and immediately it 
was made available to tire 
users. Again it may be said 
that The B. F. Goodrich Com- 
pany has taken the lead in es- 


tablishing ‘Fair List” tire 
prices. 
Goodrich truck tires are 


getting round after round of 
applause from United States 
soldiers in Mexico. These 
tires have stood up wonder- 
fully under the strain of the 
Mexican highways, and this is 
all the more creditable when 
it is remembered that the best 
roads on the other side of the 
Rio Grande are comparable to 
the worst in the United States. 


She Goodrich_ 


INIA LLL 


Fred I. Perreault 


Fifty- Year-Old Centurian 
Prefers Bike to Gas Car 


If you would enjoy a real, tour de luxe, 
mount a bike! ‘That’s the advice of Fred I. 
Perreault, 50-year-old Traveling Centurian for 
the Century Road Club of America, who has 
ridden nearly 300,000 miles all told aboard a 
bicycle. 

When this veteran gets the touring fever, 
he doesn’t begin to worry about gas and such, 
He just backs out his little two-wheel steed, 
leaps lightly into the saddle, and off he goes | 
He likes the free and easy methods of his nim- 
ble mount and he delights in the thought that 
he can follow his own sweet fancies where- 
ever they may lead him. 

In this gay, free fashion, Mr. Perreault has 
circled the equivalent of the earth’s circum- 
ference nearly twelve times. And he’s en- 
joyed every minute of it, according to his own 
statement. Incidentally, he always rides on 
Goodrich Palmer tires. 

Just recently Mr. Perreault. took a little 
“jaunt. from New York to Philadelphia and 
back. Making many side trips he covered a 
total of 600 miles and had a glorious outing. 
There was not a particle of tire trouble during 
the trip. Enroute he took several pictures and 
let somebody snap him in turn. One of the 
results are shown herewith. 

At Philadelphia, the Centurian visited, 
among other places, the Goodrich Philadelphia 
branch and was royally received. 

“T found,’ he commented later, “that the 
Philadelphia branch was imbued with the 
same spirit of cordiality, service, etc., as the 
Boston branch—the spirit which brings suc- 
cess, particularly when backed up by superior 
goods.” 
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New Attachments Convert 
Passenger Cars into Trucks 


There is a new industry growing up—prac- 
tically a brand new one—that of adapting or- 
dinary pleasure cars for haulage work. 
Whether or not it is going to solve the “used”’ 
car problem, it has at least opened up a new 
field for the sale of Goodrich Truck Tires. 
Also many automobile dealers are visualizing 
new opportunities in this new idea. 

The object of the “truck maker” is to take 
a new or second-hand car, retain the power 
plant and front wheels, remove the rear wheels 
and body and by the use of the truck attach- 


Maxfer Truck Maker. 
ment, convert the pleasure car into a motor 
truck. 

There are a number of truck maker attach- 
ments in the field and new ones are springing 
up every day. One of the recent entries is 
the Maxfer Ton Truck Maker, whose pro- 
moters, after exhaustive tests, have adopted 
Goodrich Truck Tires as standard equipment. 

Economy is the claim put forth by all of the 
truck maker attachments of truck manufac- 
turers. Here is what the Maxfer people say: 

“Take your new $390 Ford—add a $350 
Maxfer Ton Truck Maker—and you have a 
reliable, serviceable One Ton Truck easily 
worth $1050. You save $310—or, if you use 
a second-hand Ford worth say $300, you ac- 
tually s save $400.” 


Always on Duty 


Dangerous railroad crossing 


“guarded” by 
Goodrich signs. . 


Fhe Goodrich_ 


ee re ee eT TTT MMMM MMMM MMMM 


The photographs shown above were taken b 
Coast trip promoted by the Lincoln Highway Association. 
ture of the group shows a fine piece of roadway between Pit 
left is shown the boyhood home of William McKinley near 


shown “1733” Ranch. 


y the Editor of the Studebaker News during a Coast-to- 
The trip consumed four months. 
tsburgh and Philadelphia. 
Lisbon, O. 

It is midway between Boston and San Francisc 


The top pic- 
In the picture at the 
In the photograph on the right is 
o and 1,733 miles from each. 


From Pacific to Atlantic in less than Six Hours! 


Goodrich Tires Romp over Canal Zone in Record-Smashing Fashion. 


From the Pacific to the At- 
lantic Ocean in less than six 
hours! 

How about that for record 
breaking ? 

Probably you won’t be so 
surprised when you hear that 
it was a record made not in 
the United States but rather 
across the Isthmus of Panama. 
But it did amount to a smash- 
ing of records down there. 

Samuel Grier, superintend- 
ent of motor cars for the 
Panama Canal, drove a 
Haynes car, equipped with 
Goodrich Tires, from Panama 
to Colon in exactly twelve 
hours. The actual running 
time was five hours and forty 
minutes. 


The tremendous difficulties 
can be realized when it is 
said that twenty-three and a 
half miles of the trip, or more 
than half, had to be made 
along the right-of-way of the 
Panama Railroad. ‘Thus did 
Goodrich Tires jump the ties 
mile after mile and yet come 
out of the fray uninjured. 

The originator of this in- 
teresting stunt was J. D. Max- 
well, Goodrich Agent at 
Colon. 

He figured that Goodrich 
Tires are the only kind that 
would stand that strain and 
he proved it to everybody’s 
satisfaction. 

So remarkable was the run 
considered that a large auto- 
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mobile party accompanied Mr. 
Grier and his companion, R. 
M. McKenna. Mr. Maxwell 
himself was a member of this 
party. 

Moving pictures were made 
of the trip and they will be 
shown through the United 
States to prove the sensational 
difficulties of the run. During 
the trip the parties were forced 
to get off the railroad tracks 
four different times in addi- 
tion to making way for the 
regular train. 

One accident occurred when 
a machine in the party tum- 
bled over an embankment and 
somersaulted. Fortunately the 
occupants were only slightly 
hurt. 
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This Dealer Cashes in on Goodrich Prestige 
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Core For Hire 


THE AUTOIST’S DELIGHT 
tea tire that doesn’t have to be re- 


mileage service makes them the 
cheapest on the market, 


Uses Post Cards to Show Faith in Goodrich Quality 


There are a thousand and 
one ways of linking up with 
Goodrich prestige—cashing in 
on the unbroken pledge of 
quality that goes with every 
Goodrich article. 
portrayed the work of a live 
dealer who devised a system 
all of his own for reaping the 


A Scene near Austin, 


Herewith is’ 


steady profits that follow the 
“linking-up-with-G o 0 d rich” 
plan. 

This dealer gets out neat 
little postcards. He puts there- 
on nifty illustrations. He 
writes b rig ht, wholehearted, 
convincing “‘copy”’ to go along. 
Of all this he makes Goodrich 
the keynote and stakes his 


Texas. 


America Abounds in Charms Like This 
25 


own reputation on Goodrich 
goods. 

Efforts like these are bound 
to bear fruit. To this man 
comes an army of Goodrich 
devotees—an army constantly 
increased by Goodrich service 
and Goodrich advertising. 
He finds it both easy and prof- 
itable to “link up.” 


Goodrich Guide Post Truck crossing 
an Arizona River 


Goodrich Guide Posts are real 
guides, far more accurate than 
human guides, and they're always 


on duty. They ask no board nor 
keep, they require no compensa- 
tion, and their advice is unerring. 
Every year they point the way to 
millions of tourists and travelers, 
for they are scattered along one 
hundred thousand miles of road- 
way. 
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Photographic Prize-winners in August Goodrich Contest 


BUNKER GARAGE 


8.€. ANDRE 
CHARLESTON 
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JEFFERSON GARAGE 
RICHMOND, VA. 
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THIRD PRIZE 


Silvertowns Still Sweeping the Platter ! 


Up to the time the August 
GoopricH Magazine went to 
press, Silvertown Cord Tires 
had helped to win $175,000 
prize money for the speed 
kings of 1916. Also they had 
succeeded in breaking world’s 
records four times. 

Silvertowns have simply 
waltzed away with racing 
honors this year, same as last. 
They have taken the big prizes 
at all the big speedway events. 
Here was their racing show- 
ing at GoopricH Magazine 
press time: 

Ascott Races, March 5-19. 

San Diego Race, March 25. 

Corona, Calif. Race, April 8. 

Ascott Race, April 18. 

Bakersfield Race, May 13. 

N. Y. Sheepshead Bay, 
May 13. 

Indianapolis, May 30. 

Chicago Speedway, June 11. 


Matched Race between De- 
Palma and Resta—Chicago, 
June 26. 

Des Moines, June 24. 

Minneapolis, July 4. 

Sioux City, July 8. 

Omaha, July 15. 

In addition to this accom- 
plishment, the same tires 
helped Mulford at Sheepshead 
to break the world’s record for 
a continuous 24-hour run; 
John Aitken at Sheepshead to 
smash a world’s record by 
driving 20 miles at the aver- 
age rate of 106 miles an hour; 
Dario Resta at Omaha to 
make new speed history by 
shooting along at the rate of 
110 miles an hour for five 
miles, and Mulford at Omaha 
to make still more history by 
driving at the rate of 112 miles 
an hour on a one and one- 
fourth mile track. 
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Meantime the Goodrich 
$10,000 prize which is to be 
divided among the racing 
champion of 1916 and his two 
nearest rivals continues to be 
the center of keen interest in 
the sporting world. 


Something Every 
Tourist Wants! 


Nearly one thousand re- 
quests are received every day 
by The B. F. Goodrich Com- 
pany at Akron for route books 
and touring information. The 
answering of these requests 
involves the employment of a 
big staff of men and women. 
Many of the requests are for 
special touring information. 
And even though such per- 
sons never traveled the roads 
before, the Goodrich service 
safely and unerringly directs 
them. 
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The B. F. Goodrich Company 


AKRON, OHIO 
The B. F. Goodrich Rubber Company — Subsidiary 


BRANCHES AND DEPOTS 
Po 2 ara 35-37 Central Ave. New Haven ...................... 1083 Chapel St. 
2 246 Peachtree St. New Orleans .............. 746 St. Charles St. 
Baltimore ............ 108 W. Mt. Royal Ave. New York: .......................- 1780 Broadway 
SeMmgOT «......-..<2..—-nc 37 Franklin St. ‘Noriele WW 223 Water St. 
Birmingham ......... 424 S. Twentieth St. Oakland ............. Cor. 12th and Harrison 
Boston -...2------------------- 851-57 Boylston St. Oklahoma City ............ 507 N. Broadway 
SS te coeeenseenneeensceones 1180 beta te s I ee ie ae 2034 Farnam St. 
[ee eee ere er 105 ain St. . : 
Burlington 40..5 137 St. Paul St. Ce lee 9 Sal Fe eo “t 
Canton... .vscc.si Cor. 3rd and Walnut Sts. Distubas os 414 Craic St. 
Chamlobbe sin. tern st. Oe epi 
Chicago 1925-27 Michican A Portland, Mo. :...23.22ieeaee 28 Preble St. 
Ci ‘p- lapa renigan Ave. Portland, Ore., Br’dway & Burnside St. 
PROUNMINGL 55-025 ee 1110 Race St. : 
Cl : : Providence ...2.2..- oe 60 Broadway 
evewnud 2... 2017 Euelid Ave. G 

es eae 188 E. Gay St. Richmond -...... 707 W. Broad St. 
NIN i shack oe occ itincons 2209 Commerce St. Rochester -.........-------------- 86 North St. 
LO as ae 19 E. Second St. Sacramento .......................- 1129 Ninth St. 
ee 1422-24 Court Place Salina -.................. 243 N. Santa Fe Ave. 
Des Moines .............. 206-10 Eleventh St. Salt Lake City.......... 128 South State St. 
Detroit......Woodward Ave. and Hancock San Antonio ................-...+«- 211 Ave. C 
DEY 55 poesia “08 Baperior St. San Diego ...2214....2es 229 B St. 
Bl PAGO 2 £06 Myrtle Ave. San Francis 5-20-22 
Farge; Ns: By, 616 2nd Ave., North Golden Gate and Van Ness Aves. 
Grand Rapids, 54 N. Division Ave.,N.E. San Francisco .................. 401 Mission St. 
Har FIG Ge ase tts 1412 N. Third St. Scranton ..............................517 Linden St. 
OL ee 611 Fannm St. @oentile 2... 113-15 King st. 
CO ee (oS Seer eran 811 E. Pike St. 

Cor. Capitol Ave. and Michigan St. Sioux City -—......................506 Jackson St. 
Jecmsonville ................... 802 Main St. Spokane .-................. 1017 Riverside Ave. 
en 216 W. Fourth St. Springfield —.....................325 Dwight St. 
Kansas City .............. 1009-11 E. 15th St. St. Louis, Garrison Ave. and Locust St. 
Los Angeles ..........2...< O46 omecnaway St. Paul .....-...... ........ 215 W. 5th St. 
Louisville......Cor. 3rd and Breekinridge Syracuse ........................ 117 W. Taylor St. 
Memphis... 286 Monroe Ave. Toledo ....................-----.-- 818 Madison Ave. 
Milwaukee ......<..22 132 Oneida St. Vancouver, B. C........... 1269 Granville St. 
Minneapolis ~............. 1221 Harmon Place Washington .............. 1502 14th St., N. W. 
N@siyine 22 906 Broadway Wichita .................. 216 S. Lawrence Ave. 
i a e. 22 New St. “Woreester ——.......- 2. 88 Franklin St. 


REPRESENTED IN CANADA BY 
The B. F. Goodrich Company of Canada, Ltd. 


1 482 Yonge St. Montreal.......... 855 St. Catherine St., W. 
ABROAD 
London............ 117-23 Golden Lane, E. C. Lyons, Franee ........ 170 Avenue de Saxe 
Manchester, Eng. .............. 235 Deansgate Rouen, France .......... 15 Rue de Crosnes 
Pristel,: Png. 2...-.isvac ee 8 Victoria St. Bordeaux, France ........ 46 Rue Judaique 
Teeds, Eng. 225... 50 Albion St. ‘Turin, Italy -............ 44 Corso Dante 
Birmingham, Eng......... 27 Martineau St. Tokyo, Japan ...................... 1 Yurakucho, 
Newcastle-on-Tyne, Eng. .................... Itchome, Kojimachi-ku 
6 7th St., Andrews Bldg., W. Gallowgate Osaka, Japan. ........................-cssssseseeeoes 
Paris, 38 bis Avenue de la Grande Armee 18 Tosabori Sanchome Nishi-ku 
ee i ey ee Han.onae PR. oes 75 Tetuan St. 
23 Rue de la Rontonde Glasgow, Scotland -......... 22 Renfrew St. 


FOREIGN AGENTS 


Dival .4& Gos 32.5 Sydney, Australia 
Olivier Import & Export Co. -........... 

Shanghai, China 
X4005-F 


Parsons Hardware Co......... Manila, P. I. 

E. W. Pidgeon & Company, Limited... 
Christchurch, Auckland, Welling- 
ton and Dunedin, New Zealand. 
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